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WeVe  created  a  monster^ 


Hugh  Wagner,  Director  of  Data  Processing 

The  Minneapolis  Star/Minneapolis  Tribune 


Newspaper  data  processing  systems  have  turned  into 
multi-limbed  monsters  with  one  arm  not  knowing  what  the  others 
are  doing. 

Ours  is  a  classic  example.  We  have  over  30  different  files  containing 
name  and  address  information.  All  are  set  up  differently  and  can’t 
relate  to  each  other. 

So,  with  the  help  of  the  University  of  Minnesota,  we  developed 
a  standard  format  and  set  up  a  common  file  for  this  information. 

We  consulted  other  newspapers,  magazines,  large  mailing  houses  and 
government  agencies. 

The  name  and  address  standard  is  now  complete,  meaning 
we’ll  be  able  to  serve  our  customers  better  than  wc-  do  now.  We’d  be  more 
than  happy  to  share  this  standard  with  other  newspapers. 

There  are  many  other  areas  which  could  benefit  from 
standardization.  Classification  of  advertising  sales,  for  instance.  Not 
only  does  every  newspaper  have  a  different  way  of  recording  advertising 
sales,  but  they  also  differ  from  other  sources  (e.g.  Media  Record) . 

A  standard  is  badly  needed  here  if  we  are  to  compare  ourselves  and 
compete  with  other  media. 

Right  now,  it’s  never  “apples  and  apples.”  And  you  can’t  evaluate 
advertising  unless  you  have  a  standard  to  measure  it  in  a 
meaningful  way.  Isn’t  it  about  time  we  all  got  together  and  made  that 
standard  a  reality? 


Topical ...  Sophisticated ... 
Humorous 

That’s  LANSKY’S  LOOK! 

It’s  the  look  your  readers  want . . . 
the  look  your  paper  needs. 

Six  two-column  panels  each  week. 

LANSKY’S  LOOK 


MNSKY’S  lOM 


"Your  book  isn't  selling... the  public  Is  'stonewalling'!" 


"Would  Pierre  Cardin  wear  a  tie  with  MY  initial  on  it?!" 


MAIL  TO: 


Copley  News  Service 
P.O.  Box  190 
San  Diego,  CA.  92112 
(714)299-3131 


Title _ 

Organization . 

Address _ 

City _ 

State _ 

Zip - 


□  Model’s  Notebook 

□  What's  Your  Verdict? 

□  Closer  Encounters 

□  Return  With  Us  To 

□  Our  Fascinating  Earth 


Beauty-Fashion 
Legal  Quiz 
Human  Sexuality 
Nostalgia  Panel 
Science  Panel 


Cophu  Wcuis  Swuice 

Senring  the  needs  of  newspapers 


Announcing  The 1978 Media  Awards 
for  Economic  Understanding. 

Rewarding  Excellence  In  Economic  Reporting. 


Purpose: 

For  the  second  year,  the  Media 
Awards  for  Economic  Understanding 
will  recogni/.e  outstanding  economic 
reporting  directed  to  the  general  public. 
The  program  is  designed  to  stimulate 
media  to  initiate  economic  reporting 
that  is  imaginative,  interesting  and 
easily  understandable. 

The  program's  continuing  goal  is  to 
improve  the  quality  and  increase  the 
quantity  of  economic  reporting  in  the 
general  media.  It  encourages  and 
rewards  outstanding  submissions  by 
media  that  effectively  explain  a.specLs 
of  the  economic  .system  to  typical 
audience.s— in  terms  that  have  mean¬ 
ing  for  the  average  reader  or  viewer. 
Awards: 

A  total  of  $  1()5,(XK)  will  again  be 
offered  as  awards  in  1 4  media 
categories,  competitively  grouped 
according  to  circulation  or  scope  of 
market.  In  each  category  a  First  Prize 
of  $5. (X)() and  a  Second  Prize  of 
$2,5(X)  will  be  offered.  A  distin¬ 
guished  panel  of  judges,  appointed  by 
the  Amos  Tuck  School  of  Business 
Administration,  .selects  all  winners. 
These  winners  will  be  announced  and 
honoredata  May  22, 1979.  luncheon 
in  New  York  Gty. 

Eligibility: 

Entries  must  be  original  works  pub¬ 
lished.  broadcast  or  telecast  between 
January  1. 1978  and  December  31, 
1978.  ' 


Newspapers  with  circulations  larger 
than  25(),(X)(): 

Fred  McGunagle,  C/c'rc4///z/Pr6^xy, 
Cleveland.  Ohio.  “Cleveland—  Going 
or  Growing? " 

Newspapers  with  circulations  of 
l(K),(XX)to25(),(XX): 

Diive  liutel.  The  Wichita  Eagle  and 
Beacon,  Wichita.  Kiinsas.  “Our Energy 
Search” 

Newspapers  with  circulations  of 
5(),(XX)to  1(X),00(): 

Selby  McCash.  The  Macon  Telegraph, 
Macon.  Georgia.  “Taxes. .  .The  Price 
You  Pay" 

Newspapers  with  circulations  of 
l(),(XX)to5(),(XX): 

Gihin  Gatch.  Telegraph  Herald, 
Dubuque.  Iowa.  “Agriculture:  Farm 
to  Market" 

Newspapers  with  circulations  under 
10, (XX): 

John  I^ley .  “  Dealing  in  Lind."  and 
Seth  Rolbein.  “The  Gipe  Nursing 
Home  Industry.”  The  Register,  Yir- 
mouth  Port.  Massiichusetts 
Syndicates  and  Wire  Services: 

John  Cunniff.  The  Associated  Press,  New 
York.  New  York.  “Business  Mirror." 
for  overall  quality  in  economic 
reporting 

J.A.  Lvingston.  Philadelphia Incjuirer, 
Philadelphia.  Penn.sylvania.  for  the 
Field  New.spapcr  Syndicate.  “  Great 
Britain  in  Adversity."  for  in-depth 
analysis  of  a  particular  .subject 


Winners  in  the  1977  Media  Awards 
for  Economic  Understanding: 

In  addition  to  the  $  5 ,0(X)  Fi  rst  Prize 
winners  listed  below,  nine  Second 
Prizes,  three  Honorable  Mentions 
and  two  Special  Gtations  were 
awarded. 


Magazines: 

K.enAu\Qi\a,TheNeu’Yorker,  New 
York.  New  York.  “A  Reporter  at 
Large:  More  for  Les.s" 


Television  Network  and  Nationally 
Distributed  Programs: 

Austin  Hoyt/ Elizabeth 
Deane/  (^rald  Lange/  Bruce 
Shah/Janet  Krause/ Ben  Wattenberg, 
WGBH-TV,  Bo.ston.  Massachusetts. 
■‘ITiere's  No  Business  IJke  Big  Busi¬ 
ness.”  the  tenth  .show  in  the  WGBH 
series  “In  Search  of  The  Real 
America" 

Television,  Markets  Ranked  1  to  25: 
Patrick  Claw.son./C7’P7-7’K  St.  Louis, 
Missouri,  “'Fhe  Cb-Op  (2on.spirat7: 
Pyramid  of  Shame" 

Television,  Markets  Ranked  26  to 
100: 

Daniel  Miller/John  Leiendecker, 
KDIN-TV,  Des  Moines,  Iowa, “Farm 
Digest:  Ag  Land  Trust" 

Television,  Markets  Ranked  101  and 
Smaller: 

Larry  Makin.son,/G4KM-7y,  Anchor¬ 
age,  Alaska,  “laside  the  Budget:  A 
Taxpayer's  Eye  View” 

Administration: 

ITie  Amos  Tuck  School  of  Business 
Admini.stration  of  Dartmouth  College 
is  .sole  and  independent  admini.strator 
of  the  Media  Awards  for  Economic 
Understanding. 

For  Entry  Blank  or  Additional 
Information  Write: 

Program  Administrator,  Media 
Awards  for  Economic  Understanding, 
Amos  Tuck  School  of  Business  Ad¬ 
mini.stration,  Dartmouth  College, 
Hanover,  New  Hampshire  03755. 
Phone:  (60.3)  646-2084 

Media  Awards  for  Economic  Under¬ 
standing  is  being  sponsored  by 
(Champion  International  Corporation, 
Stamford,  Connecticut. 


Media  Awards  for 
Economic  Understanding 


Deadlines  for  Entries:  January  8, 
1979  postmark. 
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OCTOBER 

22-24 — Inland  Daily  Press  Association,  Drake  Hotel.  Chicago. 

22-28 — National  Press  Photographers  Association  Flying  Short  Course; 
Oct.  22— Hartford  Conn.,  Windsor  Locks  Howard  Johnson's;  Oct. 
23 — Chicago  Sheraton  O'Hare;  Oct.  25 — Nashville  Hyatt  Regency; 
Oct.  26— Oklahoma  City  Sheraton;  Oct.  28— Sacramento  (Calif.) 
Convention  Center. 

26-27 — Harris  2200  Systems  Users  Group,  Erie  Times,  Erie.  Pa. 

26-28 — International  Federation  of  Newspaper  Publishers  (FIEJ)  Manag¬ 
ing  and  Marketing  Symposium,  Monte  Carlo. 

28- 29 — Eastern  Ski  Writer's  Association,  "How  To  "  Seninar,  Mount  Snow, 

Vermont. 

29- Nov.  1 — Southern  Newspaper  Publishers  Association.  Boca  Raton 

Hotel  and  Club.  Boca  Raton.  Fla. 


NOVEMBER 

1-2 — Fair  Trial/Free  Press  Workshop,  Sponsored  by  Pennsylvania  Bar 
Association,  Pennsylvania  Newspaper  Publishers  Association  Foun¬ 
dation,  Pennsylvania  Society  of  Newspaper  Editors;  Brunswick 
Hotel,  Lancaster.  Pa. 

1- 3 — Catholic  Press  Association,  Southern  Region.  Stouffer's  Inn,  Louis¬ 

ville,  Kentucky. 

2- 4 — Northern  Illinois  Newspaper  Association,  Holiday  Inn,  DeKalb,  III. 

2-4 — Ohio  Newspaper-in-Education  Seminar,  Stouffer's  Inn,  Dayton. 

8-9 — Audit  Bureau  of  Circulations,  Century  Plaza,  Los  Angeles. 

8-10 — Pennsylvania  Press  Institute  Circulation  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

8- 11 — National  Newspaper  Association,  Town  and  Country  Hotel,  San 

Diego. 

9- 10 — Northeast  Newspaper  in  Education  Association.  Colonial  Hilton, 

Cranston.  R.l. 

10- 12 — Mid-America  Press  Institute.  Running  the  Small  Daily  Newsroom, 

Bel  Air  Hilton.  St./Louis,  Mo. 

12-15 — International  Newspaper  Promotion  Association,  Promoting  the 
Total  Newspaper  Seminar.  Hyatt  O'Hare.  Chicago. 

12-15— Southern  Newspaper  Publishers  Association,  Energy  Policy  for 
America  Seminar.  University  of  Oklahoma,  Norman. 

15-18 — International  Newspaper  Promotion  Association.  Classified  Pro¬ 
motion  Seminar,  Hyatt  O'Hare,  Chicago. 

15-18 — Society  of  Professional  Journalists,  Sigma  Delta  Chi.  Birmingham. 
Ala. 

29-30 — Advertising  Research  Foundation,  Western  Conference.  Hyatt 
Regency.  Los  Angeles. 


DECEMBER 

3-5 — Southern  Newspaper  Publishers  Association,  circulation  sym¬ 
posium.  Hyatt  Regency,  Atlanta,  Ga. 

3-6 — Southern  Newspaper  Publishers  Association  Foundation,  diting  the 
Under-25,0(X)  Newspaper,  Gainesville  Times,  in  Atlanta. 


AHEAD  IN  1979 


JANUARY 

19- 21 — New  Directions  in  Photojournalism,  Mid  America  Press  Institute. 

Springfield.  III. 

20- 23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency, 

Chicago. 

28-30 — International  Newspaper  Advertising  Executives.  Los  Angeles 
Bonaventure. 


FEBRUARY 

7-9 — Ohio  Newspaper  Association  Annual  Convention,  Sheraton- 
Columbus  Hotel.  Columbus. 
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Newsbriefs 


A  federal  judge  in  Providence  has  ruled  that  FBI  transcripts 
of  illegally-made  tapes  possibly  linking  Rhode  Island  officials 
to  New  England's  reputed  chief  crime  figure  must  be  turned 
over  to  the  Providence  Journal-Bulletin  Newspapers. 

Judge  Raymond  J.  Pettine  cited  the  U.S.  Freedom  of  In¬ 
formation  Act  in  ordering  the  FBI  to  release  transcripts  of 
tapes  it  admitted  making  illegally  in  the  office  of  Raymond 
L.S.  Patriarca. 

Paul  F.  Murray,  U.S.  Attorney  for  Rhode  Island,  indi¬ 
cated  that  the  Justice  Department  in  Washington  would  de¬ 
termine  whether  to  appeal. 

Judge  Pettine  gave  the  federal  government  60  days  to  file 
objections  to  releasing  any  specific  portions  of  the  7,294 
pages  of  transcripts;  he  suggested  that  the  only  material 
worthy  of  delegation  related  to  Patriarca's  personal  life. 

^  ^ 

First  Amendment  Foundation  of  Florida  Inc.  has  lost  a  First 
Amendment  case  in  the  Florida  Supreme  Court. 

The  company  was  convicted  of  showing  an  allegedly 
obscene  film.  On  appeal  it  claimed  the  state  law  making  a 
crime  to  distribute  obscene  materials  was  vague  and  didn't 
define  obscenity. 

Unanimously,  the  high  court  upheld  the  validity  of  the 
statute  and  let  the  lower  court's  judgment  and  sentence 
stand. 

American  Newspaper  Publishers  Association  general  man¬ 
ager  Jerry  Friedheim  has  told  Federal  Trade  Commission 
chairman  Michael  Pertschuk  that  his  group  "disapproves  of 
both  the  concept  and  the  draft  program"  of  the  PTC's  prop¬ 
osed  symposium  on  media  concentration  scheduled  for  Dec. 
14-15. 

In  a  letter  to  Pertschuk  this  week,  Friedheim  said,  *“  ANPA 
recognizes  and  champions  the  free  speech  rights  of  all  citi¬ 
zens  to  speak  out  on  any  topic,  certainly  including  the  sub¬ 
ject  of  media  ownership  .  .  .  Unfortunately,  a  brief  sym¬ 
posium  of  the  sort  your  staff  apparently  wants  to  stage  ap¬ 
pears  to  us  to  be  more  a  public  relations  exercise  than  a 
serious  and  proper  use  of  taxpayer  funds  to  examine  a  ques¬ 
tion  of  public  policy." 

Friedheim  contends  the  agenda  of  participants  is  “heavily 
w  eighted  with  media  critics."  He  also  objects  to  the  topics  to 
be  covered. 

"Among  the  issues  on  your  agenda  are  repeated  inquiries 
concerning  the  alleged  infiuence  of  free-press  newspapers  on 
social  and  political  behavior  along  with  implied  methods  for 
federal  control  of  such  intluences."  Friedheim  said.  "ANPA 
believes  that  such  inquiries  and  implications  would  represent 
a  serious  departure  from  the  statutory  authority  of  the 
KfC.  " 

Friedheim  listed  other  issues  on  the  agenda  which  he  feels 
have  been  "already  settled"  or  that  "go  beyond  the  Com¬ 
mission's  jurisdiction."  He  said  whatever  issues  are  unre¬ 
solved  would  best  be  considered  by  the  U.S  Congress,  not 
the  FTC. 

In  a  response  to  Friedheim's  letter,  Pertschuk  expressed 
his  distress  stating  that  the  FTC  had  several  discussions 
with  ANPA  since  August  9  in  an  attempt  to  get  the  group's 
input  for  the  symposium,  but  that  ANPA  consistently 
declined  to  provide  the  FTC  with  any  suggestions. 

Pertschuk  said  the  FTC  has  been  "trying  very  hard" 
to  bring  ANP.A  into  the  symposium  and  invited  an  ANPA 
representative  to  personally  meet  with  him  to  see  how 
this  can  be  arranged. 

Pertschuk  said  the  symposium  has  not  been  undertaken  as 
a  law  enforcement  investigation,  "but  simply  as  a  gathering 
of  information  from  sources  both  within  and  outside  the 
industry  in  order  to  shed  more  light  on  the  issues  involved." 
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No.  9 

in  a  series 
of  8 


This  was  supposed  to  be  a  series  of  eight  advertise¬ 
ments  about  us  being  the  OTHER  other-guys,  the  ones 
without  the  balloon,  and  you're  probably  dying  to  know 
how  come  this  is  the  ninth  in  the  series.  It  all  had  to  do 
with  us  being  the  OTHER  other-guys. 

We've  pointed  out  that  almost  all  the  other  fellows  we 
read  about  are  highly  efficient  and  super  planners 
whereas  we  sort  of  put  one  foot  in  front  of  the  other  and 
hope  for  the  best,  io,  this  ad  is  to  clean  up  some  of  the 
mess  we  made  in  the  other  eight. 

First  —  we've  been  saying  we  own  and  operate  28 
daily  newspapers  with  a  circulation  of  71 0,000,  but  as  a 
matter  of  fact  we  now  have  29  papers  because  we 
bought  the  Burlington,  N.C.,  Times-News,  and  our  daily 
circulation  is  up  another  26,000.  We  didn't  plan  it  that 
way;  it  just  sort  of  happened. 

And  another  thing  —  we  said  we  didn't  own  anything 
but  newspapers  plus  a  few  underwater  lots  we  got  with  a 
paper  in  North  Carolina  and  150  acres  of  inaccessible 
Christmas  trees  that  came  with  some  papers  in  New 
York.  We  forgot  to  say  we  bought  a  cemetery  once  up  in 
Indiana  but  we've  sold  it.  It  was  a  very  small  cemetery 
and,  as  far  as  we  could  determine,  not  very  active,  if 
that's  the  right  way  to  talk  about  a  cemetery.  Anyway,  it 


came  with  a  paper  but  we  got  rid  of  it.  The  cemetery, 
that  is. 

Otherwise,  looking  back,  we  didn't  make  too  many 
mistakes  in  our  first  eight  ads,  considering  we  have 
nobody  on  the  staff  with  a  master's  from  Harvard 
Business  School  or  a  jet  airplane  and  aren't  much  up  on 
elaborate  planning.  (We  were  negotiating  for  a  paper  not 
long  ago  and  the  General  Manager  said  someone  had 
asked  him  to  prepare  a  five-year  projection  and  did  we 
want  a  copy?  Our  guy  said,  "Five-year  projection?  My 
Cod,  we  have  trouble  figuring  out  next  week.") 

We  know  you  can't  do  business  that  way  but  it's 
gotten  to  be  a  75-year  habit  with  us  that  we  can't  break. 
If  you  want  to  talk  with  us  some  day,  we  won't  want  a 
five-year  projection  nor  the  mailroom  foreman's  pedi¬ 
gree,  and  we  can't  give  you  a  ride  in  a  jet  or  overwhelm 
you  with  cadre  of  bustling  young  experts.  That's  not  our 
gas  bag.  But  we  do  have  an  easy-going  guy  who 
probably  speaks  your  language  without  dazzling  you  to 
death.  He'll  fly  in  (commercially)  if  you'd  like  to  talk  to 
him,  or  maybe  come  in  on  the  bus.  He'll  enjoy  getting 
out  of  the  office  for  a  while  and  he's  authorized  to  buy 
you  lunch.  All  very  informal,  and  no  obligations,  of 
course. 


C.  H.  Hoiles,  Chairman 


the  other  other-guys 
625  N.  Grand  Ave.,  Santa  Ana,  Calif. 


(714)  835-1234 


THE  REGISTER  Santa  Ana  Calif..  ANAHEIM  BULLETIN,  Anaheim.  Calif ;  DAILY  STAR  PROGRESS.  La  Habra.  Calif  .  VICTOR  VALLEY  DAILY  PRESS  Victorville. 
Calif..  APPEAL-DEMOCRAT.  Marysville.  Calif..  PORTERVILLE  RECORDER,  Porterville.  Calif  TURLOCK  DAILY  JOURNAL  Turlock  Calif  THE  GAZETTE- 
TELEGRAPH,  Colorado  Springs.  Colo.;  NEWS-HERALD.  Panama  City.  Fla.:  PLAYGROUND  DAILY  NEWS.  Fort  Walton  Beach.  Fla  THE  NEWS  TRIBUNE  Fort  Pierce. 
Ra  JOURNAL  REVIEW,  Crawfordsville .  Indiana;  SEYMOUR  DAILY  TRIBUNE.  Seymour.  Indiana.  COLUMBUS  TELEGRAM.  Columbus.  Nebraska  CLOVIS  NEWS 
JOURNAL.  Clovis.  Now  Mexico:  GASTONIA  GAZETTE.  Gastonia,  No  Carolina;  KINSTON  DAILY  FREE  PRESS.  Kinston.  No  Carolina  THE  SUN-JOURNAL.  Now  Born. 
North  Carolina  DAILY  NEWS.  Jacksonville.  No.  Carolina;  TIMES  NEWS.  Burtinglon,  No  Carolina;  THE  LIMA  NEWS.  Lima.  Ohio  BUCYRUS  TELEGRAPH-FORUM. 
Bucyms  Ohio  ODESSA  AMERICAN.  Odessa.  Texas  VALLEY  MORNING  STAR.  Harlingen.  Texas:  THE  MONITOR.  McAllen  Texas  THE  BROWNSVILLE  HERALD. 
Brownsville  Texas  PAMPA  DAILY  NEWS,  Pampa,  Texas;  HORNELL  EVENING  TRIBUNE.  Hornoll  Now  York.  WELLSVILLE  REPORTER  Wollsville  Now  York 


Editor  &  Publisher 

THE  EOURTH  estate 

Robert  U  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher.  Chairman  of  the  Board.  1912-1959 


'KABP 


TIO  , 

P  Charter  Member 
Audit  Bureau 
*  of  Circulations 
Member  American 
Newspaper 
Publ'shers  Association 

6  mo  average  net  paid  December  31.  1977— 25,036 


o  I 


Chance  for  cooperation 

Despite  allegations  that  the  Unesco  secretariat  is  deter¬ 
mined  to  create  controversy,  conflict  and  confrontation  be¬ 
tween  nations  of  the  Third  World  and  the  Free  World  (page 
60  this  issue)  there  is  an  effort  being  made  outside  of  that 
international  body  to  help  the  press  of  the  Third  World  im¬ 
prove  its  standards  and  its  performance  (page  48,  Oct.  14). 

Recognizing  its  obligations  to  its  underprivileged  friends 
in  the  developing  nations,  the  press  of  the  free  world  has 
raised  more  than  one  half  a  million  dollars  to  improve 
equipment  and  techniques  and  to  raise  the  standards  of  the 
press,  both  print  and  broadcast  in  the  Third  World. 

This,  more  than  anything  else,  in  our  opinion,  will  demon¬ 
strate  the  true  value  of  a  free  press  and  what  it  can  do  for 
developing  peoples. 

Leonard  Sussman  of  Freedom  House,  New  York,  last  week 
outlined  the  “target  area,”  if  it  can  be  called  that.  “Across 
the  world,”  he  said,  “we  find  that  1.8  billions  of  people 
(42.95%  of  the  world’s  population)  live  in  64  countries  and  5 
dependencies — all  of  which  are  not  free.  Some  874  million 
(21.4%)  live  in  47  countries  and  28  dependent  territories  that 
are  partly  free.  And  1.5  billion  (35.7%)  live  in  44  nations  and 
25  dependencies  that  are  free  ” 

Two-thirds  of  the  world’s  population  are  not  free,  or  are 
only  partly  free.  It  is  incumbent  upon  the  peoples  of  the 
one-third  who  enjoy  freedom  to  do  their  utmost  to  obtain  the 
release  of  others  from  mental  bondage.  If  they  can  do  so 
through  voluntary  programs  such  as  the  World  Press  Free¬ 
dom  Committee,  they  will  have  accomplished  more  than  30 
years  of  discussion  and  debate  has  been  able  to  do  through 
international  organizations.  Perhaps  it  is  time  to  realize 
that  it  is  the  people  of  the  world  who  can  help  each  other 
voluntarily  with  greater  success  than  governments. 


245  years  later 

October  29,  Sunday,  marks  the  245th  anniversary  of  the 
election  of  1733  which  John  Peter  Zenger  reported  and 
which  led  to  his  imprisonment  and  subsequently  his  acquittal 
thus  establishing  the  first  principles  of  a  free  press  in  this 
nation. 

Last  week  Congress  passed  the  bill  preserving  St.  Paul’s 
Church,  located  on  the  site  of  that  election,  as  a  national 
monument  to  freedom  of  the  press  and  the  Bill  of  Rights. 

Now  that  the  government  through  the  Parks  Department 
is  committed  to  maintaining  this  shrine  we  hope  the  free 
press  of  this  country  will  never  forget  its  existence  nor  its 
meaning. 
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Letters 


FEEDBACK 


By  Vic  Cantone 


PUBLIC  SERVICE 

It  seems  to  me  that  newspaper  people 
should  be  commended  rather  than  chas¬ 
tised  for  their  public  and  community  ser¬ 
vice. 

At  the  Florida  Press  Club  conference 
in  Jacksonvile  earlier  this  week,  editor- 
reporter  Cassandra  Tate  of  the  Lewiston 
(Ida.)  Tribune  talked  about  conflict  of 
interest  on  the  part  of  newspaper  people. 
Ms.  Tate  said,  “Newspapers  are  the  only 
private  business  protected  by  the  Con¬ 
stitution.  That  privilege  means  giving  up 
the  privilege  of  being  a  full  participating 
citizen.”  Teachers,  policemen,  lawyers, 
architects,  auditors,  clergymen,  bankers 
and  others  probably  could  make  a  similar 
case  for  each  of  their  professional  and 
business  groups  not  to  be  involved  in 
community  and  public  affairs.  Almost  all 
professional  and  business  people  have  a 
conflict  of  interest  based  on  the  law 
under  which  they  are  both  privileged  and 
required  to  function. 

There  is  such  a  great  need  for  informed 
and  dedicated  citizens  to  render  public 
service  that  no  professional  and  business 
groups  should  be  excluded  from  that 
challenge  and  opportunity.  I  feel  that  any 
professional  group  including  reporters, 
editors  and  publishers  would  gain  a  new 
and  more  realistic  perspective  of  the 
community  and  people  they  are  trying  to 
serve  if  they  broaden  their  horizons  by 
becoming  directly  involved  in  commun¬ 
ity  and  public  affairs. 

Wallace  Parker 
(Parker  is  research  director,  Florida 
Publishing  Co.) 

*  4e  9k 

SLANTED  STORY 

What  a  strange  collection  of  fact  and 
fiction  was  served  up  to  that  panel  of 
experts  as  grist  for  its  selection  of  “the 
10  best  censored  stories  of  1977  (E&P, 
September  9,  1978).”  One  of  the  10 
“censored”  stories  was  listed  as  “nu¬ 
clear  power  plant  decommissioning.” 
One  can  only  thank  the  Lord  that  the 
press  did  not  report  this  story  along  the 
lines  suggested  in  the  writeup,  because 
this  kind  of  replay  of  non-factual  anti¬ 
nuclear  propaganda  would  only  have 
given  the  press  a  black  eye. 

It  is  impossible  to  tell  from  the  E&P 
article  whether  this  slanted  description 
of  nuclear  energy  is  the  work  of  the 
jurors  or  of  the  sponsors  (should  I  say 
the  prosecution?),  the  Sociology  De¬ 
partment  of  Sonoma  College.  On  a 
hunch,  and  with  a  pardonable  prejudice 
against  Journalistic  exercises  concocted 
by  sociologists.  I’d  place  the  blame  on 
the  latter. 

Carl  Goldstein 
(Carl  Goldstein  is  assistant  vicepresident 
at  Atomic  Industrial  Forum  Inc.,  Wash¬ 
ington,  D.C.) 


THE  GOOD,  THE  BAD  AND  THE  UeLT. 


FOR  THE  RECORD 

There  are  two  errors  in  the  article, 
“Black  Reporters  Urged  to  Crack  Top 
Ranks,”  in  the  September  16  edition  of 
Eoitor  &  Publisher.  Mai  Goode  is 
referred  to  as  “a  CBS  correspondent  at 
the  U.N.  (who)  recently  retired.”  Mai 
Goode  was  an  ABC  correspondent  at  the 
United  Nations.  He  never  worked  for 
CBS  news.  The  article  further  states  that 
“Max  Robinson,  ABC  news  anchorman, 
(was)  the  first  black  in  that  slot  in  the 
country.”  Ed  Bradley  has  been  anchor¬ 
man  of  the  CBS  SUNDAY  NIGHT 
NEWS  since  1976.  Bradley  was  the  first 
black  anchorman  in  this  country. 

Ellen  Ehrlich 
(Ellen  Ehrlich  is  director  of  information 
services  for  CBS  news.) 

9|c  :k  * 

These  days,  when  the  pressmen’s 
strike  against  the  New  York  City  news¬ 
papers  has  produced  circulations  of 
zilch,  I  feel  a  little  hesitant  about  asking 
you  to  correct  the  Sunday  circulation 
figure  published  in  the  August  12,  1978 
issue  on  page  18.  However  ...  for  the 
first  six  months  of  1978,  the  Sunday  cir¬ 


culation  of  the  New  York  Times  rose 
from  1,456,000  copies  to  1,471,000.  A 
typo  made  it  appear  as  if  our  1978  circu¬ 
lation  had  fallen:  only  the  picket  line  has 
been  able  to  slow  our  growth  this  year. 

Leonard  R.  Harris 
(Harris  is  director  of  corporate  develop¬ 
ment  for  New  York  Times.) 

GOOD*  POINT 

Roy  Copperud  has  written  a  column 
(E&P,  Aug.  19,  1978,  #533)  which  ought 
to  be  cut  out,  copied  and  the  copy 
emblazoned  on  every  bulletin  board  in 
every  Department  of  Communications  or 
Journalism  in  America.  The  original 
ought  to  be  kept  and  copied  again  when 
the  mounted  copy  becomes  shopworn  or 
taken  off  the  board,  and  that  copy  ought 
to  be  put  up  in  its  place.  Mr.  Copperud 
makes  the  point  eloquently — emphasis 
on  creativity  in  writing  does  not  Justify 
ignorance  of  the  fundamentals  of  spelling 
and  grammar.  1  only  hope  the  young 
communications  Journalism  students  will 
take  heed. 

Elmer  C.  Freed 
(Elmer  C.  Freed  is  in  the  corporate  com¬ 
munications  department  at  New  Orleans 
Public  Service  Inc.) 


EDITOR'S  COMMENT 


Carl  Schwartz 
National  Editor 
The  Milwaukee  Journal 

“Newspapers  have  a  tougher  and  tougher  job  making 
things  understandable.  The  Times  News  Service 
offers  the  depth,  breadth  and  analysis  to  make  that  job 
easier.  This  is  particularly  true  in  coverage  of  foreign 
events  and  with  Congress  and  the  Washington  bureau- 
cracy-where  perspective  is  crucial. . .” 

She  IJork  Sinter 
news  service  ■ 


The  market  that  can’t  avoid 
hecoming  famous  is  also  becoming 
femous  as  a  test  market 


Fi)r  example,  a  recent 
government  study  had  the 
gall  to  choose  Portland  as 
the  most  livable  large  city 
in  the  country. 

We  were  mortified. 

For  better  or  worse, 
we’re  getting  the  same 
kind  of  notoriety  as  a  test 
market. 

We’re  so  average 
we  stand  out  in 
a  crowd. 

We  can’t  deny 
it.  The  demo¬ 
graphics  of  Port¬ 
land  families  are 
surprisingly  similar 
to  national  averages. 
Even  our  location, 
away  from  the  media  glare 
of  other  cities,  only  serves 
to  spread  our  reputation 
for  being  well-isolated. 

As  newspaper  pub¬ 
lishers,  we  ourselves  have 
been  guilty  of  enhancing 
Portland’s  credentials  as  a 
test  market. 

By  providing  a 
2-newspaper  buy  that 
nicely  blankets  the  metro 
area,  we’ve  provided  an 
ideal  vehicle  for 
advertisers. 

Dancer-Fitzgerald- 
Sample  has  not  been 
helping  a  bit. 

This  distinguished 
agency,  wise  in  the 
^  ways  of  new  product 
‘  *  promotion,  has  just 
^  included  Portland  on 
_  their  list  of  Top  50  test 
«  markets. 

V  To  further  dismay 
^  champions  of  anonymity, 
^  our  city  was  regarded  by 
n  DFS  as  the  only  test 
I  r  market  in  the  Northwest 
I  i  worthy  of 
'  g  recommendation. 


distribution,  and  con¬ 
siderably  more. 

To  help  you  find  your 
way  around  the  rest  of  the 
country,  we’ll  throw  in  a 
Hammond  Road  Atlas: 

48  colorful  pages  in  all. 

Both  items  will  arrive  in 
a  plain  brown  wrapj)er, 
marked  “Top  Secret.’’ 

You  see,  we  don’t  mind 
telling  you  about  the  vir¬ 
tues  of  Kirtland,  Oregon, 
but  we’d  appreciate  it  if 
you  didn’t  spread  it  around 
too  much. 

If  there’s  anything  we 
hate,  it’s  the  thought  of 
being  openly  admired  by 
millions  of  people. 


Popularity  haunts 
Portland,  Oregon 
like  the  plague. 

For  fear  of  being  over¬ 
run  by  people  fleeing  the 
bad  life  for  the  gtxxi,  many 
Oregonians  want  to  keep 
Oregon  under  wraps. 


HdU'  can  u'f  kcLp  a  low  profile 
when  Daneer-Fitzge'rald-Samble 
just  pieked  Portlum  as  the  only 
recommended  test  rtutrket  in  the 
Northwest? 

We  now  reluctandy 
climb  aboard  our 
own  bandwagon.  . 

After  all,  being  in  the 
newspaper  business,  we’re 
not  exactly  hostile  to  ad¬ 
vertisers.  In  fact,  we’ve 

fained  a  reputation  for 
eing  rather  helpful. 

As  a  token  of  our  sin¬ 
cerity,  we  will  send  you, 
absolutely  free,  our  ctim- 
prehensive  Marketing 
Manual,  a  complete  mar¬ 
keter’s  guide  to  Portland, 
Oregon. 

It  includes  information 
on  income  levels,  demo¬ 
graphics,  stores  and 


\X4’’rc  part  of  the  proNem.  By  rcac/un^ijl 
62. 8%  of  the  Portlartd  metro  market 
daily,  and  65.9%  on  Sunday,  test 
marketcTS  find  us  diffieult  to  resist. 

As  publishers  of  the 
state’s  two  dominant 
newspapers.  The  Oregonum 
and  The  Oregon  Jourruil,  we 
must  admit  to  having  some 
of  these  same  sentiments. 

But  despite  our  attempts 
to  stay  out  of  the  lime¬ 
light,  the  limelight  keeps 
finding  us. 


OK,  I  agree  to  help  keep  Portland,  Oregon  a 
relative  secret.  Send  me  your  Marketing 
Manual  and  the  Hammond  Road  Atlas,  free. 

Being  as  discreet  as  possible,  send  this  coupon  to 
Stephen  E.  Bell,  General  Advertising  Manager,  The 
Oregonian/Oregon  Krumal,  1320  S.W.  Broadway, 
Portland,  Oregon  9/201. 

Name  _  _  _ 


Address 


THE  OREGONIAN 
OREGON  JOURNAL 


Above  are  2. 7  reasons  why  it’s  diffieult  for 
us  to  remain  unknown  os  a  test  market:  Portland’s 
average  farruly  is  almost  identical  to  the  national 
average,  with  2. 7  people  per  househM. 


Represented  nationally  by  Newhouse  Newspapers. 
In  Seattle  by  G.  A.  Wellington. 


X 


Abitibi-Price  announce 
$25  per  ton  increase 


By  Jerry  Walker 

Abitibi-Price  Paper  Co.  Ltd.,  Toronto, 
the  world's  largest  newsprint  producer, 
will  raise  the  price  of  newsprint  by  S2.‘' 
a  ton  on  March  I,  1979. 

The  increase  which  follows  a  $1.''  a  ton 
hike  that  Abitibi  put  into  effect  in  .April, 
sends  the  price  per  ton  to  $34.S. 

The  new  price  was  disclosed  publicly 
for  the  first  time  (October  17)  by  Jan 
McGibbon.  vicepresident-finance.  Abi¬ 
tibi.  In  a  speech  he  gave  at  the  31st 
annual  meeting  of  the  Institute  of  News¬ 
paper  Controllers  and  Finance  Otficers 
in  New  Orleans. 

McGibbon  said  the  increase  was  nec¬ 
essary  to  offset  higher  manufacturing  and 
distributing  costs  at  their  mills. 

Bowater  announced  a  price  increase 
that  went  into  effect  October  1  of  $15 
which  pushed  their  price  per  ton  to  $335. 
No  other  paper  companies  followed  suit 
when  Bowater  announced  the  increase. 
Then  earlier  this  week  Great  I.akes 


Paper  Co.  upped  its  price  by  $24.76, 
effective  January  I .  when  a  ton  of  paper 
will  cost  $345. 

McGibbon  was  asked  why  publishers 
were  being  given  long  notice.  Usually 
their  is  a  9()-day  period.  He  said  it  was 
to  give  publishers  more  time  to  prepare 
advertisers  for  the  increase.  He  said  he 
foresees  no  chance  of  a  rollback.  He  said 
he  expects  other  mills  will  be  announcing 
higher  prices  very  shortly. 

The  latest  round  of  increases  for  paper 
seemed  to  catch  many  of  the  finance 
executives  by  surprise.  C.W.  Quisen- 
berry.  director  of  office  operations, 

1  Jndsay-Schaub  Newspapers  Inc.,  De¬ 
catur,  111.,  told  HiKiP  he  had  expected 
a  $20  a  ton  increase  next  year.  His 
papers  recently  signed  a  contract  with 
Bowater,  calling  for  a  500  ton  increase 
in  June  I9SI.  a  25  percent  jump  over  the 
current  contract. 

In  his  prepared  remarks  to  the  INFCO 
group.  McGibbon  said  the  outlook  for 
newsprint  for  1979  and  I9S0  is  a  "reason- 
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ably  tight  supply-demand  situation. 

“A  combination  of  a  supply  constraint, 
and  the  economic  climate,  will  probably 
limit  growth  in  consumption  to  about 
half  that  achieved  in  1978,"  he  said. 
"Close  co-operation  between  suppliers, 
customers  and  railways  will  be  essential 
if  shortages  are  to  be  avoided  or  at  least 
minimized." 

As  for  19X0,  McGibbon  predicted  that 
the  supply-demand  squeeze  should  ease 
because,  as  he  put  it.  “anticipated 
capacity  additions  are  likely  to  exceed 
the  North  American  market  growth  re¬ 
quirements  in  that  year  although  pro¬ 
ducer  mills  should  operate  close  to  ca¬ 
pacity  throughout  most  of  the  year." 

McGibbon  forecast  that  U.S.  news¬ 
print  consumption  next  year  could  reach 
a  record  level  of  II. I  million  tons,  an 
increase  of  350.0(K)  tons  over  this  year. 

The  projected  increase,  he  said,  ex¬ 
ceeds  by  about  lOO.OOO  tons,  the  an¬ 
ticipated  increase  in  North  American 
newsprint  capacity  in  the  same  period. 

"In  our  opinion,  this  supply  or  capacity 
constraint  will  probably  be  overcome  by 
drawing  down  consumer  inventories  to  a 
(Continiic’d  on  pane  24) 


UPl  to  take  steps 
to  get  into  black 


By  Jerry  Walker 

United  Press  International,  beset  with 
substantial  financial  losses,  will  embark 
on  a  five-year  financial  and  operation 
plan. 

Richard  G.  Capen  Jr.,  senior  vicepres¬ 
ident,  Copley  Newspapers  Inc.,  who  was 
re-elected  to  his  second  term  as  chair¬ 
man  of  the  UPl  Newspaper  Advisory 
Board,  announced  the  plan  at  a  meeting 
held  in  conjunction  with  United  Press 
International's  .Annual  Conference  of 
FMitors  and  Publishers  (EDICON)  held  in 
-San  Diego.  October  12-15.  Details  of  the 
plan  when  completed  will  be  submitted 
to  the  board,  he  said. 

Rod  Beaton.  UPl  president.  toldCct/' 
that  the  objective  of  the  five-year  plan  is 
to  "put  UPl  on  a  break  even  basis."  He 
confirmed  that  UPl  losses  will  be  around 
$3.X  million  in  1978. 

Stanley  H.  Stauffer,  president.  .Stauf¬ 
fer  Communications  Inc.,  who  was  re¬ 
elected  chairman  of  the  .Advisory 
Board's  management  committee,  said 
the  heavy  losses  incurred  by  the 
.Scripps-owned  wire  service  were  due  to  a 
large  degree  by  a  2Pr  increase  in  dis¬ 


tribution  costs  stemming  from  higher 
.AT&T  transmission  rates  that  went  into 
effect  in  January.  He  said  operating  ex¬ 
penses  at  UPl  rose  1 1.9^/  over  1977,  and 
he  attributed  this  to  the  dollar  devalua¬ 
tion. 

On  the  plus  side.  Stauffer  said  UPl 
registered  an  growth  in  revenues 

over  the  preceding  year.  Stauffer  said 
subscriber  cancellations  were  the  lowest 
in  seven  years.  He  said  the  new  contract 
with  the  Wire  Service  Guild  was  also  an 
important  accomplishment.  The  con¬ 
tract.  he  noted,  does  not  provide  a  wage 
increase  for  15'/.!  months,  and  the  Guild 
was  prevented  from  making  any  inroads 
in  work  jurisdictions. 

A  decision  to  locate  a  research  and 
development  center  in  Dallas.  Texas  was 
announced  at  EDICON  by  Rod  Beaton. 
Beaton  said  final  agreement  had  been 
reached  on  the  site  and  the  construction 
and  purchase  of  a  27.000  square  foot 
building  for  about  $2  million. 

The  new  center,  to  be  known  as  the 
UPl  Technical  Systems  Center,  will  have 
battery  and  generator  power  backups,  as 
well  as  sprinkler  and  halon  fire  control 
systems  to  guard  against  disruption  of 


UPl's  news  distribution. 

In  addition  to  the  computer,  computer 
complex  and  research  and  development 
laboratory,  the  center  will  house  UPl's 
manufacturing  facility  for  photo  equip¬ 
ment.  a  central  video  terminal  mainte¬ 
nance  shop  and  the  news  and  newspic- 
ture  headquarters  for  the  Southwestern 
United  States.  About  100  persons  will 
work  in  the  center  which  UPl  is  buying 
from  the  developer. 

UPl  will  install  two  90/80  Uni  vac  com¬ 
puters,  valued  at  $6.5  million  in  the 
center.  They  will  replace  existing  com¬ 
puters  located  in  New  York,  and  elec¬ 
tronically  handle  news  copy  from  200 
UPl  bureaus  around  the  world,  as  well  as 
the  distribution  of  copy  to  the  company's 
5.000  subscribers. 

The  facility,  which  Beaton  said  is  the 
"first  of  its  kind  for  a  news  service,"  will 
be  ready  for  occupancy  in  May.  1979. 
UPl's  news,  pictures  and  administrative 
headquarters  will  remain  in  New  York. 

UPl  presented  a  variety  of  speakers  at 
their  19th  annual  EDICON  that  was  held 
at  the  Hotel  Del  Coronado  in  .San  Diego. 

President  Jose  Lopez  Portillo  of 
Mexico  and  Rhodesian  Prime  Minister 
Ian  Smith  shared  some  of  the  problems 
that  face  undeveloped  nations,  while 
California  Gov.  Jerry  Brown  and  Attor¬ 
ney  General  Evelle  Younger,  who  are 
opposing  each  other  in  the  race  for  gov- 
(Continiieil  on  pa,i’c  24) 
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Fact-finding  hearing  continues 

Judge  tours  plant 
of  Cincinnati  Post 


By  Celeste  Huenergard 

Judge  Donald  Moore  and  his  court 
took  a  walk  down  Broadwa\  last  week  to 
see  the  paper  they  ha\e  been  xerbalK 
dissecting  for  the  past  2"  days. 

"The  last  time  I  took  a  \iew  I  went 
down  in  a  coal  mine."  quipped  Moore  as 
he  stood  before  the  still  presses  in  the 
Cincinniiti  P<>sr  plant.  "Perhaps  this  will 
be  a  little  better." 

Moore  later  told  the  hearing  on  the 
joint  operating  arrangement  between  the 
Post  and  the  Cincinnati  Enquirer  that  the 
tour  had  taken  him  back  to  his  own 
new  spaper  days  as  a  young  court  repor¬ 
ter  on  a  Maryland  dail\ . 

The  hour-long  excursion  followed 
eight  hours  of  testimony  by  Michael  L. 
Classman  vicepresident  of  Classman  and 
Oli\er  Economic  Consultants.  Washinc- 
ton.  D.C. 

Terence  Murphy,  a  former  Post  assis¬ 
tant  editor  and  the  intervenors  tlrst  w  it- 
ness.  took  the  stand  afterwards  to  com¬ 
plain  about  United  Press  International 
Services  and  Scripps  treatment  of  its 
afternoon  property. 

.As  far  as  Classman  is  concerned,  the 
Post  is  failing  economically  simply  be¬ 
cause  its  profits  do  not  equal  those  it 
could  have  earned  on  the  open 
market — itr  in  any  banking  institution. 

The  economist,  w  ho  also  spent  several 
years  as  an  in\estigator  for  the  Federal 
Trade  Commission,  w  as  hired  by  Scripps 
last  February  to  study  the  U.S.  newspa¬ 
per  market. 

Betw  een  600  and  S(X)  man  hours  (at  the 
rate  of  S75  an  hour)  were  de\oted  by 
Classman’s  fimi  to  compiling  statistics, 
interviewing  publishers  and  analyzing 
the  eventual  findings. 

One  of  Classman’s  conclusions  indi¬ 
cated  that  there  is  a  precarious  circula¬ 
tion  balance  between  two  successful 
competing  dailies,  and  if  it  is  tipped — 
even  slightly — ime  of  the  papers  w  ill  suf¬ 
fer. 

That  "delicate  balance"  existed  when 
the  Post  w  as  selling  about  240.000  copies 
and  the  Enquirer  about  190.000. 
Classman  testified.  (Both  papers’  daily 
figures  have  dropped  to  IS7.096  and 
I8.‘'..S23  respectively.) 

Classman  then  went  on  to  list  the 
number  of  morning  and  evening  papers 
that  have  exited  from  the  market  since 
1941.  He  calculated  the  percentage  of 
evening  departures  during  that  period  in 
markets  over  I()0.()(K)  at  72  percent. 

A  P.M.’s  propensity  toward  that  un¬ 
happy  ending  can  be  partially  attributed 
to  a  number  of  factors.  Classman  con¬ 


tinued:  change  in  lifest\les.  shrinkage  of 
the  blue  collar  work  force.  tele\ision. 
traffic  congestion.  cit>  exodus  to  the 
suburbs,  and  suburban  weeklies. 

It  is  also  abetted  if  the  P. M.  does  not 
have  a  Sundav  product.  Classman  con¬ 
tinued. 

Publishers  universallv  told  me  that 
thev  didn't  see  how  Scripps  could  "tuni 
if  (the  Post)  around"  without  a  Sundav 
edition.  Classman  testified. 

In  particular.  Classman  said.  Warren 
F.  Buffett,  chairman  of  the  Ihiffalo 
(N.V.)  .Vt’u-.v.  reported  that  the  News 
would  have  "found  themselves  in  trou¬ 
ble  ten  or  20  vears  down  the  road"  if 
thev  hadn’t  added  a  Sundav  issue  (in 
1 977). 

"Buffett  seemed  to  indicate  that  a 
Sundav  paper  was  the  single  most  impor¬ 
tant  factor  for  survival."  Classman  add- 
evl. 

The  economist  pointed  to  Sundav 
store  hours  as  the  impetus  behind  the 
Sundav  editions’s  growing  importance 


Administrative  Law  Judge  Donald 
Moore  and  his  court  toured  the  Cincin¬ 
nati  Post  plant  last  week  to  view  what 
they  have  been  talking  about  for  the 
last  27  days.  E.  W.  Scripps  director  of 
production  Ralph  Eary  led  the  one  hour 
excursion  after  the  October  1  2  session 
of  the  Federal  hearings  on  the  proposed 
joint  operating  arrangement  between 
the  Post  and  the  Cincinnati  Enquirer. 


during  the  last  two  decades. 

I  or  the  (Vst  to  launch  a  Sund.iv  paper 
now.  however,  would  Iv  a  "riskv  .ind 
expensive  propos.il  that  would  t.ike  at 
least  fiv  e  to  10  v  ears  to  biv.ik  ev  en  v  earlv 
and  much  longer  to  recover  the  iiuti.il 
costs.  Classman  said  publishei>  warned 
him. 

In  presenting  sivcific  comments  from 
publishers.  Classman  testified  that: 

•  I'he  IhilYala  C'onricr  Expiwy  livts  .i 
.Sundav  circulation  of  2t>.'.tH)t)  and  a  .^0- 
cent  price  t.ig.  The  ButY.ilo  News  .Sun¬ 
dav.  begun  last  vear.  initiallv  claimed 
roughiv  I  ■’.'.(too  readers  and  .»  single 
copv  price  of  .'0  cents. 

Since  then  the  News  has  dropped  to 
about  I. '0.000  and  reports  verv  little  .ul- 
vertising.  As  much  .is  one  third  of  its  Sun¬ 
dav  linage  runs  in  its  tv  magazine,  while 
the  Courier  l-Apress  enjovs  an  SO  percent 
market  share. 

•  The  I'hilaJcli'liia  Itnllciin  enteivd  the 
Sundav  market  for  the  first  time  in  ri>4- 
when  it  bought  the  I'liilaJcIphia  Kcc,n\l 
vv  ith  an  established  Sundav  circulation  of 
ixuighlv  400.000. 

Bv  the  19(>(Vs  there  still  was  .i  200.000 
reader  gap  between  the  Bulletin  at 
6.'0.0(X)  and  the  Philadelphia  Inquirer  at 
S(v().(XX).  In  .30  vears  it  has  not  been  able 
to  overtake  the  Inquirer — even  though  it 
has  been  the  dominant  paper  on  a  dailv 
basis. 

•  W  ilmington.  I VI.  is  not  a  com|vtitive 
newspaper  city  and  vet  the  Sundav  edi¬ 
tion  begun  in  the  I97()’s  bv  the  Wii- 
niinititni  .\en  .\  .hnirnal  has  only  managed 
to  pick  up  between  6.' .0(H)  and  S0.(X)0 
readers  (combined  A.M.  and  I’.M.  dailv 
circulation  measuivs  about  l.36..3.‘'7). 

It  has  been  difficult  to  switch  reader 
loyaltv  away  from  the  nearby  Philadel¬ 
phia  Sundays  even  with  the  News  Jour¬ 
nal’s  emphasis  on  local  news. 

•  I'he  Wilkes- Pane  (Pa.)  linies- 
l  eiulerSews-Reetirtl  intixxluced  a  Sundav 
edition  to  compete  against  the  weekly 
Wilkes-Piure  Sunday  Independent  after 
a  Hood  in  1972  forced  them  to  expand 
their  plant  facilities. 

The  I'ime-l  eader’s  .Sunday  offering  hit 
the  newsstands  in  1972  and  was  selling 
about  2I.()(X)  copies  compared  to  the  In¬ 
dependent’s  figures  of  about  .'I.O(X). 

The  following  year  a  union  dispute 
closed  down  both  papers.  The  limes- 
l.eader  settled  a  month  before  its  com¬ 
petitor  and  watched  its  Suiulay  circula¬ 
tion  climb  to  4().()()(). 

W  hen  the  Independent  started  publish¬ 
ing  a  month  later,  however,  the  I'imes- 
l  .cader’s  numbers  fell  back  to  22.()(X)  and 
the  weekly’s  grew  to  .'2.()(H). 

The  daily  finally  folded  its  Sunday  at¬ 
tempt  in  1974.  I'he  Independent’s  circu¬ 
lation  immediately  jumped  to  .'S.OOO. 

IN  en  when  all  the  breaks  go  your  way. 
building  circulation  for  a  new  medium  is 
a  dilVicult  task,  he  said. 

•  Scripps  unsuccessfully  started  Sim- 

(Cantinned  an  paxte  4.^) 
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Maine  newspapers  test 
right-to-know  law 


By  Carla  Marie  Rupp 

Maine  newspapers  for  the  first  time 
this  week  tested  the  state's  19-year-old 
right-to-know  law  and  editors  were 
pleasantly  surprised.  Their  batting  aver¬ 
age  was  much  better  than  they  expected. 

Out  of  a  total  of  1 1 1  police  stations 
tested  by  100  reporters  (from  roughly  .10 
Maine  newspapers)  and  members  of  the 
public  who  walked  into  local  police  sta¬ 
tions  and  asked  to  see  the  complete  rec¬ 
ords  of  the  most  recent  arrests,  only  the 
directors  of  nine  law  enforcement  agen¬ 
cies  refused.  Three  more  imposed  lim¬ 
ited  access. 

The  remaining  99  police  stations  are 
complying  fully  with  guidelines  issued  by 
Maine's  State  Atty.  Gen.  Joseph  Bren¬ 
nan,  according  to  Maine  Press  Associa¬ 
tions's  Freedom  of  Information  Commit¬ 
tee.  coordinating  the  test. 

The  MPA  Committee  headed  by  Pub¬ 
lisher  Howard  James,  of  the  RtimfonI 
tails  (Maine)  Times  and  the  Norway- 
Faris  Advertiser-Democrat ,  voted  Mon¬ 
day  night  (October  16)  to  investigate  the 
12  reluctant  departments  which  MPA  at¬ 
torney  Gordon  Scott  said  were  not  com¬ 
plying  or  were  in  “limited  compliance". 

Brennan's  guidelines,  which  were  is¬ 
sued  October  13.  were  clear  on  the  fact 
that  arrest  records  were  public  docu¬ 
ments  within  the  meaning  of  the  law 
which  exempt  only  those  records  specif¬ 
ically  exempted  by  statute.  The  law  spe¬ 
cifically  states  that  all  records  main¬ 
tained  by  public  bodies  should  be  open  to 
public  inspection  during  regular  business 
hours. 

Members  of  the  MPA  had  surveyed  77 
police  departments  in  August  and  found 
that  only  a  minority  of  chiefs  would 
allow  reporters  to  view  the  records  and 
even  fewer  allowed  public  access.  Two 
dozen  police  chiefs  said  no  one  could 
look  without  a  court  order. 

James  called  the  October  16  test  a 
“dramatic  change"  and  an  “unques¬ 
tioned  success"  over  the  August  survey. 

In  his  newspapers  this  week,  he  en¬ 
couraged  members  of  the  public  to  use 
the  access  provided  to  them  under  the 
law. 

“We  agreed  with  Attorney  General 
Brennan  that  the  press  has  no  more  right 
than  the  public  under  this  law.  Both  have 
eq  ual — and  ful  I — access . ' ' 

Brennan,  who  was  in  Bangor  on  a 
political  appearance  in  connection  with 
his  campaign  for  governor,  stopped  in  at 
the  MPA  headquarters  at  the  Bangor 
Daily  News.  When  asked  if  his  office 
would  take  any  action  against  those  12 
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police  departments  in  question.  Bren¬ 
nan  said  his  office  would  look  into  the 
matter  and  work  with  the  police  depart¬ 
ments  to  resolve  it.  He  said  he  would  try 
for  -oluntary  compliance  before  pro¬ 
secuting  the  violators  as  he  has  said  he 
would. 

Brennan  said  he  thought  other  persons 
thanjust  the  chiefs  should  be  empowered 
to  release  information  on  those  arrested 
and  emphasized  that  access  to  records 
was  available  to  any  member  of  the  pub¬ 
lic  and  not  just  those  approved  by  the 
police. 

Requests  by  the  press  and  the  public  to 
view  police  arrest  records  were  fielded 
cleanly  by  law  enforcement  agencies  in 
James'  newspaper  circulation  area  of 
Northern  Oxford  County  and  free  access 
was  given  as  required  by  state  law. 

Police  chief  John  Bernard  from 
Mexico.  Maine,  was  asked  for  his  arrest 
records  for  the  previous  24  hours  and  he 
showed  the  paperwork  for  the  only  arrest 
made  for  leaving  the  scene  of  an  acci¬ 
dent.  without  hesitation.  Bernard  said 
that  his  department  was  changing  its 
record-keeping  system  to  comply  with 
the  suggestion  in  Attorney  (Jeneral 
Brennan's  guidelines. 

“You  guys  have  forced  us  to  clean  up 
our  act.  We're  organizing  better.  It  is 
nothing  we  weren't  doing  before,  but  it 
just  wasn't  as  organized."  Bernard  said. 
“I  do  worry  about  the  average  citizen 
having  access  to  the  files  mainly  because 
it  is  time-consuming;  we  can't  be  here  all 
the  time,  or  be  running  back  to  open  the 
files."  Bernard  said. 

Brennan  said  he  thought  the  MPA's 
survey  was  worth  a  lot.  “Some  public 
officials  feel  that  these  areas  are  a  private 
domain."  And  then  he  said  that  he  didn't 
“know  of  a  greater  invasion  of  liberty" 
than  secret  arrests. 

The  nine  problem  departments  in¬ 
cluded  Bridgton.  Maine,  where  Chief 
Robert  Bell  released  arrest  records  to  a 
reporter  but  denied  a  private  citizen  to 
them.  “My  arrest  records  include  inves¬ 
tigative  information  and  names  of  infor¬ 
mants  and  confidants.  1  don't  want  them 
harrassed.  My  records  are  completely 
open  to  the  press.  1  will  give  information 
to  anyone  with  a  legitimate  reason  for 
asking — but  not  to  anyone  with  no  rea¬ 
son.  except  curiosity,"  Bell  said. 

I  don't  think  I'm  going  to  change  my 
mind."  he  added. 

Other  departments  refusing  to  open 
included  Sanford,  where  Chief  Joseph 
Roy  fiatly  refused  to  let  either  the  press 
or  members  of  the  public  examine  his 
records,  saying  that  he  “couldn't  release 


that  information  because  it  is  still  under 
investigation."  When  asked  for  earlier 
information.  Chief  Roy  said,  "That's 
ancient  history." 

In  New  Gloucester,  the  sole  town  of¬ 
ficer  Herbert  Thompson  said  he  hadn't 
arrested  an  adult  in  “the  past  four  years" 
and  that  he  wouldn't  show  records  to 
reporters  even  if  he  had  them. 

John  K.  Muiphy.  executive  editor  of 
the  Portland  (Maine)  /Ve.v.v  Herald, 
Fvenini’  E.xpress  and  .Stmday  Telegram, 
said.  “The  results  are  heartening. 

“The  attorney  general  seems  to  have 
made  his  message  about  the  law  clear  to 
most  police  departments.  And  most  of 
them  are  acknowledging  that  their  rec¬ 
ords  are  open  to  the  public. 

“We  at  the  Gannett  papers  are  natur¬ 
ally  pleased  at  this  recognition,  that 
police  business  is  the  public's  business." 

Jim  Milliken,  managing  editor  of  the 
Keimehec  Journal  in  Augusta.  Maine, 
said,  “It  was  a  good  project.  The  test 
gave  newspapers  which  have  their  own 
responsibilities  to  their  own  areas,  a 
chance  to  exercise  statewide  inlluence. 
The  only  important  reason  for  that  inllu¬ 
ence  was  that  it  protected  and  expanded 
the  public's  right  to  know." 

One  of  the  things  that  has  bothered 
newspapers,  he  said,  is  that  while  no  one 
suspects  a  “gestapo-type  police  opera¬ 
tion"  the  protection  against  such  a  police 
state  is  minimal.  “So  much  police  activ¬ 
ity  has  been  kept  secret."  Milliken  said. 
In  fairness  to  the  police,  they  felt  them¬ 
selves  caught  between  contlicting  laws 
regarding  privacy  and  disclosure,  he 
said. 

fhe  great  benefits  of  this  project  be¬ 
yond  opening  the  records,  he  said,  are 
encouraged  dialogue  between  editors 
and  police  chiefs  when  a  normal  dialogue 
has  been  between  reporters  and  patrol¬ 
man  on  tactical  day-to-day  matters  and  it 
brings  the  attorney  general  into  the  pic¬ 
ture.  His  presence  had  been  minimal  in 
law  enforcement  matters,  said  Milliken. 

“The  effect  on  us  is  that  most  notice¬ 
ably  there  will  be  more  police  news  in 
the  Kennebec  Journal,"  he  said,  “or 
faster  reporting  of  police  news.  We  are 
now  setting  more  practical  means  of  daily 
communications  between  our  reporters 
and  the  various  police  agencies.  Before 
we  would  call  on  the  phone  twice  a  day 
and  talk  to  a  dispatcher,  who  either  didn't 
know  or  couldn't  say  what  was  going  on. 
A  few  we  did  visit  on  a  daily  basis.  We 
are  making  greater  efforts  to  find  out  the 
times  of  day  the  records  are  most  acces¬ 
sible,"  said  Milliken. 

“We  are  finding  that  our  use  on  the 
telephone  has  been  more  effective  since 
this  test. 

“We  intend  to  continue  our  face-to- 
face  dialogue  with  area  law  enforcement 
leaders,"  said  Milliken. 

(Continued  on  pa^e  45} 
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Improvement  noted  in 
hemisphere  free  press 


Although  its  Committee  on  Freedom 
of  the  Press  cited  eight  countries  in  this 
hemisphere  where  press  freedom  does 
not  exist  or  is  seriously  limited,  members 
of  the  Inter  American  Press  Association 
were  told  last  week  the  struggle  on  behalf 
of  journalists  and  newspapers  seems  to 
be  yielding  results  and  the  situation 
throughout  the  hemisphere  seems  to  be 
improving  due  to  lAPA  efforts. 

lAPA  said  there  is  no  freedom  of  the 
press  in  Cuba  and  once  again  demanded 
the  release  of  newspapermen  who  have 
been  imprisoned  there. 

In  formal  resolutions  lAPA  found 
“improved  environment  for  the  press” 
in  Chile  but  noted  “Edict  107“  requires 
new  publications  to  secure  permission 
from  the  government  to  publish.  lAPA 
resolved  “to  support  Chile’s  journalists 
in  their  fight  for  a  free  press  and  to  urge 
the  military  government  to  restore  free¬ 
dom  of  the  press  by  eliminating  Edict  107 
and  all  restrictions  on  the  founding  of 
new  publications.” 

lAPA  found  that  “in  recent  weeks. 
Fiaitian  journalists  have  felt  newly 
threatened  and  intimidated  by  the  gov¬ 
ernment.  forcing  them  to  impose  censor¬ 
ship  on  themselves”  and  ui^ed  “President 
Duvalier  to  carry  out  his  promises,  given 
personally  to  members  of  the  lAP.A  mis¬ 
sion  in  February,  to  ask  him  for  full 
guarantees  to  all  journalists  and  to  put  an 
end  to  all  intimidation. 

“Freedom  of  the  press  does  not  exist 
in  Peru  because  the  national  newspapers 
are  operated  and  controlled  completely 
by  the  governments.”  lAPA  said.  “Con¬ 
trary  to  what  was  expected,  the  latest 
governmental  Decree-Law.  as  all  previ¬ 
ous  ones,  violates  the  constitutional 
guarantees  of  freedom  of  the  press  and 
proprietary  rights,  and  also  violates,  in 
like  manner,  the  Universal  Declaration 
of  Human  Rights,  which  was  approved 
and  ratified  by  the  Peruvian  Govern¬ 
ment. 

“Although  the  press  consulship  was 
lifted  in  Nicaragua  October  9.  the  condi¬ 
tions  unde  which  independent  jour¬ 
nalists  must  labor,  particularly  at  /.</ 
Prensa.  represent  a  serious  threat  and 
personal  danger  for  both  individuals  and 
property  of  journalists  and  journalistic 
enterprises."  lAPA  said.  The  associa¬ 
tion  resolved  to  condemn  the  regime  of 
General  Somoza  because  of  its  repeated 
violation  of  human  rights  among  which  is 
included  freedom  of  the  press  and  to  de¬ 
mand  again  prompt  and  effective  action 
in  the  interest  of  justice  to  discover  and 
punish  those  responsible  for  the  death  of 
Dr.  Pedro  Joaquin  Chamorro.” 

Noting  that  “Panama  has  been  added 


to  the  growing  list  of  countries  in  which 
the  free  practice  of  journalism  has  been 
converted  into  a  privilege  granted  by  the 
government  by  means  of  mandatory  li¬ 
censing  and  these  regulatory  measures 
already  exist  in  such  democratic  coun¬ 
tries  as  Costa  Rica.  Colombia,  and  Ven¬ 
ezuela.  and  countries  dominated  by 
military  regimes  such  as.  Ecuador  and 
Peru,  are  considering  this  prac¬ 
tice.”  lAPA  stated  “that  state  licensing 
of  the  practice  of  journalism  violates  the 
basic  human  right,  freedom  of  the 
press.” 

lAPA  expressed  “alarm  at  the  steady 
deterioration  of  the  constitutional  rights 
of  the  press  in  the  United  States;  con¬ 
demned  the  growing  judicial  tendency  to 
override  the  First  Amendment  and 
Fourth  Amendment  rights  with  the  Sixth 
Amendment;  expressed  support  for  re¬ 
porter  Myron  A.  Farber  and  the  New 
York  Times  in  their  struggle  to  uphold  the 
confidentiality  of  a  reporter's  notes. 

Noting  “there  are  journalists  in  Argen¬ 
tina  jailed  or  under  house  arrest  without 
a  court  order,  and  four  newspapers  are 
under  government  seizure.  lAPA  re¬ 
solved  “to  demand  of  the  Argentine  Gov¬ 
ernment  that  the  detained  journalists 
either  be  tried  or  set  free,  and  that  the 
newspapers  be  returned  to  their  rightful 
owners.” 

In  addition.  lAPA  charged  there  is  no 
freedom  of  the  press  in  Uruguay  and 
Paraguay. 

Edward  W.  Scripps.  head  of  the 
Scripps  League  of  Newspapers,  scored  a 
victory,  on  a  split  vote,  when  the  dele¬ 
gates  approved  a  resolution  he  offered.  It 
pledges  lAPA  efforts  to  resist,  with  all 
the  moral  force  at  its  command,  the  ex¬ 
tension  of  the  Panamanian  government's 
press  control  policy  in  the  Canal  Zone 
after  the  United  States  relinquishes  con¬ 
trol  of  the  canal.  The  press  is  free  in  the 
Canal  Zone.  Scripps  maintained.  His 
proposal  was  rejected  by  the  resolutions 
committee  but  the  General  Assembly 
ratified  it. 

Eight  prominent  exiles,  including  the 
sister  of  Cuban  President  Fidel  Castro, 
reiterated  to  the  lAPA  general  assembly 
their  opposition  to  a  dialogue  with  the 
Cuban  government. 

“The  political  imprisonment  gates  (in 
Cuba)  must  be  opened  by  he  who  opened 
and  closed  them  after  confining 
thousands  of  men  and  women  prison- 
eis.”  said  a  position  paper  of  the  gioup 
read  to  a  special  lAPA  commission  on 
the  situation  in  Cuba. 

Humberto  Medrano,  former  editor  of 
the  Havana  daily  Prensii  Lihre.  lead  the 
document,  signed  by.  among  others. 


Juanita  Castro,  who  actively  has  op¬ 
posed  her  brother’s  Communist  govern¬ 
ment. 

The  document,  signed  by  former 
Cuban  Prime  Minister  Manuel  Antonio 
de  Varona;  the  second  ranking  military 
member  of  the  aborted  Bay  of  Pigs  inva¬ 
sion.  Col.  Emeido  Oliva;  and  the  former 
editor  of  the  Havana  daily  Diorio  de  la 
Marina,  Jose  Ignacio  Rivero,  explained 
the  reasons  for  refusing  to  dialogue  with 
the  Cuban  government. 

Also  signing  the  document  were.  En¬ 
rique  Huerta,  president  of  the  Associa¬ 
tion  of  Cuban  doctors  in  exile;  Jorge  Mas 
Canosa.  head  of  the  anti-Castro  organi¬ 
zation  RECE;  and  Vicente  Rubiera.  an 
exile  labor  leader. 

The  exile  document  said  that  those 
who  signed  have  no  particular  represen¬ 
tation  “other  than  their  love  of  Cuba  and 
the  freedom  and  independence  of  their 
homeland.” 

It  explains  that  "all  negotiations  car¬ 
ry  ...  a  give-and-take  where  exiles 
have  nothing  to  offer  except  the  relin¬ 
quishment  of  its  principles,  its  convic¬ 
tions.  its  political  and  religious  beliefs.” 

Also  speaking  before  the  panel  w'as 
Leonardo  Fonseca,  a  veteran  of  Cuba’s 
military  campaign  in  Angola,  who  de¬ 
fected  to  the  United  States.  Fonseca  said 
that  Cuba’s  action  shattered  the  legiti¬ 
mate  hopes  for  freedom  of  the  black 
people  of  Angola. 

lAPA  paragraphs 

A  memorial  in  the  name  of  the  late 
Pedro  Joaquin  Chamorro,  the  editor  and 
publisher  of  La  Prensa,  Managua. 
Nicaragua,  who  was  assassinated  several 
months  ago.  was  announced  by  the 
lAPA  Technical  Center. 

George  Arellano,  president  of  Abitibi 
Price,  announced  the  company  has  made 
an  initial  commitment  of  S5.(K)0  per  year 
for  three  years  to  be  used  to  improve 
management  and  financial  skills  within 
Latin  American  newspapers  through  re¬ 
gional  seminars. 

The  lAPA  Scholaiship  Fund  marked 
its  25th  anniversary  by  honoring  John  S. 
Knight  who  made  the  first  contribution 
of  a  $2.51X)  scholarship.  As  head  of  the 
Knight  newspapers  he  announced  it  at  a 
dinner  in  Rio  de  Janeiro  and  named  the 
scholarship  the  lAPA/LaPrensa  Schol¬ 
arship  in  honor  of  the  famous  Buenos 
Aires  newspaper. 

The  Fund  has  awarded  250  full  schol- 
ai  ships  to  journalists  in  this  hemisphere 
since  that  time. 

■if-  ^ 

In  a  telegram  to  lAPA  President  Ar¬ 
gentina  S.  Hills  during  the  oiganization’s 
34th  annual  meeting.  Piesident  Jimmy 
Carter  said: 

“Of  all  the  basic  rights  that  contribute 
(Continued  on  pai’e  45) 
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Government  control  seen 
in  guise  of  ‘profession’ 


“Professionalization  of  journalism”  is 
only  another  step  toward  government 
control  of  the  press.  Prof.  John  Merrill  of 
the  University  of  Missouri  told  members 
of  the  Inter  American  Press  Association 
at  their  meeting  (Oct.  12)  in  Miami. 

As  a  libertarian,  he  said,  he  opposes 
licensing  of  Journalists  because  a  high 
level  of  performance  does  not  depend  on 
that  system  or  on  professional  associa¬ 
tions. 

“I  am  convinced,”  Merrill  said,  "that 
journalism  in  any  basically  libertacian 
country  is  not  a  profession — and  should 
not  be  a  profession.  The  spirit  of  liber¬ 
tarianism  is  opposed  to  any  elite  group 
setting  itself  up  as  comprising  the  only 
journalists  in  a  country.  It  favors  partici¬ 
pation  by  anyone  in  journalistic  activity. 

“Professionalization  with  its  inevita¬ 
ble  demand  for  licensing  tends  to  re¬ 
pudiate  this  spirit.” 

Merrill  said  he  had  studied  the  works 
of  John  Stuart  Mill.  John  Locke,  Vol¬ 
taire,  Thomas  Jefferson  and  others  who 
helped  develop  the  theory  of  press  liber¬ 
tarianism  and  had  concluded  that  licens¬ 
ing  and  the  whole  “Colegio”  concept  of 
Latin  American  governments  were 
dangerous. 

The  journalism  teacher  listed  his  ob¬ 
jections  to  licensing  as  follows; 

1 .  It  would  exclude  many  writers  from 
participation  in  journalism. 

2.  It  would  grant  press  freedom  to 
only  a  small  group. 

3.  It  would  grant  government  an  entry 
into  the  business  of  journalism,  for  non- 
licensed  journalists  would  be  taken  to 
court  and  legal  action  implies  legislative 
procedures  which  imply  Government. 

4.  It  would  lead  to  a  restriction  of 
pluralism  of  journalists  and  points  of 
view.  The  danger  to  press  freedom  does 
not  come  only  from  governments. 

5.  It  could  result  in  a  scarcity  of  jour¬ 
nalists,  if  only  graduates  of  accredited 
journalism  schools  were  free  to  practice. 

6.  It  would  cause  a  press  system  to 
become  more  conformist  and  monolithic, 
with  recalcitrant,  eccentric  or  non¬ 
conformist  writers  being  excluded. 

As  much  as  he  favors  a  journalism 
education,  Merrill  added,  he  would  hate 
to  see  only  J-school  graduates  practicing 
their  vocation  in  the  United  States. 

The  licensing  system  had  one  support¬ 
er  in  the  lAPA  symposium.  Carlos 
Mora,  president  of  the  Colegio  de 
Periodistas  in  Costa  Rica,  said  jour¬ 
nalism  in  that  country  had  been  greatly 
improved  in  the  past  10  years  by  the  re¬ 
quirement  that  all  journalists  must  be 


members  of  the  Colegio  and  have  de¬ 
grees  in  journalism  from  the  University 
of  Costa  Rica. 

Prior  to  enactment  of  the  Colegio  law, 
at  the  urging  of  journalists,  Mora  related, 
publishers  of  newspapers  employed  un¬ 
educated  (many  without  even  high 
school  diplomas)  as  reporters  and  editors 
at  very  low  pay. 

The  Colegio,  he  said,  has  raised  the 
quality  of  journalism  and  there  is  more 
freedom  of  expression  in  the  news  media 
than  before  the  system  was  put  into  ef¬ 
fect.  Working  conditions  have  been  im¬ 
proved,  but  the  Colegio  does  not  bargain 
on  wages.  A  strong  factor  is  an  ethical 
code,  Mora  explained,  which  gives  a 
journalist  an  opportunity  to  be  heard  by  a 
tribunal  of  his  peers  if  there  is  a  charge 
that  the  publisher  is  demanding  a  biased 
news  report  or  commentary. 

Mora,  who  is  a  former  newspaper  wri¬ 
ter  now  employed  as  a  governmental 
publicist,  declared,  “We  (the  journalists) 
would  be  the  first  ones  to  destroy  the 
Colegio  if  it  ever  interferes  with  freedom 
of  information.” 

The  Colegio,  incidentally,  includes 
photographers. 

Mora  declined  to  discuss  the  case  of 
Joseph  Phillips  and  Mrs.  Patricia 
McNair,  U.  S.  journalists  who  had  estab¬ 
lished  an  English-language  newspaper, 
the  San  Jose  News,  in  Costa  Rica  in 
1973.  He  indicated  that  the  matter  in¬ 
volves  a  legal  and  legislative  question. 

According  to  Howard  Kleinberg. 
Miami  News  editor,  the  Colegio  brought 
action  against  Phillips  for  not  having  a 
license  to  practice  journalism  and  for 
employing  U.  S.  newsmen  to  produce 
his  paper.  The  News  grew  from  16  to  40 
pages  tabloid  in  a  few  years. 

Phillips  applied  for  membership  in  the 
Colegio  but  before  any  action  was  taken 
on  it,  Phillips  and  two  of  his  reporters 
were  brought  up  on  criminal  charges. 
The  court  convicted  the  publisher  and 
suspended  a  three-months  jail  sentence. 
Then  the  Colegio  rejected  his  member¬ 
ship  application  because  he  had  a  crimi¬ 
nal  record,  Kleinberg  recited. 

Ms.  McNair  left  Costa  Rica  and 
founded  the  Gnatemala  News  in 
Guatemala  City. 

German  C.  Ornes,  the  incoming  presi¬ 
dent  of  lAPA,  made  an  emotional  appeal 
to  the  organization  to  assist  in  his  fight 
against  a  proposed  Colegio  bill  in  the 
legislature  of  the  Dominican  Republic. 
He  said  the  bill,  which  would  also  im¬ 
pose  a  2  percent  tax  on  advertising,  viol¬ 
ates  the  country’s  constitution  and 
would  result  in  a  closed  shop  with  a 
union  in  control  of  the  press. 
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The  “unionizing”  of  journalists  is  one 
of  the  serious  concerns  of  lAPA's  %2 
members.  Executive  Committee  Chair¬ 
man  Horacio  Aguirre  of  Diarios  Las 
Americas,  Miami,  declared.  The  au¬ 
thorization  or  license,  whatever  the  legal 
form  it  might  take,  constitutes  a  limita¬ 
tion  to  freedom  of  expression,  he  said, 
and  “no  one  should  be  forced  to  obtain  a 
legal  permit  to  write  in  a  newspaper.” 

There  is  no  objection,  he  added,  to  the 
association  of  journalists  to  all  other 
ends  that  do  not  imply  the  mentioned 
kind  of  restrictions. 

The  lAPA  delegates  paid  tribute  to  Dr. 
Pedro  Joaquin  Chamorro  of  Managua, 
Nicaragua,  whose  “painful  and  rep¬ 
rehensible  assassination”  occurred  on 
Janury  10.  This  act,  Aguirre  said,  is 
shameful  for  our  civilization  and  lAPA 
has  insisted  that  the  guilty  persons  be 
punished  by  the  Nicaraguan  authorities. 

The  MergCnthaler  Award  was  given  to 
the  harassed  and  persecuted  Argentine 
journalists. 

A  report  by  Edward  Seaton.  Manlial- 
tan  (Kans.)  Mercury,  and  Ignacio 
l.ozano.  La  Opinion,  Los  Angeles,  told 
of  the  closing  or  temporary  suspension  of 
more  than  60  publications,  many  of  them 
daily  newspapers,  during  the  coup  in 
Argentina.  Military  authorities  are  run¬ 
ning  several  publications  and  the  private 
publishers  of  others  face  a  “post-war” 
situation  dominated  by  fear  and  self¬ 
censorship. 

An  lAPA  member,  they  related, 
moved  his  family  into  the  newspaper’s 
plant  for  several  months  because  secur¬ 
ity  could  not  be  maintained  at  their  pri¬ 
vate  residence. 

Forty  journalists  are  in  jail  and  another 
22  are  known  to  have  been  killed,  the 
lAPA  mission  was  told. 

Few  newspapers,  the  Seaton-Lozano 
report  said,  have  been  willing  to  cover 
the  disappearance  of  10  leaders  of  the 
socalled  Man  Women  who  gather  in  front 
of  the  President’s  residence  on  Thurs¬ 
days  to  call  attention  to  missing  rela¬ 
tives. 


Luedtke  to  leave 
Detroit  Free  Press 

Kurt  Luedtke,  executive  editor  of  the 
Detroit  Free  Press  since  1973,  has  an¬ 
nounced  that  he  will  leave  the  paper  next 
month  “to  explore  other  career  oppor¬ 
tunities.” 

Luedtke,  39,  joined  the  Free  Press  as  a 
general  assignment  reporter  in  l%5.  In 
1967,  as  assistant  city  editor,  he  directed 
his  paper’s  Pulitzer  Prize-winning  cover¬ 
age  of  a  riot  in  Detroit.  He  was  appointed 
executive  editor  five  years  ago. 

Free  Press  publisher  Lee  Hills  said  a 
replacement  will  be  named  “as  soon  as 
practicable.” 
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Bernie  Wright  to  become 
93rd  president  of  Inland 


By  Celeste  Huenergard 

If  Bernie  Wright  had  his  way,  the  following  article  would 
not  exceed  23  words. 

Blue  pencil  in  hand  he  would  scratch  everything  but  the 
essential:  executive  vice  president  of  Lindsay-Schaub 
Newspapers,  Decatur,  111.,  will  become  the  93rd  president  of 
the  Inland  Daily  Press  Association  on  Oct.  24. 

To  accuse  Bernard  E.  Wright  of  modesty  is  to  indulge  in 
the  neglected  art  of  understatement. 

Wright's  preoccupation  with  newspapers  began  indirectly 
in  the  eighth  grade.  “I  started  setting  type  out  of  a  hand-type 
case  in  a  printing  course,”  recalls  Wright.  "I  needed  some 
way  to  get  through  college  and  1  thought  that  might  be  the 
solution.” 

Indeed  it  was.  The  executive  learned  to  operate  a  linotype 
in  high  school  and  by  the  time  he  enrolled  as  a  freshman  at 
the  University  of  Michigan,  he  was  working  part-time  as  a 
full-fledged  linotyper. 

By  the  time  he  started  his  MBA  in  Ann  Arbor,  he  was 
spending  10  hours  a  week  in  front  of  a  blackboard  and  70 
hours  in  front  of  a  machine. 

“1  made  more  money  in  those  days  than  1  did  the  first  two 
or  three  years  with  Lindsay-Schaub,”  quips  Wright. 

After  a  brief  hiatus  with  the  Detroit  News  as  assistant  to 
the  production  manager,  Wright  received  his  MBA  in  1952. 

He  joined  Lindsay-Schaub  the  same  year  in  the  same 
capacity.  The  company  currently  publishes:  the 
Carhondule-Herrin-Murphyshoro  (111.)  Southern  Illinoisan, 
Champaign-Urhana  (Ill.)  Courier,  Decatur  (111.)  Herald  and 
Review,  East  St.  Louis  (Ill.)  Metro-East  Journal,  Ed- 
wardsville  (Ill.)  Intelligencer,  and  the  Midland  (Mich.)  Daily 
News. 

Wright  initially  put  in  time  on  the  local  Herald  and  Review 
as  mechanical  superintendent  and  business  manager,  moving 
to  the  group  offices  20  years  ago.  He  was  named  director  of 
office  operations  in  1958  and  vicepresident  of  staff  opera¬ 
tions  in  1%4.  He  assumed  his  present  role  of  executive 
vicepresident  in  1976. 

Given  an  adjective  to  describe  himself,  Wright  would  im¬ 
mediately  choose  workaholic. 

He  refuses  to  admit  how  many  hours  of  overtime  he  com¬ 
putes  each  day,  but  does  concede  to  lugging  a  briefcase  of 
work  home  nightly  and  spending  Saturday  mornings  in  the 
office. 

"I  don't  know  whether  it's  work  or  amusement,”  jokes 
Wright. 

His  library  is  home  for  20  years  of  back  Harvard  Business 
Reviews  and  stacks  of  Journalism  Quarterlies. 

“I  spend  a  lot  of  evenings  doing  somebody’s  homework 
that  should  have  been  done  before  they  made  a  stupid  state¬ 
ment.  I  enjoy  it,”  says  Wright. 

When  the  executive  is  not  bent  over  a  business  publica¬ 
tion,  he  lists  some  of  his  favorite  books  as:  Druker’s  The 
Unseen  Revolution,  Martin’s  The  Final  Conclave,  and  Gal¬ 
braith’s  Money. 

Any  spare  time  that  Wright  can  siphon  out  of  a  year  is 
devoted  to  “fishing,  travel,  bridge  and  work.” 

“1  play  golf  about  once  a  month,  too,”  he  adds.  “I’m 
really  a  horrible  golfer.” 

The  new  Inland  president  married  his  wife  Zita  32  years 
ago.  They  have  six  children  ranging  in  age  from  13  years  to 
31  years. 

Community  activities  take  up  some  of  Wright’s  hours,  he 
says,  but  “we  (Lindsay-Schaub)  deliberately  try  to  keep  a 
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Bernie  Wright 

low  profile,  believing  that  the  local  newspaper  (and  not  the 
group)  should  be  the  active  one  here.” 

This  has  not  been  the  case  with  Inland.  Wright  has  dili¬ 
gently  served  on  and  chaired  the  Inland’s  Cost  Study  and  » 
Labor  Relations  committees,  as  well  as  working  his  way  up 
the  association’s  ranks  from  second-vice  president. 

And  he  is  hoping  that  his  upcoming  term  as  president  will 
increase  Inland’s  effectiveness. 

First  on  his  agenda  are  future  organization  objectives  that 
came  out  of  a  special  planning  session  in  June. 

“It’s  a  program  I  feel  very  comfortable  with,”  says 
Wright.  “It’s  a  reasonable  approach  to  the  association  busi¬ 
ness  in  a  period  when  publishers  view  their  industry  as 
over-organized,  over-specialized,  and  short  on  tangible  re¬ 
sults.” 

Highlights  of  the  program  include:  Revision  and  promo¬ 
tion  of  the  Inland’s  Cost  and  Revenue  Study,  Wage  and 
Salary  Survey  and  Advertising  Linage  Comparison;  cen¬ 
tralized  purchasing;  specialized  bulletins  on  labor  and 
personnel  relations,  capital  investment,  legal  problems;  and 
a  study  researching  the  reasons  behind  the  industry’s  de¬ 
teriorating  image. 

Wright  also  hopes  to  survey  the  “proliferation  and  dupli¬ 
cation  of  in-service  training”  which  he  says  is  snowballing 
due  to  the  number  of  universities  and  professional  and  press 
associations  now  sponsoring  related  learning  seminars. 

1  really  think  we’d  be  a  lot  better  off  in  the  business  area  if 
we  got  training  from  outside  the  industry,”  adds  Wright.  “1 
think  there’s  a  certain  deadliness  about  newspaper  people 
going  to  seminars  and  only  talking  to  newspaper  people. 

“We  should  consider  the  possibility  of  taking  a  course 
with  managers  from  other  industries.  We  would  be  far  less 
(Continued  on  page  18} 
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Inland  convention  agenda 
covers  a  broad  spectrum 


By  Paul  Bjroenberg 

Newspaper  executives  attending  In¬ 
land  Daily  Press  Association's  Annual 
Fall  Meeting,  October  22-25,  at  the 
Drake  Hotel  in  Chicago,  will  be  pre¬ 
sented  program  topics  ranging  from  how 
to  deal  with  terrorism  and  kidnap  at¬ 
tempts  to  publishers'  roles  in  controlling 
conflicts  of  interest. 

Opening  session  for  the  93rd  annual 
meeting  of  the  country's  oldest  and 
largest  regional  association  of  daily 
newspapers  will  begin  at  9  a.m.,  October 
23.  Following  reports  from  association 
officers  and  the  presentation  of  contest 
awards,  Karl  R.  Warner,  advertising  di¬ 
rector,  hnvii  City  (Iowa)  Press-Citizen, 
will  discuss  the  "Sale  of  Advertising  in 
Metrics,”  immediately  after  which  Roy 
Fisher,  dean  of  the  University  of  Mis¬ 
souri  School  of  Journalism,  will  speak  on 
the  “Editorial  Impact  of  VDT." 

Finishing  out  the  morning  session  will 
be  two  panel  discussions.  L.D. 
Whitehead,  publisher  of  the  Brandon 
(Manitoba)  Sun,  and  T.  Newman 
McLenaghen,  vice  president,  Abitibi- 
Price,  Toronto,  will  discuss  "Newsprint 
Metrics"  and  "Trends  in  Newsprint 
Supply  and  Demand"  respectively.  Dis¬ 
cussion  moderator  will  be  John  Lux, 
publisher.  Grand  Porks  (N.D.)  Herald 
and  chairman  of  the  Inland  Newsprint 
Committee. 

The  second  panel  discussion,  moder¬ 
ated  by  John  Gardner,  publisher,  Car- 
hondale  (111.)  Southern  Illinoisan  and 
chairman  of  the  Inland  Education  Com¬ 
mittee,  will  deal  with  "Newspaper  in 
Education  Programs  for  Inland  Mem¬ 
bers.” 


Afternoon  activities  will  begin  with  a 
luncheon,  at  which  Mike  Pertchuk,  new 
chairman  of  the  Federal  Trade  Comis¬ 
sion  will  discuss  "Regulation  and  Dereg¬ 
ulation  and  the  Public’s  Part  in  the 
Process."  Pertchuk  also  was  the  former 
chief  counsel  of  the  Senate  Commerce 
Committee. 

Round  table  sessions  and  a  re¬ 
organized  Inland  Board  of  Directors 
meeting  will  finish  out  the  day. 

Starting  the  session  on  October  24, 
will  be  a  panel  discussion:  "Trends  in 
Retail  Advertising — major  retailers, 
drugs  and  food."  Panelists  will  include 
respectively,  Robert  Kissel,  national  re¬ 
tail  advertising  manager.  Sears,  Roebuck 
and  Co.,  Thomas  Rood,  advertising 
manager,  Walgreen  Drug  Stores,  and 
Thomas  Venker,  president.  General 
Grocer  Company  of  Illinois, 
Bloomington,  III.  Moderating  the  discus¬ 
sion  will  be  Woodrow  Shadid,  advertis¬ 
ing  director,  Bloominf’ton  (111.)  Daily 
Panta^raph. 

"The  Publisher’s  Role  in  Controlling 
Conflicts  of  Interest,"  will  be  discussed 
by  A.L.  "Butch”  Alford,  Jr.,  publisher, 
Lewiston  (Idaho)  Tribune:  Morris  Leib- 
man,  attorney,  Sidley  &  Austin, 
Chicago,  and  Dr.  James  Sammons, 
executive  vice  president,  American  Med¬ 
ical  Association,  Chicago. 

The  next  speaker  will  be  Dr.  C. 
Jackson  Grayson,  chairman  of  the 
American  Productivity  Center,  Houston. 
Grayson  was  chairman  of  the  Price 
Commission,  under  President  Nixon, 
which  set  price  and  wage  controls. 

At  Tuesday's  luncheon,  Jean  Alice 
Small,  vice  president.  Small  Newspaper, 
Kankakee,  HI.,  will  moderate  “The  Di¬ 


mensions  of  Terrorism,”  a  panel  discus¬ 
sion  on  the  spread  of  terrorism  and  how 
executives  can  avoid  or  deal  with  kidnap 
attempts.  Panelists  will  be  Richard 
Swensen,  FBI:  Alvin  Webb,  United  Na¬ 
tions  bureau  manager,  UPl,  and  Mort 
Rosenblum,  bureau  chief,  Paris,  AP. 

Beginning  at  2:45  p.m.,  October  24, 
and  running  concurrently  until  2  p.m., 
October  25,  will  be  two  special  seminars: 
"Labor  and  Personnel  Relations,"  and 
"Alternate  Distribution  Methods  and 
Uses  of  Computers  in  Circulation  De¬ 
partments." 

Seminar  moderators  will  be  Eugene 
Lambert,  president  and  publisher, 
Wichita  (Kan.)  Eaf’le-Beacon ,  and 
chairman  of  the  Inland  Employee  Rela¬ 
tions  Committee,  and  John  H.  Stauffer, 
senior  vice  president,  Stauffer  Com¬ 
munications,  Inc.,  Topeka,  Kan.,  and  In¬ 
land  Circulation  Committee  chairman. 

Topics  at  the  labor  seminar  will  be: 
workable  personnel  policies:  employee 
compensation  practices  and  labor- 
management  relations. 

Covered  during  the  distribution  semi¬ 
nar  will  be:  TMC  and  computerization: 
computers  and  VDT:  16-county  TMC: 
reorganized  home  delivery:  ADAMS 
(Advertising  Distribution  and  Marketing 
Systems):  use  of  independent  postal  ser¬ 
vice,  and  motor  routes  in  four  counties. 

There  will  be  a  $75  registration  fee  for 
these  seminars. 

Other  convention  highlights  will  be  the 
presentation  of  awards  to  winners  in  In¬ 
land’s  annual  contests.  These  include 
Local  Government  News,  News  Picture, 
the  Minnesota  Award  and  Community 
Service  Award. 

Sponsors  of  the  awards  are  respec¬ 
tively,  the  University  of  Wisconsin 
School  of  Journalism  and  Mass  Com¬ 
munication:  University  of  Indiana 
School  of  Journalism:  University  of 
Minnesota  School  of  Journalism  and 
Mass  Communication,  and  the  Univer¬ 
sity  of  Missouri  School  of  Journalism. 


Outgoing  Inland  head 
recaps  year  in  office 


By  John  Winsor 

President 

Winsor  Newspapers,  Canton,  III. 

The  major  thrust  of  my  administration 
as  1978  Inland  President  has  been  to 
create  an  environment  which  would  ena¬ 
ble  Inland’s  leadership  to  focus  on  the 
major  problems  and  opportunities  facing 
our  member  newspapers  and  our  indus¬ 
try  both  today  and  tomorrow.  It  was  felt 
that  Inland’s  management  and  leadership 
needed  a  plan  which  would  guide  the  as¬ 
sociation  through  the  future  shock  of  im¬ 
pending  changes  facing  our  industry. 

We  conducted  two  strategic  planning 
sessions  that  culminated  in  a  four-year 
EDITOR  &  PUBLISHER  for  October  21.  1978 


action  plan  for  the  association. 

The  first  strategy  session  was  a  joint 
meeting  of  the  Inland  Board  of  Directors 
and  committee  chairmen  during  the  as¬ 
sociation’s  92nd  Annual  Meeting  in 
Chicago  last  October.  This  brainstorm¬ 
ing  session  produced  programming  and 
project  ideas  for  committee  action. 

The  Inland  Board  held  a  special 
strategic  planning  session  during  June  at 
the  Harrison  Conference  Center  at  Lake 
Bluff,  Ill.  The  meeting  objectives  were 
quite  simple.  We  wanted  to  determine 
where  Inland  is  today  and  what  the  needs 
of  our  members  are  and  will  be  by  1983. 
Also,  to  develop  an  action  plan  to  posi¬ 


tion  the  association  to  answer  those 
membership  needs. 

To  build  a  framework  on  which  to  plan 
Inland’s  future  and  its  priorities,  a  cross 
section  of  the  association’s  membership 
was  surveyed.  The  responses  gave  the 
Board  a  good  handle  on  such  questions 
as  “where  is  Inland  today?”,  "what  are 
your  major  needs?”  and  an  analysis  of 
current  Inland  programs  with  regard  to 
scope,  quantity  and  quality.  It  gave  the 
Board  feedback  as  to  what  the  member¬ 
ship  felt  Inland’s  strengths  and  weak 
points  were  and  how  they  could  be  im¬ 
proved.  The  survey  also  addressed  itself 
to  future  needs  of  our  members. 

Steve  Star,  management  consultant 
from  Harvard  University,  led  the  first 
day  of  the  session  and  the  Board  spent 
the  second  day  formulating  the  1978-83 
Inland  action  plan.  After  the  planning 
session,  Bernie  Wright,  vice  president, 
(Continued  on  page  46) 
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Inland  Press  Association 
annual  committee  reports 


By  Paul  Bjroenberg 

Inland  Daily  Press  Association  meets  throughout  the  year 
to  discuss  problems,  work  out  solutions  and  provide  new 
services  to  the  members. 

Listed  below  are  the  committees  and  their  major  activities 
and  programs  for  the  past  year. 

EDUCATION 

The  Education  Committee  has  recognized  the  value  of  the 
Newspaper  in  Education  program  and  urges  that  Inland 
cooperate  in  encouraging  member  newspapers  to  participate, 
reported  committee  chairman  John  Gardner,  publisher,  Cur- 
hondak’  (III.)  Southern  Illinoisan.  It  also  recommends  that 
Inland  offer  to  serve  as  a  catalyst  in  initiating  programs  at 
newspapers  or  in  states  where  such  a  role  would  be  helpful 
and  non-duplicative.” 

Gardner  also  suggested  that  “Inland  members  interested 
in  such  assistance  be  offered  the  opportunity  to  request  that 
help.  The  committee  would  assess  those  requests  to  deter¬ 
mine  how  Inland  might  best  assist  in  getting  NIE  programs 
off  the  ground,  utilizing  whenever  possible,  the  AN  PA 
Eoundations’s  NIE  skills  and  any  existing  state  association 
structures.” 

Gardner  noted  that  progress  is  being  made  on  the  commit¬ 
tee’s  second  major  project — a  cataloging  of  Inland  member 
paper's  relationships  with  universities. 

"The  aim  is  to  provide  other  member  papers  and  univer¬ 
sities  with  an  idea  file  of  possible  relationships,  an  assess¬ 
ment  by  participants  of  the  efficacy  of  particular  relation¬ 
ships  and  a  resource  list  of  people  to  contact  at  the  papers 
and  universities  for  more  information,”  he  said.  “The 
catalog  also  should  serve  to  point  up  any  voids  which  news¬ 
papers  and  universities  may  seek  to  fill." 

Dean  Del  Brinkman  of  the  University  of  Kansas  is 
spearheading  the  catalog  project. 

NEWS-EDITORIAL 

A  shirtsleeve  editorial  workshop,  a  report  on  how  news¬ 
papers  are  reaching  children  and  a  major  survey  on  innova¬ 
tive  editorial  projects  are  part  of  a  “Point  Five  Program” 
developed  by  this  committee. 

Committee  chairman  is  George  Lockwood,  assistant  man¬ 
aging  editor  of  the  Milwaukee  Journal. 

The  commitee's  five  major  areas  of  concern  are: 

1.  Reaching  Young  People.  What  are  Inland  papers 
doing  to  attract  newer,  younger  readers? 

2.  Newspaper  Innovation.  What  are  Inland  members  doing 
that  is  new  and  different?  How  can  news  of  successful  edito¬ 
rial  projects  be  shared  with  members? 

3.  In-Service  Training.  What  can  Inland  do  to  help  ad¬ 
vance  the  education  and  inspiration  of  younger  reporters  and 
editors  on  the  firing  line? 

4.  Reader  Involvement.  How  can  newspapers,  particularly 
the  smaller  Inland  papers,  develop  projects  that  will  bring 
reader  and  editor  into  closer  contact? 

5.  Convention  Projects. 

The  first  Inland  editorial  workshop,  “Editing  the  Mid- 
Sized  Newspaper,”  was  held  in  Milwaukee,  Wis..  last 
month.  Thirty-four  editors  from  papers  in  Wisconsin,  Il¬ 
linois,  Iowa,  Indiana,  Kansas,  Colorado,  Michigan  and 
Ohio,  participated  in  the  shirtsleeves  sessions  devoted  to 
editing,  makeup  and  design,  and  newsroom  management. 

The  committee  also  is  putting  the  finishing  touches  on  a 
questionnaire  which  will  ask  Inlanders:  “What  are  you  doing 
to  spice  up  your  newspaper?”  Lockwood  said  the  committee 
wants  to  uncover  successful  editorial  projects  conducted  by 
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members  and  then  share  the  information  with  others. 

NEWSPRINT 

The  major  concern  of  this  committee,  according  to  John 
Lux,  publisher.  Grand  l-orks  (N.D.)  Herald,  is  the  problem 
of  making  publishers,  especially  publishers  of  smaller  news¬ 
papers.  more  aware  of  conditions  in  the  newsprint  mar¬ 
ketplace.  both  long  and  short  term. 

To  accomplish  this  goal,  the  committee  conducted  a  tour 
of  manufacturing  facilities  at  Thunder  Bay,  Ontario,  high¬ 
lighted  by  a  comprehensive  briefing  by  representatives  of  the 
manufacturers.  Another  mill  tour  is  being  organized.  Con¬ 
version  to  the  metric  system  and  the  long  and  short  term 
newsprint  supply  picture  will  be  major  topics  covered  by  a 
panel  at  the  Inland  annual  convention. 

INSURANCE 

Major  news  from  the  committee  was  a  report  in  August, 
that  member  newspapers  in  the  Inland-NNA  Safety  Group, 
represented  by  MarketDyne  International,  received  a  23.4 
percent  dividend  based  on  the  premiums  paid  in  the  most 
recent  experience  period. 

Committee  chairman  is  Thomas  A.  Oakley,  president, 
Quincy  Newspapers.  Inc.,  Quincy.  III. 

Inland  members  also  received  a  loss  control-risk  manage¬ 
ment  guideline  packet  prepared  by  MarketDyne. 

CIRCULATION 

A  special  seminar,  “Alternate  Distribution  Methods  and 
Use  of  Computers,”  scheduled  immdiately  following  Inland’s 
annual  meeting  on  October  24,  will  be  moderated  by  com¬ 
mittee  chairman  John  Stauffer,  senior  vice  president.  Stauffer 
Communications.  Inc.  Topeka,  Kan. 

Other  committee  projects  include  the  ongoing  carrier 
awards  program  for  member  papers  desiring  to  use  it;  notifi¬ 
cation  of  circulation  personnel  training  seminars  for  members 
and  newspaper  carrier  incentive  trips. 

ADVERTISING 

The  second  annual  Inland  Advertising  Executives  Work¬ 
shop  held  in  April  in  Chicago,  was  attended  by  50  executives 
from  member  papers. 

Two  proposed  projects  are  more  Inland  activity  in  co-op 
advertising  and  increasing  assistance  to  member  papers. 
Sponsorship  of  an  NNA  copy  and  layout  clinic  for  members, 
especially  the  smaller  newspapers,  also  has  been  discussed. 

Woodrow  Shadid,  advertising  director,  Bloominfiton  (III.) 
Dailv  Pantaftraph,  is  committee  chairman. 

EMPLOYEE  RELATIONS 

A  special  seminar,  “Labor  and  Personnel  Relations,”  will 
be  held  in  conjunction  with  the  annual  meeting.  Topics  to  be 
covered,  according  to  committee  chairman  Eugene  Lambert, 
president  and  publisher,  Wichita  (Kan.)  Eaftle  &  Beacon, 
will  include  personnel  policies,  compensation  practices  and 
labor- management  relations. 

The  committee  also  instituted  a  labor  section  in  the  Inland 
Service  Bulletin  to  provide  members  with  information  con¬ 
cerning  labor  and  personnel  matters  on  a  regular  basis. 

MEMBERSHIP 

Chairman  Victor  Modeer,  vice  president,  secretary  and 
business  manager,  St.  Joseph  {Mo.)  News-Press  and 
Gazette,  and  Inland’s  second  vice  president  reported  that  a 
brochure  describing  Inland  services  and  benefits  from  mem¬ 
bership  has  been  completed.  These  brochures  are  being  used 
in  the  committee’s  membership  drive. 

(Continued  on  page  18) 
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“You’re  the  most  promising  candidates 

to  provide  the  greening  of  the  media,  if  it’s  going  to  happen  .  .  ” 


Critic  challenges  Sunday  editors 


By  Lenora  Williamson 

As  more  and  more  people  out  there 
“climb  on  the  pendulum  of  press  free¬ 
dom  in  an  attempt  to  shorten  its  swing,” 
the  central  concern  of  many  of  them  is 
press  power  and  how  that  power  is  being 
used,  according  to  Louis  Banks  of  the 
Sloan  School  of  Management,  Mas¬ 
sachusetts  Institute  of  Technology. 

Banks,  former  managing  editor  of  For¬ 
tune  magazine  and  author  of  the  con¬ 
troversial  Atlantic  magazine  article 
“Memo  to  the  Press — They  Hate  You 
Out  There”,  addressed  the  American 
Association  of  Sunday  and  Feature 
Editors  meeting  in  Lancaster,  Pa.  (Oc¬ 
tober  8-11). 

“It  does  not  surprise  me  that  impor¬ 
tant  court  cases  are  going  against  us 
these  days.  1  suspect  that  more  of  them 
will.  For  the  courts  possibly  are  reflect¬ 
ing  some  serious  second  thoughts  about 
the  total  impact  of  the  media  v.  the  total 
health  of  the  American  system — second 
thoughts  by  people  who  perceive  things 
you  never  (as  a  profession)  let  yourself 
see,  and  hear  things  you  never  let  your¬ 
self  hear.  Such  being  the  intense  defen¬ 
siveness  of  the  working  press.” 

Banks  termed  Sunday  and  feature 
editors  “the  most  promising  candidates 
to  provide  the  greening  of  the  media  if 
it’s  going  to  happen.  But  the  public  per¬ 
ceives  you  as  part  of  the  whole  package. 
And  when  they  talk  about  the  media  they 
do  mean  you — too.” 

Banks  said  what  strikes  him  as  “the 
most  serious  concern  of  all  is  that  televi¬ 
sion  has  taught  that  the  money  in  the 
news  comes  from  delivery  of  large  audi¬ 
ences  and  that  this  virtually  ensures  that 
news  judgments  contain  a  large  element 
of  show  business — “as  Just  about  every 
network  newsman  will  tell  you  after 
maybe  one  drink.” 

The  show  business  ingredient  leads  to 
a  kind  of  “subconscious  compulsion  to 
keep  the  political  drama  going — 
sometimes  by  building  people  up  as 
heroes  and  tearing  them  down  as  villains. 
I’m  not  sure  that  the  rest  of  journalism 
isn’t  being  similarly  affected 
.  .  .  we’re  increasingly  chary  of  pub¬ 
lishing  anything  that  doesn’t  deliver  that 
audience. 

“Do  we  then  exploit  anxieties  or 
trivialities  at  the  expense  of  more  fun¬ 
damental  and  less  glamorous  issues? 

”...  Do  our  investigative  teams  work 
so  hard  at  finding  political  chicanery  and 
corruption  under  every  rock — and 
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pebble — that  we  lose  sight  of  local,  re¬ 
gional  and  national  achievement?” 

Banks  emphasized  that  if  the  media  is 
led  this  way  by  “market-share,”  what 
happens  to  the  First  Amendment  pre¬ 
mise  that  a  free  press  exists  to  produce 
an  informed  electorate.  “What  happens 
to  responsible  government  and  responsi¬ 
ble  business  if  the  net  message  of  TV 
news  and  the  rest  of  the  mass  media  is 
that  nothing  works?” 

Banks  was  of  the  opinion  that  people 
across  the  country — “in  almost  anyplace 
except  New  York,  where  much  of  the 
national  news  originates” — look  around 
and  know  that  quite  a  bit  works  in  this 
country  even  though  it  doesn’t  show  on 
the  evening  news. 

Sunday  paper  transformation  in  the 
last  few  years  offers  the  kind  of  balance 
that  the  mass  media  desperately  needs. 
Banks  suggested.  He  told  the  editors 
they  sometimes  seem  apologetic  about 
dealing  in  soft  news  rather  than  hard. 

Bring  back  the  riches  of  local  and  re¬ 
gional  life,  the  achievements  of  volun¬ 
tary  organizations,  all  of  which  have  got 
trampled  by  the  heavy  feet  of  national 
journalism,  he  urged. 

The  more  difficult  assignment.  Banks 
characterized  as  the  “hard  stuff  of  soft 
news”:  “Try  to  understand  and  report 
what  is  going  on  in  the  realm  of  ideas — in 
political  theory,  the  behavioral  sciences, 
in  biology,  in  business  theory,  in  as¬ 
tronomy  and  even  in  philosophy.  I  don’t 
mean  that  your  papers  must  sag  every 
Sunday  with  Deep  Think,  but  you  might 
set  a  target  for  yourself  of  periodically 
producing  a  story  that  makes  people 
reach  in  their  thought  ...  So  here’s  to 
you  and  Sunday:  no  longer,  sadly,  a  day 
of  rest,  but  certainly  the  Seventh  Day  of 
Promise.” 

The  association  elected  Sheena  Pater¬ 
son,  editor  of  the  Saturday  Toronto  Star 
as  president.  She  is  one  of  the  few — if 
not  the  only — woman  to  head  such  a 
North  American  newspaper  organization 
and  she  succeeds  Lou  Schwartz  of  Long 
Island’s  Newsday. 

Timothy  Leland,  managing  editor  of 
the  Boston  Sunday  Globe,  and  Jack 
Loftis,  assistant  managing  editor  m 
charge  of  features,  Houston  Chronicle, 
are  the  new  first  and  second  vicepresi¬ 
dents,  respectively.  Susan  Schwartz,  as¬ 
sistant  managing  editor  in  charge  of  fea¬ 
tures,  Akron  Beacon  Journal,  is  the  new 
treasurer,  and  Paul  Neely,  assistant 
managing  editor  in  charge  of  special  sec¬ 
tions,  Courier-Journal,  Louisville,  is 


secretary. 

Timothy  Leland  had  conducted  a  sur¬ 
vey  for  the  association  on  how  newspa¬ 
pers  organize  their  Sunday  and  feature 
operations  and  offered  a  critique  that  too 
many  Sunday  papers  are  too  poorly  or¬ 
ganized  to  do  the  job:  “That  is  to  say, 
they’re  not  really  organized  at  all.” 

Leland  said  that  the  Sunday  newspa¬ 
per  needs  special  kind  of  organization 
because  of  its  size,  both  circulation  and 
physical  size — and  because  of  the  price. 
“It's  a  huge  unwieldy,  complex,  elabo¬ 
rate,  potentially  chaotic  package. 

“And  because  people  pay  more  for  it, 
they  expect  to  get  more.” 

Possibly  the  biggest  distinction  of  all 
between  the  daily  and  Sunday  paper  is 
the  matter  of  timing,  with  once  a  week 
publication,  Leland  added. 

“The  problem  with  too  many  Sunday 
papers  is  that  management  doesn’t 
acknowledge  the  distinctions  sulTiciently 
between  the  Sunday  and  daily  papers, 
and  as  a  result,  they  treat  the  Sunday 
paper  (and  think  of  the  Sunday  paper)  as 
a  mere  extension  of  the  daily  paper.” 

The  viewpoint  results,  he  continued, 
in  Sunday  papers  being  put  out  by  the 
same  desks  and  people  that  work  on  the 
daily  paper;  and  worse  yet,  often  by  the 
second  string — while  the  bosses  are  all 
home  on  their  weekend — and  often  with 
a  minimum  of  advance  planning  and  on 
the  same  kind  of  deadline  pressures  as 
the  daily. 

“All  too  often,  Sunday  papers  are  split 
down  the  middle,  separated  into  two  dis¬ 
tinct  parts.  One  does  abeyance  to  the  god 
of  hard  news  and  the  other  bows  to  the 
master  of  soft  features.  And  there  is  no 
alliance  between  the  two,  either  holy  or 
unholy.” 

Leland  told  the  Sunday  editors  that 
they  have  to  be  concerned  with  how  to 
organize  the  Sunday  paper;  how  to  pack¬ 
age  it;  how  to  make  it  consistent  and  with 
continuity  from  week  to  week;  how  to 
make  it  look  familiar  from  week  to  week; 
how  to  make  it  easy  to  read;  how  to 
index  it  and  how  to  promote  it. 

“And  when  people  pay  more  for  the 
Sunday  product  than  the  daily  paper  they 
expect  more  variety  of  news  and  fea¬ 
tures,  more  information  of  all  kinds,  bet¬ 
ter  graphics  sharper  headlines  and  fewer 
errors  (both  factual  and  typographical). 

Prior  to  the  convention,  Leland  con¬ 
ducted  a  survey  of  the  membership  on  the 
organization  and  planning  of  Sunday 

(Continued  on  page  41) 
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N.Y.  Times,  women  staffers 
settle  suit  out  of  court 


By  Lenora  Williamson 

Announcement  of  a  tentative  agree¬ 
ment  providing  out-of-court  settlement 
of  a  suit  by  New  York  Times  women 
employees  charging  the  newspaper  with 
sex  discrimination  was  made  October  6 
in  the  United  States  District  Court, 
Southern  District  of  New  York. 

The  suit  filed  originally  in  1974  was 
certified  as  a  class  action  in  1977. 

The  agreement  announced  by  U.S. 
Magistrate  Sol  Schreiber,  goes  before 
Judge  Henry  J.  Werker  on  November  20 
for  final  approval  with  members  of  the 
class  having  until  November  10  to  file 
any  objections  with  the  Clerk  of  the 
Court. 

Monetary  Provisions — 

Under  the  agreement,  550  women 
covered  by  the  suit  will  share  an  award 
of  $233,500  in  the  form  of  annuities, 
which  mature  when  the  holders  reach 
age  60  but  which  may  be  cashed  at  any 
time.  The  amount  each  receives  is  to  be 
determined  by  years  of  service  as  of  De¬ 
cember  31,  1978 — with  employees  of 
more  than  20  years  receiving  $1,000;  less 
than  20  but  more  than  15  years  receiving 
$500;  less  than  15  but  more  than  10  years 
receiving  $300;  less  than  10  but  more 
than  5  receiving  $200;  less  than  5  years 
receiving  $100. 

The  Times  will  establish  a  Fund  of 
$15,000  to  be  divided  evenly  among  15 
class  members  and  named  plaintiffs  who 
testified  on  behalf  of  the  class  at  deposi¬ 
tion. 

The  Times  will  pay  $1,500  to  an  es¬ 
crow  fund  which  can  be  drawn  on  by  the 
Women’s  Caucus  of  the  Times  for  costs 
incurred  in  administration  of  the  Decree. 

The  Times  also  will  pay  the  plaintiffs’ 
counsel  fees,  costs  and  expenses  as  may 
be  determined  by  the  Court  up  to  a  total 
of  $100,000.  Plaintiffs  will  request 
$50,000  in  fees  and  $50,000  in  costs  and 
expenses.  The  payment  of  $100,000  will 
go  to  Columbia  University,  which  will 
use  the  money  to  fund  clinical  programs 
for  law  students.  The  Employment 
Rights  Project  whose  attorneys  rep¬ 
resented  the  Times  women  employees  is 
such  a  program. 

Affirmative  Action  Provisions — 

In  the  notice  to  class  of  the  proposed 
final  decree.  The  Times  agreed  to  put 
into  effect  as  of  January  I,  1979  a  4-year 
plan  which  modifies  the  existing  affirma¬ 
tive  action  plan  for  women  filed  with  the 
Office  of  Federal  Contract  Compliance 
Programs.  Goals  are  established  for  job 
titles  at  all  levels,  which  are  either  in 
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jurisdiction  of  the  New  York  Newspaper 
Guild  or  which  are  specifically  exempt 
from  Guild  jurisdiction. 

Under  the  decree  the  Times  will  file 
reports  with  counsel  for  plaintiffs  on  or 
before  March  I,  I980,  1981,  1982,  and 
1983,  covering  the  year  preceding  as  to 
the  number  of  men  and  women  in  each 
job  group,  number  of  available  positions 
filled  in  each  job  group  included  in  the 
calculation  of  interim  goals  and  the 
number  of  such  positions  filled  by  wo¬ 
men;  and  the  name  of  each  person,  indi¬ 
cating  sex  and  date  and  title  of  position 
filled. 

The  Times  will  also  provide  on  those 
dates,  information  to  the  plaintiffs’  coun¬ 
sel  in  confidence  the  salary  of  each 
woman  filling  a  position  and  where  she  is 
replacing  someone,  the  salary  of  her  pre¬ 
decessor. 

In  announcing  the  settlement  to  a 
standing-room  audience  in  a  small  hear¬ 
ing  room  of  the  court  building.  Magis¬ 
trate  Schreiber  termed  the  document  “a 
very  sensible  resolution  of  a  complex 
dispute  which  should  serve  as  a  basis  for 
future  settlements”  in  such  areas. 

The  magistrate  also  announced  that 
after  he  leaves  the  bench  at  the  end  of 
this  month  he  will  serve  as  Voluntary 
Master  without  fee  to  resolve  and 
mediate  between  the  respective  parties. 
He  said  he  has  full  confidence  there  will 
be  few  disputes. 

James  C.  Goodale,  executive  vicepres¬ 
ident  of  the  New  York  Times  Company, 
issued  a  formal  statement  after  Magis¬ 
trate  Schreiber’s  announcement  in  which 
he  said,  "We  regard  today’s  announce¬ 
ment  as  total  vindication  of  the  New 
York  Times  and  as  full  refutation  of  the 
charges  against  us. 

"We  are  particularly  pleased  that 
Magistrate  Schreiber’s  announcement  of 
the  agreement  recognizes  that  The 
Time’s  affirmative  action  program  is  one 
of  the  strongest  in  the  country. 

“Unlike  most  settlements  of  other 
women’s  class  actions,  this  agreement 
does  not  require  any  new  or  retroactive 
salary  increases,  any  unscheduled  pro¬ 
motions,  any  major  changes  in  the  Com¬ 
pany’s  ongoing  affirmative  action  pro¬ 
gram,  or  any  pledge  to  revoke  dis¬ 
criminatory  employment  practices.  No 
such  actions  were  required  of  The  Times 
because  affirmative  action  and  equal  op¬ 
portunity  have  been  and  are  inflexible 
Times  policy. 

“The  termination  of  this  lawsuit  is  in 
distinct  contrast  to  the  multi-million  dol¬ 
lar  agreements  made  by  other  companies 
in  similar  suits. 


“The  Times  recognizes  that  society 
has  in  the  past  burdened  some  women  in 
ways  that  prevented  or  delayed  career 
advancement  or  denied  equal  opportun¬ 
ity.  We  are  establishing  a  modest  annuity 
plan — an  investment  of  $230,000 — with 
payments  to  be  made  to  our  women 
employees  upon  their  retirement. 

“We  want  to  express  our  gratitude  to 
Magistrate  Schreiber,  who  has  agreed  to 
serve  as  unpaid  Master  in  this  matter 
over  the  next  four  years,  so  that  the  par¬ 
ties  can  settle  any  issues  promptly  under 
his  guidance.” 

In  the  press  release  distributed  at  the 
Court  House  by  the  Employment  Rights 
Project  in  connection  with  the  agreement 
announcement,  Harriet  Rabb,  director, 
hailed  the  agreement  as  “unprece¬ 
dented”  in  the  Times’s  commitment  “to 
place  women  in  one  out  of  every  eight  of 
the  top  corporate  positions  during  the 
4-year  life  of  the  settlement.” 

Rabb,  a  Title  VII  specialist,  added:  “1 
know  there  has  never  been  an  affirmative 
action  plan  in  the  media,  and  1  believe 
there  has  never  been  one  in  any  other 
industry  which  set  goals  for  filling  the  top 
corporate  offices.” 

There  will  be  a  25  percent  goal  in  the 
top  positions  in  the  news  and  editorial 
departments  by  the  end  of  1982. 

in  informal  press  conference  after  the 
announcement,  Goodale  said  he  thought 
the  magistrate  struck  the  tone  he  also 
would  use  to  characterize  the  ending  of 
the  litigation:  “sensible.”  But  Goodale 
objected  to  Rabb’s  terming  the  affirma¬ 
tive  action  “unprecedented.” 

Goodale  said  that  “there  was  no  ques¬ 
tion”  that  The  Times  would  have  won 
had  the  case  come  to  trial,  adding,  “A 
trial  would  have  been  very  painful  for 
co-employes.”  The  agreement,  he  add¬ 
ed,  “jumped  the  hurdle  with  respect  to 
scars  that  would  have  been  imposed  on 
us  as  defendants.” 

Asked  whether  the  Times’s  attitude 
toward  female  employees  had  changed 
over  the  course  of  the  suit,  Goodale  re¬ 
plied  he  would  have  hoped  that 
everyone’s  attitude  would  have  changed 
over  the  last  several  years. 

Rabb,  in  her  press  conference  following 
that  of  Goodale,  said  she  felt  “very 
good”  about  the  case  should  it  have  gone 
to  trial,  adding  that  The  Times  is  “a  dif¬ 
ferent  place  since  the  law  suit  was 
brought.”  Women  with  the  same  qualifi¬ 
cations  got  differential  treatment  at  the 
Times  and  that  was  what  the  suit  was  all 
about,  Rabb  declared.  Commenting  that 
there  were  no  goals  for  highest 
categories  at  the  Times,  Rabb  said:  “We 
set  goals  where  there  were  none  before.” 

In  the  final  decree  under  the  nonad¬ 
mission  and  nondetermination  section,  it 
is  stated  in  part  that  “This  Decree  shall 
not  constitute  evidence  of  any  violation 
of  Title  VII  or  any  other  law,  regulation, 
rule  or  order  and  by  agreeing  to  and  en- 
( Continued  on  paf>e  39) 
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When  a  newspaper  rinqs  a  bell  with  its 
customers,  who  shoulcfget  the  credit? 


At  the  San  Jose  Mercury/ 
News,  a  whole  lot  of  people. 

Our  carriers,  of  course.  But 
also  the  publisher,  the  editors... 
in  fact,  all  the  top  executives. 

We  believe  it’s  important 
to  keep  in  touch  with  the 
problems  of  getting  the  news  to 
the  people.  If  we  expect  our 
carriers  to  sell  our  paper  door-to- 
d(X)r,  and  do  it  successfully,  the 
people  at  the  top  should  have 
experience  with  the  kinds  of 
resistance  they  encounter. . .  the 
kinds  of  questions  they  get  asked. 


So  we  participate  in 
circulation  promotions  in  which 
the  top  Mercury/News  execu¬ 
tives  actually  go  from  house 
to  house  and  sell  the  paper  per¬ 
sonally.  We  learn  a  lot  of 
things  that  enable  us  to  make 
field  procedures  more  efficient, 
and  thereby  sell  more  new 
subscriptions. 

What’s  more,  Tony  Bidder, 
the  publisher  of  the  Mercury/ 
News,  and  other  top  executives, 
ride  with  the  district  managers 
who  deliver  the  paper  by  truck. 


to  learn  more  about  practical 
carrier  problems. 

Division  and  Department 
managers  are  encouraged 
to  learn  the  operations  of  other 
departments,  so  that  there 
will  be  greater  understanding, 
and  therefore  greater 
cooperation. 

Creating  a  newspaper  is  an 
important  job.  Getting  it  to 
the  people  is  just  as  important. 
We  want  to  keep  circulation 
healthy.  That’s  why  we  still 
make  house  calls. 


The  San  Jose 
Mercury/News 

A  Good  Newspaper  is  a  Good  Listener. 
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Bernie  Wright 

(Continued  from  pa}>e  12) 


likely  to  think  of  ourselves  as  a  little  island.” 

Smaller  publishers'  move  toward  developing  an  ethical 
stand  on  conflicts  of  interests  is  another  area  Wright  would 
like  to  involve  Inland  in. 

"You  see  larger  publishers  all  uptight  about  this  question 
but  I  don’t  detect  the  same  amount  of  interest  from  the 
smaller  publishers.  So  there  is  a  dichotomy  here. 

"It's  very  common  in  a  small  town  for  the  director  of  the 
local  bank  to  also  be  the  publisher  of  the  local  newspaper, 
and  not  think  anything  of  it.  A  few  of  them  follow  the  other 
extreme  and  don't  belong  to  anything.  But  then  you've  got  to 
ask  yourself:  is  it  a  cop-out  not  to  do  a  damn  thing  in  your 
community.” 

Although  Wright  is  too  modest  to  admit  it.  Inland  will  be  in 
very  steady  hands  during  the  next  12  months. 


Committee  reports 

(Continued  front  pafte  14) 


COST  AND  REVENUES 

Questions  necessary  for  the  first  stage  of  an  effort  to  put 
together  a  book  on  budgeting — a  book  which  would  tie  into 
the  Inland  Cost  and  Revenues  Study — are  in  hand,  reported 
John  Lavine,  publisher  and  editor,  Lavine  Newspaper 


Group,  Chippewa  Falls,  Wis, 

The  Cost  and  Revenues  Committee  is  also  exploring  the 
possibilities  of  setting  up  a  cost  information  system  on  items 
outside  the  supply  items  of  the  composing  room. 

PRODUCTION 

This  committee  is  considering  a  study  of  cost  comparison 
on  supplies  other  than  newsprint  and  ink,  reported  Joe 
Hladky,  III,  executive  vice  president.  Cedar  Rapids  (Iowa) 
Gazette.  He  said  this  would  include  such  items  as  photo¬ 
typesetter  paper,  chemicals,  colored  ink,  fountain  solution, 
etc. 

LEGISLATIVE 

Throughout  the  past  year,  this  committee  chaired  by 
Edwin  Heminger,  editor  and  publisher,  Findlay  (Ohio) 
Courier,  has  alerted  members  to  numerous  legislative  de¬ 
velopments,  utilized  Inland  bulletins  to  alert  the  membership 
to  federal  legislative  issues,  and  invited  members  to  corres¬ 
pond  with  their  congressional  representatives  to  influence 
action,  with  special  emphasis  on  important  postal  and  labor 
reform  proposals. 

Heminger  and  Inland  representatives  attended  the  Gov¬ 
ernment  Affairs  Conference  of  NNA  in  Washington  to  be¬ 
come  better  informed  on  legislative  issues  affecting  newspa¬ 
pers.  While  in  Washington,  they  also  met  with  Senator  John 
Glenn  to  discuss  pending  postal  legislation  as  it  pertains  to 
newspaper  delivery. 

Heminger  said  the  goals  of  the  Legislative  Committee 
continue  to  be  the  exploration  and  evaluation  of  postal 
service/costs,  and  an  early  warning  system  on  national,  state 
and  local  government  encroachments  of  particular  concern 
to  the  press. 


Frequency  discounts 
sold  in  zone  sections 

The  Fort  Worth  Star-Telef’ram  added 
two  zoned  sections  to  the  regular  Wed¬ 
nesday  evening  and  Thursday  morning 
editions  of  the  newspaper  on  October  1 1 
and  12. 

Community/Northeast,  including  news 
and  pictures  of  interest  to  readers  in  the 
northeastern  portion  of  Tarrant  County, 
were  added  to  the  papers  of  subscribers 
living  in  Hurst,  Euless,  Bedford,  Rich¬ 
land  Hills,  North  Richland  Hills,  Haltom 
City,  Grapevine,  Colleyville,  Southlake, 
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Watauga  and  Keller, 

Arlington/Southeast  will  go  to  Mans¬ 
field,  Grand  Prairie,  Pantego,  Dalwor- 
thington  Gardens  and  Kennedale  sub¬ 
scribers. 

"Each  section  will  be  at  least  eight 
pages  in  length  and  will  feature  news  and 
pictures  of  the  areas  involved,”  said 
Jack  Tinsley,  Star-Telegram  executive 
editor. 

"All  coverage  in  the  special  sections 
will  be  in  addition  to  area  news  normally 
carried  in  other  Star-Telegram  news  sec¬ 
tions,”  Tinsley  added. 

Both  sections  offer  advertisers  signifi¬ 
cant  targeted  markets  at  special  rates. 


The  Community/Northeast  section  will 
have  a  combined  circulation  of  39,250. 
The  Arlington/Southeast  section  will 
have  a  combined  circulation  of  26,500. 

In  addition,  for  the  first  time,  the 
Star-Telegram  will  offer  its  advertisers 
frequency  discounts  for  ads  placed  in  the 
two  new  sections. 

Ad  director 

George  B.  Rooney  has  been  appointed 
director  of  advertising  for  the  Kendall 
Refining  Division.  Rooney  will  be  re¬ 
sponsible  for  directing  media  advertising 
and  formulating  Kendall’s  advertising 
strategy. 
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WHCN  DON  G.CAMPDCLL  TALKS, 

E.F.  HUTTON  LISTENS 


For  more  than  20  years,  Don  G. 
Campbell  has  been  writing  about 
making  money  in  his  six-times-a- 
week  column,  “The  Daily  Investor.” 

Each  column  answers  readers’ 
questions  on  stocks,  bonds, 
mortgages,  commodities,  savings 
and  insurance. 

And  if  there’s  a  question  on 
how  to  make  money  on  coins  or 


antiques, “The  Daily  Investor”  will  find 
the  right  answers  in  those  fields  too. 

Give  your  readers  a  taste  of  Don  G. 
Campbell’s  “The  Daily  Investor”  now. 

For  information  contact  Don 
LaSpaiuto  at  (212)  557-2330. 
UNiTED  FEATURE 
SYNDiCATE 
200  Park  Avenue 
New  York,  N.Y.10017 
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When  Bismarck 
sold  to  Lee . . . 


. . .  “We  wanted  an  organization  that 
would  fit  well  into  our  community.  One 
that  respected  the  people  who 
produce  the  newspaper,  as  well  as  the 
people  who  read  it.  One  that 
accepted  the  obligation  of  putting 
out  a  good  paper  every  day,  serving  the 
needs  of  both  the  reader  and 
the  advertiser.” 

“We  wanted  an  organization  that 
had  demonstrated  their  integrity, 
honesty  and  desire  to  keep  each 
newspaper  autonomous  as  they 
have  in  every  acquisition  made  in 
the  past.” 

“We’ve  lived  in  and  served  the 
Bismarck  community  all  our  lives.  We 
wanted  to  be  sure  the  Bismarck 
Tribune  was  in  good  hands.  We  did 
that  with  Lee.” 


President  and  Publisher 
Bismarck  Tribune  Co. 


Tj-iF  )  LEE  ENTERPRISES,  INCORPORATED 

J— I  J  Davenport,  Iowa 
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Montana  The  Journal  and  Star  Lincoln.  Nebraska  Gazette-Times  Corvallis.  Oregon  Tribune  La  Crosse,  Wisconsin  Wisconsin  State  Journal  Madi¬ 
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"‘>^3111 1  convinced  that 
Murdoch  IMews  Features 
Mill  sparkup 
the  Miiole  industry? 

Because  Rupert  Murdochfs 
never  done  anything 
halfway” 


It’s  time  for  action  in  the  syndicate 
field,  ana  we  mtend  to  provide  it. 

I’m  Bill  McGehee,  President  of 
Murdoch  News  Features, Inc.  We’re 
a  new,  innovative  syndicate  with  fresh 
ideas,  and  you  can  be  sure  we’re 
going  to  break  new  ground. 

Maybe  you  won’t  be  as  excited 
about  our  offers  as  we  are,  but  you 
will  be  excited. 

For  more  information  write  or  call: 


730  Third  Avenue 
New  York.  NY  1(X)17 
Telephone  (212)  557-3537 


Murdoch  Group  Publications 
and  interests . 


Australia 


NEWSPAPERS 


THE  AUSTRALIAN 

National 

DAllYMIRRC  )R 

Sydney 

SUNDAY 

Sydney 

DAILY  TEIEC.RAPH 

Sydney 

SUNDAYTLLEC.RAPH 

SydrM-y 

THE  NEWS 

Adelaide 

•SUNDAY  MAII 

Adelaide 

SUNDAY  SUN 

Bnsbani’ 

SUNIMYTIMIS 

Perth 

•TRUTH 

N.ilional 

SPORTSMAN 

Sydnr’y 

NORTHERN  TERRITORY  NrWS 

Darwin 

CENTRAIIAN  ADVCK  ATE 

All!  e  Springs 

WIMMIRA  MAIL-TIMES 

Horsham 

NORTHIRN  TIMIS 

C  arnarvon 

THE  MERC  URY 

Merredin 

MIDLANDS  ADVOCATE  A  TIMES  MiH.ra 

THE  ADVERTISER 

Northam 

(  ENTRAl  DISTRIC  T 

HERALD-TRIBUNE 

C  .(Kimalling 

THE  TIMES 

Port  Hedland 

•NORTHERN  DAIEYLEADER 

Tamworth 

SUBURBAN  NEWSPAPERS 


AtR( )PLANE  PRESS 

ADVOCATE 

OBSERVER 

NORTEE  SHORE  TIMES 
NORTHE  RN  ETISTRIC  T  TIMES 
ADVANC  E 
STAR 

ST  GEORC.E  PICTORIAL 
TIMES 

BLUE  MOUNTAINS 

ADVERTISER 

FREE  WEEKLY 

BROAEXASTER 

ADVERTISER 

PRESS 

FARMS.  GARDEN 
LEADER 
PICTORIAL 
SHIRE  PK  TORIAL 


•THE  DANDENONG  lOURNAL  Dandi-nonH 

•WESTERN  SUBURBS 

ADVERTISER  Foolstr.iy 

•ADVOCATE  SunsEiini' 

•NEWS  Wt'slernporl 

•FRANKSTON  &  PENINSULAR 

NEWS  Fr.inksl(>n 


•FREE  PRESS 
•THE  EXPRESS 
•THE  EXPRESS 
•THE  EXPRESS 
•THE  EXPRESS 
•THE  EXPRESS 


Fr.inksl(>n 
Belgravc 
Ri'dt  Ijflf  A  Pint" 
NorlEi  Brishanf 
South  Brisbane 
East  Brisbane 
vVes'  Brisbane’ 

Adelaide 

W'ollongong 


TV  WE  IK  National 

•NEW  IDEA  National 

•BEST  BETS  National 

•PARADE  National 

•ENIDGILCHRIST  SERIES  National 

•SPUNKY  National 

PHOTO  ENGRAVING  A  PLATEMAKING 

•ADELAIDE  ART  ENGRAVERS  Adelaide 
•LITHOPLATEMAKERS  Adelaide 

MIRROR  NEWSPAPERS  Brisbane 

ART  PHOTO  ENGRAVERS  Perth 

BOOK  PUBUSHING 

BAY  BOOKS  National 

RESEARC  H  A  EDUCATIONAL 
LIBRARY  National 
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COMMERCIAL  PRINTING 


C  UMBIRI  ANDPRISS 
MIRRCJRNIWSPAPIRS 
•SOUTHDC  )WN  PRESS 


P.irraniatta 

Brisbane 

Mellxiurne 


COMMERCIAL  TYPESETTING 


Ashfield/ Burwoixl 

Bl.u  ktown 

Bankstown 

(  halswiKid 

Eastsvood 

Fairfield 

Ciosford 

Hurstville 

Hornsby 

Katiximba 
Marrir  kville 
Merrylands 
Parramatta 
Penrith 

Castle  Hill. Windsor 
Liverp<K)l 
St.  Cieorge 
Sutherland 


ADIIAIDI  lYPOC.RAE'tllRS  Arlelaide 

OTHER  INTERESTS 

EESTIVAI  RK  ORITS  Sydney 

UNIVl  RSAI  RU  ORDC  ILIB  Sydney 

NATIONWIDE  AIRSERVK  IS  Sydney 

ALWTST  Perth 

COASTAL  TITANIUM  Penh 

Lnited  Kingdom 

NEWSPAPERS  —  NATIONAL 

NEWS  OF  THE  WORE  D 
THE  SUN 

NEWSPAPERS  —  PROVINCIAL 

EVENINGNEWStWORC  ESTERA  HEREFORD) 

BE  RROW'SWORC  ESI  ER  lOURNAL 

MALVE  RN  GAZE  TTE  A  LE  DBURY  RE  PORTE  R 

KIDDE  RMINSTER  I IMES  A  SIOURIX  )RT  NEW'S 

KIDDE  RMINSTER  SHUTTLE 

BRC )MSGR( EVE  MESSENGE R 

EVESHAM  lOURNAL 

REDDITC  HINDIC  ATOR 

ALCESTERC  HRONK  LE 

THE  HEREFORDTIMES 

ROSS-ON-WYE  ADVERTISER 

ABERGAVENNYC  HR(  ENIC  LE 

LECEMINSTERA  BRC  EMYARD  NE  WS 

SALISBURY  TIMES 

SALISBURY  ICEURNAL 

RINCWC  EOD,  FCERDINGBRIDGE,  WIMBORNE  A 
FERNITCEWN  lOURNAL 
SOMERSE I  COUNTY  GAZE  TTE 
BRIETCW'ATER  MERCURY 

BURNHAM-ON-SEAANIEELIGHBRIETGE  EXPRE  SS 
C  HARDA  ILMINSTERNEWS 
BRIDPORT  NEWS  AND  ETORSET  COUNTY 
ICEURNAL 

DEVCEN  A  SOMERSET  NEWS 
CCEUNTYEXPRESS 
LUDLCEW  ADVERTISER 
TENBURY  WELLS  AEWERTISER 
NORTHFIELD  AND  SOUTH  BIRMINGHAM 
ME  SSENGER 

WYTHALL  AND  HC  EL LYWC  EC  EIT INDIC  ATC ER 


LCENDCEN  WEEKENDTELEVISICEN 

MAGAZINES 

ANTIC^UE  DEALER  A  C  CELLECTCERSCUIDE 
THE  TRADER 

Lie  ENSED  BCECEKMAKER  AND  BETTING  CEFFICE 
PRCEPRIETCER 


INSURANCE  BROKERS  - 

WHITEFRIARSINSURANC  E  SERVICES 

GRAVURE  PRINTING 

ERIC  BEMRCESEGRCEUP 

PAPERMAKING 

tcewnsendhcecekc^rceup 

TRANSPORT,  WAREHOUSING.  TRAVEL 
AND  SHIPPING  AGENTS 

C  CENVCEYSGRCEUP 

INK  MANUFACTURING 

W'ARDLEYCHEMIC  ALSGRCEUP 

United  States 


NEWSPAPERS 


THE  STAR 
EXPRESS  NEWS 
NEW  YORK  POST 
VILI  ACiE  VC  )|l  E 


NEWYORK 

NEWW'EST 


National 

San  Antonio  (Texas) 
New  York 
New  York 


New  York 

Beverly  Hills. C  alifornia 


SYNmOTION 

MURDOCH  NEWS  FEATURES.  INC.  New  York 

IMew  Zealand 


NEWSPAPERS 


THE  IXTMINION 
THE  EVENING  POST 
TRUTH 

SUNDAY  TIMES 
SUNDAY NEWS 
WAIKATO  TIMES 


Wellington 

Wellington 

Wellington 

Wellington 

Auckland 

Hamilton 


RECORDING 

FESTIVAL  RECORDS  Auckland 

Other  Countries 

FESTIVAL  RECORDS 

INTERNATIONAL  London,  U  K. 

FESTIVAL  BOOKS  HongKong 

PRINTING  PUBLISHING  SALES 
AND  SERVICES  Bahamas 

PUBLISHING  ASSOCIATES  Switzerland 

•In  assex  iation  only.  News  Limited 
Croup  shareholding  509fc  or  less. 


Seven-day-a-week  coverage 
isn't  enough  for  this  area.  Even  for 
our  paper.  So  we  created  Gusto, 
Sports  Magazine  and  Sunday  Mag¬ 
azine.  With  an  Effective  Buying 
Income  of  10.3  billion  dollars  annu¬ 


ally,  1.8  million  consumers  in 
Buffalo’s  ADI  are  interested  in  this 


area’s  leisure  activities.  They  read 
Friday’s  Gusto  for  great  food,  great 
shows,  great  listening  and  great 
entertainment.  Saturday’s  Sports 
Magazine  involves  them  in  the  ath¬ 
letic  world.  The  plays.  The  players. 


The  Rotary  Club  of  Morristown,  Tenn.  was  meeting  for  lunch  beside  this  40-page 
Goss  offset  press  when  that  day's  edition  of  the  Morristown  Citizen  Tribune  began 
to  roll.  The  90  Rotarian  had  toured  the  Tribune,  eaten  lunch,  sung  songs,  shared 
fellowship  and  held  a  business  session  moments  prior  to  the  pressrun  of  21,1 17 
copies.  Rotary  president  Pete  Prince,  executive  editor  of  the  Tribune,  arranged  the 
visit  in  observance  of  National  Newspaper  Week. 


The  teams,  standings  and  schedules. 
Our  Sunday  Roto  Magazine  lets 
them  know  about  colorful  people, 
issues  and  the  local  history  that 
surrounds  them. 

They  are  the  kind  of  consumer 
you’re  after.  And  they  have  an  avid 
interest  in  us.  Our  demographics 
prove  it. 

So  put  your  media  message  in 
front  of  an  active  consumer  where 
it  will  do  the  most  good.  Put  it  into 
the  Buffalo  Evening  News. 

For  more  information  on  us, 
call  Hugh  G.  Monaghan  at 
(716)  849-3422. 

We  deliver.  7  days  a  week. 

Buffalo 
Evening  News 

One  News  Plaza  RHil 

Buffalo,  New  York  14240 
Represented  nationally  by  Story  &  Kelly-Smith 


Charges  against 
publisher  dropped 

Slander  charges  against  publisher 
Helen  K.  Copley  have  been  dismissed  by 
a  Superior  Court  judge  in  a  lawsuit  filed 
against  her  by  Meinhart  J.  Lagies,  inves¬ 
tigative  reporter  for  the  San  Dicfio 
(Calif.)  Tribune,  a  Copley  newspaper. 

In  seeking  unspecified  damages, 
Lagies  had  alleged  that  Mrs.  Copley 
made  untrue,  derogatory  remarks  about 
him  in  statements  to  a  Tribune  editor  in 
May,  1977,  and  in  an  interview  with  a 
free-lance  writer  published  the  following 
October  in  the  California  Journal,  a 
statewide  political  monthly. 

Lagies  claimed  that  he  incurred  Mrs. 
Copley’s  displeasure  while  researching 
ownership  of  state-issued  liquor  licenses 
by  a  friend  of  the  publisher,  Richard  Sil- 
berman,  when  he  was  appointed  to  Gov- 


Judge  Ross  G.  Tharp  ruled  that  the 
statute  of  limitations  had  expired  as  to 
the  purported  statements  to  the  editor, 
and  her  quotes,  published  in  the  Califor¬ 
nia  Journal,  were  protected  by  the  Con¬ 
stitution  as  a  “conditional  privilege”  in 
expressing  an  opinion  made  in  good 
faith. 

In  another  phase  of  the  case,  Mrs. 
Copley  was  accused  by  Lagies  of  con¬ 
spiring  with  Tribune  editor  Fred  Kinne 
and  former  managing  editor  Leo  Bowler 
to  “blackball”  the  reporter  in  his  profes¬ 
sion.  Judge  Tharp  sustained  their  demur¬ 
rer  due  to  vagueness  of  Lagies’  allega¬ 
tions,  but  gave  him  leave  to  amend  his 
lawsuit  with  more  legally  supportable 
claims.  “This  appears  to  be  largely  a 
matter  of  hurt  feelings  or  a  personality 
clash,”  Tharp  said. 

Meanwhile,  Lagies  has  remained  on 
the  Tribune  staff  since  the  lawsuit  was 


ernor  Jerry  Brown’s  cabinet  last  year.  filed. 
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Scoop  McQain? 

He  doesn’t  work  here  anymore. 

You  remember  Scoop  McClain — sarcastic  and  swaggering,  a  tough 
guy  with  a  press  card  in  his  hat  who  liked  pretty  girls  and  whiskey  and 
telling  the  world  to  go  to  hell.  He  was  something  else,  Scoop  was: 
a  star  reporter,  streetwise  and  cynical,  but  with  a  heart  of  gold. 

He  never  let  the  facts  get  in  the  way  of  a  good  story. 

Scoop  graduated  from  the  school  of  hard  knocks.  He  typed  with  one 
finger,  got  news  tips  from  bookies  and  barmaids  and  yelled 
“STOP  THE  PRESS!”  with  every  fresh  expos6.  Murder  was  his  specialty, 
but  he  fought  City  Hall,  too,  and  saved  widows  from  eviction.  He 
never  forgot  a  friend  and  he  never  told  a  lie — except  to  get  a  story.  So 
here’s  to  Scoop  McClain;  they  don’t  make  ’em  like  that  anymore. 

And,  of  course,  they  never  did.  That  movie  stereotype  of  American 
newspaper  reporters  is  part  of  our  folklore;  it  never  had  much  to  do 
with  reality.  But  there’s  no  question  that  journalism  and  the  people 
who  practice  it  have  changed  over  the  years. 

Today,  our  reporters  and  editors  come  from  universities  with 
degrees  in  economics  and  sociology,  law  and  public  loi 

administration,  literature  and  even 
medicine.  Nobody  specializes  in 
murder  anymore;  it’s  labor  and 
international  affairs,  politics 
and  education,  science 
and  religion.  Our  exposes 
take  more  than  a  couple 
of  phone  calls:  months  of 
work  by  teams  of  investigators 
who  are  more  likely  to  ask 
help  from  a  computer  than  a 
bookie.  Our  star  reporters  are 
streetwise  still — but  lots  smarter  thar 
Scoop  ever  was.  They  have  to  be. 

Some  of  the  best  reporters  in  the 
country  work  for  Knight-Ridder 
newspapers.  We’re  proud  of  them. 


Philadelphia  Inquirer  •  Philadelphia  Daily  News 
Detroit  Free  Press  •  AAiami  Herald 
St.  Paul  Dispatch  •  St.  Paul  Pioneer  Press 
Charlotte  Observer  •  Charlotte  News 
San  Jose  Mercury  •  San  Jose  News  *  Wichita  Eagle 
Wichita  Beacon  'Akron  Beacon  Journal 
Long  Beach  Press-Telegram  •  Long  Beach  Independent 
Lexington  Herald  •  Lexington  Leader 
Gary  Post-Tribune  •  Duluth  News-Tribune 
Duluth  Herald  ‘Macon  Telegraph  ‘Macon  News 
Columbus  Enquirer  ‘  Columbus  Ledger 
Pasadena  Star-News  ‘Tallahassee  Democrat 
Grand  Forks  Herald  ‘Journal  of  Commerce 
Bradenton  Herald  ‘  Boulder  Daily  Camera 
Aberdeen  American  News  ‘  Boca  Raton  News 

Knight-Ridder  Newspapers 
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ernorship.  discussed  some  of  the  main 
issues  in  the  campaign. 

The  session  with  President  Lopez  Por¬ 
tillo  nearly  exploded  into  an  international 
incident. 

The  Mexican  President  severely 
criticized  the  newspaper  executives  for 
being  late  for  the  meeting  in  Tijuana  at 
the  racetrack. 

The  news  executives,  who  were  bussed 
to  the  border  town,  were  late  arriving 
because  Gov.  Brown's  talk  was  allowed 
to  continue  over  the  scheduled  time. 

Beaton,  who  went  to  Tijuana  earlier 
than  the  rest  of  the  group,  said  he  found 
the  President  quite  upset  over  several 
things  and  when  he  was  told  the  group 
would  be  late  he  wanted  to  leave  the 
racetrack.  Beaton  said  he  told  the  Presi¬ 
dent  that  he  would  regret  it  very  much 
if  he  left.  At  that  point  Beaton  said 
President  Lopez  Portillo  turned  and  said 
“OK  we'll  start  right  now."  Beaton  said 
the  Mexican  Officials  followed  the  Presi¬ 
dent  to  the  head  table  whereupon  he 
stood  up  and  before  some  500  empty 
seats  welcomed  the  American  visitors. 
About  10  minutes  later,  the  news  people 
began  filing  into  the  Hippodrome  to  hear 
him  speak  and  answer  questions. 

The  Mexican  President  scolded  the 
editors  and  publishers  for  being  tardy. 
He  said  it  showed  a  sign  of  disrespect  to 
his  country  and  other  developing  countries. 


Abitibi 
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5(X).0(K)  ton/year  of  new  capacity  is  ex¬ 
pected  to  come  on  stream  in  the  U.S. 
and  Canada. 

He  noted  that  a  total  of  five  new 
machine  installations  have  been  an¬ 
nounced  by  producers — Weyerhaeuser. 
Boise.  Southeast,  Bowater.  Bato  in  the 
U.S. — that  should  increase  U.S.  capacity 
by  close  to  LI  million  per  year,  or 
25  percent  by  19SL  In  addition,  two  mills 
have  recently  been  announced  for  Western 
Canada  which  should  add  400.000  tons/ 
year  to  capacity  by  1983.  he  said. 

Despite  the  strikes  which  shut  down 
several  mills  and  newspapers,  in  par¬ 
ticular  the  New  York  City  dailies.  Mc- 
Gibbon  said  newsprint  mills  enjoyed  a 
“vintage  year”  in  1978. 

“On  balance.  North  American  manu¬ 
facturers  generally  operated  their  mills 
at  capacity  throughout  the  year  and 
supply  was  adequate  to  meet  the  current 
needs  of  the  market  and  support  some 
build-up  in  publisher  inventories."  he 
remarked.  Lor  the  year.  U..S.  newsprint 
consumption  should  total  a  record 


At  the  conclusion  of  the  meeting. 
Richard  Capen,  apologized  to  the  Presi¬ 
dent,  saying  that  the  late  arrival  was  the 
fault  of  Gov.  Brown. 

When  President  Smith  spoke,  protes¬ 
ters  of  his  policies  picketed  on  the 
sidewalk  outside  of  the  hotel  conference 
hall.  A  heavy  police  security  force  kept 
the  demonstrators  from  getting  inside  the 
hall. 

Kirkpatrick  gave  an  update  on  the  con¬ 
troversial  draft  of  a  Unesco  declaration 
on  the  international  mass  media,  which 
the  U.S.  delegation,  led  by  former 
Newwday  publisher  Bill  Attwood,  will  at¬ 
tempt  to  delay  in  Paris  this  week  when 
the  20th  General  Conference  of  Unesco 
meets. 

Kirkpatrick,  who  was  a  member  of  the 
delegation  that  successfully  contested 
the  resolution  in  1976,  said  “the  changes 
that  have  been  made  between  the  1976 
Declaration  and  the  1978  Declaration, 
inadequate  though  they  may  appear  to 
be,  offer  some  hope  that  a  consensus 
might  be  achieved.” 

Kirkpatrick  said  the  new  draft  recog¬ 
nizes  some  of  the  concerns  of  societies 
that  protect  free  news  media,  such  as 
access  to  the  news,  opposition  to 
harassment  of  reporters,  diversity  and 
multiplicity  of  news  resources  as  con¬ 
trasted  with  the  single  or  limited  agencies 
of  authoritarian  states,  publication  of 
dissent. 

“All  these  concepts  introduced  into 
the  new  declaration  indicate  some  kind 
of  accommodation  to  western  style  jour- 


10,750.000  tons,  a  6  percent  gain  over 
41-day  level  from  the  current  44  days," 
he  said. 

He  believes  the  supply-demand  situa¬ 
tion  will  ease  in  1988  when  an  additional 
1977  and  about  double  the  projected  long 
term  growth  pattern  for  newsprint. 

The  consumption  gains  are  a  result  of 
several  factors  he  said,  they  are: 

•  “The  steps  taken  by  metropolitan 
area  publishers  to  recapture  lost  circula¬ 
tion  and  recover  their  share  of  the 
national  advertising  dollar; 

•  “The  significantly  increased  use  of 
newsprint  in  inserts,  newsletters,  shop¬ 
pers.  direct  mail; 

•  “A  rapidly  growing  suburban  news¬ 
print  market." 

He  said  Canadian  producers  will  regis¬ 
ter  record  1978  earnings. 

As  an  example,  he  said  Abitibi  re¬ 
ported  (October  17)  that  it's  net  earn¬ 
ings  from  operations  for  the  first  nine 
months  of  1978  were  close  to  $54  million. 
“This  is  a  150  percent  increase  over  the 
comparable  period  in  1977.”  he  said. 

While  newsprint  sales  contributed  to 
this  improvement.  McGibbon  said  it  is 
significant  that  foreign  exchange  gains 
accounted  for  slightly  over  half  of  the 
company's  net  earnings  for  the  period. 


nalism,”  the  editor  said.  “It  will  be  curi¬ 
ous  to  see  how  the  Soviet  delegates  and 
their  followers  from  satellite  countries 
react  to  these  elements  of  the  declara¬ 
tion. 

Kirkpatrick  said  the  news  declaration 
suggests  a  right  of  reply  if  the  subject  of  a 
news  story  believes  it  creates  a  false  im¬ 
pression.  He  said  the  Soviets  will  proba¬ 
bly  find  this  article  more  objectionable 
than  the  Free  World  media  since  they  do 
not  welcome  opposing  viewpoints  from 
dissenters. 

Despite  the  improvements,  Kirkpat¬ 
rick  said  the  free  press  nations  will  take 
issue  with  article  1 1  that  states:  “It  is  the 
duty  of  the  states  to  facilitate  the  applica¬ 
tion  of  the  present  declaration  and  to  en¬ 
sure  that  the  mass  media  coming  directly 
under  their  jurisdiction  act  in  conformity 
therewith.” 

It  is  this  language  that  the  U.S.  delega¬ 
tion  sees  as  giving  governments  the  right 
to  set  standards  of  performance  for  re¬ 
porters.  The  effect.  Kirkpatrick  pointed 
out,  would  be  a  controlled  subservient 
news  media  forced  to  conform  to  gov¬ 
ernmental  policy. 

Five  new  members  of  the  UPI  News¬ 
paper  Advisory  Board  were  elected. 

The  new  members  are: 

Eugene  S.  Pulliam,  publisher,  In¬ 
dianapolis.  Ind.,  Newspapers,  Inc.; 
W.O.  Taylor,  president  and  general 
manager  of  the  Globe  Newspaper  Co., 
Boston;  Ralph  Ingersoll,  II,  Vice  Presi¬ 
dent  and  general  manager.  Ingersoll 
Publications,  Sharon,  Conn.;  Joe  D. 
Smith.  Jr.,  president  and  publisher. 
Alexandria  (La.)  Town  Talk:  and  James 
K.  Batten,  vice  president/news,  metro 
group.  Knight-Ridder  Newspapers.  Inc., 
Miami,  Fla. 

At  the  same  meeting,  Richard  G.  Ca¬ 
pen.  Jr.,  senior  vice  president,  Copley 
Newspapers.  Inc.,  was  elected  to  his 
second  term  as  chairman  of  the  News¬ 
paper  Advisory  Board;  and  Richard  J.V. 
Johnson,  president,  the  Houston  (Tex.) 
Clironiele,  was  elecled  vice  chairman. 

Stanley  H.  StautTer,  president,  Stauf¬ 
fer  Communications.  Inc.,  was  re¬ 
elected  as  chairman  of  the  board's  man¬ 
agement  committee;  Ingersoll  was 
named  chairman  of  the  technology  com¬ 
mittee;  and  James  M.  Schurz.  president 
and  publisher  of  the  Hafierstown  (Md.) 
Herald-Mail,  was  named  chairman  of  the 
group's  services  committee. 

The  newly  elected  members  replace 
the  following  who  are  leaving  after  a 
three-year  term: 

Clayton  Kirkpatrick,  executive  vice- 
president  and  editor.  Chicago  Tribune; 
Robert  C.  Achorn.  editor.  Worcester 
Mass..  Teleftram  and  Gazette;  James  H. 
Ottaway,  Jr.,  president,  Ottaway  News¬ 
papers,  Inc..  Campbell  Hall.  N.Y.’.Tams 
Bixby,  III,  publisher  and  editor.  Mns- 
koftee  (Okla.)  Phoenix  and  Times 
Democrat;  and  J.  Stewart  Bryan,  III, 
Publisher,  Richmond.  Va.,  Newspapers. 
Inc. 
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Anthony  Sampson  called  us 
the  big  mouth  of  the  industry. 

He  was  right. 


To  be  specific,  Sampson’s  book,  The 
Seven  Sisters,  referred  to  Mobil  as  “the 
most  loquacious  and  extrovert”  of  the  oil 
companies.  The  industry's  big  mouth, 
so  to  speak. 

We’re  willing  to  comment  on  our  crit¬ 
ics’  views,  fill  in  reporters  on  the  facts 
about  oil  industry  issues,  even  tangle  with 
those  who’d  like  to  take  a  swipe  at  us. 


So  when  you  think  of  oil,  think  of  us. 

And  when  you  think  First  Amend¬ 
ment,  call  us,  too.  We’re  rabid  on  the  rights 
of  companies  to  speak  their  piece. 

To  get  a  big  mouth,  call  (212)  883- 
3232.  John  Flint  or  Gail  Jamin  will  try  to 
come  up  with  your  answer. 

Anytime,  we’ll  tell  it  like  we  think  it  is. 


c  1978  Mobil  Corporation 


Reporter  goes 
11,870  miles 
to  get  facts 

The  Buffalo  Courier-Express  has  just 
sent  reporter  Michael  Desmond  1 1. 870 
miles  around  the  country  investigating 
the  deadly  problem  of  hazardous  wastes 
from  industry. 

Precipitated  by  the  Love  Canal  en¬ 
vironmental  disaster  in  nearby  Niagara 
Falls,  the  Courier-Express  decided  a  na¬ 
tional  investigation  was  in  order. 

Reporter  Desmond  had  worked  on 
coverage  of  the  Love  Canal  case  and  on 
several  previous  environmental  incidents 
in  Western  New  York.  He  spent  six 
weeks  researching  and  writing  an  1 1  part 


pgriUlM  **>»•<"■  OW« 

/  /\ 


l\ 


W  V*  •  WMti>n|ton,  C 

*>RMnokt  • 


i 


0"“"' 

Houtten 


Desmond's  Oddessey 


Michael  Desmond 

series,  “Bury  Now-Pay  Later”  on  the 
hazardous  waste  situation. 

In  three  separate  trips,  Desmond  vis¬ 
ited  places  as  disparate  as  Elizabeth, 
N.J.  and  Portland,  Oregon.  He  travelled 
through  the  Louisiana  swamps  and  the 
dry  back  lands  of  Idaho,  looking  to  see 
how  America  disposes  of  the  nation's 
hazardous  waste. 

What  he  found  was  frightening.  The 
federal  Environmental  Protection  Ad¬ 
ministration  (EPA)  admits  only  five  or 


six  percent  of  the  92  billion  pounds  of 
hazardous  waste  generated  each  year  is 
properly  disposed  of. 

The  rest  is  badly  handled,  illegally  dis¬ 
posed  of  or  just  simply  vanishes. 

Even  while  the  research  for  the  series 
was  being  done,  three  persons  from  the 
circulation  area  of  the  Courier-Express 
were  arrested  and  charged  with  illegal 
dumping  of  the  toxic  industrial  chemical 
PCB  family  along  270  miles  of  road  out¬ 
side  Raleigh,  N.C. 

Desmond  called  the  situation 
“frightening  in  its  implications  today  and 
for  future  generations.”  Some  of  the 
chemicals  being  carelessly  handled  can 
cause  cancer,  birth  defects  and  genetic 
defects. 

“They  are  being  left  for  someone  else 
to  handle  some  other  time,”  he  noted. 

The  Desmond  series  was  read  into  the 
Congressional  Record  by  Rep.  John  J. 
LaFalce,  D-Niagara  Falls,  in  whose  dis¬ 
trict  the  Love  canal  is  located. 

The  House  Sub-Committee  on  Over¬ 
sight  and  Investigations,  as  a  result  of  the 
series,  has  scheduled'a  hearing  October 
25  to  find  out  why  EPA  has  failed  to 
issue  regulations  to  control  the  disposal 
of  hazardous  wastes.  The  regulations 
were  due  April  21. 
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The  Senate  Committee  on  the  Envi¬ 
ronment  and  Public  Works  also  has  an¬ 
nounced  it  will  hold  hearings  on  the 
hazardous  waste  problem,  after  Con¬ 
gress  adjourns.  A  part  of  the  hearings 
may  be  held  at  the  Love  Canal  to  illus¬ 
trate  the  immediate  problem  of  hazard¬ 
ous  waste  disposal. 


Paddock  starts 


Sunday  edition 


Quaker  Village  •  Glens  Falls,  New  York  12801 


Paddock  Publications  Inc.  said  it  de¬ 
livered  nearly  75, (XK)  copies  of  the  first 
Arlington  Heights  (111.)  Sunday  Herald 
edition  on  October  1. 

The  Sunday  Herald  is  the  latest  in  a 
series  of  expansion  moves  by  Paddock 
Publications.  The  Daily  Herald  grew  out 
of  a  107-year-old  chain  of  weekly  papers 
nine  years  ago  after  Field  Enterprises, 
publisher  of  the  Chicago  Sun-Times, 
launched  several  community  dailies  in 
the  Paddock  Publications  circulation 
area.  Paddock  began  its  Monday  through 
Friday  paper  in  1969,  and  Field  sold  its 
dailies  to  Paddock  a  year  later. 

The  new  daily  grew  rapidly  in  advertis¬ 
ing  linage,  news  space  and  circulation.  In 
1975  a  Saturday  edition  was  added. 

Then,  in  1976,  the  Daily  Herald  began 
expanding  its  reader  services. 

it  converted  the  paper  from  one  which 
was  almost  exclusively  community 
oriented  to  one  which  provides  a  full 
range  of  reader  services.  The  newspaper 
built  a  staff  of  1 10,  with  specialists  in 
film,  drama,  tv  and  other  areas,  opened 
bureaus  in  Springfield  and  Chicago, 
added  all  the  major  news  and  picture 
services  of  AP  and  DPI,  and  began 
covering  major  breaking  national  events 
with  their  own  staff. 

Among  the  results  of  these  changes, 
was  a  21%  increase  in  circulation  last 
year  and  heavy  gains  in  display  and  clas¬ 
sified  advertising  linage. 

EDITOR  &  PUBLISHER  for  October  21,  1978 
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For  complete  infor¬ 
mation  mail  your  business 
card  to  Digital  Equipment 
Corporation,  Graphic  Arts 
Marketing  2B 11,  Conti¬ 
nental  Boulevard,  Merri¬ 


mack,  N.H.  03054. 
European  Headquarters: 
12,  av.  des  Morgines, 
1213  Petit-Lancy/Geneva. 
In  Canada:  Digital  Equip¬ 
ment  of  Canada,  Ltd. 


mm 

Digital  Equipment  Corporation 
Graphic  Arts  Marketing  2811 
Continental  Boulevard 
Merrimack,  N.H.  03054 


■  Please  send  me 
your  new  CMS-11 
Brochure 

■  Please  have  a 
Graphic  Arts  Spe¬ 
cialist  call  mefor'an 
appointment 

■  My  business  card 

is  attached  EFI02IS 


Tomorrow’s  classi¬ 
fied  advertising  depart¬ 
ment  will  look  a  lot  differ¬ 
ent  from  today’s.  Because 
with  CMS-11,  it  will  func¬ 
tion  differently. 

Instead. of  spending 
more  time  taking  ads, 
CMS-11  will  save  time, 
giving  your  people  more 
time  to  sell.  After  the  ads 
are  entered,  CMS-11  auto¬ 
matically  checks  them 


for  errors,  prices  them, 
routes  them,  checks 
customer  credit,  all  at 
computer  speed. 

What’s  more,  it  will 
do  all  this  for  up  to  96 
different  users  simul¬ 
taneously. 

Automated  classified 
advertising  management 
is  the  way  of  the  future. 
This  is  what  CMS-11 
offers  today. 


Baseball  buff  publishes  well-read  tab 


By  Dan  Schlossberg 
When  Irwin  Cohen  of  Oak  Park,  Mich. 
created  The  Baseball  Balletin  nearly  four 

years  ago.  he  had  two  strikes  against  M|^feV4dpiW<Ml 

him:  no  experience  and  little  cash.  ^ 

Persistence  paid  off.  however,  as  the  I.'!*!?!?*'  “  ' 
rabid  fan  parlayed  an  initial  investment  ^ 

of  $600  into  a  national  monthly  tabloid  mfj 
featuring  18  top  columnists  and  six  V 
photographers.  .  a. 

Writers  include  Maury  Allen  of  the  f 
New  York  Post,  Red  Foley  of  the  New  ^ 

For^  yV(Mt-.Y.  Peter  Gammons  of  the 

ton  Globe,  Ken  Nigro  of  the  Baltimore  . 

5///J,  Detroit  broadcaster  Ernie  Harwell,  ^ ,, - 

Philadelphia  pitcher  Tug  McGraw.  and  C  ,  ^-. . 

the  wife  of  California  Angels'  relief  pEJ^  (fc\ 

pitcher  Dave  LaRoche,  whose  column  is  is  Bf" 

called  “Hits  and  Mrs.”  V 

The  Bulletin’s  major  competition  is  ,♦ 

The  Sportiufi  News,  a  weekly  tabloid 
that  was  once  called  “the  Bible  of 
Baseball  but  has  begun  to  cover  other  ,, 

sports  in  recent  years.  Irwin  Cohen  interviews  Jim 

At  the  moment,  TBB's  circulation  of 

12,000  is  far  beneath  that  of  The  Sporting  Award,  given  annually  to  the  player  who 
News,  primarily  because  the  monthly  is  best  exemplifies  the  spirit  of  the  late 
available  at  newsstands  only  in  Detroit  Pittsburgh  star.  It  was  the  first  official 
(no  shipping  costs).  Mail  subscriptions  recognition  of  the  Bulletin  by  the  gov- 
account  i^r  the  bulk  of  readership,  which  ernment  of  baseball,  though  the  paper’s 
is  heaviest  in  California,  Michigan,  and  award  winners  are  listed  in  news  releases 
New  York.  Yearly  subscription  price  for  from  the  Commissioner’s  office, 
the  32-page  paper  is  $9.95.  The  Bulletin  would  like  to  get  a  loan 

The  Baseball  Bulletin  contains  stories  from  Organized  Baseball,  but  its  applica- 
on  each  of  the  26  major  league  teams,  tion  for  financial  assistance  has  gone  un¬ 
written  by  reporters  close  to  the  answered.  “Baseball,”  according  to 
ballclubs.  The  Bulletin  also  covers  as-  Iiwin  Cohen,  “is  made  up  of  a  lot  of 
pects  of  the  game  abandoned  by  The  people  who  have  dollars  but  very  little 
Sporting  News,  including  post-season  sense.  The  Baseball  Bulletin  is  definitely 
instructional  and  winter  leagues.  the  best  baseball  publication  and  in  the 

There  are  more  than  50  baseball  arti-  best  interests  of  the  game,  but  it  is  unable 
cles  in  each  issue  of  TBB.  including  a  to  obtain  a  Small  Business  Administra- 
popular  nostalgia  column  called  “Yes-  tion  loan  because  government  doesn’t 
terday’s  Hero”  and  a  centerfold  Q&A  touch  anything  in  publishing.  Baseball 
interview  with  a  prominent  player.  There  has  money  for  raising  its  executives’ 
is  also  substantial  coverage  of  the  minor  salaries  but  seems  to  have  no  money  to 
leagues.  Minor  league  president  Bobby  lend  to  the  top  publication  in  its  field.  I 
Bragan  is  a  regular  columnist.  often  wonder  how  great  The  Baseball 

Cohen  does  the  Q&A  interviews  and  Bulletin  would  be  if  it  had  a  little  money 

often  takes  his  own  pictures.  When  he  to  work  with.” 

visits  Tiger  Stadium,  30  minutes  from  his  More  than  a  half-dozen  investors,  plus 
home,  he  brings  proofreading  with  him  a  few  advertisers,  have  helped  Cohen 
and  edits  while  reporters  from  dailies  keep  his  operation  in  full  swing.  “We’re 
write.  Though  he  works  days  in  the  civil  trying  to  make  it  on  subscriptions.”  he 
service  job  he  has  held  17  years,  Cohen,  said.  “Sure  we’d  like  to  make  money. 
37,  spends  more  than  50  hours  of  his  but  our  main  thing  is  not  to  lose  money, 
own  time  each  week  assembling  the  Bui-  We  want  to  put  out  a  real  fine  baseball 
letin.  He  operates  with  four  hours’  sleep  publication.  If  we  can  do  it  without  ad- 
per  night.  vertising,  fine.” 

Recognition  has  been  slow  in  coming.  Because  the  paper  is  in  the  red,  writers 
but  ballplayers  liked  the  paper  from  the  are  paid  little  for  their  contributions.  But 
start.  It  is  regularly  distributed  to  visiting  that  doesn’t  stop  them  from  asking  to 
teams  in  Detroit  and  to  National  League  join  the  staff. 

teams  by  correspondents  in  N.L.  cities.  “I  meet  a  lot  of  writers  at  the  ballpark. 
Many  prominent  figures  in  the  game,  in-  in  Detroit  and  other  cities,  and  they 
eluding  Hank  Aaron,  Greg  Luzinski,  and  come  to  me  to  ask  if  they  can  write,” 
Joe  Morgan,  are  regular  subscribers.  Cohen  revealed.  “It’s  a  tribute  to  the 
This  year,  the  Baseball  Commis-  publication  that  a  lot  of  baseball’s  top 
sioner’s  office  invited  Cohen  to  be  among  writers  want  to  write  for  us  for  very  little 
the  29  selectors  of  the  Roberto  Clemente  money.” 


makesa 
comeback, 
we  can  all  take 
some  of  the  blame 


Right  now,  millions  of  our  kids  are  not  immunized  against 
childhood’s  most  dreaded  diseases.  Example:  19  mil 
lion  kids  are  at  risk  of  becoming  polio  cripples. 

What  happened?  In  1962,  the  biggest  news  in  health 
care  was  the  development  of  the  Sabin  oral  vaccine 
for  each  of  three  poliovirus  strains.  In  most  of  the  world  it 
replaced  Salk  vaccine,  the  first  polio  preventative  (ad 
ministered  by  injection).  In  1963,  after  investing  16 
years  in  polio  research,  Lederle  Laboratories  made 
mass  immunization  simple  and  practical  by  combin 
ing  all  three  Sabin  vaccines  into  a  single  oral  vac 
cine.  Soon,  polio  was  on  its  way  out 
Unfortunately,  once  the  disease  was  under  con 
trol,  people  stopped  worrying  about  it— the 
general  public,  the  press,  the  medical 
profession.  We  all  relaxed  our  vigi¬ 
lance.  So  now  we  have  work  to  do. 

Let’s  work  together.  The  drug  Indus 
try  has  the  vaccines.  Physicians 
are  ready  to  use  them.  But  pub¬ 
lic  health  has  always  been  a  job 
for  the  community  as  a  whole. 

No  profession  has  shown  more 
effectiveness  in  mobilizing  com¬ 
munity  action  than  the  news 
media — in  the  past,  and  right  now. 


_ _ _ _ _ , _ _ _ _ _ _ _ -joklet  “Response  to  Human  Health  Needs  ") 

LEDERLE  LABORATORIES,  A  Division  of  American  Cyanamid  Co.,  Pearl  River,  New  York  10965 
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One  desk-top 


aching  arms 
and  shoulders 
from  pulling 
the  cords. 
Meanwhile, 
of  course,  the 
News  Room 


Classified  Reporters  got  hot  while 
_  stories  got  cold. 

Department 

were  virtually  cut  off  from  the  world. 

But  even  in  good  weather,  the 
newspapers  had  storm  centers.  The 
News  Room  was  a  bedlam  of  bells 
and  shouts.  Calls  were  often  mis¬ 
directed,  and  transferring  one  took 
forever.  Classified  ad  customers 
grew  old  on  Hold. 

In  short,  without  noticing  it, 
the  papers  had  outgrown  their  com¬ 
munications  system. 


A  team  of  Bell  System  newspa¬ 
per  industry  experts  ran  an  opera¬ 
tions  study  for  the  papers,  identified 
problem  areas,  and  proposed  a  sys¬ 
tem  for  boosting  productivity, 
improving  customer  relations,  and 
cutting  costs. 

Within  weeks  a  new  electronic 
Dimension*^  PBX  system  was 
installed  with  immediate  dramatic 
results.  One  of  the  full  time  opera¬ 
tors  was  assigned  to  another  job, 
reducing  payroll  and  overhead  by 
more  than  $600  a  month.  All 
departments  soon  reported  im¬ 
proved  performance. 

News  sources  can  reach  the 
News  Room  fast,  and  reporters  say 
it’s  much  easier  to  get  an  outside 
line.  Classified’s  revenues  are  up 
because  they’re  not  missing  calls. 
The  Circulation  Manager  finds  it 
easy  and  effective  to  set  up  confer¬ 
ence  calls.  And  all  of  the  papers’ 
customers  are  enjoying  better  service. 


On  rainy  days  in  Topeka,  the 
Daily  Capital  and  the  State  Journal  get 
hundreds  of  calls  from  subscribers 
wanting  wet  papers  replaced.  Time 
was,  those  calls  overwhelmed  the 
switchboard, 
its  two  opera¬ 
tors  and  two 
relief  attend¬ 


ants,  giving 
them,  as  the 
chief  operator 


What  it  means  is  this:  if  you 
haven’t  talked  systems  with  your 
problem-solving  Bell  Account  Exec¬ 
utive  lately,  your  paper  is  missing 
something. 

The  system  is  the  solution. 


Dimension  PBX  replaced 
two  plug-in  boards. 
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Legally  speaking 


By  Paul  J.  Levine 


Assault  on  the  media 

Chief  Justice  Warren  Burger  trusts 
bankers  more  than  editors. 

This  is  one  conclusion  that  can  be 
drawn  from  recent  Supreme  Court  cases 
dealing  with  First  Amendment  rights.  To 
understand  the  erosion  of  press  freedom 
is  to  acknowledge  two  basic  facts  about 
the  Court: 

— the  undisguised  antipathy  of  Chief 
Justice  Burger  toward  what  he  calls  the 
“large  media  conglomerates,”  and 

— the  undeniable  influence  of  the  Chief 
Justice  on  his  colleagues. 

The  turgid  prose  of  Court  opinions 
sometimes  reveals  feelings  about  issues 
not  necessarily  before  the  Court.  Last 
April,  by  a  5-4  vote,  the  Court  struck 
down  the  Massachusetts  law  which  pro¬ 
hibited  banks  from  contributing  money 
to  influence  voters.  On  its  face.  First  Na¬ 
tional  Bank  v.  Bellotti  can  be  viewed  as  a 
victory  for  free  speech. 

At  a  deeper  level,  the  case  reveals  a 
desire  to  strip  the  press  of  any  “special 
status.”  As  has  been  a  theme  in  previous 
Burger  decisions,  the  Chief  Justice  em¬ 
phasized  what  he  called  the  “vast  wealth 
and  power”  accumulated  by  media  en¬ 
terprises.  He  argued  in  a  concurring 
opinion  that  media  conglomerates  “pose 
a  much  more  realistic  threat”  to  the 
political  process  than  do  banks  and  other 
corporations. 

The  Chief  Justice  goes  on  to  say  that 
newspapermen  and  broadcasters  are  no 
more  “virtuous,  wise  or  restrained  in  the 
exercise  of  corporate  power”  than  are 
bank  officers.  He  leaves  the  distinct  im¬ 
pression  that  he  finds  the  latter  to  be 
more  trustworthy  than  the  former.  He 
also  consistently  fails  to  see  any  distinc¬ 
tion  between  the  business  and  editorial 
sides  of  news  organizations. 

For  those  journalists  who  are  puzzled 
by  the  Court’s  recent  shift  in  First 
Amendment  cases.  Justice  Burger’s 
opinion  in  the  bank  case  is  required  read¬ 
ing.  His  theme  of  excessive  media  power 
is  not  a  new  one.  Four  years  ago,  the 
Court  struck  down  a  Florida  law  requir¬ 
ing  newspapers  to  publish  replies  by 
political  candidates  who  had  been  edito¬ 
rially  criticized.  Although  Miami  Herald 
v.  Tornillo  was  a  press  victory,  it  was  not 
without  its  grudging  observations  by  the 
Chief  Justice. 

“The  abuses  of  bias  and  manipulative 
reportage  are  said  to  be  the  result  of  the 
vast  accumulations  of  unreviewable 
power  in  the  modem  media  empires,” 
Justice  Burger  said. 


Paul  J.  Levine,  a  Miami  attorney,  writes 
a  syndicated  column  for  Copley  News 
Service. 


More  recently,  in  barring  reporters 
from  jails,  he  emphasized  the  concept  of 
no  “special  privileges”  for  the  press. 
The  news  media  need  not  poke  around  in 
prisons  looking  for  problems,  according 
to  the  Chief  Justice,  because  others  are 
available  for  that  task.  In  what  seems  a 
simplistic  suggestion,  he  proposes  that 
prisons  be  inspected  by  citizen  “visita¬ 
tion  committees.” 

The  jail  case,  Honchins  v.  KQED,  also 
provided  the  Chief  Justice  with  an  oppor¬ 
tunity  to  unleash  one  more  salvo  at  the 
news  media.  Focusing  on  the  editing 
process,  he  declared  that  newsmen  can¬ 
not  be  trusted  to  publish  all  information 
they  acquire.  While  public  opinion  forces 
government  officials  to  disclose  matters 
they  prefer  to  conceal,  “no  comparable 
pressures  are  available  to  anyone  to 
compel  publication  by  the  media  of  what 
they  might  prefer  not  to  make  known,” 
he  said. 

The  Chief  Justice  also  displayed  an 
unusual  amount  of  sympathy  for  in¬ 
mates.  This  may  come  as  a  shock  to 
criminal  lawyers  who  have  doubted  the 
Chief  Justice’s  sensitivity,  but  he  wants 
to  protect  prisoners  from  prying  cameras 
and  inquisitive  reporters. 

“Inmates  in  jails,  prisons  and  mental 
institutions  retain  certain  fundamental 
rights  of  privacy,”  he  said  in  the 
Houchins  case.  “They  are  not  like  ani¬ 
mals  in  a  zoo  to  be  filmed  and  photo¬ 
graphed  at  will  by  the  public  or  media 
reporters,  however  ‘educational’  the 
process  may  be  for  others.” 

Justice  Burger’s  innovative  remarks 
could  lead  to  a  photographed  prisoner 
suing  a  newspaper  or  TV  station  for  in¬ 
vasion  of  privacy,  claiming  severe  men¬ 
tal  anguish,  and  pleading  for  a  $1  million 
verdict. 

Houchins,  Tornillo  and  other  cases  re¬ 
veal  Justice  Burger’s  on-the-record  feel¬ 
ings.  Usually  this  is  the  only  evidence 
available  to  analyze  Supreme  Court  jus¬ 
tices  who  traditionally  lead  the  most  pri¬ 
vate  of  public  lives. 

Chief  Justice  Burger  let  his  hair  down 
in  casual  conversation  at  the  recent 
American  Bar  Association  meeting  in 
New  York.  The  Chief  Justice  had  just 
made  a  joke  about  the  jailing  of  New 
York  Times  reporter  Myron  Farber  for 
failing  to  turn  over  his  notes  to  the  judge 
in  the  “Dr.  X”  murder  trial.  On  being  in¬ 
troduced  to  journalist  Steven  Brill,  the 
Chief  Justice  is  quoted  as  saying,  “do 
you  think  you  have  special  privileges 
like  this  guy  Farber  does?” 

The  remarks  left  no  doubt  where  the 
Chief  Justice  stood  on  the  case. 

In  the  1977-78  term  which  concluded 
last  July,  the  Nixon  appointees  voted  to¬ 


gether  only  369f  of  the  time,  still  an  im¬ 
pressive  consistency,  but  not  nearly  so 
powerful  a  bloc  as  during  the  1976-77 
term.  Yet,  in  the  six  major  cases  involv¬ 
ing  the  news  media,  the  justices  retained 
early  form  and  voted  together  five  times, 
with  only  Justice  Lewis  Powell  stepping 
aside  in  the  jail-access  case. 

The  press  can  only  hope  that  Justices 
Powell,  Harry  Blackmun,  and  William 
Rehnquist  begin  going  their  own  way  in 
First  Amendment  cases,  just  as  they 
have  done  in  other  matters.  As  for  the 
Chief  Justice,  rather  than  to  diminish,  his 
enmity  for  the  news  media  seems  to  grow 
with  each  passing  years. 

Reporter  hit  with 
$6  million  lawsuit 

A  $6  million  lawsuit  has  been  filed  in 
United  States  District  Court  in  Concord, 
N.H.,  against  a  reporter  for  The  Record 
of  Hackensack,  N.J. 

The  suit,  filed  by  evangelist  Clinton 
White,  alleges  that  reporter  Henry 
Goldman  libeled  him  in  articles  about 
White’s  World  Radio  Mission. 

In  one  article,  Goldman  wrote  that 
White  delivered  tapes  of  his  radio  pro¬ 
gram,  “Let’s  Talk  About  Jesus,”  on  his 
jet  plane.  Two  days  later.  The  Record 
published  a  correction,  saying  White  did 
not  own  the  jet. 

Goldman  then  spent  six  weeks  re¬ 
searching  White’s  ministry  and  wrote  a 
more  extensive  article  on  it. 

White  said  the  article  “thrust  his 
ministry  into  the  ranks  of  the  charlatan 
and  opportunist.” 

Suncoast  News 
goes  twice  weekly 

The  Suncoast  News,  published  by  the 
Suncoast  Division  of  Sentinel  Star  Com¬ 
pany,  Orlando,  Florida,  has  increased  its 
publication  from  once  to  twice  weekly. 

Zoned  Wednesday  editions  of  the 
Suncoast  News  serving  Pasco/Hernando 
and  North  Pinellas  counties  were  estab¬ 
lished  just  under  a  year  ago  to  facilitate 
expanded  coverage  of  regionalized  news 
and  increase  ad  space. 

“Continued  interest  and  response  has 
inspired  the  addition  of  the  new  Sunday 
edition”,  says  Gerald  Grilly,  division  di¬ 
rector. 

Results  of  a  recent  readership  survey 
have  influenced  planning  for  the  new  edi¬ 
tion  which  will  feature  leisure  activities 
and  a  reader  forum  as  well  as  current 
community  news. 

The  Suncoast  News  is  distributed  to 
more  than  82,000  households  in  Pasco 
and  North  Pinellas  counties:  55,000  in 
West  Pasco/South  Hernando  and  27,000 
in  North  Pinellas. 

Sentinel  Star  Company,  publisher  of 
the  Sentinel  Star,  is  a  wholly-owned  sub¬ 
sidiary  of  Tribune  Company,  Chicago. 
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EXXWI  ILLUSTRATED 


'Continuous  Reclamation  Mining."  Exxon's  way  of  surface  mining 
coal  without  permanently  scarring  the  land. 


Continuous  Reclamation  Mining  means  exactly 
what  it  says:  Exxon  continuously  reclaims  and 
restores  the  land  as  the  coal  is  mined. 

Our  objective  is  to  leave  the  land  that  we've 
mined  as  good  as  or  better  than  it  was  before  - 
we  broke  ground.  Here,  briefly,  is  how 
Continuous  Reclamation  Mining  works  at 
Exxon's  Rawhide  Mine  in  Wyoming. 


Subsoil  is  stockpiled 
and  used  to  refill 
mined -out  areas, 


Before  we  mine  the  land 
we  study  it.  What  we  learn  helps  us 
to  restore  it  properly. 

/ 


Topsoil  is  saved,  then  spread 
over  refilled  areas  and 
seeded  with  fast-growing 
grasses. 
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From  20  to  200  feet  of  earth  must  be  moved 
to  uncover  the  110-foot-thick  coal  seam. 


Only  a  small  portion  of  the  land  — ■ 

is  mined  at  any  one  time.  The  rest  can  still  be 
used  for  ranching  and  farming. 


^flr  - 1 

Energy  for  a  stroi^  America. 


Continuous  Reclamation  Mining  often  leaves 
the  land  more  productive,  easier  to  farm 
and  ranch,  and  more  supportive  of  wildlife. 


Newspeople  in  the  news 


Grrai  D  L.  Nki.son,  formerly  with  De¬ 
troit  News — joined  Gardner,  Jones  & 
Company,  a  subsidiary  of  Hill  and 
Knowiton,  Inc.  public  relations  firm. 

♦  ♦  * 

The  following  appointments  have  been 
made  at  the  Bridfteport  (Conn.)  Tele- 
firum  and  Post. 

Thomas  E.  Goui.n — named  national 
advertising  manager,  from  the  retail  ad¬ 
vertising  staff  and  assistant  classified  ad¬ 
vertising  manager.  Robert  A. 
Dortenzio — appointed  classified  sales 
supervisor,  from  retail  and  classified 
positions. 

*  ♦  * 

James  T.  Holman — named  executive 
editor  Palestine  (Tex.)  Herald-Press, 
from  editor  of  Life  News,  a  suburban 
paper  in  San  Diego  county,  California. 

^  * 

Bruce  Anderson — appointed  controller 
St.  Pan!  (Minn.)  Dispatch  and  Pioneer 
Press,  succeeding  Joseph  N.  Meyers, 
who  recently  retired.  Terry  Eixjington — 
named  assistant  controller.  Bruce  Nelson 
— recently  became  court  reporter, 
succeeding  J.C.  Wolfe  who  retired. 
David  Hawley — succeeds  John  Harvey, 
as  music/drama  critic. 

4:  ^  4: 

M  ary  Lois  Willii  ord,  former  classified 
ad  manager  for  the  Tallahassee  (Fla.) 
Democrat — named  classified  ad  manager 
by  the  Pasadena  (Tex.)  News  Citizen', 
Guy  Lasater,  formerly  employed  by  the 
News-Texan  Papers  in  Arlington,  Tex., 
has  become  News  Citizen  production 
manager. 

*  *  * 

Fredye  F.  Wright — named  promotion 
director,  San  Francisco  Examiner,  suc¬ 
ceeding  Harry  Papazian,  who  retired. 
She  was  previously  public  relations  di¬ 
rector  for  the  Auraria  higher  education 
center  in  Denver. 

*  *  * 

Ross  Paradise — to  the  position  of  real 
estate  sales  manager  of  the  Dallas  Times 
Herald,  from  advertising  director  Toms 
River  (N.J.)  Ocean  County  Reporter. 


Boris  Schuster 


Gary  F.  Schuster,  news  editor  of  the 
Detroit  News  for  the  last  year,  has  been 
appointed  chief  of  the  newspaper's 
Washington  Bureau.  Schuster  succeeds 
Allan  E.  Blanchard,  who  died  Sep¬ 
tember  17.  Replacing  Schuster  as  news 
editor  will  be  Norman  Boris,  who  has 
been  assistant  news  editor  for  national 
coverage. 

William  H.  Evans,  senior  news  editor 
of  the  Dallas  (Tex.)  Morninfi  News  since 
1974 — promoted  to  assistant  managing 
editor. 

*  *  * 

Bill  Martin,  who  has  been  publisher 
of  the  Rassellville  (Ark.)  Courier- 
Democrat — named  vice- president- 
general  manager  of  the  Abilene  (Tex.) 
Reporter-News  to  succeed  D.  H. 

McCarty,  retired  after  27  years  with  the 

Abilene  papers. 

*  4:  * 

Robert  Glenn,  formerly  national  ad¬ 
vertising  manager  of  the  Amarillo 
Globe-News,  a  40-year  employee  of  the 
publication — named  classified  advertis¬ 
ing  manager. 

♦  ♦  * 

James  W.  Morgan,  formerly  with 
Gadsden  (Ala.)  Times  advertising  staff, 
and  Albertsville  (Ala.)  Sand  Mountain 
Reporter — named  publisher  of  Attalla 
(Ala.)  Etowah  News  Journal.  James  R. 
Adams,  former  desk  editor  and  feature 
writer  Gadsden  (Ala.)  Times — named 
managing  editor. 


Thomas  D.  Davis,  former  executive 
editor  of  the  Delaware  County  Daily 
Times  in  Chester,  Pa., — named  an  in¬ 
structor  in  journalism  at  the  University 
of  Central  Arkansas. 

♦  ♦  * 

Two  key  financial  appointments  have 
been  announced  by  the  Washington  Post 
Company. 

Peter  C.  Hill — appointed  director  of 
corporate  accounting,  from  an  assistant 
vicepresident  with  Insurance  Company 
of  North  America.  Harry  J.  Taylor — 
appointed  director  of  auditing,  from 
Price  Waterhouse  &  Co. 

*  ^  * 

Gerald  C.  Lewis,  formerly  assistant 

circulation  manager  for  Gulf  Publishing 
Company,  named  circulation  manager. 
He  was  formerly  circulation  manager 
with  Fredricksburg  (Va.)  Free  Lance 
Star. 

♦  ♦  ♦ 

Len  Strazewski,  Chicago  freelancer, 
joined  Crain  Communications  Business 
Insurance  as  associate  editor  in  charge  of 
a  regular  special  section. 

91c  *  % 

FredS.  Cook,  who  retired  3  years  ago 
to  write  a  book  on  the  legends  of  Western 
oil — named  editor  and  general  manager 
of  the  recently  founded  Hawthorne 
(Nev.)  Times  of  Mineral  County. 

*  *  ♦ 

Ted  L.  Pal — named  as  San  Francisco 
district  manager  for  Wall  Street  Journal 
advertising  sales,  from  advertising  sales 
in  the  Los  Angeles  office. 

♦  *  ♦ 

Patti  Anderson,  former  reporter  for 
Faribault  (Minn.)  Daily  News — named 
news  editor.  Scott  Anderson  and  Mike 
Dorsher — named  reporters. 

♦  *  * 

Officers  for  the  1978-79  term  for  the 
Philadelphia  Chapter  of  the  Newspaper 
Advertising  Sales  Association 
(NASA)  are:  Aymon  Di  Marco,  presi¬ 
dent,  national  advertising  manager  a*  the 
Camden  (N.J.)  Courier  Post;  Vernon 
Goff,  vicepresident,  sales  representative 
in  the  Philadelphia  office  of  Hearst  ad¬ 
vertising  sales;  and  Eugene  P.  Schwenk, 
secretary/treasurer  national  advertising 
manager  at  the  News-Journal  newspa¬ 
pers,  Wilmington,  Delaware. 

♦  ♦  * 

David  Share — to  classified  and  na¬ 
tional  advertising  manager  Decatur  (111.) 
Herald  and  Review,  from  classified  man¬ 
ager  Waukesha  (Wis.)  Freeman  and 
Monroe  (Wis.)  Evening  Times. 

9ic  * 

Edward  Welsh,  former  night  city 
editor  and  feature  writer  for  Richmond 
(Va.)  Times-Dispatch,  copy  editor  De¬ 
troit  News  and  Columbus  (Ohio) 
Citizen — joined  the  editorial  department 
Harlingen  (Tex.)  Valley  Morning  Star. 
Welsh  is  also  the  author  of  a  recent  book, 
“We  Grew  Wings.’’ 
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V.  K.  Marskell,  who  has 
been  in  the  circulation  de¬ 
partment  of  the  Toronto 
Globe  and  Mail  since 
1962,  has  been  promoted 
to  Circulation  Manager. 
He  succeeds  Al  Graham, 
who  has  retired  after  45 
years  with  the  newspaper. 


Dorothy  Chapman,  food 
editor  of  the  Orlando  (Fla.) 
Sentinel  Star  was  named 
to  the  Consumer  Affairs 
Panel  on  Produce,  based 
in  Washington.  Chapman 
now  edits  both  a  Thursday 
family  food  section,  and  a 
Sunday  gourmet  food  sec¬ 
tion  for  the  Sentinel  Star. 


Ann  Clark,  news  editor 
of  the  Greenville  (S.C.) 
Piedmont,  is  newly  ap¬ 
pointed  editor  of  the 
News-Piedmont's  weekend 
editions.  Earlier  she  was  a 
copy  editor  of  the  News. 


James  M.  Rife  has  been 
named  production  director 
of  the  Cherry  Hill  (N.  J.) 
Courier  Post.  Rife  has 
been  production  manager 
of  the  Pensacola  (Fla.) 
News-Journal.  Prior  to  that 
he  was  assistant  produc¬ 
tion  director  of  Today  in 
Cocoa,  Florida. 


Chris  Janis,  former  reporter,  Ansoniu 
(Conn.)  Ereninfi  Sentinel — to  general  < 

assignment  reporter,  Bridgeport  (Conn.)  f 

Tele  ft  ram.  ( 

*  ♦  *  1 

Janice  Trecker,  film  critic.  West  * 

Hartford  (Conn.)  News — author  of  third 
mystery,  “Under  Orion,”  published  by 
Houghton  Mifflin  Co.,  Boston.  Trecker  I 

writes  fiction  under  her  maiden  name, 
Janice  Law. 

:)c  He  4:  I 

Harold  E.  Turkington,  managing 
editor,  Manchester  (Conn.)  Eveninft 
Herald,  since  1971 — promoted  to  execu¬ 
tive  editor.  Frank  A.  Burbank,  former 
city  editor,  Haverhill  (Mass.)  Gazette — 
named  to  succeed  Turkington  as  manag¬ 
ing  editor.  Jeanne  Fromerth  and  Thomas 
Coi.i.ETTi,  circulation  department — 
named  to  subscription  service  manager 
and  distribution  manager,  respectively, 
assuming  responsbilities  previously  held 
by  George  Doherty,  who  resigned  to  join 
the  Troy  (N.Y.)  Times  Record. 

4c  * 

Vincent  M.  Doria,  assistant  sports 
editor  since  December,  l%5 — promoted 
to  sports  editor,  Boston  Globe,  succeed¬ 
ing  David  L.  Smith,  who  resigned  to  be¬ 
come  sports  editor,  Washiuftton  Star. 

*  ♦  ♦ 

Fred  Maly,  longtime  San  Antonio 
Lifiht  outdoor  editor — named  by  Anglers 
Club  of  San  Antonio  as  “Outdoorsman 
of  the  Year”.  A  sports  writer  40  years, 
Maly  has  won  more  tournaments  in  open 
salt  water  than  any  other  angler. 

♦  *  * 

Jim  a.  Giametta,  editor  of  the 
Lonffview  (Tex.)  Journal — named  man¬ 
aging  editor;  Robert  G.  Johnson,  news 
editor,  has  become  editor. 
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Marion  Lane  Cole  has  joined  the  news 
staff  of  the  Green  Valley  (Ariz..)  News. 
from  political  editor  for  the  Sacramento 
(Cal.)  Union  and  Sacramento  Observer. 
She  was  an  editor  and  organizing  advisor 
of  the  New  York  News  World. 

*  *  * 

Joe  Falls — to  Detroit  News,  sports, 
from  the  Detroit  Free  Press. 

*  ♦  * 

Bill  Berry — ^joined  the  Janesville 
(Wis.)  Gazette  as  state  editor,  from 
Waasan  (Wis.)  Daily  Herald. 

*  *  * 

Thomas  W.  Walsh — appointed  city 
editor  of  Oakland  (Calif.)  Press.  Susan 
Sajdak — promoted  to  regional  editor. 
Metropolitan  editor,  Josei’h  A. 
Whiler — appointed  editor  of  Belleville 
(III.)  News-Democrat. 

*  *  * 

Jack  Maynk — appointed  to  economics 
news  editor  of  the  Arizona  Republic, 
from  legislative  bureau  chief  and  assis¬ 
tant  city  editor. 


Raymond  O.  West — appointed  adver¬ 
tising  director  of  the  Kettering  Publish¬ 
ing  Co..  Kettering,  Ohio.  He  was  for¬ 
merly  with  the  N.B.  Publishing  Co.,  St. 
John,  New  Brunswick,  Canada  and  prior 
to  that,  on  the  staff  of  Dayton  Newspa¬ 
pers.  Inc.,  Dayton,  Ohio. 

*  4c  4( 

Francis  Dealy,  former  ad  agency  ac¬ 
count  manager  and  owner  of  a  radio  sta¬ 
tion  in  Peterborough,  N.H. — named  to 
the  new  post  of  development  manager  of 
Wall  Street  Journal  advertising  sales  in 
New  York. 

*  *  * 

Ric  hard  D.  McKean — appointed  adver¬ 
tising  manager  of  Suburban  Publishing 
Corporation  of  Union,  New  Jersey,  from 
Home  News  Publishing  Company  of 
New  Brunswick,  N.J. 

4c  4c  4! 

Adrian  Anglin,  retail  advertising  man¬ 
ager  of  the  Cohimbiis  (Ind.)  Republic — 
resigned  to  join  the  circulation  depart¬ 
ment  of  the  Chicafto  Sim-Times. 


Attending  .  .  . 

Inland  Meeting  at  the  Drake  Oct.  22-24 

and 

SNPA  Meeting  at  Boca  Oct.  29-Nov.  1 

John  A  Park  Jr.  &  Associates 

Specialists  in  Newspaper  Merf>ers  &  Sales 
Box  17127  Raleigh,  N.C.  27609  •  (919)  782-3131 
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INPA  promotion  regionals 
tackle  the  nitty-gritty 


Richard  Collins,  promotion  director  of 
the  Boston  Globe,  treated  the  9()-plus  at¬ 
tendees  at  the  INPA  Eastern  Regional 
held  at  Buck  Hill  Falls  Inn.  Pa.,  to  a 
Barnum-inspired  multi-media  Serendip¬ 
ity  session. 

Collins  said  that  a  good  promotion 
person  was  really  17  people  rolled  into 
one:  photographer,  artist,  writer,  copy¬ 
writer.  salesperson,  p.r.  counselor, 
speaker,  manager,  marketer,  psychol¬ 
ogist.  researcher,  broadcaster,  posterer. 
media  buyer,  direct  mail  specialist, 
printer  and  production  expediter. 

Collins  presented  a  panorama  of  pro¬ 
motion  ideas  for  all  of  the  above 
specialists,  some  visual,  some  statistical, 
some  copy-oriented. 

He  described  the  Gannett  Rochester 
Newspapers  family  concert  series  with 
three  Saturday  concerts  for  children  .  .  . 
Art  Veronica's  Carrier  Hall  of  Fame, 
with  induction  during  Newspaper  Week 
.  .  .  The  Shrewsbury  (N.J.)  Daily  Regis¬ 
ter  and  their  pitch  on  cost  prospect  .  .  . 
and  Pittsbioy’h  Press-Gazette's  novel 
rate  increase  announcement  featuring  a 
MY f  savings  for  advertisers  and  eight 
opportunities  for  Saturday  advertising. 

Collins  told  about  the  Spritiftllelcl 
(Mass.)  Newspapers  and  TGIF  hats — 
they  sold  .S.OOO  of  'em — and  T-shirt 
sales.  He  told  about  his  Boston  neighbor, 
the  Herahl  American  and  its  ZAP  (Zone 
Advertising  Plan).  He  followed  with  a 
description  of  the  Allentown  (Pa.)  Call- 
Chronicle  money-back  guarantee  offer, 
distributed  by  boy  crews,  and  the  Asbnry 
Park  (N.J.)  Press'  use  of  place  mats  to 
promote  a  Mr.  Fixit  feature,  and  that 
paper's  Trouble  Shooter  Directory. 

From  his  own  newspaper's  storehouse 
of  promotion  ideas.  Collins  described  the 
Boston  Globe  All-Scholastic  recognition 
program,  carried  on  for  the  past  30  years, 
and  now  honoring  3(K)  young  men  and 
women  for  accomplishments  in  24  athle¬ 
tic  fields  of  endeavor,  with  presentations 
of  plaques  and  trophies  made  in  the 
Globe's  dining  room,  and  finally  at  a 
giant  Sunday  afternoon  awards  program 
in  Boston's  largest  hall,  for  the  winners, 
their  parents,  coaches  and  friends. 

In  another  promotion  area.  Collins 


For  Poworful  Year-Round  Promotions 

AMERICAN  FLAG  KITS 

3'  X  5'  Double  Stitched  Flag 
W  6  Ft.  Jointed  Metal  Pole  &  Accessories 

PMade  m  U  S  A. 

Immediate  Delivery 

HEADQUARTERS 

for  Newspapers 

Write  or  call  Today 
for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado.  HI.  62930  •  618  273  3376 


told  of  the  Troy  (N.Y.)  Record  promo¬ 
tion  using  T-shirts,  buttons,  totebags. 
house  ads.  door-to-door  sampling  and 
wraparounds,  using  a  "Do  it  every  day" 
theme.  He  described  the  Montreal  Star's 
"Fly  a  Kite"  contest,  which  really  was  a 
design-a-kite  contest  with  a  theme  relat¬ 
ing  to  Canadian  Day. 

The  Delaware  Co.  (Pa.)  Times  promo¬ 
tion  of  a  "Salute  to  Industry"  fair  was 
shown,  as  well  as  that  paper's  High 
School  Jazz  Festival.  And  Collins  also 
showed  and  told  about  the  Rockville 
( Md.)  progress  luncheon,  held 

during  Valentine  Week,  with  the  theme. 
"The  Sentinel.  Heartbeat  of  the  Com¬ 
munity."  that  even  attracted  the  gov¬ 
ernor. 

Other  promotions  shown  during  the 
session  where  the  Montreal  Star's  2()th 
anniversary  souvenir  edition;  the 
Windsor  (Ont.)  Star's  campaign:  "The 
Star  people  are  trained  in  a  60-year  tradi¬ 
tion  of  turning  out  the  best  newspaper 
they  know  how."  .  .  .  the  Baffaht 
Courier  Express'  Summer  Fun  promo¬ 
tion  with  bumper  stickers  identifying 
C-E  readers  .  .  .the  North  Penn  Report¬ 
er's  free  family  ads.  10.250  of  'em  .  .  . 

In  election  of  officers.  Art  Peberdy, 
promotion  director  of  the  Montreal  Star 
was  elected  president  of  the  INPA  east¬ 
ern  region,  with  Dick  Collins.  Boston 
Globe,  named  First  Vicepresident.  Sec¬ 
ond  vicepresident  is  Alex  Zidock,  Backs 
County  (Pa.)  Courier-Times’,  Jim  Lard- 
ner,  Westchester-Rockland  Newspapers , 
secretary-treasurer.  Elected  directors  for 
the  coming  year  are  Tom  Donahue, 
Philadelphia  Bulletin;  Dick  McGrath, 
Bany’or  News,  and  Charles  Richert,  A.v- 
bniy  Park  Press.  Danvers.  Mass,  was 
named  as  the  site  of  the  1979  Eastern 
Regional  INPA  Conference. 

sis  *  5*: 

Charleston,  S.C.  provided  the  setting 
for  the  INPA  Southern  Region  Confer¬ 
ence.  October  1-4. 

The  conference  theme  was,  "How  To 
.  .  .  The  Nitty  Gritty  of  Newspaper 
Promotion",  the  meetings  concentrated 
on  providing  practical  tools  and  ideas  for 
the  participants  in  all  phases  of  newspa¬ 
per  promotion. 

Sunday's  activities  included  a  boat 
ride  to  Fort  Sumter,  site  of  the  opening 
battle  of  the  Civil  War.  which  then  took 
the  attendees  on  a  tour  of  old  Charleton 
Harbor. 

The  two-and-a-half  days  of  meetings 
were  led  off  by  speeches  from  Charles¬ 
ton  mayor,  Joseph  Riley,  who  urged 
everyone  to  explore  Charleston's  history 
ical  sites  and  houses  and  Charleston 
News  &  ConrierlEveninf’  Post  publisher 


Pete  Manigault  then  spoke  welcoming 
everyone  and  assuring  them  that  in  Doug 
Donehue.  meeting  host  and  advertising 
director  for  the  Charleston  paper,  they 
had  as  knowledgeable  a  guide  to  histori¬ 
cal  sites  as  could  be  found.  Donehue 
then  served  on  a  panel  with  the  three 
General  Managers  of  the  network  televi¬ 
sion  stations  in  Charleston,  discussing. 
"How,  What.  When  and  Why  of  Using 
Television  to  Promote  Newspapers." 
They  told  newspaper  promotion  people 
to  stop  viewing  television  as  an  adver¬ 
sary  and  urged  newspapers  to  become 
more  knowledgeable  about  the  demo¬ 
graphic  reach  of  the  TV  stations  in  their 
area  so  as  to  provide  a  useful  vehicle  in 
targeting  circulation  promotion. 

George  Butt,  Program  Services  Coor¬ 
dinator  for  the  Kodak  Road  show,  along 
with  Jack  Englert,  Senior  Photographic 
Specialist,  then  showed  the  meeting 
highlights  from  the  1979  Kodak  feature 
film  “Canada.'  The  show  featured  six¬ 
teen  coordinated  Carousel  units  and  was 
shown  on  a  three-part-split  screen.  Butt 
informed  the  meeting  that  this  Road 
Show  is  available  for  public  service  use 
by  newspapers  and  urged  them  to  con¬ 
tact  Kodak  headquarters  for  more  infor¬ 
mation. 

Tuesday  morning  provided  what  was 
for  many  the  most  interesting  individual 
meeting.  Rick  Ott,  Audio  Visual  Ser¬ 
vices  Director  for  the  Orlando  (Ela.) 
Sentinel-Star,  provided  breath-taking 
examples  of  audio-visual  techniques  and 
effects.  He  painstakingly  went  over  the 
do's  and  don'ts  of  color,  light  and  sound 
in  putting  together  A-V  promotion  for  a 
paper.  His  mentions  of  the  cost  of  some 
of  the  equipment  he  used  brought  groans 
from  many  at  the  meeting,  but  he  assured 
everyone  that  at  minimal  cost,  with  prop¬ 
er  technique,  A-V  presentations  could 
be  put  together  that  would  do  an  effec¬ 
tive  job. 

Pat  LaHatte,  former  INPA  president 
and  promotion  manager  of  the  Atlanta 
Journal  Constitution,  teamed  with  Sandy 
Stiles,  promotion  manager  of  the  St. 
Petersbar^  Timeslindependent,  and  Bob 
Hold,  Marketing  Manager  of  the  Hous¬ 
ton  Chronicle,  to  provide  a  seminar  on 
"Classified  Promotions  That  Work." 
They  provided  several  examples  of  clas¬ 
sified  advertising  promotion,  including 
Holt's  telling  of  Miss  Classified,  former 
model  and  teacher,  who  was  a  success 
for  the  Houston  paper.  Sandy  Stiles 
warned  of  lumping  classified  linage  fig¬ 
ures,  and  urged  differentiating  between 
commercial  and  private  classified  use  to 
properly  view  linage  gains. 

Wednesday  morning’s  meetings 
started  with  a  workshop  in  effective 
copywriting  by  A.  Jerome  Jeweler,  crea¬ 
tive  writing  instructor  in  the  journalism 
department  at  the  University  of  South 
Carolina.  Wednesday  morning’s  brunch 
was  highlighted  by  the  featured  speaker. 

(Continued  on  paf>e  51) 
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Food  editor  wins  her 
ninth  Vesta  Award 

By  Carla  Marie  Rupp 

Oorothee  Poison.  fix>d  editor  of  the 
Arizona  Republic,  this  year  won  her 
ninth  Vesta  Award  for  three  stories  on 
how  to  help  consumers  get  the  best  buy 
for  their  money. 

H.  William  Bridgford.  chairman  of  the 
board.  Bridgford  Foods  Corp..  Anaheim. 
Calif.,  and  member  of  the  board  of  direc¬ 
tors  of  the  American  Meat  Institute. 
Washington.  D.C..  presented  Poison 
and  seven  newspaper  food  editors  who 
shared  top  honors  in  the  197S  Vesta 
awards  competition  with  bronze  statu¬ 
ettes  of  Vesta,  the  mythological  goddess 
of  hearth  and  home. 

Poison  won  hers  in  the  Class  C  cate¬ 
gory.  Black-and-White  Division.  The 
runner-up  in  her  class  was  Natalie 
Haughton.  Van  Nays  (Calif.)  Valley 
News. 

"I  think  winning  competitions  makes 
you  write  better  stories.”  Poison  said 
after  receiving  the  award  at  the  NASA 
197S  Newspaper  Food  Editors  Confer¬ 
ence  last  week. 

“The  food  editors  conference  is  like 
going  to  a  graduate  school  of  highly- 
intensive.  specialized  training  for  a 
week.  Poison  said.  “1  get  enough  back¬ 
ground  for  stories  to  do  at  the  Republic 
for  a  year. 

“I  IcKalize  them  and  get  dilTerent  angles 
and  ideas.  There  is  such  a  high  calibre  of 


speakers”,  said  Poison,  who  because  of 
the  rules  had  been  ineligible  to  enter 
since  1975. 

Betsy  Balsley.  Los  Angeles  Times 
food  editor,  and  the  chairman  this  year  of 
the  Food  Editors  Advisory  Committee, 
was  the  only  food  editor  this  year  to  win 
in  more  than  one  category.  She  reigned 
in  the  Class  D  category.  Black-and- 
White  Division,  with  her  stories  on  the 
analysis  of  lower-cost,  improved  non-fat 
dry  milk,  a  recipe  booster,  and  tiny  mush¬ 
rooms  from  Japan.  Runner-up  there  was 
William  Rice,  food  editor.  Washinffton 
Post  (in  the  class  for  newspaper  with 
circulation  over  5()0.()0().) 

Balsley  also  captured  Class  E  (Roto¬ 
gravure  color  entries  from  newspapers  of 
any  circulation),  with  her  impressive 
spread  on  Chinese  cooking,  including  the 
recipe  for  fish  and  cabbage  soup  and  an 
artful  layout  of  recipes  using  the  12 
grains  that  form  the  foundation  for  mul¬ 
tinational  cuisine. 

Runner-up  in  the  Class  E  was  Joanne 
Will,  the  Cliicafto  Tribune. 

In  this  year's  competition.  125  entries 
were  submitted  from  daily  newspapers 
across  the  U.S.  and  Canada.  They  were 
judged  on  the  basis  of  service,  style,  il¬ 
lustrations.  food  page  makeup,  nutrition 
information,  originality,  timeliness  and 
thoroughness. 

Liz  Meegan,  the  Moline  (111.)  Daily 
Dispatch,  placed  first  in  the  color  Class 
A  section  (for  newspapers  with  circula¬ 
tion  under  50.(KK).)  Runner-up  was  Kath¬ 
leen  K.  Webster.  Dnbnqne  (Iowa) 


Telefirapb-Heralcl. 

Diana  Scott,  Marlboro  (Mass.)  Enter¬ 
prise  &  Hudson  Daily  San,  came  out  on 
top  in  the  Class  A,  Black  and  White 
group,  for  her  four-part  series  on  “food 
and  the  consumer.”  She  went  inside  six 
local  supermarkets  for  an  in-depth  look 
and  discussed  Chinese  ccxiking  with  a 
local  resident  from  abroad.  Barbara 
Hanna,  the  Belleene  (Wash.)  Daily 
Joianal-Ainerican,  was  the  runner-up. 

Marjorie  Rice,  San  Die^o  Eveninf’ 
Tribune,  was  first  in  Class  B  newspaper 
category  (with  circulation  between  50,(XK) 
and  200,000  Color  Division)  with  her 
display  on  easy  and  quick  cooking  tips 
and  her  stories  on  the  “War  of  Words” 
between  pork  and  fowl  producers. 
Runner-up  was  Jeannette  Branin.  San 
Diefto  Union. 

Sandal  English,  Arizona  Daily  Star, 
Tucson,  won  first  in  the  Class  B,  Black- 
and-White  section,  for  her  June  21,  1978 
display,  “a  stew  is  more  than  ground 
beef.”  Joy  Gallagher,  Flint  (Mich.) 
Journal,  came  in  second  in  Class  B, 
Black-and-White. 

Barbara  Gibbs  Ostmann,  St.  Louis 
Post-Dispatch,  was  a  first  place  Vesta 
winner  in  the  Class  C  color  category  (for 
newspapers  between  200,000  and 
500,000.)  The  runner-up  was  Natalie 
Haughton,  Van  Nays  (Calif.)  Valley 
News. 

Carol  Rasmussen  also  won  a  Vesta 
statuette  for  her  analysis  of  the  food 
processor  in  the  Chicago  Tribune  and 
her  articles  on  school  lunches  in  the 
color.  Class  D  category. 


Baltimore  News  American 
revamps  retail  ad  department 


In  a  major  realignment  of  its 
advertising/marketing  department,  par¬ 
ticularly  in  the  retail  advertising  area,  the 
Baltimore  (Md.)  News  American  has  an¬ 
nounced  several  new  executive  ap¬ 
pointments.  according  to  Donald  Gunn, 
director  of  sales. 

Dennis  L.  Atkin,  formerly  marketing 
director,  has  been  named  advertising  di¬ 


rector. 

In  a  complete  realignment  of  the  News 
American's  retail  advertising  department 
for  more  efficient  and  effective  zone 
coverage,  Atkin  announced  the  following 
appointments. 

Robert  Hyrcyk  has  been  named  retail 
advertising  manager.  He  was  formerly  an 
advertising  zone  manager  for  the  Detroit 


tree  Press. 

Three  new  zone  managers  were  also 
appointed,  all  from  the  advertising  sales 
staff.  Arthur  Macks,  Edward  Stanton, 
and  Mike  Onorato  have  been  named  re¬ 
tail  area  advertising  supervisors. 

Jack  Rodman  was  also  named  as  ad¬ 
vertising  art  director.  Miles  Dickerson 
was  named  to  the  new  position  of  direc¬ 
tor  of  advertising  relations,  from  adver¬ 
tising  director.  Jack  Davis  was  named  to 
the  new  position  of  administrative  assis¬ 
tant  to  the  advertising  director.  He  was 
formerly  retail  advertising  manager. 


Dennis  Atkin 


Robert  Hyrcyck 


Jack  Rodman 
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Discrimination  suit 

(Continued  from  pcifte  16) 


taring  voluntarily  into  this  Decree,  there 
is  no  admission  by  The  Times,  express  or 
implied,  that  it  has  violated  Title  VII  or 
any  other  law,  regulation,  rule  or  order 
and  this  Decree  shall  not  be  interpreted 
or  construed  as  constituting  or  contain¬ 
ing  any  such  admission.  The  Times  does 
not  admit  any  discriminatory  employ¬ 
ment  practices,  past  or  present,  nor  does 
it  admit  that  it  has  discriminated  wrong¬ 
fully  in  any  respect  in  the  past  or  at  pres¬ 
ent.  No  evidence  has  been  taken  by  the 
Court  and  no  findings  of  any  kind  have 
been  issued  by  the  Court.  There  has  been 
no  determination  that  The  Times  has  vio¬ 
lated  any  law,  regulation,  rule  or  order  of 
the  United  States  or  of  any  agency  of  the 
United  States  government  with  respect 
to  discrimination  in  employment.” 

The  suit  was  filed  in  the  United  States 
District  Court,  Southern  District  of  New 
York  November  7,  1974  with  the  plain¬ 
tiffs:  Elizabeth  Wade  Boylan,  then  the 
foreign  copy  desk  head;  Louise  Carini, 
benefits  administration  clerk  (General 
Accounting  Department),  Joan  Cook, 
reporter;  Nancy  Davis,  telephone  so¬ 
licitor  (Advertising  Department);  Grace 
Glueck,  art  reporter;  Eileen  Shanahan, 
domestic  correspondent;  and  Andrea 
Skinner,  news  clerk.  Still  employed  by 
the  Times  are  Boylan,  Carini,  Cook, 
Glueck,  and  Skinner. 

The  Court  certified  the  case  as  a  class 
action  April  11,  1977  with  the  class  num¬ 
bering  approximately  545  women  and  de¬ 
fined  by  the  court  as  all  women 
employed  by  the  Times  on  November 
7,  1974,  who,  in  April,  1977,  were  still 
working  for  the  Times  and  were  covered 
by  the  New  York  Newspaper  Guild  col¬ 
lective  bargaining  agreement,  including 
correspondents  and  reporters  in  domes¬ 
tic  and  foreign  bureaus  as  well  as  women 
excluded  from  the  New  York  Newspaper 
Guild  jurisdiction  who  occupy  posts  as 
assistants  to  ranking  executives. 

In  routine  pre-trial  discovery,  the 
Court  ordered  the  Times  to  produce  any 
and  all  computer-readable  data  on  the 
Times  workforce  from  1%5-1975.  The 
plaintiffs  read  every  Times  employee’s 
personnel  record,  making  copies  of 
pages  which  were  relevant  to  the  suit. 
Personal  correspondence  files  of  10 
Times  managers  were  culled  by  the 
Times  with  relevant  documents  from 
those  flies  provided  to  plaintiffs.  Deposi¬ 
tions  were  taken  from  the  named  plain¬ 
tiffs  and  class  members  (15)  and  approx¬ 
imately  18  Times  managers  and 
employees  designated  as  potential  wit¬ 
nesses  at  trial.  Also  statistical  analysis 
of  the  company’s  employment  patterns 
were  prepared. 


Logicon  to  market 
pagination  system 

Logicon  of  Torrance,  Calif.,  and 
Human  Computing  Resources  of  To¬ 
ronto,  Canada,  have  announced  a  Joint 
marketing  agreement  whereby  Logicon 
will  market  the  NewsWhole  Pagina¬ 
tion  system,  developed  by  David  Til- 
brook  and  Ronald  Baecker,  professor  of 
Computer  Science  and  Electrical  En¬ 
gineering  at  the  University  of  Toronto. 
Baecker  is  president  of  Human  Comput¬ 
ing  Resources.  (See  E&P  June  5,  1976) 

NewsWhole  will  be  marketed  as  a 
component  of  Logicon’s  Text  Processing 


System/6000. 

Baecker  said  the  common  technology 
base  of  the  2  products — the  UNIX  operat¬ 
ing  system  and  “C”  programming  lan¬ 
guage  from  Bell  Laboratories  and  the 
PDP/11 — makes  the  marriage  of  the  two 
products  a  natural. 


New  members 

The  American  Association  of  Adver¬ 
tising  Agencies  has  elected  two  new 
agencies  to  membership.  They  include: 
Fultz,  LaCasse  and  Associates,  Inc.  of 
Des  Moines,  Iowa  and  The  New  England 
Group  of  Portland,  Maine. 


C*A*C  serves  publishers  everywhere 

North. ..South. ..East... West. ..C*A*C  verifies  more 
than  800  publications  in  33  states.  Now  in  its  third 
decade  of  service,  C*A*C  is  an  association  of  advertisers, 
agencies  and  publishers  governed  by  a  tripartite  board 
interested  in  maintaining  integrity  and  impartiality 
in  audits. 


Advertisers  and  agencies  increasingly  depend  on  C*A*C 
in  the  ever-growing  field  of  suburban  newspapers 
and  shopping  guides,  both  paid  and  unpaid. 

C*A*C  publications  are  clearly  identified  by  our  symbol 
in  Standard  Rate  and  Data  Service  directories.  All 
C*A*C  publishers  stand  ready  to  furnish  Audit  Reports. 
Circulation  and  market  information  is  in  a  standard 
reporting  format ...  clear. . .  concise. . .  complete. 

To  learn  more  about  C*A*C,  call  or  write  for  complete 
information. 


Mark  of  Integrity 


Certified  Audit  of  Circulations,  Inc. 

353  Broad  Avenue 
Leonia,  N.J.  07605  (201)  947-4585 
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Supplement 
for  children 
to  be  tested 

By  Deborah  Eduards 

Pive  corporations  are  willing  to  bet  top 
dollar  that  the  new  Sunday  supplement 
for  children  called.  3  TO  GET  READY, 
which  was  developed  by  CVP  Riblishing 
Company  Inc.  and  the  Bank  .Street  Col¬ 
lege.  will  be  a  success. 

These  five  corporations:  Nestlc's. 
Burger  King.  Corning  Glass.  Chese- 
brough  Pond's  and  Eastman  Kodak,  were 
willing  to  put  up  about  half  of  the  money 
needed  for  the  first  five  issues  which 
began  test  marketing  on  October  X  in 
Dayton  News,  Rochester  (N.Y.)  Demo¬ 
crat  and  Chronicle,  and  Sacramento 
(Calif.)  Bee. 

The  other  half  of  the  funds  were  raised 
from  venture  and  capital  loans  by  CVP 
Publishing  owned  and  operated  by  J. 
Warren  Young,  publishers. 

It's  costing  the  advertisers  considera¬ 
bly  more  than  the  lowest  cost  per 
thousand — about  $25  per  thousand — but 
they  will  reap  certain  benefits  from  sup¬ 
porting  the  test  issues.  They  will  have 
advertising  space  priority  with  a  choice 
of  issues  and  marketing  direction,  pro¬ 
motional  rights  for  all  3  TO  GET 
READY  editorial  matter,  and  first  shot 
at  sponsorship  for  any  of  the  future  3  TO 
GET  READY  projects  (such  as  a  tv 
counterpart  and  lx>oks.) 

The  supplement  is  designed  to  intro¬ 
duce  children  into  the  world  of  print, 
with  sections  for  pre-readers,  young 
readers,  and  articles  for  parents  to  help 
them  relate  to  their  children.  There  are 
stories,  poems,  jokes,  trivia  questions, 
comics,  and  environmental  facts. 

The  publishers  were  careful  in  choos¬ 
ing  advertisers  whose  copy  isn't  geared 
toward  children  who  haven't  the  experi¬ 
ence  to  make  a  quality  decision. 

In  addition  to  the  readership  surveys, 
the  test  polling  will  study  factors  such  as 
demographic/socio-economic  charac¬ 
teristics  of  reading  households,  pass 
along  readership,  editorial  and  graphics 
appeal,  and  also  the  impact  on.  and  in¬ 
teraction  with,  television  viewing  habits. 

Young.  CVP  Publishing  Company's 
president,  sees  an  initial  nationwide 
Sunday  newspaper  distribution  for  the 
supplement  in  early  I97‘)  of  five  to  seven 
million  copies  of  each  issue  and  a  gradual 
increase  of  3  TO  GET  RE.ADY's  circula¬ 
tion  to  fifteen  to  seventeen  million 
copies.  Young  anticipates  competitive 
advertising  rates  of  $8-10  cost-per 
thousand  on  readership. 

To  get  the  kind  of  quality  Young 
wanted,  he  went  to  the  Springfield  Gra¬ 
vure  Co.,  a  division  of  the  George  Banta 
Co.  Inc..  Ohio. 

Each  issue  of  3  TO  GET  READY  will 


have  a  central  theme  to  which  children 
and  their  parents  can  relate.  The  themes 
all  stress  values  with  topics  such  as 
Families,  Pets.  Television.  Magic  and 
Mystery,  and  Halloween — all  subjects 
within  the  realm  of  3  TO  GET  READY 
readers’  experiences. 

3  TO  GET  READY  extends  the  Bank 
Street  College  of  Education’s  leadership 
in  the  field  of  educational  publications. 
The  college,  over  the  past  several  de¬ 
cades,  has  conceived  and  developed  a 
great  deal  of  innovative  learning  material 
for  children. 

In  the  I950’s.  the  college  developed 
the  first  “Here  and  Now  Golden 
Books,"  the  still-popular,  then  rev¬ 
olutionary.  children’s  story  books. 
"Bank  .Street  Readers."  developed  in 
the  early  1960’s.  are  used  today  by  one  in 
five  urban  American  elementary  school 
children.  This  landmark  retired  Dick  and 
Jane  forever,  and  brought  contemporary 
culture,  graphics,  and  language  into  stu¬ 
dent  primers.  “Discoveries”  is  the  Col¬ 
lege’s  series  of  paperbacks  which  con¬ 
tain  individualized  reading  programs 
based  on  developmental  rather  than 
chronological  age. 

Bank  Street  College  of  Education  was 
deeply  involved  in  the  development  and 
implementation  of  the  federally-funded 
Project  Head  Start  and  Project  Follow 
Through.  The  College  aided  in  develop¬ 
ing  both  the  concept  and  the  toys  for 
Creative  Playthings. 

Bank  Street  College  of  Education  has 
acted  as  consultant  to  a  number  of  chil¬ 
dren’s  television  series,  including  “Cap¬ 
tain  Kangaroo,"  "See  for  Yourself.” 
“School  House  Rock,”  and  “ABC  Af¬ 
terschool  Specials.” 

Sunday  edition 

Calftary  .Albertan,  a  member  of  FP 
Publications,  has  discontinued  its  Satur¬ 
day  edition  and  started  publishing  a  Sun¬ 
day  edition.  The  Albertan  is  the  second 
morning  tabloid  in  Alberta  to  publish 
Sundays.  Edmonton  Sim  publishes  Sun¬ 
day  through  Friday. 


Suburban  Sunday 
edition  started 

The  first  Sunday  issue  of  the  Snhnrhan 
Trih,  a  network  of  nine  newspapers  pub¬ 
lished  by  Area  Publications  Corporation 
and  distributed  with  suburban  editions  of 
the  Chicafto  Tribune,  was  introduced 
October  I  in  the  Fox  Valley  area  (far 
western)  of  suburban  Chicago. 

The  Sunday  Fox  Valley  issue  will  have 
a  circulation  of  34.000,  and  is  part  of  the 
Suburban  Trib's  plan  to  expand  its  news 
coverage  in  the  area,  announced  Bill 
Rowe,  president  and  general  manager  of 
Area  Publications. 

The  Suburban  Trib  w  ill  also  add  a 
fourth  publication  day  (Thursday)  to  its 
Northwest  Cook  County  zone  on  Sep¬ 
tember  28. 

Started  in  1967  with  a  single  DuPage 
County  edition  and  a  circulation  of 
22.(XK).  the  Suburban  Trib  now  has  nine 
editions  covering  the  entire  suburban 
market  of  Chicago  with  a  circulation  of 
361.748.  Advertising  revenue  has  grown 
from  $300,()(X)  in  1967  to  a  projected  rev¬ 
enue  of  $12  million  in  1978. 

Six  of  the  nine  Suburban  Trib  editions 
are  published  three  times  a  week,  and 
three  will  be  published  four  days  per 
week. 

The  Suburban  Trib  will  also  introduce 
two  new  editorial  sections  in  its  three 
Thursday  editions,  a  business/financial 
section  and  a  home  improvement  sec¬ 
tion. 

"The  business  section  will  be  the  first 
of  its  kind  devoted  to  suburban  business 
news,”  Rowe  said.  “It  will  complement 
the  Chicago  Tribune  business  coverage, 
exploring  in  great  depth  local  business 
issues.” 

The  cuirent  expansion  of  the  Subur¬ 
ban  Trib  will  increase  its  staff  by  14  and 
add  a  bureau  in  Aurora  to  serve  the  Fox 
Valley.  Currently,  the  Suburban  Trib  has 
an  editorial  stafl't>f  107  and  an  advertis¬ 
ing  staff  of  1 10  in  a  main  office  and  two 
bureau  offices. 


Cox  to  sell  GE  broadcast  outlets 


Cox  Broadcasting  Corp.  plans  to  sell 
its  broadcasting  stations  to  General  Elec¬ 
tric  Co.  for  stock  valued  at  about  $450 
million 

Garner  Anthony,  chairman  of  Cox 
Broadcasting’s  executive  committee, 
said  a  big  factor  behind  the  sale  is  “the 
increasingly  regulatory  pressure  on 
common  ownership  of  different  media  in 
the  same  market  area.” 

The  Cox  family  holds  nearly  half  the 
shares  of  Cox  Broadcasting,  and  also 
separately  owns  all  of  Cox  Enterprises, 
which  has  newspapers  in  several  cities 
where  Cox  also  operates  radio  and  tv 


stations. 

The  proposed  GE-Cox  merger  is  still 
subject  to  approval  of  shareholders,  and 
FCC,  FTC.  and  maybe  the  Justice  De¬ 
partment. 

Cox  Broadcasting  has  stations  in  At¬ 
lanta.  Charlotte.  Dayton,  Pittsburgh,  San 
Francisco.  Los  Angeles.  Miami. 
Philadelphia,  and  Baltimore.  GE  has  sta¬ 
tions  in  Albany/Schenectady/Troy.  N. 
Y..  Denver.  Nashville.  Boston,  and  San 
Francisco. 

Cox  and  GE  both  operate  cable  tv 
systems. 
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Sunday  editors 

(Continued  from  paf>e  15) 


newspapers.  He  found  that  68%  of  those 
replying  do  not  have  an  editor  that  is 
responsible  exclusively  for  the  Sunday 
paper. 

Leland  views  that  as  undesirable: 
“The  Sunday  paper  needs  to  have  one 
person  overseeing  the  entire  package. 

— one  person  who  knows  what’s  going 
on  intimately.  It’s  too  big  and  important 
to  have  an  editor  worrying  about  other 
things  as  well.’’ 

The  survey  asked  whether  any  one 
person  sees  all  the  dear-page  section 
fronts,  with  replies  evenly  divided  yes 
and  no.  Asked  whether  their  Sunday 
paper  has  a  reporter  for  general  assign¬ 
ment  features,  28  replies  were  made  with 
13  answering  yes;  15,  no. 

A  high  percentage  said  yes  when  asked 
“Does  anyone  on  your  paper  work 
Tuesday  through  Saturday?” 

Leland  asked  whether  the  promotion 
department  could  speak  with  a  single  in¬ 
dividual  who  would  know  everything 
that  is  going  into  the  entire  Sunday  pa¬ 
per,  and  a  surprising  percentage  said  yes. 

The  particular  question  was  an  attempt 
to  find  out  how  much  communication 
goes  on  ahead  of  deadlines,  with  implica¬ 
tions  that  lack  of  advance  communica¬ 
tion  makes  promoting  the  Sunday  paper 
difficult. 

The  survey  also  asked  whether  the  fea¬ 
ture  editor  attends  the  news  conference, 
and  it  turned  out  that  at  61  percent  of  the 
papers  who  replied,  the  feature  editor  is 
“in  his  own  little  world”  and  doesn’t 
come  in  contact  with  the  breaking  stories 
on  the  news  side  during  the  week. 

Conversely,  for  the  question  as  to 
whether  the  news  editor  attends  the  fea¬ 
ture  conference,  65  percent  said  no. 

it  also  turns  out  that  half  the  papers 
answering  the  survey  have  their  front 
pages  laid  out  Saturday  afternoon  by 
people  who  aren’t  familiar  with  what’s  in 
the  feature  sections.  Observed  Leland, 
“That’s  no  surprise. It’s  not  easy  to  di¬ 
gest  everything  in  the  rest  of  the  paper. 
But  if  you  don’t  know  what’s  in  a  paper, 
you  can’t  very  well  tease  it  off  of  Page  1. 
You  can’t  cross  reference  it.  You  can’t 
help  a  reader  relate  things  and  find 
things.  And  that’s  really  what  we’re  talk¬ 
ing  about — tieing  things  together,  making 
things  easy  and  convenient  for  readers.” 

Finally,  the  survey  asked,  “Are  you 
satisfied  that  your  administrative  setup  is 
effective  for  the  Sunday  paper  in  terms 
of  coordination,  presentatiock  responsi¬ 
bility  and  accountability?”  Only  23 
answered  that  question,  with  15  in  the 
negative.  “This  suggests  a  high  percen¬ 
tage  of  awareness  that  things  aren’t  all 
they  should  be,”  Leland  concluded. 
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Negotiations 
resumed  in 
saie  of  group 

An  agreement  was  announced  Sep¬ 
tember  30  whereby  Minneapolis  Star  and 
Tribune  Company  will  purchase  the 
stock  of  the  major  shareholders  of  Sun 
Newspapers,  Inc.  An  offer  to  purchase 
will  be  made  to  all  other  shareholders. 

The  largest  shareholder  is  Carroll  E. 
Crawford,  president,  who  acquired  the 
company  in  1967  and  built  it  into  the 
present  17  newspaper  and  publishing 
firm.  Second  largest  shareholder  is  Scott 
Donaldson,  former  owner-publisher  of 
the  Bloominfiton  Sun. 

An  initial  agreement  in  principle  an¬ 
nounced  last  January  was  not  completed. 
Recent  negotiations  resumed  after  objec¬ 
tions  raised  by  some  shareholders  were 
resolved. 

Under  the  terms  of  the  new  agree¬ 
ment,  announced  by  Crawford  and  Otto 
A.  Silha,  president  of  Minneapolis  Star 
and  Tribune  Company,  the  17  newspa¬ 
pers  will  be  sold  by  Sun  through  an  inde¬ 
pendent  broker  before  the  Star  and 
Tribune  Company  assumes  ownership  of 
the  Sun  property  and  its  commercial 
printing  and  directory  business. 

The  Minneapolis  Star  and  Tribune 
Company  is  interested  in  the  Sun  prop¬ 


erty  because  of  its  capability  for  offset 
printing  of  supplements  and  special  sec¬ 
tions,  Silha  said. 

Total  paid  circulation  of  the  17  news¬ 
papers  is  about  50,000.  Total  circulation 
of  the  group,  including  free  distribution, 
is  about  151.000.  The  free  distribution 
newspapers,  called  Penny  saver  North 
and  Pennysaver  South,  are  delivered 
each  Wednesday  as  supplements  to  the 
paid  circulation  newspapers. 

The  anticipated  transaction  is  related 
to  a  proposed  settlement  and  dismissal  of 
a  civil  suit  in  U.S.  Federal  Court.  Prior 
Justice  Department  review  is  also  re¬ 
quired  under  the  terms  of  the  agreement. 
Sun  Newspapers,  Inc.  commenced  the 
suit  in  1975  and  alleged  that  the  Min¬ 
neapolis  Star  and  Tribune  Company, 
publishers  of  the  Minneapolis  Star  and 
Minneapolis  Tribune,  and  Northwest 
Publications,  Inc.,  Ridder  Publications. 
Inc.,  and  Knight- Ridder  Newspapers, 
Inc.,  publishers  of  the  St.  Paul  Pioneer- 
Press  and  Dispatch,  engaged  in  various 
anti-competitive  activities  in  violation  of 
the  anti-trust  laws. 

The  allegations  are  denied  by  the  daily 
newspaper  organizations.  Extensive 
legal  preparations  for  an  anticipated 
lengthy  trial  were  underway  at  the  time 
of  the  initial  agreement  last  January.  Set¬ 
tlement  would  result  in  dismissal  of  all 
claims  by  all  parties  to  the  action.  No 
figures  have  been  released  in  connection 
with  the  proposed  transaction. 


EXTEND  YOUR  CREDIT 
CAPABILITY... 
FROM  CREDIT  CHECKS 
THROUGH  COLLECTIONS, 
AT  ALMOST 

NO  COST 


As  a  subscriber  to  CBI,  specialists  in 
media  credit  for  90  years,  you  receive 
no-charge  professional  aid  in  re¬ 
searching  the  credit  status  of  pro¬ 
spective  customers,  from  local  ac¬ 
counts  to  mass  marketers.  Plus  col¬ 
lection  aid  at  5%!  Write  for  informa¬ 
tion  today. 

Media  Credit  Specialists _ 

CREDIT  BUREAU,  INC. 

Box  1 7022 

Dulles  International  Airport 
Washington.  D  C.  20041 
or  ra// (70.1)  620-3700 

A  Wholly  Owned  Subsidiary  of  American  Newspaper  Publishers  Association 
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1978 


1978  1977 

FUll  RUN  PART  RUN  FUU  RUN  PART  RUN 


1978  1977 

FUU  RUN  PART  RUN  FUll  RUN  PART  RUN 


August 

linage 

Tlw  ioRewing  linofi  lobuloliwis  hoft  bnn  cempiM  by  Mtdio  Rtcordi, 
Ik.  for  Itio  ticlini^  pubtcotion  of  Editor  &  Pubtihor.  Thoy  moy  not  bo 
roprintod  or  pobtSibd  in  ony  form  witboot  oiptcH  pormistion  from  Moiio 
Rocordi,  ho.  NOTE:  Nompopon  morbod  with  codo  bolow  inchtdo  odvortis- 
in|  in  Porodo  or  Fomily  Woobly,  opproiimoto  tnopo  os  follows: 
‘Porodo— 49,639  fFomily  Woobly— 49,594 


FUU  RUN  PART  RUN 

FUU  RUN  PART  RUN 

ABERDEEN, 

S.D. 

Amtricoii  Item**  . 

.  725,835 

13,968 

751,403 

41,520 

fAiMricofi  N«wt-S 

.  417,333 

5,568 

389.000 

Grand  Total  . . , 

.  1,143,168 

19,536 

1,140,403 

41420 

AKRON,  OHIO 

loocon  Jooraol-o 

.  2,772421 

68,064 

2410,386 

140,080 

*Baocon  JoMniol*S 

.  1.229.157 

151.316 

1.130418 

87.040 

Grand  Totol  . . 

.  4,001,678 

219,380 

3,648,904 

227,120 

MOTi:  Boocon  iooraol*o  &  S  chongod  from  oight  to  sii*cotumn  Jvno  2, 

1975. 

ATLANTA, 

GA. 

Constitution  m  . . . 

.  2,904,783 

2,765,333 

Joornol-o  . 

.  3,842,359 

154,737 

3,674,132 

190482 

ioornol  ft  ConstHvtion^S  .  If666x351 

1.617.909 

Grand  Total 

.  8,413,493 

154,737 

8,057,454 

190482 

NOTE:  ConstHwtion-f 

n  ft  Jooraoho  hovo  o 

combinod  sot  oAtion; 

tho  Knogo 

is  only  shown  in 

tho  iovraol-o. 

BALTIAAORI. 

p  MD. 

*Nows  Amorkon’S 

.  671461 

181,728 

534,254 

117,120 

Nows  Amorkon-o 

.  1402,778 

63,280 

1,219,647 

123476 

$un-m  . 

.  1469,063 

5,056 

1,683,296 

24,736 

Son>o  . 

.  2,204,223 

2,083,986 

19,776 

Sun-S  . 

.  1.998.925 

164405 

1.984.981 

9.216 

Grand  Totol  . . 

.  7446450 

414469 

7406,164 

294,424 

NOTE:  Son-in,o  t  $  chonpod  from  oipht  colwnn  to  nino  colonm  Sopt.  A, 
1976.  Noors  Arnorkon-o  t  S  chongod  from  oight  to  nino  column  Oct. 
25,  1976. 


BINGEN  COUNTY,  NJ. 


Rocord-o  .  2,790,951  457,082  2,177,950  410,161 

‘RKord-5  .  1J85.4I0  302.156  1.176.610  282.932 

Grond  Total  .  4476,361  759438  3,354,560  693,093 

NOTE:  iKord-o  B  5  chongod  from  oi^t  to  nino  column  Jon.  1,  1977. 

BOCA  BATON,  PUb. 

Nows-o  .  731,458  20,382  672456  4,602 

tNows-5  .  293,922  _ 297.942  _ 

Grand  Totol  .  1,025,380  20,382  970,198  4,602 

NOTE:  Nows-o  publshod  5  doys  o  woob  only. 

BOSTON,  AAASS. 

Horold  Amoricon-m  ....  911,152  324,212  1,060,829  142,683 

Horold  Amoricon-S  .  509,073  362,063  654,421  311,957 

Globo-o  .  1,970,303  134,032  1,843,469  150,608 

Globo-m  .  2488,985  134,272  2,169,198  150,528 

*Globo-S  .  2401.028  303.988  1.916,380  274.648 

Grand  Total  .  7,980441  1,258467  7444497  1,030,424 


NOTE:  Ghbo-o  pubEshod  5  doys  o  woob  only. 

NOTE:  HoroM  Amwicon-m  B  5  chongod  from  oight  to  nino  column  Oct.  18, 
1976.  Globo  oHoctivo  Fob.  27,  1977. 


BOULDER,  COLO. 


Comoro-o  . 

.  2,056,968 

1,766,629 

18,688 

.  602,118 

506.190 

Grond  Totol 

.  2,659,086 

2,272,819 

18,688 

BRADENTON 

Ip  FLA. 

Horold^  . 

.  1,125408 

969,438 

tHorald-S  . 

.  454.957 

415.266 

Grond  Totol  . . 

. .  1480,165 

BUFFALO, 

N.T. 

1,384,704 

Courior  Expross-m 

.  903,140 

28,639 

763,953 

38,977 

*Co«rior  Expross>S 

.  1,041,463 

51,488 

1,011481 

49,056 

Nows>o  . 

. .  2,810,303 

79,136 

2,870,739 

71,996 

.  213460 

Grond  Totol 

.  4,968,466 

159463  4,646,573 

160,029 

NOTE:  Nows-5  first  pobicolion  Nov.  13,  1977. 

CJLIHDEN, 

NJ. 

Coorior  Post-o 

.  2,407,113 

470,740 

2,471,326 

395,584 

NOTE:  Coorior  Post-o  chongod  from  oi^t  to  six  column  Doc.  1,  f975. 

CHARLOTTE 

,  N.C. 

Nows-o  . . 

.  1,903,161 

87,360 

1,712,725 

62,752 

Obsorvor-m  . . . 

.  2432424 

178,462 

1,890,125 

94,168 

*Obsorvor-S  . . . 

.  887,484 

158.938 

804,916 

74,528 

Grond  Totol 

.  5,023,169 

424,760 

4,407,766 

231,448 

NOTE:  Obsorvor-m 

ft  S  ft  Nows-o  chongod  from  oight  to  six  column  Juno  2, 

1975. 

CHICAGO, 

ILL. 

Tribuno-m  .... 

.  3417,054 

2,748,460 

3,483484 

2,455,104 

Tribuno-S  . 

.  2,443,306 

992,029 

1,991,438 

1,635,751 

2,752,866 

851,572 

626,770 

401,888 

Sun  Timos-m 

.  3,077,194 

610,389 

*Sun  Timos-S  . . 

.  958.971 

560.947 

964.399 

608.523 

Grand  Totol  .  10,296,525  4,911,82510,828,329  4,943,857 

NOTE:  Tribuno-m  B  5  chongod  from  oight  to  nino-column  July  1,  1975; 

Nows-o  offoctivo  5opt.  12,  1977. 

NOTE:  Nows  coos^  pubtcotion  Mor.  4,  1978. 


CINCINNATI,  OHIO 

Enguiror-m  .  3479,165  3,129,450 

Enguiror-S  .  1473,450  1,742495 

PmI-o  .  2.077.325  332.903  2  401.544  133.692 

Grand  Totol  .  7,229,940  332,903  7,073,589  133,692 


NOTE:  Post-o  offoctivo  Juno  2,  1975  B  Enguiror-m  B  5  offoctivo  Juno  3, 
1975,  chongod  from  oight  to  nino-column. 


aEVBLANDp 

OHIO 

Ploin  Ooolor-m  . 

...  3,494,232 

427,192  3,208,605 

288,009 

Plain  Doolor-S  . 

...  1,995,202 

42,081  1,682,903 

51,825 

Pross-o  . 

. ..  1.976.940 

465.994  1.943.269 

571.836 

Grond  Totol  . 

...  7,466,374 

935,267  6834,777 

911,670 

NOTE:  EffKtivo  Sopt.  1, 

1975,  tho  Ploin  Dodor-m  ft  S  chongod  from  oight 

to  nino-column.  Pross-o  chongod  from  oight  to  nino-column 

COLUAABUS 

,  GA. 

Enguiror  (Soo  Noto)  . 

...  1,365,156 

76,148  1,363,633 

74,043 

*L^gor  Enguiror-S 

. . .  589,135 

531.544 

Grond  Totol  . 

...  1,954,291 

76,148  1,895,177 

74,043 

NOTE:  Enguiror-m  ft  Lodgor-o  sold  in  combinotion;  Inogo  of  ono  odition, 

Enguiror-m  is  shown. 

COLUlWBUS, 

OHIO 

Dispotch-o  . 

...  2,884,254 

206,304  2,728,563 

78,194 

Dispotch-S  . 

...  1,706,167 

61,056  1,679,451 

18240 

Citiion  Journol-m  . . . 

...  1.172463 

1.141.425 

Grond  Totol  . 

...  5,762,984 

267,360  5449,439 

96,434 

NOTE:  Dispotch-o  ft  S  ft  Citixon  Journol 

>m  chongod  Irom  oight  to  nino- 

column  Jon.  13,  1976. 

DALLAS,  TEXAS 

Nows-m  . 

...  4,427,704 

305,992  3  871,528 

251,096 

Nows-S  . 

...  1,670,595 

267469  1,471,698 

157,680 

Timos  Horold-o  . 

...  4,158,128 

241,899  3,713,349 

114,328 

*Timos  Horold-S  . . . . 

...  1.752.212 

62.832  1  408.190 

96.272 

Grond  Totol  . 

. . .  12,008,639 

878292  10,564,765 

619,376 

NOTE:  Nows-m  ft  S  chongod  from  oight  to  nino-column  Doc. 

29,  1975. 

Timos  Horold-o  ft  S  chongod  from  oight  to  nino-column  Doc. 

29, 1975 

DAYTONp  OHIO 

Journol  Horold-m  . . . 

...  2,097,054 

122,621  2,131,645 

156,924 

Nows-o  . 

...  2,240,897 

137430  2,245,080 

204,897 

*Nows-S  . 

...  944.095 

15.840  944441 

Grond  Totol  . 

...  5,282,046 

275,991  5,321,266 

361,821 

NOTE:  Journol  Horold-m  B  Noun-o  B  5  chongod  from  oight  to  nino-coluinn 
Oct.  6,  1975. 


DENVER,  COLO. 


Bochy  Mt.  Nows-m  . 

...  4,340,430 

3,692,116 

*Rocky  Mt.  Nows-S 

...  1,010430 

896,784 

Post-o  . 

...  3846,650 

138,293 

3445,257 

154448 

Posts  . 

...  2.044.953 

1,708,961 

Grond  Totol  . .  > . 

. . .  11.242,863 

138,293 

9,843,118 

154,548 

NOTE:  Post-o  ft  S  chongod  from  oight  to  nino-column  Oct.  6, 

1975. 

DETNOITp  MICH. 

Plete  Twp  Liotings 

Froo  Pross-m  . 

. ...  2,312,808 

332,063 

2829,240 

255,237 

•Froo  Prass-S  . 

....  756,552 

210,988 

658,742 

299,010 

Nows-o  . 

....  3,573810 

679,282 

3,132,324 

556875 

Nows-S  . 

....  1.709.738 

310,751 

1471.151 

249.099 

Grond  Totol  . . . . 

....  8.352,908 

1433,084 

7491,457 

1859,721 

NOTE:  Nows-o  ft  S  chongod  from  oight  to  nino-column  Doc.  29, 1975.  Nows 

figuros  obovo  rofloct  octuol  nino  column  moosuromonts. 

Froo  Pross-m  . 

....  2,312808 

332,063 

2,229,240 

255,237 

*Froo  Pross-S  .... 

....  756452 

210,988 

658,742 

299,010 

Nows-o  . 

....  3,324,155 

629891 

2,893428 

521,298 

Nows-S  . 

....  1,637.499 

302.582 

1.498.660 

242.896 

Grond  Total  . . . 

....  8,031,014 

1,475,024 

7,280,170 

1,318,441 

NOTE:  Nows-o  B  5  chongod  from  oi^t  to  nino-column  Due.  29, 1975.  Nows 
figuros  obovo  rofiKt  convortod  oight  column  moosuromonts. 


DULUTH,  AAINN. 

Horold-o  .  1,108,958  47,664 

Nows  Tribuno-m  .  1,142,825  47,664 

•Nows  Tribuno-S  .  786.338  36,864 

Grand  Total  .  3,038,121  132,192 

NOTE:  tforold-o  pubtshod  5  days  o  woob  only. 

NOTE:  Nows  Tribuno-m  B  5  B  Horold-o  chongod  from  oight  to  six  column 
Moy  5,  1975. 

ERIE,  PA. 

Timos  (Soo  Noto)  .  1,627,237  9,984  1,499,790 

•Timos  Now-5  .  732,826  5.920  747,752 

Grand  Total  .  2460,063  15,904  2,247442 

NOTE:  Timos-o  B  Nows-m  sold  in  combinotion;  linogo  of  ono  odition 
Timos-o  is  shown. 

FORT  LAUDERDALE,  FLA. 


Nows-o  . 

.  4,169,003 

316,026 

3,527.945 

177,101 

*Niws  Sontinol-S 

.  1494,354 

106472 

1.423,261 

112,070 

Nows  Sontinol-sot 

.  1.165.875 

948,081 

Grond  Total 

.  6,929,232 

422,598 

5899,287 

289,171 

NOTE;  Nows-o  pubtshod  S  days  o  wook  only. 

NOTE:  Nows-o, S  ft  sot  chongod  from  oight  to  six-column  Moy  12.  197S. 

GRAY,  IND. 

Post  Tribuno-o 

.  2,089815 

359,908 

1,877,903 

217,113 

fPost  Tribuno-S 

.  953,342 

869,889 

Grand  Totol 

.  3,042,657 

359,908 

2,747,792 

217,113 

NOTE:  Post  Tribunt 

is  0  nino  column  formot  ond  is  moosurod  occordingly. 

GRAND  FORKS,  N.D. 

Horold-o  . 

.  1,120,876 

969,024 

28,144 

fHorold-S  . 

.  561.656 

74828 

470.276 

14,112 

Grand  Totol 

.  1,682,532 

74,828 

1,439,300 

42,256 

HARTFORDp 

CONN. 

Couront-m  . 

.  2,708,273 

229871 

2,678,333 

58872 

*Couront-S  . . . . . 

.  1.139.373 

395.068 

1,122.223 

397.624 

Grond  Totol 

.  3,847,646 

624,439 

3,800,556 

456,196 

HONOLULU, 

HAWAII 

Advortisor-m 

.  2,867,129 

2,694,456 

Star  Bullotin-o 

.  3,043,634 

2,966,792 

‘Star  Bullotin 

ft  Advortisor-S 

.  1,114.722 

1.047,111 

Grand  Totol 

.  7,025.485 

6,708,359 

NOTE:  Advortisor- 

m.  Star  Bullotin-o 

ft  Star  Bullotin  ft  Advortisor-S 

chongod  from  oight  to  nino  column 

Moy  3,  1976. 

HOUSTON, 

TEXAS 

Chroniclo-o  .... 

.  5,853853 

696,093 

5,127,468 

632,633 

Chroniclo-S  .... 

.  3807,943 

305,464 

2,522,665 

300,240 

Post-m  . 

.  4,612,406 

458,774 

3,988,716 

446,731 

•Post-S  . 

.  2.046.200 

206.924 

1.705.874 

227851 

Grand  Total  .  15420,402  1,66745513,344,723  1,607,155 

NOTE:  Chronklo-o  B  5  B  Post-m  B  5  chongod  from  oight  to  nino-column 
July  I,  1975. 

LEXINGTON,  KY. 

Horold  (Soo  Nolo)  .  2,245,853  186,580  2,119,416  85,104 

•Horold  loodor-S  .  1.108.264  6,080  882,922  12,260 

Grand  Total  .  3,354,117  192,660  3,002,338  97,364 

NOTE:  Horold-m  B  loodor-o  B  sold  in  combination;  Rnogo  of  ono  odition 
Horold-m  is  shown. 

NOTE:  Horold-m,  loodor-o  B  Horold  loodor-S  chongod  Irom  oight  to  nino 
column  Sopt.  20,  1976. 


1476,523 

1,072,497 

644.242  18472 

2,793,262  18,672 


Ad  Revenue  Trends 
August  1978 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1978 

1977 

Dollar  Change 

Classiflcations 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

August  . 

.$  259,161 

218,400 

+  40,761 

+  18.7 

First  Eight  Months 

2,269,066 

1,971,869 

+297,197 

+  15.1 

Department  Stores 
(Included  in  Retail) 

August  . 

62,650 

56,057 

+  6,593 

+  11.8 

First  Eight  Months 

543,116 

486,422 

+  56,694 

+  11.7 

General 

August  . 

47,423 

43,113 

+  4,310 

+  10.0 

First  Eight  Months 

539,084 

491,393 

+  47,691 

+  9.7 

Automotive 

August  . 

10,839 

8,503 

+  2,336 

+27.5 

First  Eight  Months 

103,147 

99,879 

+  3,268 

+  3.3 

Financial 

August  . 

8,638 

6,402 

+  2,236 

+  34.9 

First  Eight  Months 

133,883 

96,763 

+  37,120 

+38.4 

Classified 

August  . 

.  162,661 

129,318 

+  33,343 

+  25.8 

First  Eight  Months 

1,268,933 

1,031,363 

+237,570 

+23.0 

Total  Advertising 

August  . 

.  488,722 

405,736 

+  82,986 

+  20.5 

First  Eight  Months 

4,314,113 

3,691,267 

+  622,846 

+  16.9 
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LITTLE  ROCK,  ARK. 

AiLonsoi  G<iz*ll*-iii  ....  1,713,417  1,663,009 

'ArLonsoi  GouHt-S  ....  785,855  703,533 

Arinnsot  Dtmoctol-t  ...  539,840  113,647  631,458 

tArLonsos  Diiiiocrol-5  . .  398.910  7,896  467,319  7,784 

Gronil  Tolol  .  3,338,033  ~  130,543  3,464,309  7,784 

LONG  BEACH,  CALIF. 

Indiptndtnl  (Sn  Nolt)  .  3,391,143  557,366  3,308,763  553,933 

*lndtptndfiit  Prtsi 

I.legrom-S  678,333  11,380  653,713  63.904 

Grond  Totol  .  3,969,475  568,546  3,863,474  616,836 

NOTE:  Indeptndtnt-m  &  Pr«s  TtUprom-p  sold  in  combinotion;  linogo  of 
one  tdilion  Indopondont-m  is  shown. 

LONG  ISLAND,  N.Y. 

Nowsdoy-o  .  3,795,481  787,589  3,346,331  591,890 

Nowsdoy-5  .  1,335,335  397,384  881,964  356,438 

Gtond  Tolol  .  4,130,716  1,184,873  3,338,395  948,338 

LOS  ANGELES,  CALIF. 

Timos-m  .  5,553,345  3,808,364  5,039,599  3,539,563 

limos-S  .  3,898,633  1,335,334  3,317,381  1,057,081 

Htrold  Eiominor-o  .  884,363  31,945  705,680 

HofoM  E.ominot-5  .  355,731  _ 157,391  _ 

Grand  Total  .  9,590,961  4,075,543  8,309,851  3,586,644 

AAACON,  GA. 

Tologtoph  (Son  Nolo)  .  .  .  1,410,914  104,776  1,393,893 

•lologioph  &  Nows-S  .  .  .  598,397  15,013  539,073 

Grond  Total  .  3,009,311  119,789  1,833,966 

NOTE:  Tologroph-m  8  Nows-e  sold  in  combinotion;  linage  of  one  edition 
Telegroph-m  is  shown. 

AAANCHESTER,  N.H. 

Union  leoder-d  .  1,453,155  1,333,339 

‘New  Hampshire  News-S  614,803  587,735 

Grond  Total  .  3,067,958  1,930,954 

MEIWPHIS,  TENN. 

Commercial  Appeol-m  .  .  ,  3,363,858  363,344  3,333,333  103,833 

Commerciol  Appeol-S  . , .  1,075,330  95,636  1,039,577  77,648 

Press-Scimitor-e  .  1,833,573  143,535  1,708,430  78,790 

Grond  Total  .  5,363,760  501,405  5,071,339  359,370 

NOTE:  Commerciol  Appeol-m  8  5  8  Press  Scimitor-e  chonged  from  eight  to 

nine  column  iuly  1,  1975. 

MIAMI,  FLA. 

Herold-m  .  3,649,960  1,103,490  3,439,990  605,074 

HeroM-S  .  1,643,071  598,975  1,785,163  398,833 

News-e  .  1,814,391 _  1,634,904  _ 

Grond  Tolol  .  7,107,433  T,701,465  6,850,056  903,906 

NOTE:  Herold-m  8  5  8  News-e  changed  from  eight  to  sii-column  Mar.  3, 
1975. 

MILWAUKEE,  WISC. 

Senlinel-m  .  3,387,485  3,050,733 

Journol-e  .  3,403,056  837,387  3,343,566  550,107 

Journol-5  .  3,090.681  470,531  1,841,839  363,890 

Grand  Tolol  .  7,780,333  1,397,818  7,136,137  913,997 

MINNEAPOLIS,  MINN. 

Iribune-m  .  1,883,116  118,587  1,935,866  35,848 

Tribune-5  .  3,013,181  450,635  1,819,599  346,994 

Slor-e  .  3,607,455  573,440  3,544,046  397,375 

Grond  Total  .  6,503,753  1,141,653  6,389,511  780,117 

NOTE:  Tribune-m  8  5  8  5tar-e  chonged  from  eight  to  sis-column  during 
yeor  1975. 

NOTE:  Tribune-m  8  Slnr-e  hos  n  combined  sot  edition  effective  Aug.  37, 
1977.  The  bnoge  is  shown  in  the  5tar-e. 

NASHVILLE,  TENN. 


8onner-e  .  3,378,305  88,673  3,315,019  186,388 

Tennesseon-m  .  3,330,130  96,888  3,133,118  180,676 

•lennesseon-S  .  1,100,183  103,764  917,330  60,168 

Grand  Totol  .  5,798,517  389,334  5,355,367  437,333 

NOTE:  Tennesseon-m  8  5  8  Bonner-e  chonged  from  eight  to  nine  column 
Jnn.  3,  1978 

NEW  YORK,  N.Y. 

Times-m  .  733,739  37,800  3,604,114 

Times-5  .  553,335  308,084  3,405,333  866,803 

News-m  .  409,585  319,391  1,366,143  1,178,549 

News-S  .  163,593  303,677  699,148  1,005,999 

Posl-e  .  396,698  _  1,010,435  _ 

Grond  Total  .  3,153,940  767,953  7,985,153  3,051,351 


NOTE:  Times-m  8  5  changed  from  eight  to  nine  column  Sept.  7,  1976. 

News-m  8  5  changed  from  five  to  sii  column  Sept.  6,  1976. 

NOTE:  Newspapers  dirf  not  pubfish  from  Aug.  9,  through  Aug.  31, 1978  due 
to  strike  conditions. 


NEWARK  N  J 

Star  ledger-m  .  3,343,003'  115,719  3,816,869  89,135 

‘Star  ledger-S  .  3,191,348  150,153  1,739,847  164,433 

Grond  Total  .  5,533,351  365,871  4,556,716  353,557 

NOTE:  Star  Ledger-m  8  5  chonged  from  eight  to  nine  column  Sept.  7, 
1976. 

OAKLAND,  CALIF. 

Tribune-e  .  3,197,363  108,304 

‘Iribune-S  .  1,036,534  31,530 

Grond  Total  .  3,333,786  139,834 

NOTE:  Not  measured  by  Medio  Records  in  1977. 

ORANGE  COUNTY,  CALIF. 

Register-e  .  5,333,833  54,864 

‘Register-S  .  1,816,535  _ 

Grond  Tolol  .  7,050.348  54,864 

NOTE:  Register-m  8  e  sold  in  combinotion;  linoge  of  one  edition  Register-e 
is  shown. 

NOTE:  Not  measured  by  Medio  Records  in  1977. 

PASADENA,  CALIF. 

Star  News-d  .  1,151,733  175,835  1,086,033  198,367 

‘Star  News-S  .  433,569  4,569  351,349  6,368 

Grond  Tolol  .  1,574,393  180,404  1,437,383  304,735 

PASSAIC,  N.J. 

Herold  News-o  .  1,313,311  191,713  1,077,644  364,408 

tHerold  News-S  .  439,167  84,388  374,177  45,504 

Grand  Total  .  1,653,378  "376,001  1,351,831  409,913 


NOTE:  Herald  News  changed  from  eight  to  nine  column  Oct.  6,  1976. 
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PATERSON,  N.J. 

News-d  .  1,043,180  76,348  1,013,830  44,144 

NOTE:  News-m  chonged  from  eight  to  nine  column  Sept.  19,  1977. 
News-snl  from  nine  to  tobloid  sii  column  Aug  36,  1978. 

PEORIA,  ILL. 

Journol  Stor-d  .  3,066,598  319,456  1,956,893  63,613 

‘Journol  Slor-S  .  799,994  43,484  688,866  53,456 

Grond  Total  .  3,866.593  363,940  3,645,758  117,068 

PHILADELPHIA,  PA. 

Bullelin-e  .  1,865,916  797,485  1,868,341  777,615 

‘8ulletin-S  .  636,033  397,549  700,673  354,868 

Inguirer-m  .  3,051,114  353,641  1,831,389  381,909 

Inquirer-S  .  1,755,133  431,316  1,648,678  448,778 

News-e  .  1,033.311  _ 993,835  _ 

Grond  Total  .  7,331,505  1.769,891  7,033,806  1,863,170 


NOTE:  Bulletin-e  &  5  changed  from  eight  to  sii-column  Moy  19,  1975. 
Inquirer-m  &  5  changed  from  eight  to  six  column  May  19, 1975.  News-e 
changed  from  six  to  five-column  Moy  19,  1975.  The  doto  in  this  report 
covering  the  New-e  reflects  the  converted  knoge  to  six-column  format. 


PITTSBURGH,  PA. 

Post  Gozelle-m  .  1,097,838  190,355  977,597 

Press-e  .  3,378,970  344,974  3,113,314  73,593 

‘Press-S  .  1,937,914  3,040  1,843,884  _ 

Grond  Total  .  5,414,713  "537,369  4,933,795  "  73,593 

NOTE:  Post  Gozette-m  &  Press-e  &  5  changed  from  eight  to  nine-column 
Sept.  1.  1975. 

PROVIDENCE,  R.l. 

Bullelin-e  .  1,868439  444,369  1,776,380  347,135 

Journol-m  .  1,718,635  347,866  1,605,330  191,834 

Journol-S  .  1,336,185  133,953  1,161,194  60,553 

Grond  Total  .  4,833,349  916,087  4,543,794  "  599,511 


NOTE:  Bulletin-e  &  Journol-m  hove  o  combined  sot  eStion;  the  linage  is 
only  shown  in  the  Butlelin-e. 

NOTE:  Bulletin-e  &  Journnl-m  &  S  changed  from  eight  to  nine  column  July 
1,  1977. 


ROCHESTER^ 

N.Ye 

Democrat  &  Chroniclo>m 

1,839,157 

334,613 

1,847,490 

196,808 

Democrat  &  Chronicle-S 

.  1,011,704 

108,416 

1,101,460 

56,340 

Times  Union-e  . 

.  1.807.995 

331.438 

1.887,499 

337,853 

Grond  Totol  . 

.  4,648,856 

554,456 

4,836,449 

481,000 

NOIfc:  Democrat  &  Chronicie-m  ft  S  &  Times  Union- 

e  chonged  from  eight 

to  nine-column  Oct.  20,  1975. 

SACRAMENTO 

p  CALIF. 

Bee-e  . 

.  3,134,013 

513,888 

3,789,651 

583,834 

‘Bee-5  . 

.  1,116,838 

334,736 

971,609 

345,376 

Union-m  . 

.  3,503,939 

173,848 

1,980,874 

348,433 

fUnion-S  . 

607,183 

333,915 

1.330 

Grond  Totol  . 

.  7,361,973 

911,473 

6,065,049 

1,078,853 

NOTE;  Bee-e  ft  S  &  Union- 

m  ft  S  changed  from  eight  to  nine-column  Sept. 

1,  1975. 

ST  LOUIS, 

MO. 

Globe  Democral-m  . . .  . 

.  1,543,309 

305,374 

1,356,337 

337,395 

Globe  Demxrot-we  .  . . 

833,113 

673,960 

9,738 

Post  Dispotch-e  . 

.  3,363,803 

55,010 

1,943,336 

67,076 

*Post  Dispotch-S  . 

.  1.894.866 

69,008 

1.619.793 

54.793 

Grond  Totol  . 

.  6,533,090 

339,393 

5,593,336 

358,991 

NOTE:  Globe  Democrot-m  pubkshed  5  doys  o  week  only. 

NOTE:  Post  Dispotch-e  &  5  &  Globe  Democrot-m  &  Weekend  changed  from 
eight  to  nine  column  Apr.  5,  1976. 

ST.  PAUL,  MINN. 


Pioneer  Press-m  .  1,394,893  1,399,435 

‘Pioneer  Press-S  .  1,506,187  1,413,436 

Oispolch-e  .  3,106,559  395,147  3,068,409  373,838 

Grond  Tolol  .  4,907,639  395,147  4.881.380  373,838 


NOTE:  Pioneer  Press-m  &  5  &  Dispotch-e  changed  from  eight  to  six  column 
Moy  5,  1975. 

NOTE:  Pioneer  Press-m  &  Dispotch-e  hove  o  combined  sot  edition 
effective  Sept.  10,  1977.  The  linage  is  only  shown  in  tho  Dispotch-e. 


ST  PEHRSBURG,  FLA. 

Independenl-e  .  3,167,793  138,356  3,101,470  14,753 

Times-m  .  3,710,153  1,103,533  3,513,333  881,969 

‘limes-S  .  1,110,099  446,193  1,074,364  397,336 

Grond  Total  .  5,988,044  1,687,983  5,688,166  T,193,947 

SAN  ANTONIO,  TEXAS 

Express-m  .  3,534,447  354.813  3,363,383  346,534 

tExpress-News-S  .  1,054,593  36,608  1,033,616  44,634 

Express-News-sot  .  505,790  453,384 

News-e  .  3,357,390  174,176  3,306,944  313,700 

Light-e  .  3,747,948  85,330  3,677,964  65,598 

‘lighl-S  .  1,150,161  1,195,851 

light-sol  .  403,910  _ 331,199  _ 

Grond  Totol  .  10,743,338  540,81610,150,340  570,446 


NOTE:  Express-m,  News-e  &  Light-e  published  5  days  o  week  only. 
NOTE:  Express-m.  Express  News-S  &  sol,  News-e  &  Light-e,  5,  &  sot. 
changed  from  eight  to  nine  column.  Express-m,  5  &  sot  Jon.  19,  1977, 
News-e  Jon.  18,  1977  8  Light-e,  5  &  sot  June  15.  1976. 


SAN  DIEGO,  CALIF. 

Union-m  .  3.450,440  199,376  3,937,636  187,840 

‘Union-S  .  1,455,589  33,473  1,305,846  35,040 

Iribune-e  .  3.857,497  308.634  3.348.056  304.376 

Grand  Tolol  .  8,763,536  431,373  7,491,538  417,356 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  3,191,060  818,355  3,090,468  496,756 

Exominer-e  .  3,194,861  830,371  3,141,303  496,756 

Eiominer  &  Chronicle-S  .  1,317,839  313,033  1,064,455  8,064 

Grond  Total  .  5,603,750  1,850.658  5,396,336  1,001,576 

SAN  JOSE,  CALIF. 

Mercury-m  .  5,393,851  353,531  5,101,747  389,317 

News-e  .  4,665,311  338,301  4,481.838  387,543 

‘Mercury-News-S  .  1,880,471  13,433  1,600,551  34,696 

Grond  Total  .  11,939,633  493,354  11,184,136  601,555 

NOTE:  Mercury-m  &  News-e  has  o  combined  sot  edition;  the  linage  is  only 
shown  in  the  Mercury-m. 

SCHNECTADY,  N.Y. 

Gozette-m  .  3,130,538 


NOTE:  Not  measured  by  Medio  Records  in  1977. 
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SHREVEPORT,  LA. 

Journol-e  .  1,705,993  87,888  1,663,581 

limes-m  .  3,441,974  113,093  3,443,377  13,088 

‘Times-S  .  855,591  17,833  797,359  9,000 

Grond  Tolol  .  5,003,558  318,813  4,904,117  33,088 

NOTE:  Times-m  &  5  &  Journol-e  changed  from  eight  to  nine  column  Jon.  3, 
1977. 

SYRACUSE,  N.Y. 

Herold  Journol-e  .  1,864,690  3  909  1,811,488  4,450 

‘Herold  Americon-S  ....  1,064,139  7,795  995,410  7,738 

Post  Slondord-m  .  1,114,675  59,051  1,085,735  6,743 

Grond  Total  .  4,043,494  70,755  3,893,633  18,930 

NOTE:  Post  Stondord-m,  Herald  Journol-e  &  Herald  Americon-S  chonged 
from  eight  to  nine  column  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Oemocrol-m  .  1,661,999  1,604,858 

‘Democrot-S  .  577,034  556.163 

Grond  Total  .  3,339,033  3,161,030 

NOTE;  Democrot-e  &  5  chonged  from  eight  to  six  column  Aug.  1,  1976. 

TAMPA,  FLA. 

Tribune-m  .  3,915,518  810,033  3,748,474  586,841 

‘Tribune-S  .  1,330,077  53,434  1,133,984  10,944 

Times-e  .  1,903,533  1,781,348  _ 

Grond  Total  .  6,038,117  863,457  5,653,806  597,785 

NOTE:  Tribune-m  &  5  8  Times-e  changed  from  eight  to  nine-column  Oct. 
37,  1975. 

WASHINGTON,  D.C. 

Post-m  .  4,761,348  506,545  4,493,355  354,300 

‘Posl-S  .  3,151,399  431,766  1,904,639  406.168 

Slor-e  .  1,885,606  386,143  3,116,795  359,460 

Slor-S  .  633,098  167,973  597,397  143.736 

Grond  Total  .  9,431,351  1,483,436  9,113,186  1,163,664 

NOTE;  Post-m  &  5  &  Stor-e  &  5  chonged  from  eight  to  nine  column  Aug. 
3.  1976 

WEST  PALM  BEACH,  FLA. 

Posl-m  .  3,657,141  98,309  3,348,337  96,097 

Times-e  .  3,303,016  90,158  3,137,034  96,080 

‘Post  Times-S  .  1,304,016  61,076  1,050.009  _ 

Grand  Total  .  6,163,173  349.543  5,535,380  193,177 

NOTE:  Post-m  &  Times-e  hove  o  combined  set  edition;  the  linoge  is  only 
shown  in  the  Post-m. 


NOTE:  Post-m,  Times-e  &  Post  Times-5  chonged  from  eight  to  six-column 
Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 


Reporter  Dispotch-e  ...  1,643,656  183,857  1,360,370  171,053 

‘Reporter  Dispotch-S  .  . .  718.393  36.856  355,399  47,040 

Grond  Totol  .  3,361,948  319,713  1,615,769  318,093 

WICHITA,  KANS. 

Eogle-m  .  3,374,818  366,930  3,364,360  346,043 

Beocon-e  .  1,330,390  1,099,363  130,696 

‘Eagle  Beocon-S  .  768.811  111.330  674,763  103.833 

Grond  Total  .  4,373,919  478,350  4,038,385  570,571 


NOTE:  Eogle-m  8  Beocon-e  hos  o  combined  sot  edition;  the  linage  is  only 
shown  in  the  Engle-m. 

NOTE:  Eogle-m,  Beocon-e  &  Eagle  Beocon-S  chonged  from  eight  to  six 
column  Sept.  1,  1975. 

AUGUST  1978/1977 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


ALBANY,  N.Y. 

Times-Union-m .  1,605,789  1,519,338 

Knickerbocker  News-e  .  . .  1,163,931  1,048,633 

limes-Union-S  .  706,381  755,133 

Grond  Tolol .  3,476,001  3,333,983 

BANGOR,  AAAINE 

News-m .  1,485,507  1,431,503 

BIRMINGHAM,  ALA. 

News-e  .  3,645,330  3,686,134 

News-S  .  1,313,593  1,346,490 

Posl-Herold-m  .  1,973,964  1,745,884 

Grand  Total .  5,931,786  5,678,498 

BURLINGTON.VT. 

Free  Press-mS .  1,833,440  1,753,334 

CASPER,  WYO. 

Slor-Iribune-mS .  3,076,733  1,594,586 

NOTE;  Includes  inserts:  337,930  knes  in  1978;  154,644  lines  in  1977.  Family 
Weekly  not  included:  56,156  knes  in  1978;  48,563  knes  in  1977. 
COLUMBUS,  NEB. 

Telegrom-e  .  834,583  771,443 

DAVENPORT,  IOWA 

Quod-City  Times-em .  3,618,333  3,533,516 

Quod-City  Times-S  .  715,316  660,983 

Grond  Total .  3,333,638  3,193,498 

DES  MOINES,  IOWA 

Regisler-m .  934,785  306,554  814,911  193,994 

Tribune-e .  1,369,377  1,373,496 

Regisler-S  .  857,891  69,655  736,054  53,951 

Grond  Tolol .  3,163,053  376,309  3,813,461  347,945 


DOVER,  DELAWARE 

Delaware  State  News-eS  .  1,133,884  1,079,373 

NOTE;  Figures  shown  above  ore  on  B-column  bnsis. 


EDMONTON,  ALA. 

Journol-e .  4,931,960  4,399,751 

FORT  WAYNE,  IND. 

Journol-Gazelte-m .  1,535,898  1,695,360 

News-Senlinel-e .  3,034,676  3,343,394 

Journol-Gozette-S  .  833,473  699,734 

Grand  Total .  4,393,046  4,637,388 

NOTE:  1978  figures  reported  on  bosis  of  5-4-4  quarter.  1977  bgures  on  o 
monthly  basis. 

FORT  WORTH,  TEX. 

Stor-Telegrom-m  .  3,836,446  3,593,738 

Stor-Telegrom-e .  3,090,734  3,831,376 

Slor-Telegrom-S .  1,530,943  1,369,956 

Grond  Totol .  7,448,113  6,794,970 


(Conliniied  on  poffe  44) 
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Linage— f Co/If ’</  from  page  43) 

1978  1977 

FUll  RUN  PART  RUN  FULL  RUN  PARI  RUN 


GREENVILIE,  S.C. 

N.wi-mS .  3,297J78  2,018,072 

Pwdmoiil-*  .  2,582,210  1,669,542 

Grand  lolol .  5,859,588  3,687,614 

INDIANAPOLIS,  I  NO. 

Sloi-m .  3,061,201  2,754,646 

Ntm-n  .  2,462,893  2,364,847 

5lai-5  .  1,472,067  1,381,605 

Grand  Total .  6,996,161  6501,098 

KANSAS  CITY,  AAO. 

Tmis-m .  2,980,587  2,645,929 

Slot-o  .  1,248,883  102,564  1,341,967  81,799 

Slor-5  .  1,623,893  1,391,208 

Grand  Total  .  5,853,363  102,564  5,379,104  81,799 


NOTE:  ROP  disploy  linogo  is  publishod  on  o  6'Column  basis  but  is  convortod 
to  8-colunin  basis  obove.  Clossifiod  is  pubKshod  ond  roportod  on  o 
9-colunin  bosis. 

KITCHENER/WATERLOO,  ONT. 


Rocord-o  .  2,761522  2,318,730 

LETHBRIDGE,  ALTA. 

Hotold-o  .  1,422,016  1,403,794 

LINCOLN,  NEB. 

Journol-Stot-dS .  2,356,802  2,432,598 

NOTE:  Includos  insorts — 350,028  Enos  in  1978;  305,606  Enos  in  1977. 
LOUISVILLE,  KV. 

Courior-Journol-m  .  2,551,650  2,176,077 

louisuillo-Timos-o .  2,771,291  2,565,598 

Coutior-Journol  &  Iimos-5  1,622,564  1,448,929 

Grand  Total  .  6,945,505  6,190,604 

NOTE:  ROP  display  Enogo  pubEshod  on  o  b-column  bosis  Iwt  convortod  to 
8-column  b«is.  Clossifiod  pubEshod  ond  roportod  on  10-column  basis. 
AAADISON,  Wise. 

CopHol  Timos-o  .  2,442,818  2,479,995 

Stoto  Journol-m .  2,464,101  2,462,176 

Stato  Journal-5  .  963,781  779,544 

Grond  Total .  5,870,700  5,721,715 

NOTE:  6-column  pogos  convortod  to  8-column  bosis;  clossifiod  9-column. 
Includos  logols. 

AAERIDEN,  CONN. 

Rocord-Journol-m  .  1,052,240  1,010,982 

MONROE,  LA. 

WotM-m  .  1,310,414  1,168,552 

Novrs-Stor-o .  1,216,152  1,068,452 

World-5  .  588,490  539,000 

Grand  Total .  3,115,056  2,776,004 

MONTREAL,  QUE. 

Goutto-m .  3,146,785  1,128,495 

Slor-o  .  2,500,971 

lo  Oovoir-m .  404,903  316,607 

lo  Oimoncho  Motin-S  ....  266,953  236,488 


NOTE:  Lo  Oimoncho  Motin  includos  Porspoctivos  ond  insorts — 45,323  Enos 
in  1978;  23,795  Enos  in  1977. 

NOTE:  Stor-o  did  not  pubEsh  for  tho  month  of  August  1978. 


NASHUA,  N.H. 

Tologroph-o .  1,613,486  1,517,957 

NEWPORT  NEWS,  VA. 

Pross-m .  2513,896  2,237,522 

Timos-Horold-o  .  2,397,822  2,143,974 

Pross-S  .  1,121,386  1,063,636 

Grand  Total .  6,033,104  5,445,132 

NORFOLK,  VA. 

Virginion  Pilot-m  .  3,118,890  2,964,468 

lodgor  Stor-o  .  3,107,690  2,825,877 

Virginion  Pilot  and 

Lodgor  Stor-S  .  1,467,647  1,503559 

Grond  Total .  7,694,227  7,293,904 

NORTH  BAY,  ONT. 

Nuggot-o .  1,061,363  1,021,075 


1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NORTH  PLATTE,  NEB. 


Tologroph-o-sotjn  .  891,241  834,471 

NOTE:  Includos  Fomily  WooEly— 42,956  Enos  in  1978;  48,430  Enos  in  1977. 
OGDEN,  UTAH 

Stondord-Eiominor-o  ....  1,861,260  1,728,814 

Standord-Evominor-S  ....  669,880  553,916 

Grond  Total .  2,531,150  2,282,730 

NOTE;  Sundoy  includos  Family  WooEly — 55,314  Enos  in  1978;  48,566  Enos 
in  1977. 

OKLAHOAAA  CITY,  OKLA. 

OEIohomon-m .  2,338,482  511,807  2,132,422  617,560 

limos-o .  2,172,742  477,266  1,953,721  529,757 

OEIohomon-S .  1,225,999  1,083,708  _ 

Grond  Total .  5,737,223  989,073  5,169,851  1,147,317 

OAAAHA,  NEB. 

World  Horold-moS .  3,634,918  3,478,076 

ORLANDO,  FLA. 

Sontinol  Stor-o/dS .  3,977,120  760,718  3,507536  627,466 

OTTAWA,  ONT. 

lo  Droit-o  .  1,769,269  1,892,756 

PHOENIX,  ARIZ. 

RopubEc-m  .  3,998,974  3,952,886 

GouHo-o  .  3,937568  3,953,628 

RopubEc-S .  1,655,766  1,517,908 

Grond  Totol .  9,592,408  9,424,422 

PORTLAND,  AAAINE 

Pross-Horold-m  .  1,201,053  1,123,952 

Espross-o .  1,171,919  1,091,030 

lologram-S  .  733,316  727,564 

Grond  Total .  3,106,288  2,942,546 

PORTLAND,  ORE. 

Orogonion-mS  .  5,392,478  5,013,232 

Orogon  Journol-o .  1,823,150  1,625,316 

Grond  Totol .  7515,628  6538,548 

READING,  PA. 

limos-m/Eoglo-o  .  1,811,390  1,595,065 

Eoglo-S  .  701584  627555 

Grond  Total .  2,512,774  2,222,410 

RICHMOND,  VA, 

Timos-Dispolch-m .  2,003,792  1,851569 

Novrs-Loodor-o .  1532,283  1,749,394 

Timos-Dispolch-S  .  1,148,346  1,201,435 

Grond  Total .  4,984,421  4,802,698 

NOTE:  Port  run  ond  comics  not  includod. 

RIVERSIDE,  CALIF. 

Enlorpriso-m  .  2,280,152  2,049,054 

Pross-o  .  2,044,728  1,785,700 

Pross-Entorpriso-S  .  490,602  416,920 

Grond  Total .  4,815,482  4,251,674 

NOTE;  Porodo  linogo  or  proprintod  insorts  not  includod. 

SANTA  BARBARA,  CALIF. 

Novn-Pross-oS .  2,579,479  2,411,318 

NOTE:  Porodo  Enogo  not  includod. 

SCOTTS  BLUFF,  NEB. 

Stor-Horold-mS  .  952,770  884,840 

NOTE:  Includos  Family  WooEly— 50,709  Enos  in  1978;  48,119  Enos  in  1977. 
SEATUE,  WASH. 

Post-IntolEgoncor-m .  1,623526  1,481,637 

Post-IntolEgoncor-S  .  613,377  444,235 

Grond  Total .  2,236,903  1,925,872 

Timos-oS  .  4,027,422  3,499,216 

SOUTH  BAY  (Torrance),  CALIF. 

South  Boy  Brooio-o .  3,689,728  3,432576 

SPOKANE,  WASH. 

SpoEosmon  Roviour-m  ....  1,613,641  1,604,716 

Chroniclo-o  .  1,701,998  1,720,146 

SpoEosmon  Roviow-S  ....  884,469  786589 

Grond  Total .  4,200,108  4,111,751 


NOTE:  Sundoy  and  Grand  Total  includo  Porodo  Enogo. 


1978 

1977 

N«ws  TribuM-t  ond 

FULL  RUN  PARI  RUN  FULL  RUN  PARI  RUN 

TACOAAA,  WASH. 

Tribuno  &  Lodgtr-S 

...  3.286,556 

TOLEDO,  OHIO 

3,110,016 

Blodt-t . 

...  2,245511 

2,244,312 

Blodi-S . 

...  1,130,654 

1,172,259 

Grand  Total . 

...  3,375,865 

TOPEKA,  KANS, 

3,416571 

Doily  Copitol-m  . 

. .  .  1,324,344 

1,280,048 

Stoto  Journol-o  . 

.  . .  943,166 

920,150 

Copital-Journol-S  .  . . . 

.  . .  499,765 

448,238 

Grond  Totol . 

...  2,767,275 

2,648,436 

NOTE:  Stoto  Journot-o 

now  publishing  ono  loss  odition  por  woolt. 
TORONTO,  ONT. 

Stor-o . . 

....  4,158,124 

3,890,268 

Sun-mS  . 

...  1,915,076 

TRENTON,  N.J. 

1,502,784 

Timoi-d . 

...  1,233,712 

1,272,307 

Timos  Advortisor-S  . . . 

.  .  768,575 

633509 

Grond  Totol . 

...  2,002587 

1,905516 

NOTE:  fr-column  pogos 

convortod  to  8-column  bosis. 

TUCSON,  ARIZ. 

Stor-m . 

...  3,060,470 

3,033,866 

Citiion-o  . 

...  3,087,224 

3,064,897 

Stor-S  . 

. .  .  910,703 

843.556 

Grond  Totol . 

...  7,058,397 

6.942519 

NOTE:  Sundoy  includos  Porodo  Knago. 

TULSA,  OKLA. 

WotW-m  . 

. ..  1,932,017 

1,742,639 

Tribuno-0 . 

...  1,933,200 

1,766,860 

WotW-S . 

. . .  864571 

794.982 

Grond  Totol . 

...  4,729,788 

4,304,481 

NOTE:  Figuros  bosod  on  d-column  formot  and  9-column  clossifiod. 
VANCOUVER,  B.C. 

Sun-0  . 

...  3,616,623 

3,741,689 

NUIt:  Includos  Woobond  Mogozino.  Alt  tiguros 
WAUKEGAN,  ILL. 

on  6-column  formot. 

Nows-Sun-o . . 

....  2,123,828 

1,952,370 

Timos-loodor-Nows 

WILKES-BARRE,  PA. 

Rocord-o/d . . 

....  1,369,273 

1,330,402 

Indpondont-S .  526,312  482,927 

NOTE:  Sundoy  includos  Porodo — 50,375  Enos  in  1978;  52,737  Enos  in  1977. 
Supplomont  Advertising  for  August  1978  not  includod— Timos-Loodor- 
Nows  Record  344,584  linos.  Moosurod  by  Advortising  ChocEing 
Buroou-Nowstadt  Roports  Division. 


WILMINGTON,  DEL. 

Nows-Journol-mo .  2,189,935  2,178,314 

Nows  Journol-S .  319,796  256,572 

Grond  Total .  2509,731  2,434,886 

WILAMNGTON,  N.C. 

Slor-m .  1,032,640  952586 

Star-Nows-S .  412,776  416,318 

Grond  Total .  1,445,416  1,369,004 

WINDSOR,  ONT. 

Star-0  .  2,296,775  2,104,183 

WINNIPEG,  AAAN. 

Tribuno-o .  2,616,716  2,505,258 

Froo  Pross-o  .  3,087,195  2,783,822 

WINSTON/SALEM,  N.C. 

Journol-m  .  1,898,316  1,780,646 

Sontiool-o  .  1,622,978  1,531,530 

Journol  Sonlinol-5  .  669,830  669,634 

NOTE:  Port  run  ond  comics  not  includod. 

WORCESTER,  AAASS. 

Tologrom-m .  992,411  985,784 

Goutta-o  .  1,093,820  1,113,011 

Tologrom-S  .  893,161  829,143 

Grond  Total .  2,979,392  2,927,938 


Council  to  consider 
casino  fund  question 

On  the  basis  of  a  poll  of  its  full  mem¬ 
bership,  the  National  News  Council  has 
ilecided  to  consider  at  its  next  regular 
meeting  in  Minneapolis  Dec.  5  and  6  a 
complaint  growing  out  of  contributions 
by  Miami  Herald  and  other  Florida  news 
organizations  to  groups  campaigning 
against  legalization  of  casino  gambling  in 
that  state. 

Norman  E.  Isaacs,  chairman  of  the 
Council,  said  its  members  were  in  unan¬ 
imous  agreement  that  the  questions 
rasied  by  direct  financial  involvement  of 
the  press  on  one  side  of  an  issue  up  for 
determination  by  the  voters  merited  ex¬ 
ploration  and  assessment  by  the  Council. 
However,  the  Council  by  a  vote  of  10  to 
4  rejected  the  idea  of  acting  at  a  special 
meeting  in  advance  of  the  November  7 
44 


election  on  the  complaint  filed  by  advo¬ 
cates  of  casino  gambling. 

Among  the  factors  cited  by  Council 
members  in  explaining  why  they  felt  the 
group  should  stick  to  its  established 
timetable  was  that  scheduling  an  emer¬ 
gency  meeting  before  the  election  might 
itself  be  interpreted  by  Floridians  as  an 
effort  by  the  Council  to  influence  the 
outcome  of  the  casino  referendum,  a 
matter  that  is  clearly  outside  the  Coun¬ 
cil’s  proper  jurisdiction. 

According  to  A.  H.  Raskin,  associate 
director  of  the  Council,  who  has  been 
heading  the  group’s  investigation  of  the 
casino  complaint,  those  expressing  this 
concern  were  fearful  that  altering  the 
schedule  in  response  to  a  complaint  filed 
by  partisans  in  a  referendum  would  set.  a 
precedent  under  which  the  council  migljt 
be  flooded  with  future  requests  for  inter¬ 
vention  in  behalf  of  one  faction  or 


another  in  election  contests  all  over  the 
country. 

A  second  consideration  cited  by 
Council  members  was  that  adhering  to 
the  regular  schedule  would  allow  a  full 
assessment,  through  the  balloting,  of  all 
aspects  of  the  complaint.  Raskin  noted 
that,  whatever  the  final  result  of  the  vote 
on  casino  gambling,  the  ethical  implica¬ 
tions  for  journalistic  practice  raised  by 
the  media  contributions  would  remain  a 
live  issue  for  appraisal  by  the  Council. 

The  complaint,  received  in  the  Coun¬ 
cil’s  New  York  office  September  21,  was 
filed  by  Jim  Bishop,  the  columnist  and 
author,  as  chairman  of  the  statewide 
steering  committee  of  Let’s  Help 
Florida,  Inc.  The  Council  has  already 
begun  a  comprehensive  inquiry  into  all 
phases  of  the  complaint.  That  investiga¬ 
tion  will  continue  until  and  after  the  bal¬ 
loting. 
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Cincinnati  hearing 

(Continued  from  pai>e  8) 


days  in  Indianapolis,  Inc.  and  Fort 
Worth,  Tex. 

“I  have  concluded  that  for  the  Cincin¬ 
nati  Post  to  launch  a  Sunday  edition 
would  at  the  very  least  require  consider¬ 
able  expense.  The  passage  of  a  long 
period  of  time  before  it  became  com¬ 
pletely  viable  .  .  .  and  there  would  be 
no  guarantee  that  it  would  succeed,” 
Classman  said. 

After  further  explaining  the  forces 
negatively  affecting  evening  papers 
(suburbs,  television  lifestyles).  Classman 
summerized  interviews  with  personnel 
on  some  of  the  P.M.  dailies  that  have 
beaten  the  odds. 

His  intent  was  to  illustrate  when  they 
may  be  exceptions. 

•  James  T.  Dorris,  executive  vicepres¬ 
ident  of  the  Detroit  News,  said  his  paper 
ultimately  may  switch  to  an  A.M.  cycle 
or  go  all  day.  In  the  meantime,  the  News 
introduced  a  morning  edition  last  year 
and  prefaced  the  move  by  converting  its 
P.M.  Saturday  and  out-of-state  editions 
to  morning. 

This  is  not  the  sort  of  thing  you  do 
instantaneously.  Dorris  said,  because 
you're  dealing  with  reader  habits  and 
you  must  do  it  gradually. 

fhe  News  felt  it  took  the  Free  Press  by 
surprise  because  "they  didn't  believe  we 
would  spend  so  much  money  to  switch 
our  operation  to  the  morning." 

Dorris  said  that  the  News  had  suc¬ 
ceeded  in  keeping  its  circulation  lead  in 
the  past  because  of  the  considerable  blue 
collar  nature  of  the  city's  work  force. 

•  The  situation  is  somewhat  ambiguous 
in  Dallas.  The  morning  paper  (Dallas 
News)  leads  in  circulation,  but  most 
people  who  have  talked  to  me  (Class- 
man)  about  the  situation  believe  that  the 
Dallas  Times  Herald  has  the  advantage. 

The  Times  Herald  eventually  hopes  to 
go  morning  or  all  day.  Their  Saturday 
switch  to  a  morning  edition  was  pro¬ 
jected  ti>  require  roughly  live  years  to 
become  established.  They  were  sur¬ 
prised  when  it  took  only  three  and  a  half 
years  to  gain  50  percent  of  the  advertis¬ 
ing  shares.  They're  making  money  but  so 
is  their  competition  (the  News). 

•  In  1946  the /•,»•<'/(///,!.'  Tost  had 
a  net  profit  after  taxes  of  $l.78l.()()().  At 
no  time  since  that  dale  has  its  net  proUt 
reached  that  level  again.  Its  return  on 
gross  revenues  by  1974  was  less  than  one 
percent. 

The  (.Scripps-owned)  Mornini;  Rocky 
Mountain  News  reported  that  they  had 
been  confident  to  catch  up  with  the  Post 
by  1959.  They  still  haven't  done  it  al¬ 
though  they  may  in  the  next  12  months. 

Scripps  said  it  is  loo  late  for  the  Post  to 
rebound  as  an  A.M.  and  gave  1961  as  the 
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cut-off  date  for  possible  success. 

Classman  was  adamant  that  the  Post  is 
indeed  headed  for  failure. 

"Short  of  some  dramatic  change,  like 
television  going  away,  or  suburbanites 
Hooding  the  city  .  .  .  the  probability  of 
them  returning  to  profitability  is  very 
close  to  zero,”  he  said. 

U.S.  Justice  Department  Attorney 
Cerald  Connell  quizzed  Classman  on 
two-newspaper  cities  where  circulation 
figures  indicate  readers  prefer  the  eve¬ 
ning  paper. 

Classman  agreed  that  on  the  surt'ace 
the  following  cities  would  fall  into  that 
category:  Birmingham.  Ala.;  Huntsville. 
Ala.;  .Sacramento;  Denver;  Fort  Wayne. 
Ind.;  Detroit;  Columbia,  Mo.;  Lincoln. 
Neb.;  Buffalo;  Columbus.  Ohio;  Scran¬ 
ton.  Pa.;  York.  Pa.;  Chattanooga. 
Tenn.;  Trenton,  N.J.;  Knoxville.  Tenn.; 
Houston.  Tex.;  San  Antonio,  Tex.;  and 
Creen  Bay.  Wis. 

Classman  indicated  that  one  of  the 
reasons  the  evening  dailies  in  Seattle  and 
Anchorage  have  higher  circulations  than 
their  morning  counterparts  is  because  of 
their  time  zone  differences  with  the  Last 
Coast  news  centers. 

The  economist  pointed  to  Las  Vegas 
lifestyles — “People  go  to  bed  late  and 
get  up  late"  as  the  motive  behind  that 
city's  P.M.  lead  and  he  added  he  “got 
the  distinct  impression  that  the  Philadel¬ 
phia  News  is  not  making  money  and  is 
kept  as  a  thorn  in  the  side  of  the  Bulle¬ 
tin.” 

When  Connell  asked  Classman  it  he 
had  conducted  an  incremental  cost 
analysis  of  the  Post's  situation,  he  re¬ 
plied  that  he  had  "but  it  didn't  come 
close  to  earning  a  return  that  was  any¬ 
where  near  what  it  could  have  earned  on 
the  open  market.” 

As  of  Monday,  (jiassman  was  to  be 
called  back  for  further  cross-examination 
and  redirect. 

Terence  Murphy,  former  Post  assis¬ 
tant  managing  editor,  appeared  Oct.  L5 
for  a  group  of  Post  employees  oppt>sing 
the  proposed  arrangement. 

Murphy,  who  was  asked  to  resign  from 
his  job  at  the  Post  in  1977.  testiHed  that  a 
newspaper  depending  upon  another  for 
its  profits  would  be  unable  to  report  “cii- 
gerly  and  independently”  upon  subjects 
affecting  the  "prolltability”  of  the  domi¬ 
nant  paper. 

But  under  cross-examination  from 
Scripps  counsel,  he  admitted  that  he  had 
not  read  the  proposed  joint  operating  ar¬ 
rangement  and  that  all  he  knew  about  it 
was  what  has  been  written  in  the  trade 
magazines. 

Judge  .Moore  refused  to  accept  Mur¬ 
phy  as  an  expert  w  itness  but  allowed  him 
to  give  his  opinion  as  a  newspaperman. 

Miiiphy.  now  day  assistant  city  editor 
of  the  Minneapolis  Trihmie.  said  two 
independent  newspapers  could  exist  I1- 
nancially  in  Cincinnati  if  Scipps  would 
make  a  "very  strong,  publicly  under¬ 


stood  commitment”  to  a  four-  or  live- 
year  project,  including  an  increased 
editorial  budget.  "Not  just  an  invest¬ 
ment.  but  a  total  concept,”  Murphy  said. 

Murphy  testified  that  the  market  was 
large  enough  for  two  .Sunday  papers  but 
that  the  post  couldn't  have  started  one 
because  of  a  lack  of  commitment  from 
"the  people  in  charge  of  the  budget.” 

In  a  full  day  of  testimony.  Murphy  also 
criticized  as  Post's  use  of  United  Press 
International  which  he  called  inferior  to 
the  Associated  Press. 

He  said  UPl  reports  lack  resources, 
detail  to  "give  the  reader  the  informa¬ 
tion  to  make  his  own  judgement"  and 
contain  frequent  inaccuracies. 

.As  an  example  of  the  latter,  he  cited 
cutlines  under  a  UPl  wirephoto  on  the 
death  of  Pope  John  Paul  1. 

"  The  cutline  made  reference  to  one  of 
the  two  women  standing  beside  the 
corpse  as  being  one  of  the  Pope's  grand¬ 
children.”  Muiphy  said. 

An  opposing  attorney  produced  sev¬ 
eral  letters  Murphy  has  written  to  UPl 
officials,  complaining  about  inaccuracies 
in  specific  UPl  reports. 

Under  cross-examination  from  Scripps 
attorneys,  however.  Murphy  admitted 
that  he  had  also  written  letters  criticizing 
AP. 

The  federal  fact-finding  hearing,  which 
began  Sept.  1 1  and  was  expected  to  con¬ 
clude  within  three  weeks,  enter  its  sixth 
week  Oct.  16. 


lAPA  paragraphs 

(Continued  from  pa^e  10) 

to  human  development,  none  is  more 
important  than  freedom  of  expression. 
That  freedom  is  safe  only  when  the  press 
is  free  to  give  voice  to  it.  The  FA  PA  has 
fought  for  freedt>m  of  the  press  through¬ 
out  our  hemisphere. 

"In  our  own  hemisphere,  some  gov¬ 
ernments  profess  democratic  ideals 
while  denying  the  freedom  that  made 
democracy  work  in  practice.  A  free 
press— independent  of  government  con¬ 
trol  and  expressing  a  variety  of 
viewpoints — is  crucial  to  both  democ¬ 
racy  and  individual  liberty. 

".As  you  know.  I  am  deeply  interested 
in  the  status  of  human  rights  around  the 
world. 

"I  applaud  the  continued  efforts  of  the 
lAP.A  on  behalf  of  press  freedom  and  I 
wish  you  a  productive  .54th  general  as¬ 
sembly.” 


Find  of  a  myth. 

Wilbur  Schramm,  communications 
expert  at  Chinese  University  in  Hong 
Kong  and  formerly  of  .Stanford  Univer¬ 
sity  is  studying  the  How  of  Third  World 
news.  He  llnds  that  half  the  copy  deliv¬ 
ered  by  the  international  agencies  in  .Asia 
is  Third  World  news. 
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Outgoing  head 

{Continued  from  pane  13) 

Lindsay-Schaub  Newspapers,  Decatur. 
111.,  and  1  fleshed  out  the  ideas  generated 
at  the  meeting  and  the  draft  of  the  action 
plan  will  be  presented  to  the  Board  at  the 
October  annual  meeting.  The  Board  en¬ 
thusiastically  endorsed  the  new  policy  of 
holding  an  annual  separate  planning  ses¬ 
sion  to  focus  on  future  action  programs. 

As  usual.  Inland  conducted  a  series  of 
seminars  and  workshops.  We  also  con¬ 
ducted  or  co-sponsored  several  confer¬ 
ences  during  the  year. 

Ninty-two  media  and  law  representa¬ 
tives  attended  a  one-day  press/bar  con¬ 
ference  in  February.  That  conference  in¬ 
cluded  a  mock  trial  designed  to  develop 
an  increased  understanding  of  the  prob¬ 
lems  each  side  often  finds  itself  on  legal 


conference  in  St.  Louis. 

George  Lockwood,  assistant  managing 
editor,  Milwaukee  Journal,  and  inland's 
News-Editorial  Committee  chairman, 
developed  Inland’s  first  editorial  work¬ 
shop,  “Editing  the  Mid-Sized  Newspa¬ 
per”  in  September.  Thirty-four  working 
editors  met  in  shirtsleeves  sessions 
which  took  up  the  topics  of  editing, 
make-up  and  design,  and  managing  the 
newsroom. 

Woodrow  Shadid,  advertising  man¬ 
ager,  Bloomiuftton  (Ill.)  Daily  Panta- 
f>rapli,  and  Inland's  Advertising  Commit¬ 
tee  chairman,  along  with  the  Advertising 
Committee,  held  two  advertising  clinics 
for  ad  executives,  while  the  Cost  and 
Revenue  Committee,  chaired  by  John 
Lavine,  publisher  and  editor,  Lavine 
Newspaper  Group,  Chippewa  Falls, 
Wis.,  held  its  ever-popular  Cost  and 
Revenue  Study  Clinic  in  Chicago  this 
fall. 


John  Gardner,  publisher.  Carbondale 
(Ill.)  Southern  Illinoisan,  and  chairman 
of  Inland’s  Education  Committee, 
helped  Inland  co-sponsor  a  “Marketing 
the  Newspaper  in  Education  Program” 
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Inland's  Group  Newspaper  Seminar 
was  conducted  under  the  guidance  of 
John  Nixon,  president,  Nixon  Newspa¬ 
pers,  Inc.,  Wabash,  Inc. 

Paul  McCue,  general  manager, 
Rochester  (Minn.)  Post-Bulletin,  in¬ 
itiated  a  special  meeting  between  news¬ 
paper  and  newsprint  company  execu¬ 
tives  to  open  doors  of  understanding 
about  their  mutual  problems  and  objec¬ 
tives. 

The  Employee  Relations  Committee 
and  chairman  Eugene  Lambert,  presi¬ 
dent  and  publisher,  Wichita  (Kan.) 
Eafile-Beacon,  surveyed  the  member¬ 
ship  on  labor  issues,  instituted  a  special 
labor  section  in  the  service  bulletin  and 
developed  a  labor  and  employee  rela¬ 
tions  seminar. 

The  Education  Committee,  chaired  by 
John  Gardner,  is  currently  developing  a 
university/newspaper  relationship  cata¬ 
log.  The  committee  also  began  using 
the  service  bulletin  to  aid  college  profes¬ 
sors  seeking  newspaper  posts  for  sum¬ 
mers  and  sabbaticals  and  for  newspapers 
to  make  their  availabilities  known  on  the 
campus. 

The  Cost  and  Revenue  Study  Account¬ 
ing  Manual  and  Chart  of  Accounts  have 
been  updated  to  rellect  the  changing 
needs  of  member  newspapers.  For  the 
first  time,  the  1977  Cost  Study  partici¬ 
pants  will  be  able  to  compare  shopper  and 
commercial  printing  costs  and  revenues 
as  well  as  those  traditionally  allocated  to 
the  newspapers. 

Warren  Wheeler,  president,  Schurz 
Communications.  South  Bend,  Ind.,  and 
president  of  the  Inland  Foundation,  re¬ 
ported  that  the  Foundation  had  received 
$50,()()0  in  donations  and  pledges.  The 
Foundation’s  first  activity  was  to  spon¬ 
sor  Inland's  first  news/editorial  work¬ 
shop. 

The  Inland  membership  directory  was 
improved  by  inserting  code  letters  to  in¬ 
dicate  which  newspapers  own  and  oper¬ 
ate  shoppers,  radio,  TV,  CATV,  week¬ 


lies  and  whether  they  are  individually  or 
group  owned.  This  system  was  instituted 
to  aid  members  in  communicating  with 
other  members  who  have  like  interests. 

John  Stauffer,  senior  vice  president, 
Stauffer  Communications,  Inc.,  Topeka, 
Kan.,  and  chairman  of  the  Circulation 
Committee,  reported  that  17  carriers 
from  five  member  newspapers  won  trips 
to  Disney  World,  Orlando,  Fla.,  for  out¬ 
standing  service  to  their  newspapers. 

Inland  Second  Vice  President  and 
Membership  Committee  Chairman,  Vic¬ 
tor  Modeer,  executive  vice  president, 
secretary  and  business  manager,  St. 
Joseph  (Mo.)  News-Press  &  Gazette,  re¬ 
ported  that  12  new  memberships  had 
been  added  to  the  association  since  Oc¬ 
tober,  1977:  Capital  Newspapers  Divi¬ 
sion,  The  Hearst  Corp.,  Albany,  N.Y.; 
Middletown  (Ohio)  Journal;  Green  Bay 
(Wis.)  News-Chronicle:  Glenwood 
Sprint's  (Colo.)  Post;  Wailuku  (Hawaii) 
Maui  News;  Evansville  (Ind.)  Courier 
and  Press;  Urhana  (Ohio)  Citizen:  Wil- 
minf’ton  (Ohio)  News  Journal;  Ball  State 
University,  Muncie,  Ind.,  and  Syracuse 
University,  Syracuse,  N.Y.  New  as¬ 
sociate  members  are  the  First  National 
Bank  of  Chicago  and  the  Manistique 
Pulp  and  Paper  Co.,  Manistique,  Mich. 

I  want  to  express  my  appreciation  for 
Davis  U.  Merwin’s  support  and  leader¬ 
ship  through  the  years.  I  feel  especially 
confident  that  incoming  President,  Ber- 
nie  Wright,  will  provide  the  leadership 
to  help  Inland  serve  its  members  even 
better  in  the  years  to  come. 

College  students 
to  develop 
ad  campaigns 

College  students  across  the  country 
will  develop  a  complete  advertising  cam¬ 
paign  for  the  Wella  Corporation  of  En¬ 
glewood,  New  Jersey,  makers  of  Wella 
Balsam  Shampoos  and  Conditioners. 

Through  a  National  Student  Advertis¬ 
ing  Competition  held  each  year  by  the 
American  Advertising  Federation,  Wella 
is  offering  an  advertising  case  study  on 
its  Balsam  Shampoos  and  Conditioners 
to  AAF’s  84  college  chapters  and  other 
interested  schools. 

Competing  students,  including  adver¬ 
tising,  marketing  and  communication 
majors,  will  develop  complete  advertis¬ 
ing  campaigns,  marketing  strategies  and 
media  plans  from  the  case  study  pre¬ 
pared  by  Wella’s  ad  agency.  James  Neal 
Harvey,  Inc.  The  case  study  is  being 
made  available  to  college  students  this 
month  through  the  American  Advertising 
Federation  in  Washington  D.C. 

Panels  of  advertising  professionals  will 
select  one  school  from  each  district  to  par¬ 
ticipate  in  the  national  finals.  The  com¬ 
petition  finals  are  held  as  the  opening 
event  of  AAF’s  annual  convention, 
June  9-13,  1979  in  Washington,  D.C. 
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Syndicates 


By  Lenora  Williamson 


Jackie's  life  stories  in  syndication 


Rare  indeed  is  the  month  that  a  syndi¬ 
cate  would  have  two  headline  books  on 
the  same  personality  to  offer  in  newspa¬ 
per  syndication. 

In  this  instance.  United  Feature  Syn¬ 
dicate’s  Spotlite  Service  has  the  two  new 
books  on  Jacqueline  Kennedy  Onassis 
excerpted  for  daily  newspapers. 

The  12-part  cut  on  “Jacqueline 
Bouvier  Kennedy  Onassis”  by  best¬ 
selling  author  Stephen  Birmingham  is 
being  shipped  to  editors  along  with  15 
photos  for  release  October  29  or  thereaf¬ 
ter. 

And  “Jackie  Oh!”  by  reporter  Kitty 
Kelley  is  available  for  release  as  of  Oc¬ 
tober  22,  but  no  photos  are  with  the 
series. 

John  Osenenko  says  the  content  of 
both  books  are  substantially  different  and 
that  the  syndicate  offers  the  two  series 
separately  as  arrangements  are  with  two 
different  publishers.  However,  he  adds, 
some  subscribers  have  arranged  for  use 
of  both.  And  in  some  instances,  publica¬ 
tion  will  overlap  and  the  Kelley  and  Bir¬ 
mingham  series  appear  simultaneously. 
“The  choice  is  yours,”  he  told  editors. 

Kelley,  who  was  on  the  Was/iini’ton 
Post  staff  at  one  time,  left  to  write  for  a 
number  of  other  newspapers  and 
magazines.  For  4  years  she  was  press 
secretary  for  Senator  Eugene  J.  McCar¬ 
thy. 

♦  *  5}s 

Bill  McGehee,  president  of  Murdock 
News  Features,  is  in  the  midst  of  or¬ 
ganizing  the  new  syndicate  for  Rupert 
Murdock.  He  has  hired  a  staff  and  is 
signing  artists  and  writers  preparatory  to 
beginning  publication.  The  offices  are  at 
730  Third  Avenue. 

McGehee,  a  former  vicepresident  and 
sales  director  for  Field  syndicate  opera¬ 
tions  in  Chicago,  also  has  been  with 
United  Features.  He  says  the  Murdock 
syndicate  will  have  a  comics  feature  and 
columns  in  its  first  roster  of  artists. 

*  *  * 

Mark  Stevens,  who  syndicates  his 
“Small  Business”  column,  is  making  his 
annual  “Tax  Tips"  column  available 
now  for  the  new  tax  year.  The  weekly 
feature  helps  readers  stay  current  with 
tax  laws  and  regulations.  The  columns 
are  written  for  the  layman  in  clip-and- 
save  format. 

^  ^  ^ 

David  Granlund.  editorial  cartoonist 
for  the  hooiintihum  (Mass.)  South 
MUldk'sex  News,  has  joined  the  News¬ 
paper  Enterprise  Association  editorial 
cartoon  family.  The  daily  service  group 
includes  cartoonist  Etta  Hulme.  Sam  C. 
Rawls  (Scrawls)  and  Calvin  Grondahl. 
Geographically,  Granlund's  contribu¬ 


tions  provide  client  newspapers  with  a 
viewpoint  from  the  northeast.  In  format, 
Granlund's  cartoons  are  vertical  instead 
of  the  horizontal  format  used  by  the 
other  cartoonists.  Each  artist  contributes 
2  cartoons  a  week  to  the  service. 

*  *  ♦ 

Art  Sansom,  creator  of  “The  Born 
Loser”,  is  being  honored  by  Ohio  Wes¬ 
leyan,  his  alma  mater,  in  their  Annual 
Distinguished  Alumni  Exhibition 
through  November  4.  Samson  is  visiting 
the  campus  during  this  weekend’s 
homecoming  celebration.  Originals  of 
“The  Born  Loser”  are  hanging  in  the 
Lynn  Mayhew  Gallery  of  Humphreys 
Art  Hall. 

♦  *  ♦ 

Starting  the  week  of  November  13,  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate  is  beginning  syndication  of  Roy 
Andries  de  Groot’s  column,  “One  Great 
Dish.”  The  column  is  one  of  the  key 
elements  in  the  Chieofio  Tribune's  Taste 
section. 

De  Groot,  president  of  the  Interna¬ 
tional  Gourmet  Society,  tells  readers 
how  to  turn  out  a  meal  fit  for  a  gourmet 
easily,  quickly,  and  inexpensively.  He  is 
the  author  of  “Feasts  for  All  Seasons” 
and  “Revolutionizing  French  Cooking”, 
among  other  cookbooks,  and  he  writes 
also  for  magazines,  including  Gourmet. 

An  Englishman  by  birth,  de  Groot  suf¬ 
fered  wounds  in  the  Battle  of  Britain  in 
World  War  II  that  led  to  eventual  blind¬ 
ness.  His  worldwide  reputation  in  cook¬ 
ing  and  writing  in  his  field  is  even  more 
remarkable  in  light  of  that  circumstance. 
He  became  an  American  citizen  in  1948 
and  has  worked  for  the  New  York  Times 
and  Time  magazine. 

*  * 

Hal  Betancourt  of  Betancourt,  Adver¬ 
tising  &  Art.  San  Diego,  who  self¬ 
syndicates  a  column  titled  “Advertising 


Basics”,  has  compiled  some  of  his  col¬ 
umns  into  a  book  with  the  same  title, 
published  by  Condor  Publishing  Com¬ 
pany.  521  Fifth  Avenue.  New  York.  The 
book  is  designed  for  do-it-yourself  busi¬ 
ness  people,  students  and  individuals 
new  to  the  advertising  field. 

♦  ♦  ♦ 

Beginning  the  weekend  of  November 
4-5,  Stephen  Birnbaum  will  be  writing 
two  newspaper  travel  columns  a 
week — one  consumer  oriented  essay  and 
other  travel  information  in  Q  and  A  for¬ 
mat.  The  Chicago  Tribune-New  York 
News  Syndicate  will  distribute  the  fea¬ 
ture  as  The  Stephen  Birnbaum  travel 
column.  Birnbaum,  frequent  radio/ 
television  talk  show  guest,  has  been 
travel  editor  of  Esquire,  and  among  other 
assignments,  editor  of  the  Fodor  Travel 
Guide  Books.  He  is  the  editor  of  the 
Houghton-Mirtlin  Guide  series. 


Maine  test 

(Continued  from  piifie  9) 


M.L.  Stone,  managing  editor  of  the 
Bangor  News,  told  E&P:  ”1  think  the 
test  this  week  was  very  rewarding  as  far 
as  the  public  and  press  is  concerned.  Be¬ 
cause  of  the  guidelines  from  the  attorney 
general,  a  lot  of  misunderstanding  was 
avoided.” 

Stone  said  that  three  of  the  nine  police 
chiefs  who  refused  to  cooperate  were  in 
the  Bangor  News  circulation  area.  His 
reporters  surveyed  54  police  agencies  in 
person  and  many  of  these  agencies  were 
visited  by  other  newspapers’  reporters 
and  members  of  the  public  participating 
in  the  project.  These  News  reporters 
covered  eight  counties  out  of  16  counties 
in  Maine. 

“We  were  all  fairly  pleased.  Some  of 
the  police  chiefs  were  playing  ‘hard  ball’ 
earlier  and  indicated  they  would  never 
give  us  information,  and  then  they  turned 
around  and  gave  it  to  us,”  said  reporter 
David  Bright,  one  of  the  coordinators. 

“We  weren’t  dealing  with  the  courts 
and  school  boards,  only  the  police.  But  I 
think  we  made  a  good  start.  It  was  a 
cooperative  effort  statewide.” 


SHOGAN 


It  takes  experience  and  insight  to  see 
through  the  confusion  and  ballyhoo  of 
election  campaigns  to  the  underlying 
forces  changing  American  politics. 

That’s  why  Robert  Shogan,  national 
political  reporter  for  the  Los  Angeles 
Times,  is  again  playing  a  key  role  in 
the  array  of  talent  covering  this  year’s 
election  for  the  . . . 

LosAme/es^mes  Mskf0onPost 
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N.J.  publisher  hit 
with  eighth  libel  suit 

New  Jersey  weekly  newspaper  pub¬ 
lisher  Alex  Bidnik  was  hit  with  the  eighth 
libel  suit  brought  against  him  this  year. 

In  the  suit  a  local  merchant  claims  that 
Bidnik  libeled  him  nine  times  in  his  paper 
The  Independent  Prospector  by  writing 
that  his  delicatessen  sells  tainted  food 
and  was  under  investigation  by  “a  top 
law  enforcement  agency.” 

The  merchant,  Edward  Looney,  con¬ 
tends  that  Bidnik  began  maligning  him 
after  he  withdrew  his  advertising  and 
stopped  carrying  the  weekly  on  his 
newsstand. 

In  his  column,  Bidnik  wrote:  “The 
board  of  health  is  keeping  big  tabs  on 
your  sloppy  operation,  which  is  netting 
you  a  good  buck  every  week.  It  seems 
you’ve  stepped  on  one  too  many  toes 
this  time,  buster,  and  now  your  rear  end 
is  in  a  jam.” 

Bidnik  also  wrote:  “You  can’t  say  you 
didn’t  ask  for  it.  Mess  with  the  bull  and 
get  the  horns,  smart  guy.” 

Looney  is  one  of  30  merchants  who 
have  given  statements  questioning  Bid- 
nik’s  business  practices  to  local  police 
and  to  the  Passaic  County  Prosecutor’s 
Office. 

As  a  result  of  citizen  protest,  Bidnik 
recently  gave  up  the  borough’s  legal  ad¬ 
vertising  which  he  had  carried  in  his  pa¬ 
per. 

Bidnik  is  alleged  to  have  threatened 
merchants  to  advertise  in  his  newspaper 
or  he  would  write  adverse  stories  about 
them.  He  is  also  under  investigation  by 
local,  county  and  state  authorities  for 
election  fraud,  double  billing  of  national 
advertisers  and  failure  to  pay  or  file  state 
corporate  income  taxes  for  the  past  15 
years. 

Bidnik  has  denied  all  charges. 

Roe  acquires  weekly 

A  fourth-generation  newspaperman, 
Gary  G.  Roe,  is  the  new  owner,  pub¬ 
lisher,  and  advertising  manager  of  the 
Page  Paragraph ,  a  Page,  Arizona, 
weekly  with  a  controlled  circulation  of 
3,200  copies. 

Roe  and  his  wife  Kass  bought  the 
Paragraph  from  Bob  and  Ruth 
Bostwick,  the  founding  owners,  in  April. 

Roe  formerly  was  the  advertising  di¬ 
rector  of  the  semi-weekly  North  Lake 
Tahoe,  Nev.,  Bonanza  and  Sierra  Snn- 
Bonanza. 

He  also  has  worked  for  the  Pay  son, 
(Arizona)  Roundup  and  started  his  news¬ 
paper  career  at  the  Provo  (Utah)  Daily 
Herald. 

J.R.  (Manny)  Maniaci  will  be  retained 
as  editor. 

The  Paragraph  was  established  as  a 
bi-weekly  on  May  1,  1976,  and  was  con¬ 
verted  to  weekly  publication  in  Sep¬ 
tember,  1976. 
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Unpublished  pictures  turned  over  to  court 

“This  case  was  not  the  one  on  which  Kelly  protested  that  the  judge  “has 
to  make  the  supreme  legal  effort.  These  sanctioned  a  classic  fishing  expedition 
are  not  the  best  of  times  for  the  Bill  Of  into  confidential  files  of  this  newspaper 
Rights  in  the  nation’s  courtrooms.”  and  struck  at  the  heart  of  the  editorial 
With  that  statement.  Palm  Beach  process  by  forcing  the  Post,  a  neutral 
(Fla.)  Post  editor  Thomas  A.  Kelly  observer,  into  the  position  of  taking  sides 
turned  over  274  unpublished  photo-  in  a  legal  contest.” 
graphs  for  use  as  evidence  in  a  medical  However,  the  Cox  newspaper’s  editor 
malpractice  suit,  and  avoided  going  to  stated,  he  decided  not  to  challenge  the 
jail  for  contempt  of  court.  dangerous  order  in  a  higher  court  be- 

The  pictures  were  taken  January  14,  causetherewasnoquestionofinvestiga- 
1976  by  Post  photographer  John  Lopinot  tive  journalism  or  confidential  sources 
in  a  hospital  with  the  consent  of  the  pa-  involved  in  the  case, 
tient,  the  doctors  and  hospital  officials.  He  assured  that  any  future  potential 
who  cooperated  in  a  feature  story  on  “whistle  blowers”  would  receive  the 
open-heart  surgery.  same  sacred  guarantee  of  confidentiality 

Neither  the  pictures  nor  the  story  were  they  have  received  in  the  past  from  the 
used,  Kelly  said,  because  the  operation  Post. 

was  not  considered  completely  success-  At  one  point  in  the  proceedings,  the 
ful.  “They  have  remained  in  a  file  drawer  Post  offered  to  permit  a  private  inspec- 
all  these  months  like  a  ticking  time  tion  of  the  photos  by  the  judge,  but  he 
bomb,”  the  editor  noted.  declined. 

Although  there  was  some  doubt  as  to  Kelly  said  the  ultimate  loser  will  be  the 
the  value  of  the  photographs  in  the  trial,  people  and  their  right  to  know  about  sur- 
Circuit  Court  Judge  Lewis  Kapner  or-  gical  progress.  He  fears  that  doctors  and 
dered  the  Post  to  produce  them  and  held  hospitals  will  not  be  daring  enough  now 
that  the  right  of  Mrs.  Gilda  Stuart  to  a  to  allow  cameramen  into  operating 
fair  trial  outweighs  the  First  Amendment  rooms, 
protection  of  the  Post. 

Tech  service  employes  to  decide  on  union 

The  National  Labor  Relations  Board  The  NLRB  found  that  each  of  the  eight 
has  ordered  an  election  among  the  eight  employes  in  the  new  department  is 
Technical  Services  Department  (TSD)  highly  skilled  in  electronics  and  is,  or 
employes  at  the  Rocky  Mountain  News  eventually  will  be,  sufficiently  cross- 
to  determine  if  they  want  the  Denver  trained  to  repair  all  the  employer’s 
Typographical  Union  or  the  Denver  sophisticated  electronic  systems. 
Newspaper  Guild  to  represent  them  in  Furthermore,  it  was  reported,  all  of 
collective  bargaining  or  if  they  wish  to  be  them  are  on  24-hour  call  and  the  wages 
unrepresented.  and  benefits  they  receive  differ  substan- 

The  Denver  Publishing  Company,  tially  from  those  of  bargaining-unit 
which  sought  the  election,  had  created  employes.  They  also  work  at  a  different 
the  TSD  last  January  to  provide  continu-  location  and  under  different  direct 
ous  repair  and  maintenance  service  of  its  supervision  from  the  two  unions  claiming 
electronic  and  computer  systems.  to  represent  them. 

At  the  time,  according  to  NLRB  find-  At  the  close  of  the  hearing  before  the 
ings,  the  company  tried  to  staff  the  de-  NLRB  ordered  the  election,  the  Guild 
partment  with  current  employes.  How-  was  quoted  as  saying  it  would  not  wish  to 
ever,  only  five — three  of  them  Guild  be  on  a  ballot.  Typographers  report- 
members  and  two  members  of  the  edly  declined  to  take  a  position.  Citing 
Typographers — had  the  skills  for  the  job.  precedent,  the  NLRB  says  if  both  unions 
Three  more  employes  with  sophisticated  decide  to  withdraw  from  the  election 
skills  were  hired  from  outside  the  com-  TSD  employes  will  remain  unrepre- 
pany.  sented. 

Seabrook  stressing  coupon  inserts 

Over  $2  million  will  be  spent  by  Sea-  November  5. 
brook  Foods  Inc.  in  advertising  both  its  In  addition,  coupons  will  be  used  in 
Seabrook  Farms  frozen  products  in  the  600  line  newspaper  ads  on  best  food  days 
Northeast  and  its  McKenzie  brand  in  the  in  December. 

South.  “For  any  food  products,”  Work  ex- 

According  to  Ken  Work,  of  Tucker  plained,  “coupons  are  a  very  valuable 
Wayne  &  Co,  which  handles  the  Sea-  tool  in  promoting  trial  and  repeat  buy- 

brook  account,  approximately  209f  of  the  ing.”  Wednesday  night  and  sometimes 

company’s  billing  will  go  into  newspaper  Thursday  are  described  as  best  food  days 
ads  with  7.5  million  15C  coupons  in  a  by  Work.  Radio  will  promote  the  news- 
free-standing.  four-color  insert  in  15  paper  coupons  insert  the  week  prior  to 
major  Northeast  newspapers  on  Sunday,  distribution. 
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Quebecor’s  9  month 
sales  and  earnings 

Quebecor’s  statement  of  income 
for  the  nine-month  period  ended  June  30, 
1978  shows  sales  of  $117,977,000  com¬ 
pared  to  $76,993,000  during  the  same 
period  last  year,  an  increase  of  53.29f, 
while  net  income  is  $3,522,000  compared 
to  $2,537,000  in  1977,  an  increase  of 
38.89?.  Earnings  per  share  is  $1,564 
for  this  period,  compared  to  $1,116 
for  the  same  period  last  year. 

For  the  third  quarter,  sales  amounted 
to  $40,141,000  compared  to  $25,598,000 
in  1977.  Net  income  for  the  quarter  is 
$859,000  or  $0,391  per  share,  compared 
to  $563,000  or  $0,256  per  share  for  the 
same  period  last  year,  an  increase  of 
52.6  percent. 

“The  non-publication  of  competitive 
newspapers  in  Montreal  and  Quebec 
City  has  contributed  significantly  to 
the  increase  in  sales  and  net  income 
realized  during  this  period  and  the 
third  quarter,’’  the  company  said. 
Publication  of  these  newspapers  has 
resumed  in  Montreal  on  May  8,  1978 
and  in  Quebec  City  on  July  8.  1978. 

The  launching  costs  and  the  operating 
loss  of  the  Philadelphia  Journal  as  of 
June  30,  1978  are  reflected  in  these  re¬ 
sults.  “The  growth  of  this  morning  daily, 
launched  in  Philadelphia,  Pa.,  on  De¬ 
cember  5,  1977,  is  encouraging,’’ 
Quebecor  said. 

The  company’s  common  shares  are 
listed  on  the  Montreal  Stock  Exchange 
and  the  American  Stock  Exchange. 

Proceeds  from  stock 
sale  to  pay  for  station 

Affiliated  Publications,  Inc.  an¬ 
nounced  a  combination  offering  of 
325.000  shares  by  Affiliated  Publica¬ 
tions,  Inc.  common  stock  at  a  price  of 
$18,625  per  share.  Of  the  shares  to  be 
offered.  52.893  will  be  sold  by  the  com¬ 
pany  and  272,107  by  selling  sharehold¬ 
ers,  none  of  whom  are  active  in  the 
management  of  the  company. 

The  net  proceeds  from  the  shares  sold 
by  the  company  will  be  used  to  finance, 
in  part,  the  acquisition  of  four  radio  sta¬ 
tions  located  in  Sacramento.  California, 
and  Seattle,  Washington,  from  Hercules 
Broadcasting  Company. 

Affiliated  Publications.  Inc.  published 
in  Boston,  Massachusetts,  through  its 
wholly-owned  subsidiary.  Globe  News¬ 
paper  Company.  The  Boston  Glohe,  a 
morning  daily.  Boston  Evening  Glohe,  i\n 
evening  daily,  and  Boston  Sunday 
Glohe.  In  addition,  through  its  wholly- 
owned  subsidiary.  Affiliated  Broadcast¬ 
ing,  Inc.,  the  company  operates  am  and 
fm  radio  stations  in  Westchester  County. 
New  York  and  Cincinnati.  Ohio 
EDITOR  &  PUBLISHER  for  October  21,  1978 


Photon  inventor  honored 
with  national  award 

Louis  M.  Moyroud.  co-inventor  of  the 
first  practical  phototypesetting  machine, 
was  awarded  the  Typographic  Industry 
Distinguished  Service  Award  at  the  Na¬ 
tional  Composition  Association  meeting 
held  in  New  York  City,  August  2.3-25. 

Moyroud  with  his  partner.  Rene  A. 
Higgonet,  demonstrated  their  machine  at 
the  ANPA’s  meeting  in  1949  at  the  Wal¬ 
dorf  Astoria  Hotel.  The  late  William  W. 
Garth  who  helped  to  arrange  financial 
backing  for  the  project  suggested  the 
machine  be  called  the  Photon.  (See  E&P 
June  5,  1976). 

Moyroud  has  been  working  on  new 
products  for  the  phototypesetting  field 
and  is  asscKiated  with  Bobst  Graphic  of 
Plainview,  N.Y.  Varisystems  Corp.  of 
Long  Island.  N.Y.,  has  recently  become 
a  division  of  Bobst  Graphic  and  will 
market  all  Bobst  typesetters  in  the  U.S. 
The  Bobst  Eurocat  typesetter  series  was 
designed  by  Moyroud. 

Safeway  spent  $8.8m 
on  local  television 

Safeway  retained  its  position  as 
number  one  local  food  chain  advertiser 
on  television  with  a  319?  increase  in  its 
ad  allocation. 

Safeway,  according  to  Television 
Bureau  of  Advertising,  spent  $8. 833. 900 
in  the  first  half  of  1978,  topping  A&P. 
which  jumped  from  fifth  place  to  #2  with 
a  40^  ?  increase  to  $4,964,700.  Winn  Dixie 
was  third  with  an  1 19?  gain  to  $4.857. 7(K). 

TvB  said  the  top  15  food  chains 
showed  a  2.39?  gain  in  spending  for  the 
first  six  months. 

Revco  led  the  list  of  drug  chains  on 
local  tv  with  an  expenditure  for  the  first 
half  of  $2,064,300.  up  38'  ?.  Eckerd  fol¬ 
lowed  with  $1 .528.6(K).  up  76'?.  In  third 
was  Thrifty  with  an  increase  of  7.3'?  to 
$966,800. 

Levitz  topped  the  list  of  furniture  store 
local  tv  advertisers  with  a  Jan-June  out¬ 
lay  of  $3,288,800.  a  gain  of  43'  ?.  A  dis¬ 
tant  second  was  Lawhon's. 


Ad  manager  named 

Smith  Purdum.  II  has  been  appointed 
advertising  manager  of  the  Trenton 
(N.J.)  Times,  a  subsidiary  of  the  Wash¬ 
ington  Post  Company.  He  will  report  to 
Kenneth  Inman,  advertising  director. 

Purdum  joined  the  Washini>ton  Post  in 
1971  in  the  national  advertising  depart¬ 
ment.  Since  then  he  has  been  a  salesman 
for  both  retail  advertising  and  the  Post's 
Sunday  magazine.  Most  recently  he 
worked  as  a  classified  automotive  adver¬ 
tising  salesman. 


Sony  to  spend  $4 
million  in  ad  campaign 

The  Sony  Corporation  plans  to  spend 
nearly  $4  million  during  the  rest  of  this 
year  to  promote  its  new  “Betamax” 
video-tape  recorders. 

In  21  key  markets,  SONY  plans  1400- 
line  newspaper  ads,  with  dealer  listings, 
based  upon  co-operative  advertising  in 
each  market. 

According  to  advertising  spokesman 
for  Sony’s  consumer  division,  newspa¬ 
per  ads  will  be  independent  of  the  $4 
million  spent  primarily  on  television 
promotion.  The  Sony  Corp.  recently  sev¬ 
ered  its  ties  with  Doyle,  Dane  and 
Bernbach  and  is  undecided  which  agency 
will  be  awarded  its  account. 

Morrissey  elected 
president  of  WSG 

William  Morrissey  general  desk  editor 
at  AP  in  New  York,  has  been  elected 
president  of  the  Wire  Service  Guild.  An 
11-year  veteran  with  AP.  he  succeeds 
Patrick  Sherlock,  who  resigned  from  AP 
in  August. 

The  Guild's  three-year  contract  with 
AP  expires  December  31.  Negotiations 
are  scheduled  to  begin  December  1. 

The  Guild  is  expected  to  ask  for  a 
1-year  contract  that  provides  cost-of- 
living  protection,  improvements  in  the 
health  insurance  and  pension  plans  and 
union  security. 

The  Guild  and  UPl  signed  a  new  con¬ 
tract  nearly  two  months  ago. 

Akron  Beacon  Journal 
Selects  Malone  Agency 

The  Akron  Beacon  Journal  has  ap¬ 
pointed  Norman  Malone  Associates. 
Inc.,  of  Akron  as  its  advertising  agency. 

Earl  F.  Brown,  director  of  sales  and 
marketing  for  the  daily  newspaper  stated 
that  the  Malone  agency  not  only  will  be 
handling  national  and  local  advertising  for 
the  Beacon  Journal,  a  member  of  the 
Knight-Ridder  organization,  but  also  will 
be  working  with  he  newspaper  on  com¬ 
munity  relations  projects. 

Charges  dropped  in 
insurance  account  suit 

Justice  Bentley  Kassal  of  the  New 
York  State  Supreme  Court,  dismissed  a 
complaint  by  Gaynor  &  Company 
against  Doremus  &  Company  charging  a 
conspiracy  to  deprive  Gaynor  of  the  ad¬ 
vertising  business  of  the  Mutual  Benefit 
Life  Insurance  Company. 

A  similar  complaint  against  two 
Doremus  employees  had  been  dismissed 
earlier. 
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Total  market  paper 
introduced  in  Dayton 

Dayton  Newspapers,  Inc.,  publisher 
of  the  Journal  Herald  and  the  Daily 
News,  has  introduced  a  twice-weekly 
publication  for  non-Sunday  subscribers 
as  a  Total  Market  Coverage  (TMC)  pro¬ 
gram  in  the  Dayton,  Ohio,  market. 

The  Thrifty  Bee,  delivered  free  to 
75,000  homes  every  Thursday  and  Sun¬ 
day,  began  the  week  of  September  1 1 . 

“The  Thrifty  Bee  program  is  consis¬ 
tent  with  our  overall  strategy  of  putting 
on  the  market  a  diverse  array  of  products 
and  services,”  said  David  Easterly,  pres¬ 
ident  of  Dayton  Newspapers,  Inc.  “We 
have  six-way  zoning,  three  times  per 
week,  and  now  we  have  TMC  twice  each 
week.” 

Six-way  zoning  offers  zoned  space  to 
advertisers  who  can  run  their  ads  in  a 
single  zone  or  any  combination  of  three 
zones.  The  Thrifty  Bee  provides  adver¬ 
tisers  complete  saturation  of  the  Dayton 
market. 

“Our  job  as  a  newspaper  is  to  respond 
to  our  advertisers*  needs.”  said  Edward 
O'Neil.  DNl  advertising  director. 
“Some  advertisers  wanted  mid-week 
saturation  while  others  indicated 
weekend  saturation.” 

DNl  obtained  agreements  from 
neighborhood  counselors  to  be  responsi¬ 
ble  for  the  distribution  of  The  Thrifty 
Bee.  The  counselors  receive  the  publica¬ 
tion  on  Wednesdays  and  Saturdays,  giv¬ 
ing  them  two  days  to  complete  distribu¬ 
tion  to  non-subscribers. 

“The  Thrifty  Bee  was  sold  to 
neighborhood  counselors  as  a  benefit.” 
said  Charles  O'Reilly,  DNl  circulation 
director.  “Out  of  370  counselors,  we  re¬ 
ceived  agreements  from  all  but  two.  In 
the  case  of  these  two.  a  third  party  was 
contracted  for  circulation. 

“Each  counselor  will  be  compensated 
at  414^  per  copy,  which  will  be  shared 
with  the  carriers,  if  they  take  part  in  the 
distribution.” 

Editorial  features  for  the  Thrifty  Bee 
are  picked  up  from  the  Journal  Herald 
for  the  mid-week  editions  and  from  the 
Daily  News  for  the  weekend  editions. 

$500  million  invested 
in  free  paper  ads 

Free  circulation  community  newspa¬ 
pers  will  carry  more  than  $500  million  in 
advertising  in  1978.  according  to  Jim 
O' Day.  president  of  the  National  As¬ 
sociation  of  Advertising  Publishers. 

NAAP  said  it  represents  more  than 
1  .UK)  papers  with  a  combined  circulation 
of  I7.0(K),(KK). 

O'Day  said  that  approximately  38'^  of 
NAAP's  circulation  is  audited,  and  that 
figure  is  increasing. 
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Healthy  paper's  gift 

If  the  National  Enquirer  remains 
healthy,  the  John  F.  Kennedy  Hospital  in 
Atlantis.  Fla.  stands  to  receive  more 
than  $2  million  from  publisher  Generoso 
Pope.  He  has  pledged  $213,000  to  the 
hospital's  development  fund,  earmarked 
for  surgical  facilities,  in  this  year’s  ap¬ 
peal  and  a  similar  amount  for  each  of  the 
next  10  years  depending  on  the  En¬ 
quirer’s  profits.  The  Enquirer  is  pub¬ 
lished  at  Lantana,  Fla.  and  Pope  has  a 
home  nearby. 

Reuters  signs 
satellite  lease 

Reuters  has  signed  a  10-year  lease  at  a 
cost  in  excess  of  $9  million  for  full  trans¬ 
ponder  service  on  RCA’s  FI  domestic 
satellite. 

Glen  Renfrew,  joint  deputy  managing 
director  and  manager  for  North  America, 
said  Reuters  would  use  the  transponder 
to  reach  new  markets  for  its  broadcast 
and  high-speed  information  retrieval  ser¬ 
vices  and  would  also  offer  to  share 
prime-time  facilities  with  pay-tv 
operators  and  other  users  of  broadband 
communications.  Distribution  of  the 
high-speed  information  services,  which 
operate  at  speeds  approaching  five  mil¬ 
lion  words  a  minute,  is  at  present  con¬ 
fined  to  coaxial  cable  and  microwave 
networks  in  and  around  New  York  City. 

“With  the  satellite,”  Renfrew  said, 
“these  services  will  be  available 
throughout  the  United  States,  providing 
news  and  market  quotations  to  the 
media,  banks,  brokers,  commodity 
houses  and  cable  television.” 

Acquires  2  weeklies 

Conroe  Publishing  Co.  has  purchased 
two  weekly  newspapers  and  a  shopper  in 
Waller  County,  Texas.  The  new  papers 
are  the  Waller  Citizen,  Waller  County 
News  (located  at  Hempstead.  Tex.)  and 
the  Golden  Nnf>f;et  Shopper.  Wesley  At- 
taway  is  president  of  Conroe  and  vice- 
president  of  Attaway  Investments. 
Buddy  Richards,  47.  recently  composing 
room  superintendent  of  Attaway’s 
Montftomery  County  (Tex.)  Daily 
Courier  in  the  Houston  area,  was  named 
publisher  for  all  three  publications. 

Costs  underwriter! 

The  Up  With  People  Musical  Produc¬ 
tion  will  appear  three  times  in  Lee.  Char¬ 
lotte.  and  Collier  Counties  in  Florida 
next  January.  Cost  for  the  performances 
will  be  underwritten  by  Southwest  Florida 
Banks,  Inc.  and  the  Gannett  Newspaper 
Foundation.  Each  has  contributed  $6,000 
to  cover  the  cost  of  the  performances,  so 
that  all  ticket  proceeds  may  go  directly  to 
the  United  Way  organizations  in  the 
three  counties  and  the  News-Press 
Lend-a-Hand  Fund. 


ABC  News  to  erect 
largest  news  facility 

Leonard  H.  Goldenson,  chairman  of 
the  board  of  American  Broadcasting 
Companies,  Inc.,  officiated  at  a  formal 
groundbreaking  ceremony  at  the  site  of 
the  new  ABC  News  Washington  Bureau. 

The  10-story  building,  which  will  be 
located  at  1717  DeSales  Street  in 
downtown  Washington,  will  be  the 
largest  ever  built  for  use  solely  as  a 
broadcast  news  facility.  It  will  house  all 
operations  of  the  ABC  News  Washing¬ 
ton  Bureau,  including  the  Washington 
Desk  of  “ABC  News  World  News  To¬ 
night.”  “Issues  and  Answers,”  and 
news  units  for  ABC  Radio,  “Good  Morn¬ 
ing  America”  and  special  events.  The 
building  also  will  accommodate  all  elec¬ 
tronic  and  other  technical  support  opera¬ 
tions. 

The  facility  will  be  built  to  the  specifi¬ 
cations  of  ABC  by  the  “1717  DeSales 
Street.  Ltd.  Partnership”  (principals  Sol 
Taishoff,  landowner  and  chairman  and 
editor  of  Broadcasting  magazine,  and 
builder,  Melvin  Lenkin  of  The  Lenkin 
Company). 

Cost  estimates  for  construction  of  the 
building  are  almost  $10  million,  with  an 
additional  $10  million  for  internal  con¬ 
struction  and  furnishings,  including  all 
advanced  electronic  equipment  and 
broadcast  facilities. 

The  building  is  expected  to  be  com¬ 
pleted  in  early  1980. 

Publisher  to  lead 
tour  of  3  nations 

George  J.  Measer,  publisher  and  a  di¬ 
rector  of  the  National  Newspaper  As¬ 
sociation.  has  been  selected  and  named 
as  host  for  a  delegation  of  New  York 
State  publishers  and  electronic  media 
leaders  on  a  15  day  People-to- People  In¬ 
spection  Mission  throughout  Hungary, 
the  Soviet  Union  and  Austria. 

The  delegation  will  depart  on  May  27, 
1979.  They  are  scheduled  to  take  in 
numerous  visitations  with  their  occupa¬ 
tional  counterparts,  as  well  as  participate 
in  numerous  meetings  and  interviews 
with  United  States  and  foreign  govern¬ 
ment  representatives. 

Membership  in  the  People-to- People 
International  Delegation  is  limited  to  of¬ 
ficial  and  personal  invitation  only.  The 
entire  mission,  privately  organized  under 
the  People-to-People  Travel  Program,  is 
approved  and  sponsored  by  the  national 
office  of  People-to-People  International, 
with  headquarters  in  Kansas  City,  Kan¬ 
sas. 

Its  purpose  is  to  promote  understand¬ 
ing  and  goodwill,  to  tell  the  story  of 
democracy  during  face-to-face  visita¬ 
tions  and  to  improve  relations  and  feel¬ 
ings  toward  the  American  people. 
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INPA  regionals 

{Continued  from  paf>e  36) 


Prof.  William  Emerson,  former  editor  of 
The  Saturday  Evening;  Post.  The  installa¬ 
tion  of  the  officers  was  announced  as 
Retta  Ferrell,  Research  and  Promotion 
Director  of  the  Austin  (Tex.)  American- 
Statesnian,  assumed  the  presidency  of 
the  INPA  Southern  Region.  Other  offic¬ 
ers  announced  were:  Chuck  Zegelbone, 
Orlando  (Ha.)  Sentinel-Star  as 
President-Elect;  Caroline  John.  Atlanta 
(Ga.)  Joarnal-Constitation  as  Vice  Pres¬ 
ident;  and  Jan  Brazinski,  Tampa  (Ha.) 
Trihinie-Times,  as  treasurer.  Past  South¬ 
ern  Region  President,  John  McFarland, 
Promotion  Manager  of  the  Biloxi  (Miss.) 
San-fierald,  was  named  to  Board  of  Di¬ 
rectors. 

Next  year's  Southern  Region  meeting 
will  be  held  in  Memphis,  Tennessee  from 
October  14th  through  17th,  it  was  an¬ 
nounced. 

Western  newspapers 
select  direct  printing 

Two  major  western  newspaper  plants 
are  converting  to  direct  letterpress  print¬ 
ing  using  NAPP  equipment. 

The  Phoenix  (Ariz.)  Repahlie  and 
Gazette  has  begun  direct  printing  with 
Napplates,  Initial  equipment  purchased 
includes  three  Galaxy  systems,  giving 
the  newspapers  an  overall  production 
capacity  of  360  plates  per  hour. 

To  prepare  for  the  conversion,  the 
food  sections  of  the  newspapers  have 
printed  with  Napplates  for  the  past  six 
months.  The  morning-5///id</v  Repahlie 
and  the  evening  Gazette  have  a  com¬ 
bined  circulation  of  314,000. 

Converting  to  direct  printing  with 
Napplates  from  another  system  is  the 
43,200-circulation  Palo  Alto  (Calif.) 
Times.  The  newspaper  also  has  pur¬ 
chased  a  Satellite  and  News  Printer  II  to 
process  their  plates. 

The  Times’  sister  newspaper,  the 
Redwood  City  (Calif.)  Trihane,  has  been 
a  NAPP  customer  for  the  past  two  years. 

As  members  of  the  Tribune  Company- 
owned  Newspapers,  they  join  the  Tort 
Lauderdale  (Fla.)  News  and  the  Van 
Nuys  Publishing  Co.,  in  the  use  of  NAPP 
plates  and  equipment. 

Paddock  Publications  of  Arlington 
Heights,  III.  has  converted  to  NAPP 
Super-H  pattern  plates  from  stereo.  The 
company  also  has  purchased  a  NAPP 
Satellite  plate  processor  and  two  News 
Printer  II  exposure  units. 

The  106-year-old  company  currently 
prints  ten  daily  and  six  weekly  newspa¬ 
pers  serving  readers  in  the  northwestern 
suburbs  of  Chicago.  The  daily  Paddock 
publications  have  a  combined  circulation 
of  63,000,  while  the  weeklies  serve  more 
than  18,000  readers. 
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Coupon  pages  sold 
in  Sunday  comics 

The  Sunday  Comics  Couponing  Cor¬ 
poration  of  Westport,  Connecticut, 
which  claims  to  be  the  largest  circulation 
co-operative  couponing  company  in 
America,  announced  plans  for  its  1979 
schedule,  following  the  successful  intro¬ 
duction  of  its  first  program  on  September 
24. 

Featured  in  both  Pack  and  Metro 
weekly  comics  sections.  SCCC  uses  the 
top  100  markets,  appearing  in  150  Sun¬ 
day  newspaper  comics,  with  a  total  read¬ 
ership  of  37, 199,000,  according  to  SCCC 
vice-president,  Lou  Haugh.  In  addition. 
SCCC  also  appears  in  six  independent 
Sunday  comic  sections. 

Since  the  SCCC  began  soliciting  busi¬ 
ness  in  early  April,  Haugh  said,  “we  got 
such  a  great  feed-back  that  we  expanded 
it  from  one  page  to  two."  Among  the 
companies  placing  coupons  with  SCCC 
in  its  first  program  are  Hills  Bros.  Cof¬ 
fee,  Johnson  &  Johnson.  Franco- 
American,  and  other  products  found 
mostly  in  supermarkets.  Haugh  said  that 
among  the  73  million  readership  of  Sun¬ 
day  color  comics,  5 1  million  are  adults  in 
the  25-49  age  group,  the  majority  of 
whom  are  women. 

SCCC  is  now  planning  its  second  pro¬ 
gram  of  national  couponing,  scheduled  to 
start  Sunday,  January  28,  with  4-5  com¬ 
panies  already  reserving  category  spots 
before  the  deadline  of  December  4.  For 
each  market,  there  are  separate 

Free  press  renames 
women’s  section 

The  Detroit  Tree  Press  has  initiated  a 
new  theme  for  its  women's  section.  “For 
and  About  Women”  has  been  renamed 
“The  Way  We  Live.” 

Free  Press  section  editor  Scott 
McGehee  explained  the  name  change  as 
an  attempt  to  describe  more  accurately 
the  actual  contents  of  the  section. 


categories  so  that,  for  instance,  two 
competing  coffee  brands  are  not  featured 
on  the  same  page.  Couponing  tends  to  be 
very  localized,  Haugh  said,  and  SCCC 
offers  its  clients  any  or  all  of  the  top  1(X) 
markets. 

According  to  Haugh.  SCCC  is  also  the 
most  inexpensive  co-operative  coupon¬ 
ing  program,  offering  a  dollar  size 
coupon  space  at  90C  per  thousand.  “This 
is  the  first  time  that  a  company  has  pack¬ 
aged  coupons  for  companies  in  a  co¬ 
operative  plan,”  Haugh  said,  with  17 
companies  representing  22  different 
products  participating. 

Wash.  Star  adds 
T-410  for  classified 

Washinfiton  Star  has  ordered  a  Tal- 
Star  system  for  its  classified  advertising 
department  which  will  provide  for  ad  in¬ 
take  and  processing,  pagination,  and 
handling  of  billing  data. 

The  T-410  system  will  be  interfaced 
with  the  two  T-l()()0  Tal-Star  production 
systems  installed  in  1 969. 

The  $475.()()0  contract  calls  for  an 
1 8/30  General  Automation  computer 
with  64K  memory,  dual  80  megabyte 
disk  drives  and  32  Computek  terminals, 
each  with  8K  memory.  One  of  the  exist¬ 
ing  1 8/30’s  will  be  upgraded  to  64K.  It 
will  have  dual  ports,  making  it  capable  of 
handling  either  20  or  80  megabyte  disks, 
and  thus  providing  back-up  security  in 
the  event  of  classified  system  failure. 

With  55  ad  takers,  the  Star  handles 
2,5(K)  new  ads  each  day.  Contract  ads 
will  continue  to  be  processed  through 
scanners.  However,  transient  ads,  which 
present  the  ad  taker  with  more  variables 
and  require  rapid  rate  quotations  and 
credit  checking,  will  be  entered  through 
VDTs. 

The  Star  has  chosen  a  Tal-Star- 
designed  floppy  disk  system  for  inter¬ 
mediate  storage  for  classified  billing 
data. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  m  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $1.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 
4  weeks  —  $1.40  per  line  per  issue 

1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 
3  weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale' Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 


Count  approximately  39  characters  and  or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher.  575  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


ANECDOTES 


REFERENCE 


STORIETTES— Sparkling,  well-re¬ 
searched  weekly  tales  of  little  known 
facts  of  history,  bizarre  encounters,  in¬ 
ventions,  biographical  sketches  by  vete¬ 
ran  writer.  Ideal  feature  material.  About 
500  words.  Send  for  FREE  samples,  low 
rates,  Flagler  &  Nelson,  Inc,,  1640 
Statler-Hilton,  Buffalo,  NY  14202. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


CARTOONS 


POLITICAL  CARTOONS 

Nationally  known,  award  winning  major 
metro  daily  political  cartoonist  with  inci¬ 
sive  graphic  appeal  and  killer  instinct. 
TELLS  IT  LIKE  IT  IS!  Free  standing  so¬ 
cial  issues  included  with  news  breaking 
political  stories  in  horizontal  format. 
Masterful  caricatures  of  headliners. 
Available  5  times  weekly.  Write  for  rates 
and  samples.  Box  5521,  Editor  & 
Publisher. 


HOT  NEW  COLUMN  by  career  newspa¬ 
per  man,  veteran  CBer.  Breezy  writing, 
packed  with  valuable  information  for 
new  and  long-time  CBers.  20  million  CB 
owners.  Send  for  FREE  samples, 
rates— Flager  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo,  NY  14202. 


COMIC  STRIPS 


0.0. -Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346,  Editor  &  Publisher. 


HARDPAN  —A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold.  914  2nd  Ave..  Seattle. 
Wash.  98104. 


CONSUMER  NEWS 


CONSUMER  AIDS— weekly  guide  to 
sources  and  services.  Fits  any  page. 
Camera-ready,  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  CA 
92116. 


FRIENDS  ...  we  never  met  .  .  .  The 
fastest  growing,  syndicated  dating  fea¬ 
ture  in  the  country.  Contains  respecta¬ 
ble.  personal  ads  from  your  specific 
community.  Also  has  a  SENIOR'S 
CORNER  for  people  over  60.  Designed 
for  family  publications  and  FANTASTIC 
for  TV  magazines.  Creates  more  read¬ 
ership,  circulation,  advertisement  and 
expansion.  Camera-ready,  issued  FREE 
each  week.  Send  for  details.  Dial  Syndi¬ 
cations,  Box  351,  Warwick,  Rl  02886. 


TROPICAL  FISH 

FANTASTIC  GROWTH  HOBBY.  Weekly 
500  words  by  nationally  hobbyist  and 
communications  pro.  Create  reader  en¬ 
thusiasm,  stimulates  ads.  Low  introduc¬ 
tion  rates.  For  free  samples  write:  B. 
Gebhardt,  175  Clare,  Boston,  MA 
02136. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing.  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


ALASKA  news  bureau.  Special  assign¬ 
ments  or  weekly  column.  Information. 
Alaska,  519  W,  8th  Ave.,  Suite  205,  An¬ 
chorage.  AK  99501.  Phone  (907)  279- 
2252. 


HANDICAPPED 

RECEIVE  reader  thank  you  letters,  try 
CRUTCHES-CANE-WHEELCHAIR.  300 
word  weekly  for  disabled  and  abled.  Low 
rates.  Free  samples.  Alderson  Enter¬ 
prises,  Box  295,  Altoona,  Pa.  16603. 


OF  COURSE,  A  HORSE-Why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service, 
P.O.  Box  190.  San  Diego,  CA  92112. 


SHE'S  BRIGHT,  she's  witty,  she's  wild 
.  .  .  and  her  "SUNNY  SIDE  UP"  col¬ 
umns  are  the  talk  of  the  town.  She's 
Marie  Prestom.  Copy  pre-set  ready  to 
paste  up.  Free  samples  and  prices  on 
request.  NEW  ERA  ASSOC.,  14  Bay  26 
Street,  Brooklyn,  NY  11214. 


LIFESTYLES 


l-OR  THE  DIVORCED:  Weekly,  daily, 
gutsy,  column.  National  Expert.  FREE 
samples.  Bennett.  8716  Pine,  Gary.  IN 
16403. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan.  1802  S.  13,  Temple.  TX  76501. 

$MONEY.— Successful  Wall  Street 
analyst  gives  secrets  of  personal 
money-management.  Weekly.  Low  rates. 
Free  samples.  Adeptus  Inc.,  41  Jorale- 
mon  St..  Brooklyn  Heights,  NY  11201. 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens. 
172  Mill  River  Rd.,  Chappaqua,  N.Y. 
10514. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  on  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cmeman  Syndicate,  7  Charles 
Court.  Middletown,  NY  10940, 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


"INSIDE  TRACK" — Weekly  syndicated 
column  of  news  "inside"  the  music  bus¬ 
iness.  Written  by  former  record  pro¬ 
ducer.  Now  in  its  second  successful 
year.  Send  for  samples.  Jerden  Indus¬ 
tries,  Inc.,  P.O.  Box  3925,  Bellevue,  WA 
98009. 


"HISTORICAL  ANNIVERSARIES 
OF  NOTABLE  PEOPLE,  1979" 
Booklet  lists  more  than  300  prominent 
and  interesting  persons  with  major  an¬ 
niversaries  next  year  -centennials,  ses- 
quicentennials,  bicentennials,  etc.  Good 
source  of  ideas  for  articles,  sidebars, 
tie-ins.  Day-by-day  index.  1980  edition 
also  ready,  1978  still  available.  $4  each, 
all  three  for  $10.  Please  enclose  pay¬ 
ment,  mention  E&P.  Murphy's  Lists,  60 
E.  42,  New  York,  NY  10017. 


HOW  TO  QUIT  SMOKING,  10-part  life¬ 
saving  mini  series,  500  words  each. 
Samples,  rates:  George  Harry,  10  Tees- 
dale.  Suite  1102,  Scarboro,  Ontario. 


If  you've  always  wanted  an  accurate  na¬ 
tional  sports  column  for  your  weekly,  but 
couldn't  afford  one,  then  now  is  the  time 
to  start.  Locker  Roomers,  yery  low 
prices.  Free  samples.  Gardiner  Sports 
Publications  Co.,  Carman,  II  61425. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


FEATURE  WRITERS 
ARE 

LETTER  WRITERS! 

“We  got  our  start  in  the  “Fea¬ 
tures  Available"  classified 
section  of  E&P  last  fall.  The 
response  was  much  better 
than  other  forms  of  advertis¬ 
ing.  Thanks  for  a  reassuring 
start  to  a  new  venture." 

M.L.  Walker,  Penny  Snydicate 
Dayton,  Ohio 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 

W€>'ll  give  you 
sometliing  to  write  aliout! 

E&P  CLASSIFIEDS  (212)  752-7053 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BOOKS  OF  INTEREST 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 

SUCCESSFUL  management  of  the  multi¬ 
billion  dollar  classified  advertising  medium 
detailed  in  the  300  page  book  "Principles 
and  Practises  of  Classified  Advertising”. 
Produced  by  t  tie  Association  of  Newspaper 
Classified  Advertising  Managers  and  writ¬ 
ten  by  the  professionals  in  the  industry 
subjects  cover  everything  from  budgeting 
and  rates  to  copy  writing  and  promotion. 
Take  advantage  of  this  growth  medium  by 
sending  for  your  copy  today.  Send  $8.95 
plus  ($1.50  tor  shipping)  and  mailing  de¬ 
tails  tO:  Principles  and  Practises,  c  o  AN- 
CAM,  Box  223,  Danville.  IL  61832. 


PARTNER  INVESTOR  needed.  Unique  op¬ 
portunity  to  invest  in  overseas  national 
newspaper.  Quick  return  on  small  invest¬ 
ment.  Exceptional  deal  Financially  qual¬ 
ified  only.  Write  Box  5771,  Editor  & 
Publisher. 

PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  protitability 
and  training  provided.  Roger  Thrailkilf, 
TRAVELHOST.  6116  N.  Central  Express¬ 
way.  Suite  1020,  Dallas.  TX  75206.  (214) 
691-1163. 


"How  to  Start  Your  Own  Community  News¬ 
paper,  "  an  oversized  136-page  working 
manual  by  award  winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press.  Box  35-E.  Port  Jefferson, 
NY  11777. 


SPECIALIZED  MAGAZINE 
Rapidly  expanding  major  market  is  waiting 
for  this  venture.  Conservative  24-month 
study/projection  for  monthly  indicates 
substantial  earnings.  This  is  an  exciting 
business  proposition  with  regional  as  well 
as  national  appeal.  Estimated  $300,000 
needed.  Write  P.O.  Box  380591.  Miami,  FL 
33138. 


Feature  Your  Feature  in  FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 
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ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans,  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (§15)  473-2104  or  473-3715. 


NEWSPAPER  BROKERS 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B,  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
(^nsultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


W.  SID  SMITH.  Media  Broker 
Box  189.  Mount  Pleasant.  Ml  48858 
(517)  772-3261 


MEL  HODELL.  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.  0. 
Dr.  12428,  Panama  City,  Fla. 


NEWSPAPERS  FOR  SALE 


$)00,000  DOWN 

$400,000  gross,  California  suburban 
weekly.  Snyder  Newspaper  Brokers,  P.O. 
Box  308,  Lindsay,  CA  93247,  Joseph  A. 
Snyder,  Broker.  Kenneth  A.  Snyder. 
Salesman. 


SELL  WEEKLY  in  South  Missouri  for  gross 
plus  building.  Owner  to  retire.  Box  6004, 
Editor  &  Publisher. 


ESTABLISHED  MIDWEST  COUNTY  SEAT 
SHOPPER  with  excellent  growth  record. 
Serves  pleasant  agricultural  area  with  some 
manufacturing  and  good  recreational  fa¬ 
cilities.  Asking  $175,000,  terms  available. 
W.  B.  Grimes  &  Co.,  National  Press  Bldg., 
Washington,  D.C.  20045. 


LARGE  CALIFORNIA  weekly  $40,000 
down— rapid  growth  22  miles  from  larger 
town.  Need  financially  strong  publisher  to 
build  paper.  Fine  climate.  Snyder  NEWS¬ 
PAPER  Brokers,  P.O.  Box  308,  Lindsay,  Ca 
92347. 


2  ESTABLISHED  South  Jers^  seashore 
weeklies.  Principals  only,  (jross  over 
100,(X)0  plus  20,IX)0  1977.  Will  Finance. 
Write  Box  5763.  Editor  &  Publisher. 


TWO  WEEKLIES  in  prime  California  market 
tor  tourism  and  retirement.  Plus  strong 
print  shop.  $200,000  gross.  Partnership 
problems  force  sale.  Looking  for  im¬ 
mediate  close.  Write;  Publisher.  17801 
Kilkenny  Rd.,  Los  Gatos,  CA  95030. 


FOR  SALE 

2  A1  Southwestern  weeklies  in  adjacent 
towns.  Exclusive  weeklies;  no  dailies.  Will 
gross  around  $300,000  in  1978.  Ideal  cli¬ 
mate,  good  growth  area.  Principals  only. 
Write  Box  5784,  Editor  &  Publisher. 


The  "NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Now  Asking 
$82,000  incl.  plant  and  prop.  Send  your 
replies  to  P.O.  Box  1296,  Flagstaff.  AZ 
36001  or  call  (602)  774-6868  or  774-1259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130,000  and  $20,000  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only: 
with  29%  down.  Box  5140,  Editor  & 
Publisher. 


OHIO  SUBURBAN  IN  $450,000  gross 
class,  quick  sale  $325,000  (owner  has 
chance  to  buy  daily).  Must  have  $100,000 
cash  down  or  don  t  reply. 

CHICAGO  SUBURBAN.  $275,000  gross 
class,  rich  area,  much  room  for  growth  in 
gross  and  net,  $200,000  with  $60,000 
cash  down. 

Others: 


Montana  Co.  St . $115,000 

Kansas,  wide  area  . 62,500 

Nebraska  Co.  St . 120,000 


(All  require  29%  cash  down.) 

Marion  R.  Krehbiel,  Box  88,  Norton,  KS. 
67654. 


PERSONAL  REASONS  force  immediate 
sale  of  Central  Illinois  weekly  at  less  than 
expected  gross.  Expected  to  gross  $75- 
80,000  this  year  with  excellent  net. 
$23,000  down.  Roy  Holding  &  Assoc.,  Box 
212,  Galva,  IL.  Phone  (309)  932-2270 
days,  932-2642  evenings. 


TWO  WEEKLIES,  founded  1869  on  Lake 
Michigan  in  heart  of  Michigan’s  Salmon 
Country,  1977  gross  $225M.  Expect 
$300M  in  1978.  Average  36  page  tab.  12 
grocery  pages,  Compugraphic,  16,000  cir¬ 
culation,  lease  building.  Write  Box  5961, 
Editor  &  Publisher. 


FLORIDA  East  Coast  Weekly. 
Tremendous  growth  area. 

Gross  over  lOO.OtX). 

Will  sell  all  or  partial. 

Write  Box  5%7,  Editor  &  Publisher. 


FIND  YOUR  OWN  GOLD  in  tne  West. 
60.000  controlled  circulation  weekly  in 
class  AAA  market.  Now  making  money; 
near  unlimited  potential.  $500,000.  Fin¬ 
ancial  options  open.  Principals  only.  Box 
6017,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


WE  ARE  SEEKING  small  daily  or  weekly. 
Profitable  or  not.  Prefer  Midwest  or  Mid¬ 
south  location,  but  will  consider  any  loca¬ 
tion.  Box  5584,  Editor  &  Publisher. 


IF  YOU  would  like  to  see  your  small  daily 
newspaper  remain  a  locally  owned,  com¬ 
munity-oriented  newspaper,  we  are  the 
couple  you  are  seeking.  We  are  seeking  to 
purchase  a  small  daily  or  large  weekly 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  We  have  excellent  financial  and 
journalistic  credentials.  Please  send  de¬ 
tails  to  Box  5754.  Editor  &  Publisher. 


WE  ARE  SEEKING  small  weekly  in  Col¬ 
orado,  Minnesota  or  Wisconsin.  All  offers 
considered  to  make  a  dream  come  true. 
Box  6002,  Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

PUBLISHER  of  nationwide  speciality  ad¬ 
vertising  publication  needs  partner— 
either  active  or  silent  or  will  consider  sale. 
Potential  growth  $750,000.  Phone  (804) 
239-5(X)2,  anytime,  for  details. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

DISTORA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif.  90801. 

ITEK  Positive  Print  Maker.  Daylight 
Printmaking  operation.  Per  print  cost 
cheaper  than  PMT.  Reduces  and  enlarges. 
Excellent  for  comp  room.  Includes  glass 
screen  for  halftones,  step  and  repeat  pro¬ 
cess  and  one  case  of  material,  $3600.  Call 
(517)  463-6071. 

MAILROOM 

SHERIDAN  24P  INSERTER  WITH  HAND- 
FLY  TABLE  AVAILABLE  IMMEDIATELY. 
Box  5352,  Editor  &  Publisher. 

USED  MULLER  INSERTER  with  6  sta¬ 
tions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates.,  Circula¬ 
tion  &  Mailroom  Systems  Div..  1 1  Main  St., 
Southboro,  MA  01772  (617)  481-8562. 

STA-HI  251  COUNTER  STACKER 
Available  immediatelood  condition.  Box 
3943,  Editor  &  Publisher. 

CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Helsley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196. 

USED  “PAPER-MAN",  3-station  Stepper 
collator  with  single  tie  attachment.  Needs 
minor  adjustment.  Complete  $7,000.  Sun 
Valley  News,  McAllen,  TX  78501  (512) 
687-8141. 

KIRK-RUDY 

3-station  inserter  with  labeling  station  and 
12  ft.  conveyor. 

2-station  inserter  with  labeling  station  and 
12  ft.  conveyor. 

Call  collect  or  write  Charles  P.  Bucolt, 
3420  W.  Capitol  Drive.  Milwaukee.  Wl 
53216  (414)  444-9980,  Telex  26-630. 

FOR  SALE— Brand  New  Stepper  "Paper- 
man"  newspaper  Inserting  machine  with 
five  feed  stations.  Includes  double  bagger 
attachment  and  100  nylon  distribution 
bags.  Cost  us  $20,000— No  Reasonable 
offer  refused.  Call  (504)  384-1350  NOW  or 
write  to  St.  Mary  Journal,  P.O.  Box  31, 
Morgan  City,  La.  70380. 

NEWSPAPER  BAGS 

SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS  -All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 

PHOTOTYPESETTING 

COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961-$2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel.  N.J.  (609)  235-7614. 


COMPUWRITER  II.  5  years  old.  Like  new, 
67  fonts  and  3  width  plugs,  spare  parts 
kit,  all  for  only  $4500.  Call  (517)463-6071. 


2  STAR  COUNTING  PUNCHES  with  re¬ 
verse  and  rub-out  feature.  Dynaflex  Sys¬ 
tem.  UPECO,  Box  455,  Lyndhurst  N.J. 
07071. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  57(X)  controller,  2 
57(X)  terminals,  Decitek  tape  reader.  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 


FOR  SALE 

4— Harris  Intertype  Fototronic  TXT’s 

2- -Compugraphic  #4962 

3—  Photon  #532's 

(intact  Mr.  Bill  Culver,  Mr.  Joe  Horner,  or 
Mac  Daley,  Knoxville  News  Sentinel,  208 
W.  Church  Ave.,  Knoxville,  TN  (615)  523- 
3131. 


WE  HAVE  THOUSANDS  of  dollars  worth  of 
new  parts,  grids,  etc.  for  Mergenthaler 
Linofilm  and  Linofilm  superquick.  Parts 
for  Justape.  Write  or  call  UPECO,  Box  455, 
Lyndhurst,  N.J.  07071.  (201)  438-3744. 


2  MERGENTHALER  LINOFILM  Wide 
Range  Super  Quick,  serial  #  695  and  740 
with  extra  reader,  reader  head,  cards, 
lamps,  4"  magazine  and  other  spare  parts. 
190H  Compstarwith  5*/z,  8,  9,  10  lens  and 
9  point  Corona  and  Spartan  Book 
filmstrips.  Justape  Junior  with  2  Burpee 
readers.  Bruning  page  proofing  machine. 
Trim-0- Saw.  Contact  B.  L.  N^son,  Enid 
Publishing  Company,  P.  0.  Drawer  1192, 
Enid,  Okla.  73701  or  phone  (405)  233- 
6600. 


COMPLETE  CODE  typesetting  system  now 
producing  120  standard  pages  per  week. 
Includes  3  Harris  600's,  Harris  1 100  and  7 
AKI  perforators.  Best  offer.  Palmer  Bate¬ 
man  (201)  722-3000. 


PRESSES 


MARKETPLACE  FOR 
SELECT,  PRE-OWNED 
WEB  OFFSET  PRESSES 

4-unit  Fairchild  News  King  Web 
Offset  press  with  color  king  Vz  &  '/* 
OQ. folder.  30  hp  G.E.  press  drive. 
SN  N208  MFC.  in  1966. 

1  Fairchild  News  King  4  page  prtg. 
unit  with  circumferential  register. 
SN  N-299,  MFC.  in  1968. 

4-unit  Fairchild  Color  King  Web 
Offset  Press  with  Vz  &  '4  page  jaw 
folder,  40  h.p.  press  drive, 

MFG.  in  1962-63. 

6-unit  (Cottrell  V-15A  Web  Offset 
Press  with  H.D.  Vz  &  '4  page 
folder.  Accumeter  pasters,  web 
detectors,  50  h.p.  press  drive. 

SN  5633,  MFG.  in  1973 

2-unit  Fairchild  News  King  Web 
Offset  Press  with  Vz  &  ’4  page 
folder,  15  h.p.  press  drive.  SN  231, 
MFG.  in  1966. 

Call,  Write  or  Wire: 

Inland  Newspaper  Machinery 
Corporation 

105th  &  Santa  Fe  Dr.,  Box  5487 
Lenexa,  Kansas  USA  ^21 5 
(913)  492-9050  Telex  42362 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GREGG  IMPRINTER  22%  inch  tor  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GOSS  COMMUNITY,  2  Units  and  Folder. 
AVAILABLE  IMMEDIATELY. 

(415)  495-6010. 


URBANITE  FOLDER  (WITH  Vt  AND  >2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship. 

CONTINENTAL  PRINTING  MACHINERY 
K.W.  LANGLEY 
7432  Hadley 

Overland  Park.  KS  66204 
913-432-8276 


APPROXIMATELY  150  K  and  F  saddles  for 
55  inch  web,  22%  cutoff,  and  plate  prepa¬ 
ration  equipment.  Available  immediately. 
Write  Box  5874,  Editor  &  Publisher. 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING.  7 
years  left  on  10  year  lease.  Write  for 
further  information  to:  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


S/C  COMBINATION  folder  with  double 
parallel. 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4,388 


FAIRCHILD  News  King  4  units,  web  oftset 
newspaper  with  Color  King  'V  and  'A" 
folder.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 


INLAND  OF  KANSAS  CITY 
Marketplace  for  Metropolitan  Presses 


7-Unit  Hoe  Color  Convertible 
Press  with  double  2:1  H  D. 
folder  with  double  upper 
formers  2  color  humps,  90° 
stagger,  23-9/16”  cutoff, 
compression-lock-up,  Hoe 
R  T  P  Group  Drive, 

SN  3173  Mfg  1950's 

7-Unit  Hoe  Color  Convertible 
Press  with  Goss  3:2  Imperial 
Single  Folder  (mfg  1974) 
with  double  upper  formers 
and  skip  slitters  2  color 
humps,  90°  stagger,  23-9/16” 
cutoff,  compression  lock-up, 
Hoe  R  T  P  Group  Drive 
SN  3080.  Mfg  1950  s 

9-Unit  Hoe  Color  Convertible 
Press  with  Goss  3:2  Imperial 
Single  Folder  with  double 
upper  formers,  skip  slitters, 
4  color  humps,  90°  stagger, 
23-9/16”  cutoff,  compression 
lock-up,  Hoe  R  T  P.,SN3105 

12-Unit  Goss  Mark  I  Head¬ 
liner  Press  with  2  Goss 
Imperial  single  delivery 
double  upper  formers  SN 
2184,  Mfg  1955-57.  Tension 
lock-up,  120°  stagger,  22-3/4 
cutoff,  AC  unit  type  drive,  12 
wood  reels 

12-Unit  Hoe  Colormatic  Press 
with  2  Hoe  3:2  H  D  folders, 
22-3/4”  cutoff,  135°  stagger, 
1  G  F  and  1  Hurletron  unit 
type  press  drive,  6  wood 
reels  and  6  Hoe  reels 

1  Goss  2:1  Double  Folder, 
SN  2070,  22-3/4”  cutoff 


8  Cline  reels,  tensions  & 
pasters 

1  C.E.  Ignition  Unit  Type 
Press  Drive  with  9-50  D  C. 
H  P  motors 

One  11-Unit  Goss  Mark  I 
Headliner  Press  with  two 
double  2:1  folders,  double 
upper  formers,  A-80-  22-3/4” 
cutoff,  Mfg.  early  1950's. 
Goss  reels,  tensions  and 
pasters,  90°  stagger,  tension 
lock-up,  4  color  humps,  1 
color  half  deck 


4  Goss  Headliner  Mark  I 
printing  units,  SN  2352,  Mfg 
1962,  A-82  23-9/16”  cutoff, 
90°  stagger,  tension  lock-up 
complete  with  Goss  reels, 
tension  and  pasters 

1  Hoe  Single  Delivery  3:2 
folder  with  double  upper 
formers 

Goss  Mark  I  and  Mark  II 
portable  fountains.  New  style 
right  and  left  hand,  33” 
roller 

6-Unit  Wood  Metropolitan 
Press  with  3:2  Metropolitan 
folders,  GE  Press  Drive,  6 
wood  reels,  tension  lock-up, 
22-3/4”  cutoff,  120°  stagger 

4  Goss  Mark  I  Headliner 
Printing  Units  (58”  Web 
width)  SN  2088,  mfg  1951, 
22-3/4”  cutoff 


Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  P.O  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)492-9050  Telex  42362 


GOSS  COMMUNI  TY  folders 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Gregg  flying  imprinter  22%" 

Urbanite  V4  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Vt  and  ‘/2.  an 
upper  balloon  former.  Contact: 


PH:  (312)  738- 


IPEC  INC. 

401  N.  Leavitt  St. 
Chicago.  IL  60612 
'38-1200  Tel 


Telex  25-4388 


GOSS  SUBURBAN  five  unit  folders.  Three 
units  and  1  folder  operational.  2  units  and 
1  folder  in  repairable  condition.  $85.OO0 
firm.  Available  January  1.  1979.  Phone: 
(201)  794-0400.  Contact  Mr.  Jonas. 


RECENTLY  REBUILT— like  new  7  unit 
Color  King,  Color  King  Folder— many 
extras. 

COMPLETELY  REBUILT-like  new— 3  unit 
Goss  Suburban  with  Va  and  Vz  folder 
guaranteed. 

5  UNIT  COTTRELL  V-15A  with  JF7  folder. 
CUSTOM-BILT  3  knife  rotary  trimmer. 
Graphic  Equipment  Sales 
1836  Woodward  Street 
Orlando,  FI  82803 
or  call  (305)  896-4330 


GOSS  COMMUNITY 

2  units  and  folder.  Available  immediately. 
(415)  495-6010. 


WANTED  TO  BUY 


GOSS  SUBURBAN  S/C  FOLDER  PLUS  1 
COMMUNITY  OIL-BATH  UNIT.  (213)  361- 
7351. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S.. 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


DIDDE-GLASER  INSERTER 
Minimum  3  stations 
Box  5163,  Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
IN  GOOD  CONDITION 
Box  5164,  Editor  &  Publisher. 


WANTED 

Duplex  Unitubular  Stereo 
equipment  for  800  series. 
We  buy  and  sell  used 
letter  press  newspaper 
equipment. 

P.O.  Box  455 

Lyndhurst,  New  Jersey  07071 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 
Box  4499,  Editor  &  Publisher. 


LATE  SYTLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner,  Ignitron  tube  controls.  Brader  Indus¬ 
tries,  Inc.,  37-28  27th  St.,  Long  Island 
City,  NY  11101. 


FERAG  H-500  STACKER 
IN  GOOD  CONDITION 
Box  5381,  Editor  &  Publisher. 


WANTED:  Used  Graphic  Electronics 
Photo-Lathes.  Will  pay  top  prices  and  pick 
up  at  your  establishment.  Call  (404)  873- 
3257  -Mr.  Greenway. 


MGD  Metro  Reader  (3CR-B 
G.P.O.  Box  2408 
San  Juan,  P.R.  00936 
(809)  764-3000 
Contact  Americo  Colon 


WANT  TO  PURCHASE  a  Dow  Etch  Dead¬ 
line  PRC  Plate  Processor.  Must  be  in  good 
condition.  Direct  your  reply  to:  Cosco 
Graphics,  871  Redna  Terrace,  Cinncinnati, 
Ohio  45215,  attention:  Mr.  Ronald  L.  Wil¬ 
liams.  Specify  condition  and  price  in  your 
reply. 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  (^. 
Box  1046  Dallas,  Texas  75221 
(214)  631-4120  Ext.  215 


INDUSTRY  SERVICES 


SPECIALIZING  IN  CUSTOM 
PROGRAMING  AND  IMPLEMENTING 
•Operator  Training 
•Vendor-independant  hardware/ 
•software  analysis 
•Computer  systems  conversion 
.  .  .  AND  MORE .  .  . 

FJG  SYSTEMS  CONSULTING  INC 
127  E.  59th  ST. 

NEW  YORK,  NY  10022 
(212)  421-1950 


CIRCULATION  SERVICES 


CIRCULATION  Builders  Enterprises  has 
eight  years  of  successful  experience  with 
telephone  sales  in  major  markets  (over 
100,000  circulation).  We  are  now  in  a  posi¬ 
tion  to  start  one  major  account.  Please 
call:  Mark  Hanssel,  President,  (716)  631- 
8544.  We  are  available  anywhere  in  the 
continental  US,  or  Canada. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285.  McAllen.  Texas  78501. 
(512)  682-7011. 


JOB  LEADS 


PR/Editorial  Jobs  nationally.  200  >  listings 
weekly.  $3.50.  M.  Sternman,  68-38  Yel¬ 
lowstone  Blvd.,  Forest  Hills,  NY  11375. 
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INDUSTRY  SERVICES 
COMPUTER  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


WEEKLY,  SMALL  DAILY  LEGAL  SER¬ 
VICES.  William  E.  Larrabee,  Attorney, 
1017-A  Broadway,  Mattoon,  Illinois, 
61938,  (217)258-6446,  Journalism  grad, 
law  grad  U.  of  Illinois.  Experienced  com¬ 
munity  journalist. 

Help 

Wanted... 

ACADEMIC 


LOOKING  FOR  A  Sports  Information  Direc¬ 
tor  for  a  large  predominently  black  univer¬ 
sity  in  the  Northeastern  section  of  the 
country.  Salary  over  $20,000.  Exciting 
possibilities.  Box  5916,  Editor  &  Publisher. 


OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  invites  persons  interested  in 
graduate  work  at  the  master's  level  to 
apply  soonest  for  positions  as  Teaching/ 
Research/Administrative  Associates  start¬ 
ing  Fall  1979.  For  application  forms  or  in¬ 
formation,  write  or  call:  Graduate  Chair¬ 
man,  School  of  Journalism,  Ohio  State 
University,  242  West  18th  Avenue,  Colum¬ 
bus,  Ohio  43210,  phone  (614)  422-7438. 


COMMUNICATIONS;  Full-time  faculty 
needed  for  spring  1979  to  teach  broadcast 
or  print  journalism,  including  Reporting 
Methods,  Public  Affairs,  Broadcasting.  MA 
minimum,  professional  experience  essen¬ 
tial,  teaching  experience  desired.  Position 
begins  January  15,  1979.  Equal  Opportun¬ 
ity  Employer.  Write:  Ralph  A.  Swain,  Direc¬ 
tor,  Public  Communications,  Wheeling  Col¬ 
lege,  Wheeling,  W.V.  26003. 


GRADUATE  ASSISTANTSHIPS:  Pennsyl¬ 
vania  State  University  School  of  Jour¬ 
nalism  seeking  applicants  for  master's 
program  with  three  or  more  years’  media 
experience.  Half-time  graduate  assistant- 
ships  for  1979-80  academic  year  paying  a 
stipend  and  full  tuition  are  available  Tor 
best  qualified  applicants.  Write  for  details 
to:  Chairman,  Graduate  Studies,  School  of 
Journalism,  218  Carnegie  Building.  Uni¬ 
versity  Park,  PA  16802. 


INSTRUCTOR  OR  ASSISTANT  Professor  in 
Journalism  to  teach  in  news-editorial 
sequence.  Opportunity  to  teach  broadcast 
journalism.  PhD.  MA  or  MS  with  experi¬ 
ence.  Deadline  November  15.  1978.  Re¬ 
sume  and  transcript  to;  Chairman,  De¬ 
partment  of  Journalism,  Speech,  Tele¬ 
communication,  Radford  College,  Rad¬ 
ford,  Va.  24142.  Equal  Opportunity 
Employer. 


ASSISTANT  OR  ASSOCIATE  Professor  of 
Journalism  in  radio-television  news  sequ¬ 
ence.  Opening  starting  September,  1979. 
MA  required:  professional  experience 
and/or  PhD  preferred.  Send  resume  to; 
John  W.  Spalding,  Head.  Mass  Communi¬ 
cations,  585  Manoogian  Hall.  Wayne  State 
University,  Detroit,  Ml  48202.  An  Equal 
Opportunity  Employer. 


UNIVERSITY  OF  MIAMI  seeks  Professor  of 
Print  Journalism  to  coordinate  and  develop 
rapidly  expanding  program  in  Journalism. 
Photo  Communication,  and  Public  Rela¬ 
tions.  Wide  professional  experience  essen¬ 
tial,  PhD  preferred.  Salary  negotiable,  9  or 
11  month  appointment.  /Application  dead¬ 
line:  January  15,  1979.  ^nd  resume  to: 
Chairman,  Department  of  Communica¬ 
tions,  P.O.  Box  248127,  Coral  Gables,  FLA 
33124. 


ADVERTISING  PROFESSOR 
Teach  in  areas  of  introduction  to  mass 
media,  history  and  criticism  of  communi¬ 
cation,  advertising  and  promotion,  public 
relations.  75-80%  teaching,  rest  research. 
Title— assistant  or  associate  professor. 
Salary— competitive,  12  mo.  appointment. 
PhD  in  communication  required.  De¬ 
monstrated  competence  in  teaching  and 
research.  Some  media  professional  ex¬ 
perience  preferred.  Begin— July  1,  1979. 
Closing  date  for  applications,  February  1, 
1979.  Send  letters  of  application,  re¬ 
sumes.  transcripts,  and  portfolio,  and  ar¬ 
range  for  three  letters  of  reference  to: 
Prof.  Chester  H.  Freeman,  Ch..  Search 
Committee,  307  Roberts  Hall,  Cornell  Uni¬ 
versity,  Ithaca,  NY  14853.  Cornell  Univer¬ 
sity  IS  an  Equal  Opportunity/Affirmative 
Action  employer. 


INSTRUCTOR  OR  ASSISTANT  PROFES¬ 
SOR  in  Journalism  beginning  spring 
semester.  1979;  PhD  preTerred,  ABD  ac¬ 
ceptable;  5  years  experience  in  journalistic 
work;  12  hour  teaching  load  with  some 
Public  Information  responsibilities.  Tenure 
track  position.  Mail  letter  of  application, 
resume,  graduate  transcripts  and  3  letters 
of  recommendation  to:  Dr.  Mary  Henze, 
Acting  Chairman,  Department  of  English 
and  Journalism,  University  of  CentraT  Ar¬ 
kansas,  Conway,  AR  72032,  by  20 
November  1978  Affirmative  Action/Equal 
Opportunity  Employer. 


DEAN.  SCHOOL  OF  JOURNALISM 
UNIVERSITY  OF  NORTH  CAROLINA 
CHAPEL  HILL,  N.C. 

Dean,  School  of  Journalism,  University  of 
North  Carolina  at  Chapel  Hill.  Applicants 
must  have  PhD  from  a  recognized  univer¬ 
sity  and  should  possess  administrative 
ability,  significant  academic  background 
in  teaching  and  research,  and  de¬ 
monstrated  professionalism  in  the  field  of 
journalism.  Undergraduate  program  em¬ 
phasizes  news-editorial  and  advertising 
sequences;  MAand  PhD  programs  offered. 
School,  news-editorial,  advertising  and 
raduate  sequences  are  accredited  by 
CEJ.  Appointment  to  begin  no  later  than 
July  1,  1979,  preferable  sooner.  Applica¬ 
tions  and  supporting  materials  must  reach 
Dr.  Gordon  B.  Cleveland,  Chairman  of  the 
Search  Committee,  206  South  Building 
005A.  UNC/CH,  Chapel  Hill,  NC  27514,  by 
December  1,  1978.  UNC/CH  is  an  Equal 
Opportunity  Employer. 


UNIVERSITY  OF  MIAMI  seeks  Assistant 
Professor  of  Print  Journalism.  Teaching 
responsibilities,  12  hours  per  semester. 
PhD,  professional  experience,  scholarly 
publications  required.  Salary  negotiable,  9- 
month  appointment.  Send  resume  to 
Chairman.  Department  of  Communications. 
P.O.  Box  248127,  Coral  Gables,  Florida 
33124. 


STARTING  SEPTEMBER.  1979.  Assistant 
professor  tenure  track  position  in 
magazine  journalism.  Must  have  signifi 
cant  professional  experience;  MA  reqiiried: 
PhD  preferred.  Deadline  January  15. 
1979.  Contact  Dr.  John  F.  Pettibone. 
Chairman,  Faculty  Search  Committee, 
School  of  Journalism,  Bowling  Green  State 
University,  Bowling  Green,  Ohio  43403. 
Equal  Opportunity/Affirmative  Action 
Employer. 


ADMINISTRATIVE 


INVESTOR-PARTNER  needed  by  fast  grow¬ 
ing  area  3  legal  weekly  community  newspa¬ 
per  with  terrific  growth  potential.  Person 
selected  will  work  directly  with  publisher. 
Broad  newspaper  experience  needed,  with 
sales  promotional  and  decision-making 
abilities  a  must.  Write  Box  6(X)9.  Editor  & 
Publisher,  or  call  304-472-3123. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  service;  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own. 


General  Manager— To  $40,000 
Sales  oriented  General  Manager  wanted 
for  our  free  community  newspaper.  Must 
be  able  to  direct  winning  sales  effort.  Tak¬ 
ing  our  time  to  find  the  right  person  be¬ 
cause  this  is  a  longterm  committment. 
Salary  and  override  commission  program 
mean  $35-40,000  to  start  with  paper  now 
at  half  its  full  potential.  Great  medium  size 
town  in  Zone  5.  Young,  aggressive,  ex¬ 
tremely  successful,  community  oriented 
company.  Send  resume  in  confidence  to 
Box  5851,  Editor  &  Publisher. 


ASSISTANT  PUBLISHER  for  national 
weekly  magazine,  Washington.  D.  C.  Prefer, 
business  degree,  advertising  sales 
experience,  advertising  promotion,  sales 
presentation.  (Bood  organizer,  motivator. 
Salary  approximately  $20,000  depending 
on  ability,  experience.  Send  resume  to  Box 
5912,  Editor  &  Publisher, 


GENERAL  MANAGER  TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York.  Florida  and  Ohio)  seeks 
extremely  hard-working  general  manager 
to  oversee  entire  operation.  Knowledge  in 
ad  sales,  promotion,  layout  and  production 
and  editorial.  Staff  of  21.  15°o  travel  to 
help  set  up  and  co-ordinate  new  papers. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle,  East  Hills,  NY  11548. 


NEED  AT  ONCE 

Experienced  individual  to  supervise 
Account  ing-Data  Processing-Credit- 
Purchasing  departments  of  large  met¬ 
ropolitan  newspaper  in  Sun-Belt.  Must 
have  strong  DP  background  as  well  as  full 
accounting  qualifications.  Excellent  work¬ 
ing  conditions,  progressive  company,  good 
benefits.  Must  be  people  oriented. 
$45,000  *  for  right  individual.  Write  Box 
5770,  Editor  &  Publisher. 


WIDESPREAD  COMMUNICATIONS  COM¬ 
PANY  seeks  financial  manager  who  can  es¬ 
tablish  and  administer  systems  for  radio. 
TV  and  newspaper  properties  and  simul¬ 
taneously  assist  top  management  in  corpo¬ 
rate  direction  and  control.  Reply  Box 
5979,  Editor  &  Publisher. 


ASSISTANT 

PUBLISHER 

Small,  growing  independent  southern  daily 
newspaper  is  beginning  a  careful  search 
for  an  Assistant  Publisher  who  will  have 
broad  responsibilities.  The  person  for 
whom  we  are  looking  will  have  some  knowl¬ 
edge  of  bookkeeping  and  display  advertis¬ 
ing  and  will  be  familiar  with  offset  produc¬ 
tion.  We  will  expect  this  person  to  occupy  a 
place  in  the  community  by  being  active  in 
the  usual  civic  enterprises.  Salary  open. 
Excelent  fringe  benefits.  Collegetown.  less 
than  one  hour  from  major  southern  city. 
Send  resume  and  cover  letter  to  Box  5959. 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


Newspaper  Marketing  Director/ 
Corporate  Planner 

The  Times-News:  southern  Idaho  7  day  morning  newspoper, 
member  of  Howard  Publication  Newspapers  and  Broadcast  group 
seeks  MBA  to  assist  publisher  in  direction  of  ad,  editorial,  and 
circulation  departments. 

Corporate  responsibilities  in: 

•  Market  research  &  analysis 

•  Market-financial  planning 

•  Management  S  sales  staff  training 
Requirements  include  MBA  with  educatian  or  experience 

in  several  of  the  following  disciplines; 

•  Media  marketing  •  Ouanfatative  Analysis 

•  Data  processing  •  Retailing 

Salary  $25-$35m 
•  •  • 

Ad  Sales/Marketing  Reps. 

Positions  opening  for  soles  oriented  marketing  grads  to  develop 
advertising  campaigns  for  area  retailers.  $1  5-$20m. 

Resume  to:  W.E.  Howard.  Publisher 
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ADVERTISING  DIRECTOR.  Southern  New 
England  daily  prepared  to  offer  excellent 
compensation  package  for  creative  leader, 
strong  on  marketing  and  with  proven  abil¬ 
ity  to  direct  staff.  Perhaps  you  are  #2  per¬ 
son  at  larger  paper  or  stuck  in  chain  lad¬ 
der.  Position  open  January  but  could  hire 
sooner.  Send  resume,  present  earnings 
and  letter  of  your  achievements  to  Box 
5915,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  7  day.  Cen¬ 
tral  Ohio  newspaper.  We  are  seeking  an 
individual  that  knows  how  to  motivate  an 
advertising  staff.  This  person  must  also 
possess  good  newspaper  promotion  sense 
and  be  able  to  implement  it.  The  right  per¬ 
son  will  have  the  opportunity  for  further 
advancement.  Send  your  resume  in 
guaranteed  confidence  to:  Donald  F.  Mil¬ 
ler,  Publisher,  The  MARION  STAR.  150 
Court  St,,  Marion,  OH  43302. 


RETAIL  ADVERTISING 
DIRECTOR 

LARGE  NEW  YORK  CITY  WEEKLY 
Immediate  career  opportunity  for  an  ex¬ 
perienced,  aggressive  management 
oriented  professional  with  competitive  ex¬ 
perience  and  a  minimum  5  years  proven 
track  record  with  penny-savers  or  large 
daily  newspaper.  Will  have  responsibility 
for  motivating  and  training  sales  staff  on 
street  techniques  of  retail  ad  sales  from 
Joe's  Barber  Shop  to  presidents  of  large 
department  stores,  plus  general  advertis¬ 
ing  sales  promotion  a  must.  Excellent  sal¬ 
ary  and  bonuses.  Send  resume,  need  not 
be  formal,  salary  requirements  and  career 
goals  to:  Patrick  Smith,  Village  Voice.  80 
University  Place,  New  York,  NY  10(X)3.  No 
calls  please. _ 

EXPERIENCED  salesperson  sought  by 
growing  twice  weekly  newspaper.  West 
Coast  of  Florida,  Good  salary  and  commis¬ 
sion.  Excellent  benefits.  Send  resume  to: 
Suncoast  News,  607  W.  Main  St.,  New  Port 
Richey.  FLA  33552. 


IF  YOU  LIKE  to  sell  newspaper  advertising, 
you'll  love  working  for  this  A2.000  Illinois 
daily.  Vigorous  competitive  market,  great 
community,  fine  working  conditions,  excel¬ 
lent  salary  and  commission  offered  person 
capable  of  servicing  varied  account  list. 
Send  education,  work  and  salary  experi¬ 
ence  to  Box  5971,  Editor  &  Publisher. 


TIMES-LEADER,  NEWS,  RECORD  (70,000 
all  day.  6  days)  Wilkes-Barre.  Pa.  seeks 
permanent  personnel  for  outside  classified 
sales,  outside  display  person,  salaries  to 
$19,227,  depending  on  experience.  Strike 
conditions  exist.  Call  or  send  resume  and 
clips  to:  William  E.  Campbell.  Marketing 
and  Advertising  Director,  Wilkes-Barre 
Publishing  Co.  P.O.  Box  730.  Wilkes-Barre. 
Pa.  18711  (717)  829-7164. 


EXPERIENCED  Advertising  manager  for 
small  daily.  Nice  area,  good  fringe  be¬ 
nefits.  Excellent  opportunity  for  advance¬ 
ment  with  growing  group.  Send  resume 
and  salary  requirements  to  Box  5966 
Editor  &  Publisher. 


PERSON  with  advertising  and  marketing 
skills  to  become  advertising  manager  of 
our  7,300  daily  with  TMC.  (Opportunity  to 
grow  into  a  publisher  spot  in  this  Ohio 
group.  Manage  4  sales  people,  plan  and 
implement  promotions  and  manage  by  ob¬ 
jectives.  Send  resume  to:  Gary  Dalton,  Ur- 
bana  Citizen.  P.O.  Box  191.  Urbana,  OH 
43078. 


ADVERTISING  SPACE  SALES 
REPRESENTATIVES 
REAL  ESTATE— TRAVEL— LEISURE 

Cham  of  Zone  2  weekly  shoppers  with  very 
strong  circulation  in  an  affluent  market 
place  seeks  representation  in  the  above 
classifications.  Currently  need  New  Eng¬ 
land,  New  York,  Pennsylvania,  New  Jersey, 
Florida.  Write  Box  5972,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  sought  by  new 
17,000  circulation  New  Jersey  weekly. 
Need  experienced  salesperson  for  attrac¬ 
tive  free  paper  strong  on  news,  weak  on 
ads.  Growth  area.  Good  money  it  you  pro¬ 
duce.  Also  will  consider  part-time  manager 
working  Mondays.  Fridays  who  can  com¬ 
mute.  Call  (609)  448-4894  or.  Suburban 
Reporter,  Box  834,  Hightstown,  N.J. 
08520. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


ADVERTISING  SALESPERSON-COUNSE¬ 
LOR  for  2200  circulation  growing  weekly. 
Must  be  able  to  layout  and  mamup  ads. 
Weekly  experience  preferred.  $125  a  week 
plus  commission.  Contact:  Robert  Blake, 
Managing  Editor,  P.O.  Box  7,  Columbiana, 
OH  44408. _ 


ADVERTISING  DIRECTOR  for  5-day  daily. 
Experience  necessary.  Must  be  good  or¬ 
ganizer.  Excellent  opportunity  for  second 
man  to  move  up.  5,000  plus  circulation  in 
Area  4  and  growing.  Excellent  community. 
Write  Box  5954,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  group  owned 
30,000  7-day  paper  in  Zone  5.  We  are  look¬ 
ing  for  an  aggressive  individual  who  wants 
one  of  the  test  career  opportunities  in  the 
industry.  Superior  performance  here  can 
earn  a  general  management  position 
within  the  company.  Send  resume  and  sal¬ 
ary  requirements  in  confidence  to  Box 
5964,  Editor  &  Publisher, 


SALES  PERSON  for  9000  daily  in  booming 
smog  free  Southern  California  area.  Excel¬ 
lent  open-ended  commission  plan  will  pro¬ 
vide  three  quarters  of  your  income.  Order 
taker  will  starve:  aggressive  salesperson 
will  earn  $18,000  or  more.  Full  company 
paid  benefits.  Write  Box  5973,  Editor  & 
Publisher. 


ADVERTISING  SALES  CAREER  opportu¬ 
nity  with  marketing  oriented  50,000  daily 
for  salesperson  on  the  way  up.  Must  be 
sales  oriented,  have  record  of  achievement, 
experience  in  competitive  situation  and 
advanced  skills  in  working  with  demo¬ 
graphics  and  layout,  budget  and  campaign 
design.  Degree  preferred.  Write  Box  5981, 
Editor  &  Publisher. 


ADVERTISING-NEWS  WRITING  position 
on  mid-sized  weekly.  Also  part-time  writ¬ 
ing,  office  position  available  for  wife.  Send 
resume:  Silver  State  Post,  Box  31,  Deer 
Lodge,  MT.  59722. 


PERSON  WITH  ADVERTISING  and  market¬ 
ing  skills  to  become  education  manager  of 
our  7300  daily  with  TMC.  Opportunity  to 
grow  into  a  Publishers  spot  in  this  Ohio 
group.  Manage  4  salespeople,  plan  and 
implement  promotions  and  manage  by  ob¬ 
jectives.  Send  resume  to:  Gary  Dalton,  Ur- 
bana  Citizen,  P.O.  Box  191,  Urbana,  OH 
43078. 


ARTIGRAPHICS 


MAGAZINE  PUBLISHER  looking  for 
sophisticated  one-panel  gag  cartoons  on 
business  and/or  family  situations.  Send  re¬ 
sume,  work  sanmies  and  SASE  to:  Sea¬ 
port,  P.O.  Box  7295,  North  Bergen,  NJ 
07047. 


TIMES-LEADER,  NEWS,  RECORD  (70,000 
all  day.  6  days)  Wilkes-Barre,  Pa.  seeks 
permanent  personnel  for  camera,  Harris 
2200,  typist,  pasteup,  press,  artist. 
17,200  to  19,700  depending  on  experi¬ 
ence.  Strike  conditions  exist.  Call  or  send 
resume  and  clips  to:  Thomas  E.  Norton, 
Production  Manager,  Wilkes-Barre  Pub¬ 
lishing  Co.,  P.O.  Box  730,  Wilkes-Barre, 
Pa.  18711  (717)  829-7263. 


ART  DIRECTOR 

for  50  M  offset  daily.  Send  resume  includ¬ 
ing  salary  requirements  to:  Aubrey  Webb, 
The  Oklahoma  Journal,  P.O.  Box  10839, 
Oklahoma  City,  OK  73110. 


ATTENTION  CARTOONISTS:  New  publica¬ 
tion  seeks  original  raunchy,  ribald  car¬ 
toons.  Send  samples.  Box  670,  Warrenton, 
Va.  22186. 


CIRCULATION 


CIRCULATION 

MANAGER 

Not  a  circulation  executive.  We  desire  a 
working  circulator  who  knows  all  the  fine 
points  as  to  how  to  secure  more  circulation 
for  a  newspaper  which  has  a  great  product. 
Please  forward  all  information  relative  to 
your  qualifications  and  any  details  you 
think  we  should  know,  including  years  of 
experience  as  a  circulator  and  salary  de¬ 
sired. 

Robert  I.  McCracken 
The  Times  Herald 
P.O.  Box  591 
Norristown,  Pa.  19404 


ENERGETIC  DYNAMIC  individuals  needed 
for  large  West  Coast  metro  expanding  its 
AM  market  area.  Must  have  previous  ex¬ 
perience  in  locating,  training  and  motivat¬ 
ing  carriers.  High  visibility  position  with 
excellent  fringe  benefits  and  advancement 
potential.  Send  resume  to  Box  5958, 
Editor  &  Publisher. 


WE  RE  LOOKING  FOR  a  bright,  energetic 
and  creative  circulation  manager  for  our 
lOOM  weekly.  If  you  can  manager  people 
well,  can  develop  and  meet  a  budget,  and 
are  familiar  with  voluntary  paid  and  TMC 
we’d  like  to  hear  from  you.  We  offer  attrac¬ 
tive  location,  salary  and  benefits  in  a  very 
dynamic  organization.  Write:  Albuquerque 
News.,  Att:  Ruth  Lewis,  P.O.  Box  25526, 
Albuquerque.  NM  87125  giving  complete 
employment  and  earnings  history. 


CIRCULATION  DIRECTOR  for  medium 
sized  Zone  2  daily.  We  need  a  sales 
oriented  individual  with  experience  in 
competitive  marketplace.  Ideal  candidate 
will  have  background  in  circulation  sales 
promotions,  independent  contractors  and 
computer  applications  to  circulation  de¬ 
partment.  Sunday  helpful.  Should  be  able 
to  motivate  district  managers  and  oversee 
non  union  mailroom.  Send  resume  in  con¬ 
fidence  to  Box  5931,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
(SMALL  5M  circulation)  Southern  Califor¬ 
nia  daily  in  growing  competitive  market  of¬ 
fers  perfect  entry  level  position  for  sharp 
person  presently  stymied  in  #2  position  or 
as  DM  on  larger  daily.  Ideal  candidates 
should  have  minimum  of  three  years  circu¬ 
lation  experience  and  some  background  in 
marketing.  This  is  a  challenging  position 
with  excellent  advancement  opportunities 
within  our  progressive  group  of  daily  news¬ 
papers.  Top  salary  and  benefits  for  the 
right  person.  Send  resume  to;  George  E. 
Riggs,  The  Herald  News,  P.O.  Box  549, 
Fontana,  CA  92335. 


CAREER-MINDED  individual  desiring  ad¬ 
vancement  with  large  newspaper  group. 
Size  70M  daily  combination  AM/PM  and 
Sunday  Zone  2.  Must  know  and  apply 
basic  circulation  methods.  Job  requires 
ability  to  initiate  and  carry  through  sales 
activities  with  "Little  Merchant”  program. 
District  Sales  Manager  and  Supervisor  po¬ 
sitions  available.  Beautiful,  picturesque 
territory.  Excellent  benefits.  Salary  com¬ 
mensurate  with  experience.  Send  resume 
with  past  circulation  accomplishments  to 
Box  5900,  Editor  &  Publisher. 


CIRCULATION 
MANAGER 

For  26,000  daily  and  Sunday,  with  TMC 
package,  in  industrial  city  in  chart  area  5. 
Potential  for  growth  to  30.0(X)  under  guid¬ 
ance  of  right  person. 

I  am  looking  for  an  aggressive  individual 
with  good  record  of  collection,  promotion 
and  carrier  recruitment.  Must  guide  and 
motivate  5  district  managers  in  building 
new  little  merchant  and  motor  routes 
Excellent  opportunity  for  Circulation  Man¬ 
ager  now  on  a  smaller  paper  or  assistant  on 
a  larger  one.  We  are  a  division  of  a  re 
spected  newspaper  group  and  can  offer 
growth  potential  to  a  person  who  can  dem 
onstrate  ability. 

Please  send  complete  resume,  including 
salary  requirement,  to  Box  5795,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  6,000  daily 
(Converted  from  letterpress  dullard  to 
lively,  offset  top  award-winner  against  up 
to  25,000  circulation.  We're  already  grow¬ 
ing.  All  the  tools  available  to  rack  up  big 
gams  and  share  in  rewards.  Part  of  a  group 
which  emphasizes  good  pay  and  fringe 
benefits  and  professional  mangement 
Send  resume  tO:  R.G.  Fordyce,  Review  At 
las,  400  S.  Main  St.,  Monmouth,  IL  61462. 


TIMES-LEADER,  NEWS,  RECORD  (70,000 
all  day,  6  days)  Wilkes-Barre,  Pa.  seeks 
permanent  circulation  employee,  $12,5(X) 
to  $18,900,  depending  on  experience. 
Strike  conditions  exist.  Call  or  send  re¬ 
sume  to  David  Enoch,  Circulation  Director, 
Wilkes-Barre  Publishing  Co.  P.O.  Box  730, 
Wilkes-Barre,  Pa.  18711.  (717)  829-7194. 


CIRCULATION  MANAGER 
FOR  THE 

CAPE  COD  TIMES 

The  daily  and  Sunday  newspaper  for  Cape 
Cod,  Martha's  Vineyard  and  Nantucket 
(circulation  35, OCX)  and  growing)  is  search¬ 
ing  for  an  aggressive,  innovative  and 

fromotion-minded  circulation  manager. 

he  position  entails  full  responsibility  for 
all  circulation  operations,  including  sales, 
office,  mailroom.  and  transportation.  Ap¬ 
plicants  should  be  well-versed  in  manage¬ 
ment  principles  of  planning,  staff  motiva¬ 
tion,  cost  control,  analysis  and  reporting. 
Full  knowledge  of  ABC  is  a  must.  We  offer 
a  good  salary,  attractive  benefits  and  a 
great  place  to  live.  Send  full  resume  and  a 
statement  of  your  management  philosophy 
to  Scott  Himstead,  Publisher.  Cape  Cod 
Times,  319  Main  St.  Hyannis,  Ma.  02601. 


A  CIRCULATION  SUPERVISOR  position 
with  real  growth  potential.  Must  have  suc¬ 
cessful  district  manager  experience  and 
not  afraid  of  hard  work  and  long  hours.  We 
are  a  growing  newspaper  in  the  Sun  belt, 
and  offer  a  good  starting  salary  and  full 
company  benefits.  Zone  6  Serid  resume 
including  references  and  salary  require¬ 
ments  to  Box  6015,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


TELEPHONE  SALES  SUPERVISOR 
Supervise  and  train  telephone  sales  per¬ 
sonnel.  Position  open  for  an  individual 
with  proven  record  for  running  and  prefer¬ 
ably  developing  a  classified  phone  room. 
Emphasis  on  sales.  Arizona  Pennysaver, 
a  Cox  newspaper,  publishes  17  weekly 
editions  circulation  346,000  ^ ,  in  Phoenix, 
Arizona.  Salary  based  on  experience.  Send 
resume  to  Advertising  Director,  P.O.  Box 
27889,  Tempe,  AZ  85282  or  call  (602) 
273-7192.  Equal  Opportunity  Employer, 
M/F. 


EXPERIENCED  CIRCULATOR  needed  for 
managing  suburban  circulation  area.  Posi¬ 
tion  requires  experience  in  motor  route 
operations,  carriers,  and  single  copy  sales. 
Great  opportunity  for  aggressive,  self 
motivated  circulator.  Salary  negotiale. 
Send  resume  to:  David  Enoch,  Circulation 
Director,  P.O.  Box  730.  Wilkes-Barre.  Pa. 
18711. 


SMALL  DAILY  in  Area  5  with  big  plans 
needs  an  experienced,  aggressive  circula¬ 
tion  manager.  Excellent  growth  potential 
with  growing  group.  Send  resume  and  sal¬ 
ary  requirements  to  Box  5965,  Editor  & 
Publisher. 


Assistant  To  The 

CLASSIFIED 

ADVERTISING 

MANAGER 

On  one  of  the  Nation’s 
Leading  Suburban  Newspapers. 

Growth  demands  we  find  and  train 
management  personnel.  The  Star  has 
grown  to  where  it  now  publishes  16 
newspapers  and  has  a  staff  of  over 
250. 

We  are  looking  for  a  career  minded 
person  having  success  in  sales.  Re¬ 
sponsibilities  will  be  selling  classified 
advertising  and  developing  sales 
promotional  programs.  Some  college 
and  advertising  experience  prefer¬ 
red,  but  sales  motivation  is  what  we 
are  looking  for.  The  successful  can¬ 
didate  will  be  given  thorough  train¬ 
ing,  advancing  into  departmental 
management. 

Starting  salary,  mid  to  upper  teens, 
plus  bonus  and  fringe  benefits. 

For  interview  PHONE  Pat  Dick 

(312)  755-6161 
STAR  PUBLICATIONS 
1526  Otto  Boulevard 
Chicago  Heights,  IL  60411 


CLASSIFIED  MANAGER 
For  large  twice  weekly  newspaper  in  com¬ 
petitive  California  area.  Must  plan  and  di¬ 
rect  phone  and  outside  sales  force.  Excel¬ 
lent  salary  and  fringe  benefits.  Great  fu¬ 
ture  in  large  growing  newspaper  chain. 
Please  address  your  replies  to  Box  5783, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


LOOKING  FOR  sales  director  on  the  rise. 
Excellent  chance  to  take  charge  and  work 
new  market.  Daily  newspaper  located  in 
ideal  Northern  MichiMn  country  close  to 
Big  Water.  Write:  The  Evening  News,  Sault 
St.  Marie,  Ml  49783. 


ADVERTISING  SALES  willing  to  help  as  re¬ 
porter  on  large  rural  Area  9  weekly.  Box 
5336,  Editor  &  Publisher. 


YOUTH-ORIENTED  entertainment  mag¬ 
azine  seeks  aggressive  retail  advertis¬ 
ing  space  salespeople.  Ft.  Lauderdale. 
Denver,  Columbus  and  Cincinnati  open¬ 
ings.  Hard  work,  great  potential.  $250  per 
week  vs  20%.  Our  average  salesperson 
makes  $400  per  week.  Send  resume  and 
strong  letter  tO:  Good  Times,  230  Arlington 
Circle,  East  Hills,  NY  11548. 


EDITORIAL 


CITY  EDITOR— Accomplished  desk  person 
to  work  directly  under  managing  editor  on 
1 6M  daily-Sunday  in  Zone  3.  Send  resume, 
salary  requirements  to  Box  6013,  Editor  & 
Publisher. 


NEWSPAPER 
PERSON  EXPERIENCED 
HIGH  SALARY  JOB 
Editorial  Side 

We  are  looking  fora  top  notch  professional 
writer/editor  to  leave  the  regular  newspa¬ 
per  field  and  come  to  work  at  a  much 
higher  salary  in  the  farm  publication  field. 
Should  be  between  30  and  40  years  old, 
family  man  with  college  degree.  We  are 
prepared  to  pay  what  it  takes  to  get  a  top 
notch  man  for  this  position.  Excellent 
fringe  benefits,  good  working  conditions, 
pleasant  people  with  whom  to  work.  Get 
out  of  the  rat  race  and  into  something 
smoother,  more  challenging  and  more  in¬ 
teresting.  We  now  cover  20  states  with  4 
high  quality  weekly  farm  publications 
reaching  250,000  of  the  largest,  most 
technologically  and  financially  sophisti¬ 
cated  farmers  in  the  South,  Southwest  and 
Far  West.  If  you  are  a  highly  competent 
journalist  we  will  teach  you  modern  ag¬ 
riculture  in  all  its  varied  facets.  You  would 
live  in  (^larksdale,  Ms.  which  is  75  miles 
south  of  Memphis,  Tn. 

Contact;  Wm.  S.  McNamee,  Farm  Press 
Publications,  P.  0.  Box  1217, 
Clarksdale,  Ms.  38614,  (601) 
624-8503 


MATURE  EDITOR 

One  of  the  South's  most  respected 
medium  sized  newspapers  desires  sea¬ 
soned  editor  to  handle  all  editorial  func¬ 
tions,  including  editorial  page,  newsroom 
and  public  relations.  Sever^  years  of  ex¬ 
perience  necessary.  Should  be  willing  to 
meet  the  public  and  make  speeches  as  ap¬ 
propriate.  Prefer  traditional  and  conserva¬ 
tive  orientation.  Write  Box  5774,  Editor  & 
Publisher. 


TAKE  CHARGE  SPORTS  EDITOR  for 
5,000  circulation  Ohio  daily,  strong  on 
pictures,  graphics  and  local  coverage 
Ideal  applicant  may  be  a  bit  short  on  ex 
perience,  but  strong  on  enthusiasm 
Thorough  knowledge  of  sports  required 
Entry  level  applicants  will  be  considered 
Send  resume,  non  returnable  clips,  refer 
ences  and  salary  expectations  to:  Bill 
Meyer.  Editor,  The  Bellevue  Gazette,  107 
N.  Sandusky  St,.  Bellvue,  OH  44811. 


SPORTS  REPORTER  for  7,000  circulation 
daily.  Cover  5  high  schools.  Non-school 
sports  are  also  important.  Lots  of  features 
and  photos  expected.  Supervise  stringers, 
layout  pages,  produce  football  and  basket¬ 
ball  tabs.  Recent  graduates  considered. 
Send  resume  and  samples  to  Box  5866. 
Editor  &  Publisher. 

SPORTS  WRITER/EDITOR  .  .  .  major  met¬ 
ropolitan  daily  needs  an  aggressive,  self¬ 
starting  sports  person  to  head  up  sports 
coverage  for  its  satellite  tabloid.  Some 
sports  experience  required.  This  is  a 
growth  potential  position.  Please  write  Box 
5716,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  October  21.  1978 
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HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


MAJOR  MIDWEST  daily  seeks  journeyman 
reporter;  must  be  able  to  handle  assign¬ 
ment;  top  pay  and  fringe  benefits.  Write 
Box  5759.  Editor  &  PiiWichor 


MANAGING  EDITOR  needed  tor  5  day  daily 
in  Zone  6  in  December.  Unixersity  com¬ 
munity,  award  winning  naper.  StaO  of  6. 
$275  per  week  to  start.  Write  Box  5792. 
Editor  &  Publisher. 


LAYOUT  EDITOR  -COPY  EDITOR 
Needed  for  District  3  daily  with  a  com¬ 
bined  circulation  of  1  lO.OCiO.  Position  re¬ 
quires  strong  skills  in  copy  editing,  head¬ 
line  writing  and  modular  layout.  VDT  skills 
and  one  to  two  years  daily  experience  as 
full-  or  part-time  wire  editor  desired.  Send 
resume,  tear  sheets  and  names  of  at  least 
three  professional  references  to  Personnel 
Department,  Roanoke  Times  &  World- 
News,  P.O.  Box  2491,  Roanoke.  VA  24010. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


GERMAN 

SPEAKING 

REPORTER 

International  business  agency  in 
New  York  City  seeks  experienced 
reporter  for  ultimate  assignment  to 
fast-paced,  demanding  foreign  job. 
Good  reading  and  speaking  knowl¬ 
edge  of  German  language  required. 
Reporting  language  is  English.  No 
clippings  will  be  returned.  Excellent 
benefits  available.  Please  send  re¬ 
sume  and  salary  requirements  to: 

P.O.  BOX  226— DEPT.  6R 
CHURCH  ST.  STATION 
NEW  YORK,  N.Y.  10008 

An  Equal  Opportunity  Emp  loyer 


COPY  EDITOR— At  least  3  years  experi¬ 
ence  for  Northwest  AM  daily;  56,000  Cir¬ 
culation.  Send  resume  to  Box  5863,  Editor 
&  Publisher. 


ARTS  and  ENTERTAINMENT  editor  for 
Columbus,  Ohio  bi-weekly  entertainment 
magazine.  Heavy  music  and  arts  writing. 
Well  organized,  oversee  freelance  staff. 
$200  per  week.  Send  writing  samples  and 
resume  to  Box  5928,  Editor  &  Publisher. 

REPORTER  for  night  shift  for  medium 
sized  daily  in  Zone  2.  Reply  to;  R.  Odell, 
Editor,  The  Daily  Advance,  87  E.  Blackwell 
St.,  Dover,  NJ  07801. 

ZONE  2,  70,000  circulation  PM  daily/ 
Sunday  seeks  experienced  copy  editor,  1-2 
years.  Prefer  experience  with  wires,  inter¬ 
est  in  layout  and  graphics  and  ability  to 
work  independently.  Challenging  position 
with  future  opportunities.  Write  Box  5920, 
Editor  &  Publisher. 

SPORTS  DESK 

Award-winning  Zone  5,  40,000  daily  and 
50,000  Sunday  newspaper  seeking  per¬ 
son  who  can  lay  out  sports  pages  quickly 
and  with  flair.  Send  samples  to  Box  59/8, 
Editor  &  Publisher. 

EDITOR  for  growing  county  seat  weekly.  3 
person  news  department.  Zone  7.  Send 
complete  resume  and  references  to  Box 
5975,  Editor  &  Publisher. 


NEW  ENGLAND  newspaper.  100  miles 
from  New  York  City,  with  emphasis  on  ex¬ 
cellent  photography  seeks  a  beginning  but 
expert  photographer  for  2  person  depart¬ 
ment.  Please  submit  a  portfolio  which  will 
be  returned.  Applicants  must  be  willing  to 
come  for  an  interview  and  include  refer¬ 
ences.  Write  Box  5922.  Editor  &  Publisher. 


EXCELLENT  OPPORTUNITIES  for  South¬ 
erners  in  college-quality  living  area.  Three 
positions  soon  available  with  growing 
Mid-South  newspaper  firm.  Staff  reporter 
and  copy  desk  positions  with  a  six-day 
daily.  Re  porter- photographer  with  large 
weekly.  Some  experience  preferred.  Write 
Box  5921,  Editor  &  Publisher. 


MANAGING  EDITOR 

Wyoming's  dominant  newspaper,  THE 
CASPER  STAR-TRIBUNE,  seeks  a  leader 
to  build  a  high  quality,  aggressive,  reader- 
oriented  news  operation. 

Excellent  professional  and  managerial 
credentials  are  required,  along  with  intelli¬ 
gence,  creativity,  fairness  and  the  ability 
to  attract  and  manage  good  people.  Send 
resume  and  references  tO;  Richard  High,  , 
General  Manager,  Casper  Star-Tribune,  i 
Casper,  WY  82602.  I 


SPORTS  EDITOR 

We  want  a  live  wire  sports  editor  to  lead  our 
staff  in  one  of  the  West  s  most  outstanding 
recreation  and  playgrounds. 

The  Times-News.  a  7  day  morning  paper 
covering  more  than  20  High  Schools,  a 
Junior  (Allege  and  2  State  Universities  al¬ 
ready  has  a  prize  winning  news  depart¬ 
ment.  Now  we  want  the  sames  sports.  If 
you  can  organize  a  sports  page  that  is  read 
for  100  miles,  write  a  sparkling  game  story 
and  design  a  beautiful  page  with  full  color 
available,  write  us  today.  We  want  some¬ 
one  on  the  job  before  basketball  season. 
Sports  writers  are  needed  too. 

Send  resume,  clips  and  reterences  to; 
Gary  Eliassen,  Acting  Sports  Editor.  The 
Times-News.  Box  548,  Twin  Falls,  ID 
83301  or  call  (208)  733-0931  after  3  PM 
mountain  time. 


EASTERN  Ohio  daily  circulation  25,000 
upgrading  reporter  applicant  file.  Hard 
working  J-grads  sought.  Company  bene¬ 
fits,  good  salary,  exciting  challenge.  Send 
resume  to;  R.C.  Dix,  Times-Leader,  200  S. 
4  St.,  Martins  Ferry,  OH  43935. 


MANAGING  EDITOR 

Handyman’s  dream.  An  opportunity  to  re¬ 
make  9.000 daily,  bolster  staff,  strengthen 
local  news.  VDT  experience  absolutely 
necessary,  willingness  to  move  serene 
north  country.  Contact;  The  Evening  news, 
Sault  Ste.  Marie.  Ml  49783. 


EDITORIAL  WRITER 

We  are  a  strongly  independent  zone  5  daily, 
looking  for  an  experienced  editorial  writer. 
We  have  received  numerous  state  and 
national  awards  for  editorials,  and  we  are 
particularly  interested  in  someone  who  can 
offer  a  balanced  and  perceptive  focus  on 
local  issues.  A  background  in  urban  affairs, 
economics  and  the  environment  would  be 
valuable,  although  we  are  most  interested 
in  a  person  with  a  broad  range  of  concerns. 
Send  resume,  clippings,  and  salary  require¬ 
ments  to  Box  5983,  Editor  &  Publisher. 

COPY  EDITOR 

A  Zone  5  65,000  AM  and  PM  daily  has  an 
immediate  opening  for  a  qualified  copy 
editor  to  edit  copy,  write  headlines  and 
design  pages.  New  modern  building,  VDT 
editing.  Background  in  reporting  required 
as  well  as  daily  desk  experience.  Salary 
range  to  $16,000  plus  excellent  benefits 
and  growth  potential  with  group.  Send 
editing  and  writing  samples  with  resume  to 
Box  5976,  Editor  &  Publisher. 

EDITOR-IN-CHIEF  needed  for  monthly 
magazine  of  large,  flourishing  national 
business  association.  Dedication  to  high 
standards  of  quality  and  substantial 
writing/editing/managing  experience  re¬ 
quired.  Washington  location.  Resumes  in 
confidence  to;  Box  6008,  Editor  & 
Publisher. 

WIRE  EDITOR-17,000  Zone  4  daily.  Ex¬ 
perience  with  front-end  system,  layout, 
copy  editing  helpful,  but  we  are  willing  to 
train  for  right  person.  Would  consider  re¬ 
porter  who  would  like  more  responsibility. 
Resume  tO;  Jerry  C.  Ausband.  The  Shelby 
Daily  Star,  P.O.  Box  4a  Shelby,  NC  281 50. 


EDITORIAL  STAFF  FOR  BUSINESS  PUB¬ 
LICATION  Aggresive  publisher  is  launch¬ 
ing  a  new  business  publication  in  zone  1. 
We  need  full  and  part  time  writers  and 
editorial  staff.  Openings  only  for  smart, 
capable  people  willing  to  work  seven  days  a 
week  to  make  a  new  idea  successful 
Send  qualifications  and  salary  to  Box 
5950,  Editor  &  Publisher. 


BEAT  REPORTER 

A  Zone  5,  33,000  6  day  regional  daily  seeks 
an  aggressive  reporter  with  2-5  years  ex¬ 
perience  for  city/county  government  beat. 
Salary,  commission  with  experience.  Ex¬ 
cellent  benefits  and  growth  potential  thru 
group  affiliation.  Send  resume  and  clips  to 
Box  5977,  Editor  &  Publisher, 

AGGRESSIVE  EDITOR  WANTED  for  3  day  a 
week  newspaper  in  growing  rural  commu¬ 
nity  of  7500.  Must  be  able  to  manage  small 
staff,  be  willing  to  work  and  handle  hard 
and  soft  copy.  Send  resume  to  Box  6007, 
Editor  &  Publisher. 

SPORTS  WRITER-photographer  with  Eng¬ 
lish  and  typing  skills  for  large  Area  9  rural 
weekly.  Near  outdoor  recreation.  Box 
5335.  Editor  &  Publisher. 

AREA  EDITOR;  Primarily  features,  some 
farm  coverage,  no  correspondents.  Pay  on 
ability,  experience.  Allen  Strunk,  McCook 
(NB)  (jaily  Gazette,  McCook,  NB  69001. 


EDITOR  to  create  Page  1  of  newsstand  edi¬ 
tion  of  Sun  Belt  daily,  supervise  bureaus. 
Five-day  week,  excellent  pay  and  fringe 
benefits.  Contact;  Don  Green,  Managing 
Editor,  The  Gallup  Independent,  Box 
1210,  Gallup,  N.M.  87301. 


COMMUNITY  MINDED  EDITOR  needed  for 
growing  Zone  5  weekly.  Must  be  strong  on 
local  coverage.  Call  (314)  583-2545. 


WEEKLY  needs  experienced  reporter- 
photographer.  Join  a  fast  growing  award 
winning  paper  in  beautiful  Eastern 
Pennsylvania  County.  Resumes  and  clips 
to  Box  5955,  Editor  &  Publisher. 


WRITER-PHOTOGRAPHER 
General  science  background  to  publicize 
photographic  applications.  Ability  to  pro¬ 
duce  Teature  articles,  short  pieces,  news 
releases,  and  place  with  sciene  and  popu¬ 
lar  media.  Also  back  up  on  other  technical 
accounts.  Travel  necessary.  Chance  to 
grow  with  fast  growing  upstate  New  York 
PR  Agency.  Salary  open.  Send  resumes  to 
Box  5957,  Editor  &  Publisher. 


SMALL.  GROWING  independent  Southern 
daily  newspaper  is  beginning  a  careful 
search  for  an  assistant  Publisher  who  will 
have  broad  responsibilities.  The  person  tor 
whom  we  are  looking  will  have  some  knowl¬ 
edge  of  bookkeeping  and  display  advertis¬ 
ing  and  will  be  familiar  with  offset  produc¬ 
tion.  We  will  expect  this  person  to  occupy  a 
place  in  the  community  by  being  active  in 
the  usual  civic  enterprises.  Salary  open. 
Excellent  benefits.  Collegetown  less  than 
one  hour  from  major  southern  city.  Send 
resume  and  cover  letter  to  Box  5959, 
Editor  &  Publisher. 


EXPERT  REWRITE  EDITOR  for  National 
Catholic  Journal  with  five  years  desk  ex¬ 
perience  and  special  knack  for  telephone 
interviews.  Send  resume  with  full  work  re¬ 
ferences  to;  Editor,  Columbia,  Box  1670. 
New  Haven,  CT.  06507. 


EXPERIENCED  WRITER  wanted  for  posi¬ 
tion  of  assistant  editor  of  new  magazine  in 
Washington,  (X^  area.  Background  in  busi¬ 
ness  or  real  estate  reporting  helpful,  but 
not  required.  Send  clips,  resume  and  sal¬ 
ary  requirement  tO;  HDR,  8401  Connec¬ 
ticut  Ave.,  Suite  909,  Chevy  Chase,  MD 
20015. 


SPORTS  EDITOR  for  7.00  daily  in  Ver¬ 
mont.  Duties  include  sportswriting,  pho¬ 
tography,  organizing  a  stringer  system, 
and  editing  and  layout  of  two  pages  daily. 
Experience  required.  Call  802-447-7567, 
ext.  1 1  and  send  resume  and  clips  to  Ben¬ 
nington  Banner,  425  Main  St.,  Ben¬ 
nington,  Vt  05201. 


TIMES-LEADER-NEWS-RECORD  (70,000 
all  day.  6  days),  Wilkes-Barre.  Pa.,  seeks 
permanent  reporters,  feature  writers  and 
copy  editors.  $12,540~$19.300  depend¬ 
ing  on  experience.  Strike  conditions  exist. 
Call  or  send  resume  and  clips  to;  Jack 
Shea,  Editor  in  Chief,  Times-Leader- 
News-Record,  P.O.  Box  730,  Wilkes-Barre, 
Pa.  18711.  (/1 7)  829-7200. 


EDMONTON,  ALBERTA-Senior  editor  for 
weekly  news  magazines  in  Edmonton  and 
Calgary.  Assignments  rewriting  and  layout. 
Send  resume  and  sample  copy  to  City 
Desk,  Edmonton  Report,  11224142,  Ed¬ 
monton.  Alta.,  T5MIT9  or  call  Steve  Hop¬ 
kins,  (403)  452-8442. 


REGIONAL  EDITOR-Great  Plains  P.M. 
daily  seeks  reporter-editor  with  enough  ag¬ 
ricultural  knowledge  to  cover  top  features 
in  a  multi-county  rural  area.  Features, 
photos,  layout  ability.  $200  per  week  plus 
for  productive  journalist.  McCook  (Neb.) 
Daily  Gazette. 


EDITORIAL  MANAGEMENT-Growing 
Zone  6  daily  needs  a  seasoned  pro  as  a 
managing  editor,  the  No.  2  spot  in  our 
editorial  operation.  Unique  opportunity 
with  an  excellent  company  if  you  have  the 
leadership  to  direct  a  young  but  enthusias¬ 
tic  staff.  The  successful  applicant  must  be 
totally  dedicated  to  producing  a  better 
newspaper  in  a  good  market.  TeTl  us  about 
yourself,  salary  requirements,  resume  in 
first  letter  to  Box  5974,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 
FLORIDA 

Top  salary,  unusual  benefits,  and  semi- 
tropical  living  on  the  Gulf  makes  this  situa¬ 
tion  ideal  for  a  top  grade  editor.  Present 
executive  editor  stepping  down  after  23 
years.  Rapidly  growing  PM  daily  at  Naples, 
seasonal  peak  30.000,  offers  outstanding 
opportunity  for  individual  with  top  refer¬ 
ences  to  lead  news  staff  of  22  producing 
average  of  50  pages  daily  in  120  Sundays. 
Modern  operation  with  plant  expansion 
ahead.  Send  full  resume  first  letter  to; 
Timothy  O’Connor,  Publisher,  Naples  Daily 
News,  1075  Central  Avenue,  Naples,  FI. 
33940. 


CHIEF  EDITORIAL  WRITER 

WCVB-TV  seeks  a  person  with  superior  journalistic  skills 
to  fill  a  newly  created  postion.  This  position  requires  excel¬ 
lent  writing  skills,  solid  editorial  judgement,  and  the  ability 
to  analyze  complex  sensitive  issues  and  to  present  them 
forcefully  and  convincingly.  This  is  a  position  of  major 
responsibility  for  a  solid  professional. 

This  individual  must  possess  tact  and  skill  in  dealing  with 
the  Station's  editorial  board  and  with  various  leaders  of 
government  and  the  community. 

Minimum  of  5  years  journalism  experience  is  essential. 
Knowledge  of  Boston  and  Massachusetts  as  well  as  famil¬ 
iarity  with  television  production  is  highly  desirable. 

If  interested,  please  send  resume  to  Boston  Broadcasters, 
Inc.,  5  TV  Place,  Needham,  MA  02192 

An  Equal  Opporfi.ujy  Employer 


EDITOR  &  PUBLISHER  for  October  21,  1978 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MAILROOM 


HELP  WANTED 
PRODUCTION 


THE  KANSAS  CITY  STAR 

AND 

THE  KANSAS  CITY  TIMES 


are  taking  applications  for  future  employment. 
Both  copy  editor  and  reporter  candidates  should 
have  a  minimum  of  2  years’  experience. 

Send  resume  to: 


Michael  J.  Davies,  Editor 
1729  Grand  Avenue 
Kansas  City,  MO  64108 

CAPITOL  CITIES  COMMUNICATIONS.  INC.  NEWSPAPERS 


ASSISTANT  COPY  EDITOR  -New  York  City 
family  planning/population  research  organ¬ 
ization.  At  least  one  year  of  Editorial/pro¬ 
duction  experience,  plus  some  copy  edit¬ 
ing  experience.  Will  copy  edit  heavily  sta¬ 
tistical  manuscripts,  as  well  as  participate 
in  all  phases  of  production  (type  specifi¬ 
cation,  proofreading,  layouts,  mechani¬ 
cals.  blues).  Must  be  able  to  work  indepen¬ 
dently,  meet  deadlines,  work  well  under 
pressure.  Good  fringe  benefits.  Salary 
negotiable  depending  upon  educational/ex¬ 
perience.  Send  resume  to  Box  5963,  Editor 
&  Publisher.  Affirmative  Action,  Equal 
Opportunity  Employer  M/F. 


BUSH  SHAKER 
Zone  5,  42,0(X)  7-day  group  member  seeks 


aggressive  reporter  dedicated  to  accuracy, 
who  will  not  settle  for  superficiality.  Must 
be  facile  writer.  Opportunity  for  investiga¬ 
tive  work  in  local  government.  Successful 
candidate  will  have  2-4  years  broad  daily 
experience,  but  will  consider  superior  can¬ 
didate  stymied  in  weekly  field.  Great  Lakes 
region  preferred.  Salary  commensurate 
with  experience.  Drones  need  not  apply.  If 
you  like  to  shake  the  bushes,  this  may  be 
your  spot.  Write,  giving  full  background  to 
Box  5969,  Editor  &  Publisher. 


EDITOR 


Experienced  weekly  editor 
for  best  large  weekly  news¬ 
paper  in  New  Jersey.  Im¬ 
mediate.  A  lively  career  op¬ 
portunity  which  demands  a 
working,  writing  adminis¬ 
trator  to  handle  12-person 
department.  Be  the  next  in  a 
long  line  of  distinguished, 
prize-winning,  community- 
active  editors.  Write  Palmer 
Bateman,  Publisher,  Somer¬ 
set  Messenger-Gazette, 
Somerville,  New  Jersey 
08876. 


SATURDAY  EDITOR 

Responsible  for  development  of  copy  for 
the  Saturday  morning  edition.  Must  be 
creative,  strong  on  ideas,  and  have  good 
understanding  of  use  of  color.  Must  be 
skilled  copy  editor  and  have  good  knowl¬ 
edge  of  layout  and  design.  Experience 
necessary.  Send  resume  and  samples  to: 
Personnel,  The  Cedar  Rapids  Gazette,  P.O. 
Box  511,  Cedar  Rapids.  Iowa,  52406.  An 
Equal  Opportunity  Employer. 


AWARD-WINNING  small  daily  needs  news 
editor  with  potential  to  move  up  to  manag¬ 
ing  editor.  Interest  in  people,  community, 
news  and  writing  skill  a  must.  Potential  for 
community  leadership  required.  Supervis¬ 
ory  experience  preferred  but  not  required. 
Send  clips,  references  and  salary  require 
ments  to  Jim  Kroemer,  Editor  and  General 
Manager,  News-Sun,  Kendalville,  Ind 
46755. 


SPORTS  WRITER  for  8000  daily  needed 
now.  Coverage  emphasizes  local  sports, 
but  is  brightened  by  a  regular  diet  of  Notre 
Dame  and  some  Big  10  duties.  Salary  to 
start  in  $9-11.000  range.  Sports  writini 
experience  necessary.  Contact  Kennetl 
Klimek,  The  Daily  Star,  217  N.  4th  St., 
Niles,  Mich.  49120.  Ph:  (616)  683-2100. 


MANAGING  EDITOR 


Seeking  an  individual  with  proven  leader¬ 
ship,  communication  and  organizational 
skills,  to  head  news  department  for  a 
26,000  morning  daily  in  northern  Zone  1. 
Candidate  must  have  exceptional  record  of 
success  in  newsroom  management  and 
have  solid  experience  in  various  newsroom 
disciplines.  High  degree  of  energy,  en¬ 
thusiasm  and  enterprise  required.  Current 
managing  editor  is  retiring,  and  successor 
will  inherit  a  legacy  of  excellence  in  com¬ 
munity  journalism.  Send  detailed  resume 
and  qualifications  to  Box  5951,  Editor  & 
Publisher. 


An  Equal  Opportunity  Employer  M/F 


PRESTIGIOUS  MIDWESTERN  newspaper 
seeks  innovative  key  editor  for  newsroom 
position  directly  under  managing  editor. 
Supervision  of  daily  news  report  and  pack 
aging.  Experience  in  management  of  per 
sonnel,  sound  news  judgment  essential 
10  years  sound  daily  newspaper  experi 
ence  a  minimum.  Box  6018,  Editor  & 
Publisher. 


AGGRESSIVE  HARD  NEWS  reporter  for 
medium  sized  daily  of  Florida's  West  Coast. 
We  want  someone  who's  comfortable  at 
City  Hall  but  is  not  afraid  of  features.  Send 
resume,  4  clips  and  salary  requirement  to 
Box  6016,  Editor  &  Publisher. 


SELF-MOTIVATED,  energetic  copy  editor 
to  be  involved  in  daily  rim  work  for  feature 
section.  Aslo  responsible  for  layout  and 
packaging  of  specialty  pages.  VDT  experi¬ 
ence  helpful.  Vifill  consider  beginner,  ^nd 
resume,  layout  samples,  salary  require¬ 
ment  to  Colee  Splichal,  Sun  Living  Editor. 
Clearwater  Sun,  P.O.  Box  2078,  Clearwa¬ 
ter,  Fla.  33517. 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP 
list  your  needs  in  “Freelance  Newslet¬ 
ter”  WITHOUT  CHARGE  for  qualified 
on-target  response.  Published  twice 
monthly.  P.O.  Box  89-EP-l,  Skaneate- 
les,  NY  13152,  (315)  685-8505. 


MAILROOM 


MAILROOM  SUPERINTENDENT 
Supervise  75  employees  in  a  24  hour  6  day 
commercial  printing  and  newspaper  opera¬ 
tion.  Prefer  experience  with  automated 
mailroom  equipment  and  truck  fleet.  Plant 
is  in  suburban  Seattle.  Send  resume  to: 
Jeff  Weber,  Valley  Publishing  Co.,  704  W. 
Meeker  St.,  Kent,  WA  98031. 


ENERGETIC,  dynamic  individuals  needed 
for  large  West  Coast  metro  expanding  its 
AM  market  area.  Must  have  previous  ex¬ 
perience  in  locating,  training  and  motivat¬ 
ing  carriers.  High  visibility  position  with 
excellent  fringe  benefits  and  advancement 
potential.  Send  resume  to  Box  5958, 
Editor  &  Publisher. 


Circulate  Your  Jobs,  Services, Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 


MAILROOM  SUPERVISOR/FOREMAN 
Circulation  department  of  medium  size 
daily  newspaper  company  has  immediate 
need  for  an  individual  to  take  charge  and 
supervise  our  Mailing  and  Inserting  opera¬ 
tions.  Experience  in  this  area  a  must.  Out¬ 
standing  career  opportunity  for  the  right 
person.  Starting  salary  commensurate 
with  experience.  We  offer  excellent  com¬ 
pany  benefits  and  working  condititons.  For 
further  information  and  confidential  inter¬ 
view  call:  Paddock  Publications.  Inc.  (312) 
394-0110  Ext.  15. 


PHOTOJOURNAUSM 


YOU  SHOOT  good  pictures  and  we'll  dis¬ 
play  them!  We're  looking  for  a  photog¬ 
rapher  with  at  least  a  year  or  two  of  ex¬ 
perience  and  a  cliche-free  portfolio.  If 
you're  a  self-starter  who  has  an  eye  for  the 
out  of  the  ordinary  photo,  we  may  have  a 
mutual  interest.  If  you're  a  single-shoot  ar¬ 
tist  or  a  specialist  in  stand-'em-up  shots, 
don't  bother.  We're  big  on  process  color, 
too.  Write  or  call:  Tom  Hamilton, 
Messinger-lnquirer,  1401  Fredrica, 
Owensboro,  KY  42301.  (502)  926-0123. 


PRESSROOM 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits,  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120,  Editor  &  Publisher. 


WE'RE  A  16,000  PM  in  Pennsylvania  in 
need  of  a  competent  press/camera/plate 
working  supervisor.  We  have  new  Goss 
Community  presses  in  a  modern  offset 
plant.  We  seek  a  well  qualified  and  trained 
individual  who  knows  offset  well  and  who 
can  direct  a  crew  of  4.  Excellent  location. 
Competitive  pay  with  the  best  of  benefits. 
Tell  us  all  about  yourself  and  why  you 
would  be  the  person  for  us  by  writing  to 
Box  5930,  Editor  &  Publisher. 


INDIVIDUAL  to  run  newspaper  offset  print¬ 
ing  plant.  Must  have  experience  in  web 
offset.  Salary  open  plus  profit  sharing.  Call 
(314)  583-2545. 


PRESSROOM  MANAGER 
EXPERIENCED  PRESSROOM  MANAGER 
for  newspaper  6  unit  offset  press  located 
in  pleasant  suburban  area.  Zone  2.  Send 
resume  with  full  details  and  references. 
Salary  negotiable  with  opportunity  for  ad¬ 
vancement,  Box  5970,  Editor  &  Publisher. 


URBANITE  PRESSMAN  for  modern  plant 
camera  experience  desirable.  Full  bene¬ 
fits.  Live  and  work  on  the  Gulf  of  Mexico. 
Contact  Dick  Temple.  Naples  (Florida) 
Daily  News,  (813)  262-3161. 


PRODUCTION 


PRODUCTION  MANAGER 
Y'ou're  a  shirt  sleeve  manager  who  can  till 
in  anywhere;  composing,  platemaking, 
press.  You  know  how  to  manage  and  moti¬ 
vate  good  people.  Cost  and  productivity 
are  essential,  but  so  is  quality.  Outstand¬ 
ing  opportunity,  environment  and  com¬ 
prehensive  with  a  growing  group.  Write: 
Dave  Martens,  Publisher.  York  Daily  Rec¬ 
ord,  York,  PA  17402. 


PRODUCTION  MANAGER— Rapidly  grow¬ 
ing  Mid-Atlantic  weekly  newspaper  group 
has  opening  for  manager  experienced  in  all 
phases  of  newspaper  production  including 
composition,  typesetting,  camera  and  cus¬ 
tomer  relations.  Experienced  with  job  shop 
and  web  offset  helpful.  Enthusiasm,  self 
organization  important.  Degree  preferred. 
Competitive  salary,  benefits,  advancement 
opportunities.  Send  resume  and  salary  re¬ 
quirements  to  Box  5919,  Editor  & 
Publisher. 


COMPOSING  ROOM  FOREMAN 
WE  NEED  a  strong  individual  for  a  group  of 
fast  growing  weekly  publications  located  in 
the  heart  of  Southern  Wisconsin  vacation 
land.  Daily  deadline  experience  preferred, 
but  not  essential.  Your  ability  to  get  along 
with  others  as  well  as  being  thoroughly 
familiar  with  all  phases  of  modern  compos¬ 
ing  room  operations  is  a  must.  Compensa¬ 
tion  negotiable  in  proportion  to  experi¬ 
ence.  Phone:  Stephen  Karstaedt,  (Oneral 
Manager  (414)  728-3424. 


PROMOTION 


PROMOTION  MANAGER 

We  are  looking  for  a  hotshot  promotion 
person  with  ability  to  do  market  research. 
This  IS  an  ideal  situation  for  the  second  or 
third  person  on  a  marketing  staff  who  is 
currently  at  a  dead  end.  Must  be  loaded 
with  creative  talent,  in  addition  to  being 
enthusiastic  and  energetic. 

You  would  report  directly  to  the  publisher 
but  work  with  advertising,  circulation  and 
editorial  in  developing  in-paper  promo  ads, 
sales  kits,  promote  pieces,  readership 
studies,  community  relations  programs, 
etc.  Four  staff  artists  would  be  available  to 
assist  you.  If  you  are  interested  in  this  po¬ 
sition,  please  send  resume  and  salary  re¬ 
quirements  to  publisher,  STANDARD- 
TIMES.  555  Pleasant  Street,  New  Bedford, 
MA  02742. 


SALES 


SALES  REPRESENTATIVE  needed  im¬ 
mediately  for  expanding  nationally  known 
advertising  feature.  Area  includes  Illinois 
and  Iowa.  Newspaper  background  neces¬ 
sary.  Above  average  pay  benefits  14.0(50- 
20,000.  Travel  necessary.  Responses  con¬ 
fidential.  Address  replies  to:  Personnel 
Dept.,  P.O.  Box  310,  Strasburg,  Va  22657. 


Positions 


Wanted  .  .  . 


ADMINISTRATIVE 


EXPERIENCED  PUBLISHER,  mid  30's, 
looking  for  a  challenge  with  major  group  or 
publication.  Solid  background  all  phases. 
Award-winner  and  profit-maker.  Write  Box 
5793,  Editor  &  Publisher. 


MANAGER,  Circulation-Business  experi¬ 
enced  all  functions  of  circulation,  mail- 
room,  warehousing,  production,  transpor¬ 
tation,  and  credit.  Experienced  15  years. 
Daily  newspapers.  700.000  daily  and  Sun¬ 
day.  Make  it  happen.  Man  with  deep  expo¬ 
sure.  A  team  builder.  Strong  labor  back¬ 
ground.  Write  Box  5752,  Editor  & 
Publisher. 


GENERAL  MANAGER 
Knowledgable  all  departments;  heavy  in 
production,  news,  personnel,  purchasing, 
budgeting  and  data  processing.  Excellent 
cost  control  record.  Pro-people,  stable, 
principled.  Now  with  40K  area  4  daily. 
Write  in  confidence  to  Box  5688,  Editor  & 
Publisher. 


OMBUDSMAN.  Mature,  experienced  in 
news,  general  management.  Help  protect 
newspaper  integrity.  Box  5869,  Editor  & 
Publisher. 


HIRE  A  WINNER.  Innovative,  award¬ 
winning  publisher,  34,  ready  to  pump  new 
life  into  your  newspaper.  Great  in  all 
phases  of  newspapering.  Familyman, 
clean  living.  Have  just  sold  3  papers  & 
ready  to  move  now.  Zone  4  or  6  preferred. 
Write  Box  5986,  Editor  &  Publisher. 


PUBLISHER,  GENERAL  OR  AD  MAN¬ 
AGER.  36  years  old,  family  man,  17  years 
experience,  independent  and  chain  opera¬ 
tions.  Profit-minded  producer  tired  of 
chasing  rainbows.  Consider  career  oppor¬ 
tunity  in  Zone  4,  6.  7,  8,  9.  Box  6(503, 
Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING 

EDITORIAL  1 

PRESENT  ADVERTISING  DIRECTOR 
seeks  position  with  potential  on  daily 
newspaper.  Marketing  oriented  profes¬ 
sional  with  competitive  experience  and 
more.  Proven  management  ability,  staff 
motivation.  Box  6011,  Editor  &  Publisher.  ! 

1 

LOOKING  for  experienced  manager  and 
salesman?  1  have  solid  background  in  ^ 
newspaper  advertising  all  phases,  training  i 
top  sales.  Box  5910.  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER.  Major 
competitive  market.  Sell,  lead,  manage,  ' 
create.  Box  5985,  Editor  &  Publisher. 

6  YEARS  in  Murray.  Kentucky  behind  me. 
One  of  top  sportswriters  in  state.  Super  ' 
with  Camera.  Prefer  Midwest  or  Midsouth,  i 
college  town.  Write  Mike  Brandon.  RR2,  1 
Harrisburg.  IL  62946.  (618)  994-2300.  | 

PROFESSIONAL  FOOD  WRITER  and  res-  1 
taurant  critic  (6  yrs.)  presently  working  I 
(or  major  newspaper  seeks  position  with  j 
same,  regional  magazine  or  large  firm  de-  1 
siring  highly  stylized,  whimsical  and  infor-  | 
mative  feature  writing  with  emphasis  on  ! 
food  and  people.  Food  study  here  and  ab¬ 
road.  Excellent  references.  Write  Box  ■ 
5788.  Editor  &  Publisher, 

PRINT  MEDIA  COORDINATOR 
Currently  #  3  in  Chicago  TV  promotional 
advertisingmerchandising  agency.  Seek¬ 
ing  challenging  position  in  warm  climate. 
Print  background  -direct  mail,  magazine,  j 
newspaper.  Copy,  layout,  production,  i 
type  spec,  marketing,  package  design.  ' 
Have  run  1-man  department  for  catalogs, 
brochures,  flyers.  Missouri  BJ  '72.  Write 
Box  5982,  Editor  &  Publisher. 

EMPLOYMENT  COPYWRITER.  Currently  in 
Classified  Department  of  major  Midwest¬ 
ern  newspaper.  Seeking  opportunity  with 
recruitment  agency,  personnel  depart¬ 
ment  or  newspaper  in  New  York,  San  Fran¬ 
cisco  or  Chicago.  605  Leland  Suite  704. 
St.  Louis,  Mo.  63130. 

SPORTSWRITER  Recent  Big  Ten  J-school 
grad  now  on  weekly  seeks  daily  spot.  Collge 
and  high  sdiool  sixrrts  editor.  Seven  years 
writing  experience.  1  know  tlie  Big  Ten  area 
best  but  will  relocate  anywhere.  Mark  Mil¬ 
ler.  4617  N.  Woodruff  Ave..  Milwaukee.  Wl 
53211.  (414)  964-3822. 

HARD-HITTING  weekly  newspaper  Editor 
Reporter,  12  years  in  Journalism,  seeks 
challenge  on  weekly,  daily.  Zones  1.  2. 
(914  )  343-3628. 

HIRE  A  CITY  DESK  -Four  copy  editors,  rim 
and  slot,  seek  jobs  with  quality  newspaper 
near  coast  and  or  mountains.  Currently 
with  medium-sized  Sunbelt  daily.  Team  of¬ 
fers  more  than  25  years  exiierience  in  page 
design,  rewrite  and  solid  copy  editing. 
VDT  trained.  We  work  well  together  and 
can  do  it  all.  Salaries  negotiable.  Write  Box 
5764.  Editor  &  Publisher. 

CIRCULATION 

SUCCESSFUL  circulation  manager  of  60M 
daily  and  Sunday  in  Northeast.  Excellent 
growth  records— 15°o  in  past  year  desires 
change.  Will  relocate.  Salary  negotiable. 
Write  Box  5903,  Editor  &  Publisher. 

1  AM  29,  a  1972  J-grad  anxious  to  return  to 
the  profession.  Can  do  hard  and  soft  news, 
rewrite,  edit,  write  heads,  do  columns  and 
reviews.  Am  intelligent  and  imaginative, 
will  relocate  and  consider  any  position. 
Box  5677.  Editor  &  Publisher. 

EDITOR  SEEKS  Los  Angeles  suburb  do-all 
challenge.  Varied  22  years  experience, 
hard  worker.  Dedicated,  eager.  Write  Box 
5858,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING 

MATURE,  shirt  sleeved  classified  manager 
ready  to  move  up  to  larger  daily.  All  around 
newspaperman.  Award  wining.  Success  at 
bottom  line.  Community  involved.  1  make 
things  happen.  Write  Box  5952,  Editor  & 
Publisher. 

COPY  EDITOR  -with  drive,  imagination 
and  10  years  experience  on  major  metro 
dailies  in  reporting,  editing,  and  layout 
seeks  editing  position  with  advancement 
opportunities  on  major  metro.  Write  Box 
5905,  Editor  &  Publisher. 

EDITORIAL 

NEARLY  20  YEARS  experience  as  manag¬ 
ing  editor,  young  53,  healthy,  seeks  execu¬ 
tive  challenge  in  Zones  1.2,8,  or  9.  Has 
done  it  all—and  well.  Now  on  27,000  PM 
daily  and  Sunday  in  northeast,  directing 
staff  of  25.  Strong  on  ideas,  inspiring  and 
training  young  reporters,  deskmen:  can 
learn  VDT.  Box  5923.  Editor  &  Publisher. 

WRITER-EDITOR,  33.  Sixteen  years  with 
medium  and  large  dailies.  Experience: 
beats,  arts,  features,  analyses,  all  phases 
of  desk.  Seeking  writing  spot  or  executive 
position  with  small-to-medium  daily. 
Employed.  Write  Box  5865,  Editor  & 
Publisher. 

SPORTS  DESK/FEATURES 
Stepping  from  news  to  sports  and  taking 
along  attractive  layouts,  sharp  headlines 
and  readable,  tight  copy.  Four  years 
fulltime  on  news  side,  last  two  as  wire 
editor  on  27,000  PM  daily.  Responsible  for 
front  page  layout,  editing  and  wire  story 
play.  About  five  years  parttime  sports  writ¬ 
ing.  editing  experience.  AP  stringer  cov¬ 
ered  WFL  team.  J-degree,  two  years  on 
VDT.  I'm  27,  a  dedicated  worker  and  en¬ 
thusiastic  about  my  upcoming  move.  Any 
zone.  Box  5927,  Editor  &  Publisher. 

1 

1  SPORTS  EDITOR,  two  years  weekly,  three 

1  years  daily,  seeking  slot  on  metro.  VDT  ex- 
]  perience.  Prefer  Ohio,  Michigan.  Write  Box 

1  5908.  Editor  &  Publisher. 

TRAVEL  AGENT,  former  news  reporter 
seeks  challenging  position  to  marry  both 
fields.  J-school  graduate,  29  and  single, 
going  places.  Write  Box  5873,  Editor  & 
Publisher. 

HARD  NEWS,  features,  editorials,  copy 
editing,  photography,  news  service  bureau 
chief.  Seeks  responsibility.  P.O.  Box  2062. 
Ocean.  NJ  07712. 

SPORTSWRITER,  30,  seeks  return  to  SOM 
plus  daily  after  two  years  in  specialized 
field.  Extensive  desk,  column-writing, 
supervisory  experience.  Excellent  refer¬ 
ences.  Prefer  Zone  5.  Write  Box  6012, 
Editor  &  Publisher. 

FRENCH  turf  writer,  with  permanent  resi¬ 
dency  status  in  U.S.  seeks  other  journalis¬ 
tic  opportunities.  Excellent  knowledge  of 
horse  field,  but  willing  to  develop  in  gen¬ 
eral  news  areas.  Five  years  in  U.S.  as  cor¬ 
respondent  for  French  newspapers  and 
magazines,  some  wire  experience.  A 
proven  professional.  Willing  to  relocate. 
Box  5991.  Editor  &  Publisher. 

HUSBAND  WIFE  reporting  photography 
team  seeks  assignments  in  Africa.  Depart 
Jan,  1.  3  years  each  on  240,000.  Young, 
award-winning.  Desk  experience.  Write 
Box  5968,  Editor  &  Publisher. 

MILITARY  EDITOR 

Pentagon  pro  knows  his  SALT.  August  avail 
ability.  Write  Box  5962.  Editor  &  Publisher. 

MANAGING  EDITOR.  27.  lifts  circulation 
produces  quality  weekly.  Writes,  edits, 
layouts,  photos,  darkroom,  editorials,  car¬ 
toons.  (jood  pay  and  publisher  sought.  Box 
5992.  Editor  &  Publisher. 

TECHNICAL  EDITOR.  Masters  Degree  in 
urban  planning,  experience  in  public  par¬ 
ticipation.  Ending  term  with  top  journal  in 
planning  field.  1  want  to  prepare  under¬ 
standable  reports,  attractive  proposals 
and  other  interesting  communications  in 
planning-engineering  consulting,  public 
affairs,  social  sciences,  government  rela¬ 
tions.  New  York  City-New  Jersey  area.  Box 
6001.  Editor  &  Publisher. 

INVEST  in  a  recent  Syracuse  J-grad.  In¬ 
terested  in  reporting,  but  any  entry  level 
job  OK.  Contact:  Fern  Allen.  141-04  256 
St.,  Rosedale.  NY  11422.  (212)  528-3506. 
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RESPONSIBLE  slot  on  National  Foreign 
Desk?  Have  six  years  newspaper  editing¬ 
writing  experience  here  and  abroad,  award 
winning  Columbia  Journalism  MS.  Am  28, 
single,  will  relocate.  Write  Box  5901, 
Editor  &  Publisher. 


LIFESTYLE/LEISURE  section  editor  seeks 
challenge,  career  growth  on  mid-sized 
paper  or  excellent  small  paper.  Graphics 
spot  on  metro  considered.  Penny-Missouri 
winner.  Dynamic  makeup.  Write  Box  5904, 
Editor  &  Publisher. 


EDITOR-WRITER-TEACHER  who  has  done 
It  all  seeks  challenge.  Former  Managing 
Editor  of  Pulitzer-Prize  winning  medium 
daily,  editor  of  small  daily,  professor  at  top 
J-school,  major  journalism  fellowship  win¬ 
ner,  national  by-lined  clips,  press  secret¬ 
ary  to  governor.  Highest  references,  mar¬ 
ried,  44,  dependable,  20  years  experience. 
Box  6006.  Editor  &  Publisher. 


REPORTER-DESKMAN  seeks  new  chal¬ 
lenge.  Camera  ability,  VDT  experience,  12 
years  diversified  work  on  dailies.  Box 
6005,  Editor  &  Publisher. 


EXPERIENCED  POLITICAL  WRITER  wants 
challenging  spot  in  Washington  or  state 
capitol  bureau;  master's  degree  in  political 
science  and  string  of  prizes.  Box  6019, 
Editor  &  Publisher. 


I  DON'T  LOVE  NEW  YORK.  Looking  for 
California  community  to  put  down  roots. 
23  years  experience  in  politics,  sports, 
hard  news,  features,  desk.  An  Equal  Op¬ 
portunity  Employee.  Box  6010,  Editor  & 
Publisher. 


COPY  EDITOR  at  major  metro  daily  seeks 
new  path.  In  mid-20s  with  BA  in  English 
and  full  experience  on  national  trade 
magazine.  Current  salary  $15,000.  Writing 
samples,  resume,  references  upon  re¬ 
quest.  Box  5984.  Editor  &  Publisher. 


SPORTS  EDITOR  job  on  mid-size  daily 
sought  by  experienced  deskman.  Write 
Box  5953,  Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR,  reporter- 
columnist  wants  to  edit  or  write  in  Area  2. 
Write  Box  5956,  Editor  &  Publisher. 


FREELANCE 


SEASONED  REPORTER  returning  Christ¬ 
mas  to  Athens,  Greece,  seeks  assign¬ 
ments,  features,  columns,  regular  corre¬ 
spondent  work.  Rutgers  University  Jour¬ 
nalism  graduate,  28,  with  lOyearswork  on 
New  Jersey  dailies.  Resume  and  clips  on 
request.  Write:  Louis  Economopoulos.  276 
Delavan  St..  New  Brunswick,  N.J.  08901. 


PERSONNEL 


EXPERIENCED  newspaper  negotiator. 
Strong  knowledge  contracts,  labor,  law. 
Former  Union  President.  Replies  to;  (216) 
630-2751  or  Box  5907,  Editors.  Publisher. 


NATIONAL  AWARD  winning  photographer, 
age  36,  18  years  experience  is  seeking 
photo  conscious  daily.  Dan  Poush,  1080 
Pali  Dr.  NW..  Salem,  OR  97304.  (503) 
362-8337. 


READ  NO  FURTHER  if  happy  with 
mediocre  picture  coverage.  Creative, 
sharp-eyed  photograher,  8  years  stringer 
experience  with  daily  weekly, news  service, 
will  sacrifice  personal  freedom  for  fulltime 
spot  on  growth  publication  and  provide 
shots  with  stopping  power,  impact,  and 
meaning.  Clips  and  portfolio,  Rick  Barn- 
man,  820  Inverway,  Palatine,  IL  60067 
(312)  359-1979. 


PRESSROOM 


SOUTHERN  5  day  daily  needs  experienced 
offset  web  pressman  responsible  for  entire 
operation.  4  unit  Cottrell  V-15  press.  Top 
salary  plus  incentive  bonus.  Contact:  Jack 
Spence,  Daily  News,  Box  910,  Jennings. 
LA  70546  or  phone  (318)  824-3011, 


PRODUCTION 


PRODUCTION  DIRECTOR 
Competent  in  electronic,  mechanical  and 
industrial  engineering,  data  processing 
and  financial  disciplines.  Extensive  knowl¬ 
edge  and  experience  non-production  de¬ 
partments.  People  oriented  and  product 
sensitive.  Solid  record.  No  job  jumper. 
Presently  in  same  position.  Reply  in  abso¬ 
lute  confidence  to  Area  7.  Box  5687, 
Editor  &  Publisher. 


PRODUCTION  MANAGER  of  operations  or 
pressroom  superintendent.  28  years  ex¬ 
perience  in  newspapers,  22  years  of  which 
are  in  supervisory.  Excellent  references  — 
write  Box  5960.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


EXPERIENCED  PR  STAFF  WRITER  in  large 
Zone  5  corporation  wants  to  make  a  real 
asset  of  herself  in  a  well-managed,  profit¬ 
able,  progressive  company.  Executive 
speeches,  journal  articles,  features,  an¬ 
nual  reports,  press  statements  and  re¬ 
leases,  position  papers,  and  more.  Excep¬ 
tional  background,  education.  Self-starter, 
keen  creative  sense,  fine  editor.  A  no- 
nonsense  achiever  with  a  sense  of  humor, 
even  in  desperate,  "pressure-cooking” 
situations.  Highly  respected  by  top  man¬ 
agement.  Will  relocate  in  or  near  urban  vi¬ 
tality.  Write  Box  5856,  Editor  &  Publisher. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Confrontation  provoked 

No  one  has  expected  the  forthcoming 
meeting  of  Unesco  in  Pains  on  the  draft 
declaration  on  mass  media  will  be  a  har¬ 
monious  one.  It  has  become  plain  that 
because  of  the  recent  forthright  state¬ 
ments  of  opptnsition  to  the  draft  from  the 
World  Press  Freedom  Committee,  the 
Inter  American  Press  Association  and 
the  American  Newspaper  Publishers  As¬ 
sociation,  there  will  a  confrontation 
similar  to  the  one  in  Nairobi  two  years 
ago. 

It  has  been  charged,  however,  that 
while  the  Unesco  secretariat  contends 
the  western  press  has  deliberately  pro¬ 
voked  this  confrontation  when  coopera¬ 
tion  was  possible,  it  is  the  secretariat 
which  has  gone  out  of  its  way  to  create 
the  conditions  for  confrontation. 

Speaking  to  the  lAPA  last  week  in 
Miami,  Rosemary  Righter  of  the  London 
Sunday  Times  said: 

“In  three  months'  time,  I  confidently 
expect  to  be  listening,  in  the  headquar¬ 
ters  of  Unesco  in  Paris,  to  a  litany  of 
complaints.  This  litany  has  already  be¬ 
gun.  The  moguls  of  the  international 
press,  it  will  run.  have  wilfully  misinter¬ 
preted  and  distorted  the  legitimate  aspi¬ 
rations  of  the  Third  World,  and  Unesco’s 
work  to  promote  those  aspirations.  Cry¬ 
ing  wolf  over  the  dangers  of  state  con¬ 
trol.  they  have  deliberately  provoked 
confrontation  where  cooperation  was 
possible.” 

Righter  said  she  is  convinced  “that 
Unesco  has  gone  out  of  its  way  to  create 
the  conditions  for  confrontation.” 
Supporting  her  charge,  she  said: 

“At  Nairobi,  an  earlier  draft  of  the 
declaration  was  sent  back  to  the  drawing 
board  and  the  Director-General  of  Un¬ 
esco  (Amadou-Mahtar  M'Bow)  was  in¬ 
structed  to  draw  up  a  new  text  which 
would  meet  with  the  broadest  possible 
measure  of  agreement. 

“This  brief  was  followed:  A  team  of 
drafters,  after  consulting  150  individuals 
and  organizations  the  world  over,  ar¬ 
rived  at  a  draft  which  perhaps  none  of  us 
liked,  but  which  all  with  minor  amend¬ 
ments  would  have  accepted.  It  was  sent 
to  the  Director-General  in  February. 

“It  is  remarkable  that  Mr.  M'Bow 
should,  after  months  of  inaction,  have 
recast  this  text  completedly.  and  in  re¬ 
casting  have  included  clauses  which 
were  absent  from  the  earlier  draft,  and 
which  he  must  know  could  be  accepted 
by  no  country  with  any  commitment  to 
the  public's  right  to  make  their  decisions 
on  the  basis  of  knowledge. 

Righter  referred  also  to  the  “report  of 
an  independent  Commission  on  Com¬ 
munications  Problems,  setup  by  the 
Director-General  in  1977  and  chaired  by 
Mr.  Sean  Mac  Bride,  the  Irish  lawyer  and 


statesman  who  holds  both  the  Nobel  and 
Lenin  peace  prizes.  This  Commission  is 
serviced  by  Unesco,  and  reports  to  the 
Director-General,  to  whom  it  is  to  make 
recommendations  which  will  presumably 
guide  Unesco's  future  activities  and  gui¬ 
dance,  also,  to  Unesco’s  member  states. 
The  interim  report  of  this  Commission  of 
16  men,  which  has  met  so  far  for  pre¬ 
cisely  eight  days,  will  be  debated  at  Un¬ 
esco’s  General  Conference.  And  there 
are  serious  questions  to  be  asked  about 
its  contents. 

“The  interim  report  is  in  two  parts. 
The  first  is  a  fairly  straightforward  de¬ 
scription  of  the  terms  of  reference  and 
the  Commission's  limited  activities  to 
date.  The  second,  much  longer,  section 
is  called  ‘Outline  of  the  questions  to  be 
asked’.  A  prefatory  letter  by  Mr.  Mac- 
Bride  says  that  the  Commission  has 
reached  no  decisions  on  the  issues  raised 
in  part  1 1.  but  claims  that  it  has  ‘surveyed 
and  identified  the  problems'. 

“It  is  important  to  know  whether  the 
Commission's  members  would  agree  that 
these  are  the  problems  which  they  have 
identified.  Many  of  them  saw  the  First 
draft  of  this  report  for  the  First  time  when 
they  last  met  in  July.  They  have  not  ap¬ 
proved  the  Final  text  of  part  II;  nor  did 
they  approve  the  first.  Yet  their  names, 
and  the  credibility  of  the  Commission, 
are  attached  to  the  Interim  Report  in  its 
entirety.  This  matters,  because  of  the 
questions  the  reptirt  poses,  and  because 
its  manner  of  posing  questions  assumes 
responses  which  many  of  the  Commis¬ 
sion's  members  might  not  be  prepared  to 
give. 

“The  report,  written  not  by  the  Com¬ 
mission  but  by  the  Unesco  Secretariat 
and  advisers  it  selected,  happens  to 
coincide  very  closely  with  some  of  Un¬ 
esco's  longterm  aims,  and  much  less 
closely  with  the  content  of  the  Commis¬ 
sion's  limited  debates. 

“For  example,  it  asks  whether  there 
should  not  be  ‘norms  governing  news 
content',  as  a  means  of  reducing  news 
imbalances.  It  regrets  that  ‘many  na¬ 
tional  codes  do  not  comprise  principles 
governing  journalists’  duties  and  respon¬ 
sibilities  toward  the  international  com¬ 
munity  and  foreign  countries.’ 

“From  there,  it  is  not  surprising  to  find 
the  following  question  posed:  should 
States  involve  themselves  in  drawing  up 
norms  ‘at  regional  or  international 
level  .  .  .  establishing  codes,  norma¬ 
tive  instruments,  arbitration  procedures, 
setting  up  international  or  regional  coun¬ 
cils  ...  so  as  to  enable  communication 
to  contribute  more  effectively  to  a  posi¬ 
tive  evolution  in  world  affairs  and  to  help 
solve  the  primary  problems  besetting 
mankin'.  Nor,  at  the  conclusion  of  the 


report,  the  comment  that  national  com¬ 
munications  policies  must  take  into  ac¬ 
count  the  fact  that  ‘the  link  between 
political  choices  and  planning  is  direct'. 

“When  the  MacBride  Commission 
was  First  established,  there  were  skeptics 
who  dared  to  suggest  that  it  would  not 
really  be  the  independent  commission  we 
all  need,  but  a  political  cover  which 
would  be  manipulated  by  the  Unesco 
Secretariat  into  endorsing  the  most  con¬ 
troversial  aspects  of  Unesco’s  policies. 
This  appears  to  be  a  danger  of  happen¬ 
ing.  And  this  takes  us  directly  into  the 
question  we  are  looking  at  today:  the 
relationship  between  the  State  and  the 
Press.” 

Righter’s  allegations  give  some  sub¬ 
stance  to  hints  made  previously  that 
Soviet  sympathizers  within  the  Unesco 
secretariat  have  been  responsible  for 
guiding  that  body  down  the  path  of  state 
control  of  the  press. 

It  is  wise  that  representatives  of  the 
free  world  be  forewarned  of  this  before 
the  Paris  meeting. 

Ornes  heads  lAPA 

German  E.  Ornes.  publisher  of  El 
Carihe,  Santo  Domingo,  Dominican  Re¬ 
public,  was  elevated  to  the  presidency  of 
I APA  succeeding  Argentina  S.  Hills  of  El 
Mnndo,  San  Juan,  Puerto  Rico. 

George  Beebe,  Miami  Herald,  was 
named  to  succeed  Ornes  as  first  vice- 
president.  and  Luis  TeoFilo  Nunez,  El 
Universal,  Caracas,  Venezuela,  became 
second  vicepresident  succeeding  Beebe. 

Andres  Garcia  Lavin,  Novedades  de 
Yucatan,  Merida,  Mexico,  was  named 
treasurer,  and  Jorge  Remonda,  La  Voz 
del  Interior,  Cordoba,  Argentina,  be¬ 
came  secretary. 

Horacio  Aguirre,  Diario  las  Americas, 
Miami,  was  re-elected  chairman  of  the 
executive  committee. 

Newly  elected  to  the  lAPA  board  of 
directors  were  John  T.  McCutcheon  of 
the  Clticafio  Trihime:  Zavier  Chamorro, 
of  La  Prensa,  Managua,  Nicaragua;  and 
Stuart  Keate  of  the  Vancouver  Sim. 
Re-elected  to  the  board  were; 

Helen  Copley,  Copley  Newspapers; 
Maximo  Gainza,  La  Prensa,  Buenos 
Aires;  William  P.  Williamson.  Brazil 
Herald,  Rio  de  Janeiro;  Andres  Garcia 
Lavin;  Marian  S.  Heiskell,  New  York 
Times:  Edward  Seaton,  Seaton  Publica¬ 
tions,  Manhattan,  Kansas;  Pedro  Pen- 
zini,  El  Nacional,  Caracas,  Venezuela; 
Raul  Kraiselburd,  El  Dia,  La  Plata. 
Argentina;  Hernando  Santos,  £/  Tiempo, 
Bogota,  Colombia;  Alejandro  Junco  de  la 
Vega,  El  Norte,  Monterrey,  Mexico; 
Rafael  Molina  Morillo,  El  Nacional, 
Santo  Domingo;  Jose  Dutriz,  La  Prensa 
Grafica,  San  Salvador. 

Form  partnership 

Danish-based  Morten  Jersild  agency 
has  formally  completed  the  planned 
partnership  with  BBDO  International. 
Inc. 
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The  daily  inserter  that 
doesn’t  take  the  weekend  off 


broad  spectrum  of  daily  and  Sun¬ 
day  inserts  with  speed  and 
efficiency. 

The  equipment’s  on-line  and 
zone  control  capabilities,  together 
with  its  ability  to  keep  up  with  your 
press  can  open  doors  to  insert 
revenues  that  couldn’t  possibly 
be  handled  by  hand. 

Easy  to  operate,  changeover 
from  3  inserts  per  jacket  for  daily 
inserting  to  as  many  as  7  per 
jacket  for  weekend  work  takes 
approximately  10  minutes.  What’s 
more  the  NP-848  features  col¬ 
lector  ring  capability  that  provides 
all  the  advantages  of  dual  delivery 


The  new  Sheridan  48  Pocket 
Inserter  can  handle  3  inserts  per 
jacket  for  daily  work  at  speeds  up 
to  36,000  per  hour,  7  inserts  for 
Sunday  editions  at  speeds  up  to 
18,000  per  hour. 


When  you  have  that  kind  of 
speed  and  versatility  in  your  mail- 
room,  you  can  “supplement"  your 
papers’  bottom  line  with  a  whole 
range  of  profitable  preprints.  And 
if  you’re  an  observer  of  newspaper 
advertisingtrends,you  knowthat’s 
where  the  big  new  business  is 
coming  from.  The  Sheridan  NP- 
848  was  designed  to  handle  the 


operation  with  single  delivery 
convenience. 

A  proven  product  of  the  largest 
newspaper  inserting  equipment 
maker  in  the  world,  the  Sheridan 
NP-848  adapts  to  your  work  week 
and  preprint  schedule  without  tak¬ 
ing  the  weekend  off.  For  more  infor¬ 
mation  write  Harris  Corporation, 
Bindery  Systems  Division, 
Champlain,  New  York  12919 
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This  is  a  picture  of  the  air 
above  Pittsburgh 

A  list  of  the  country's  20  most-  water  quality  and  physical  renova- 
polluted  cities  does  not  include  tion.  It's  still  going  on. 

Pittsburgh — not  for  many  years.  Pittsburgh's  full  of  surprises,  in 

This  12th  market  started  35  every  direction, 
years  ago  in  voluntary  efforts  on  Are  your  marketing  plans  up-to- 
smoke  abatement,  flood  control,  date  with  Pittsburgh? 

The 

Pittsburgh  Press 

A  Scripps-Howard  Newspaper 
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